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Editor  &  Publisher 


Power 


...to  fict  action  ...to  move 


people  ...to  sell  ^oods 

THE  CHICAGO  DAILY  NEWS 

ran  more  new  car  advertising 
in  the  first  five  months  of  1958 
than  any  other  Chicago  paper, 
morning,  evening  or  Sunday.* 


*/n  1957  ihr  Daily  Metc»  iraa  fir»l  in  nei{‘  car  linage 
among  Chicago  paper$,  morning,  erening  or  Sunday. 


USE  THE  POWER  OF  THE  “NEWS 
IN  CHICAGO 


r 


Newspaper  plants  everywhere . . .  dailies,  weeklies . . .  large 
and  small  alike,  have  looked  to  Scott  for  the  latest  type  press 
equipment  since  1875. 


Today . . .  with  greatly  augmented  manufacturing  facilities, 
added  engineering  personnel  and  more  man-power,  SCOTT 
is  continuing  to  develop  new,  and  we  believe,  better  presses 
and  auxiliary  equipment  than  ever  before. 


Typical;  5  unit  press  with  3  color  cylin¬ 
ders  for  ROP  Color  and  a  3-2  folder, 
capacity  up  to  128  pages.  Available  in 
any  number  and  arrangement  of  units. 


LOOK  TO  SCOTT 
FOR  SOMETHING  NEW! 


'HU.m  SCOTT  &  CO 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plant:  Plainfield,  N.  J. 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17.  NEW  YORK 
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Which  Sunpapers  gal  is 
Baltimore’s  “Lady  Admiral”? 


One  of  the  key  contributors  to  Baltimore’s 
progress  is  its  port.  And  one  of  the  port’s 
best  friends  and  staunchest  advocates  is  one 
of  the  three  ladies  above,  who  ably  serves 
as  maritime  editor  of  The  Sun.  For  an  ex¬ 
cursion  in  "shemanship,”  read  on  and  try 
singling  her  out. 

1.  If  opposites  attract,  she  was  destined 
for  the  water  from  the  start.  Consider  this 
landlocked  background.  A  native  of  Nevada. 
A  graduate  (first  in  her  class)  of  the  Uni¬ 
versity  of  Missouri  School  of  Journalism. 
Manager  of  the  UP  bureau  in  Fort  Wayne, 
Indiana.  Telegraph  editor  in  Lewiston, 
Idaho.  It’s  enough  to  make  a  gal  cry  out 
for  H2O — let  alone  something  wetter! 

2.  She  joined  The  Sun  in  1945  and,  two 
years  later,  became  the  first  woman  reporter 
to  cover  a  national  convention  of  the 
American  Federation  of  Labor.  Her  main 
interest,  though,  was  in  maritime  matters— 
so  much  so  that  in  1950  and  1951  the 
Propeller  Club  of  tbe  United  States  pre¬ 
sented  her  its  national  award  for  excellence 
in  reporting  on  the  American  merchant 
marine.  This  was  another  "first”  for  her. 


since  she  was  the  only  woman  to  receive 
this  award  twice. 

3.  She  was  also  first  to  use  television  to 
dramatize  the  importance  of  a  port  to  a 
community.  In  1951  she  inaugurated  "The 
Port  That  Built  A  City,”  a  weekly  half- 
hour  program,  on  The  Sunpapers’  TV  sta¬ 
tion.  The  show  is  today  a  hardy  Baltimore 
perennial  and  numbers  24  civic-minded 
sponsors.  She  produces  and  helps  narrate 
the  program — even  climbs  up  Jacob’s  lad¬ 
ders  to  shoot  her  film. 

4.  In  1956  she  was  named  "woman  of  the 
year”  by  the  combined  Advertising  Clubs 
of  Baltimore.  And  what  do  you  think  she 
talked  about  in  her  acceptance  speech? 
Right  you  are! 

Spotted  her  yet?  She’s  on  the  starboard — 
Helen  Delich  by  name.  On  the  port  side  is 
Janetta  Ridgely,  editorial  writer  for  The 
Sun.  And  smack  amidships  is  Doris  Roache, 
office  supervisor  in  our  advertising  depart¬ 
ment.  Doris  has  facts  and  figures  for  your 
product  to  promote  smooth  selling  in  The 
Sunpapers.  ..Morning,  Evening,  and  Sunday. 


The  Baltimore  Sunpapers 

Combined  Morning  and  Evening  circulation  411,663— Sunday  317,648 

National  Representatives:  Creamer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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LARGEST  CIRCULATION 
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ADV«TISERS  SEIUN6  THE  HOUSTON  MARKET 
THE  CHRONiCLE  FOR 


ll[  NUSim  tlROilL 


I  JOHN  T.  JONES,  J«.,  President 

R.  W.  McCarthy,  Advertisim  Director 
M.  J.  GIBBONS,  General  Advertising  Mgr. 
THE  BRANHAM  COMPANY  —SalKmal  Rtpresentatite 


EDITOR  &  PUBLISHER  CALENDAR  I 

June  15-16— Midwest  Circulation  Managers  Association,  annual  convel 
tion,  Muehlebach  Hotel,  Kansas  City,  Mo. 

June  16-19 — International  Circulation  Managers  Association,  59th  snn.; 
convention,  Muehlebach  Hotel,  Kansas  City,  Mo. 

June  16-19 — Association  of  Newspaper  Classified  Advertising  Mansqe- 
annual  convention,  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17 — Mississippi  Valley  Classified  Managers  Association,  officers  v; 
directors  meeting.  Lord  Baltimore  Hotel,  Baltimore,  Md. 

June  17-21 — National  Press  Photographers  Association,  annual  conventic 
Leamington  Hotel,  Minneapolis,  Minn. 

June  19 — Associated  Press  News  Executives  Council  of  California  anr.; 
meeting,  Stanford  University,  Palo  Alto. 

June  19 — U  nited  Press  Editors  of  Northern  California,  annual  meet>;l 
Palo  Alto,  Calif. 

June  19-21 — Pennsylvania  Newspaper  Publishers  Association,  Summer  Cc’- 
ference,  Galen  Hall,  Wernersville,  Pa. 

June  19-21 — Audit  Bureau  of  Circulations  Board  of  Directors  meati- 
Queen  Elizabeth  Hotel,  Montreal,  Que. 

June  19-21 — Tennessee  Press  Association,  90th  annual  convention.  He*: 
Hermitage,  Nashville. 

June  20 — Canadian  Press,  West  regional  meeting,  Bessborough  Ho*i 
Saskatoon,  Sask. 

June  20-21 — Oregon  Newspaper  Publishers’  Association  71st  annual  c" 
ventlon,  Hotel  Benton,  Corvallis,  Ore. 

June  20-21 — C.N.P.A.  Editors  Conference,  annual  meeting,  Stanford  LI-- 
versity,  Calif. 

June  21-22— Connecticut  Editorial  Association,  annual  meeting.  Shebr 
House,  Pine  Orchard,  Conn. 

June  22-24 — New  England  Newspaper  Advertising  Executives  Assodat'C 
Summer  meeting,  Eastover  Hotel,  Lenox,  Mass. 

June  22-24 — New  York  State  Society  of  Newspaper  Editors,  Summer  mer 
ing.  Bear  Mountain  Inn,  New  York. 

June  22-25 — AN  PA  Mechanical  Conference,  30th  annual  Chalfon*!- 
Haddon  Hall  Hotel,  Atlantic  City,  N.  J. 

June  27-28 — Michigan  AP  Editorial  Association  annual  meeting,  HIdde 
Valley,  Gaylord,  Mich. 

June  27-28 — Pennsylvania  Associated  Press  Managing  Editors  Shirtslim 
Conference,  Dimeling  Hotel,  Clearfield.  Pa. 

June  27-29 — Northwest  Daily  Press  Association,  annual  Summer  meetiij 
Madden  Lodge,  Gull  Lake.  Bralnerd,  Minn. 

June  29-July  2 — Newspaper  Advertising  Executives  Association  Sumw 
meeting,  Broadmoor  Hotel,  Colorado  Springs,  Colo. 

July  9-12 — National  Editorial  Association,  73rd  annual  convention,  Sta'V 
Hotel,  Detroit,  Mich. 

July  14-18 — National  Conference  of  Weekly  Newspaper  Editors,  fot" 
annual.  Southern  Illinois  University,  Carbondale,  III. 

July  17-19 — North  Carolina  Press  Association,  joint  meeting.  Grove  Ps'< 
Asheville,  N.  C. 

July  22-23 — West  Coast  Display  Ad  Composition  Conference,  sponw'ri 
by  ANPA  Research  Institute,  Stanford  University,  Palo  Alto.  Calif. 

July  24-26 — North  Carolina  Press  Association,  annual  meeting.  Grove  Pa'' 
Inn,  Asheville,  N.  C. 

Aug.  4-8 — American  Newspaper  Guild,  annual  convention,  San  Jose,  Q' 

Aug.  8-9 — Newspaper  Advertising  Executives  Association  of  the  Carolli* 
Mid-Summer  meeting.  Ocean  Forest  Hotel,  Myrtle  Beach,  S.  C. 

Aug.  14-15 — Triennial  Middle  Atlantic  Associated  Press  meeting,  *“ 
Greenbrier  Hotel,  White  Sulphur  Springs,  W,  Va. 

Aug.  16— International  Typographical  Union,  lOOth  annual  convention,  Sr 
Francisco. 

Aug.  17-19 — Texas  Daily  Newspaper  Association,  Summer  meeting,  Jw 
Tar  Hotel,  Galveston,  Tex. 

Aug.  17-19  — Southern  Newspaper  Publishers  Association,  Eastern  Divis-'l 
Mechanical  Conference,  Dinkier  Plaza  Hotel,  Atlanta,  Ga. 

Aug.  18-23 — International  Photo  Engravers  Union  of  North  America,  ann:! 
convention.  New  Orleans,  La. 

Aug.  18-23 — National  Institute  for  Advertising  Management,  sponsoredh 
the  Advertising  Federation  of  America,  Michigan  State  Univers** 
E.  Lansing,  Mich. 

Aug.25-28 — Association  for  Education  In  Journalism,  annual  conveittc 
University  of  Missouri,  Columbia,  Mo. 

Sept.  4-6— Canadian  Weekly  Newspapers  Association,  annual  convantc 
King  Edward  Hotel,  Toronto. 

Sept.  5-7 — Pacific  Newspaper  Mechanical  Conference,  annual  me*f"1 
Mark  Hopkins  Hotel,  San  Francisco,  Calif. 


Vol.  61,  No.  25,  June  14,  1958,  Editor  &  Publisher,  the  Fourth 
published  every  Saturday  Editor  &  Publisher  Co.,  Inc.,  Editorial  ap« 
neaa  offices  at  Suite  1700,  Timas  Tower,  1476  Broadway,  New  York  M, 
(Printed  by  Hughia  Printing  Co.,  East  Stroudsburg,  I^.)  Second 
privileges  authorised  at  East  Stroudsburg,  Pa.  under  Act  ef  March  l>  ^ 
with  Titles  patented  and  Registered  and  contents  Copyrighted  19W  w  , 
Editor  ft  Px^isher  Co.,  Inc.  Annual  subscription  $6.60  in  United  3tsW 
possessions,  and  in  Canada.  All  other  countries,  BIO.OO.  Payment  in 
may  be  m^e  to  E&P  “American  Account”  First  National  Oty  Bank 
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lO  weeks  ago,  on  April  1, 
he  wrote:  “De Gaulle  is  march¬ 
ing  again  toward  the  front 
of  the  nation’s  stage.” 


iDWtin; 


Here  is  the  dispatch 


BY  JOSEPH  GRIGG 

PARIS,  April  l.-(UP)-A  man  of 
silence  is  looming  again  today  as  France’s 
man  of  destiny. 

Nearly  18  years  have  elapsed  since  Gen. 
Charles  De  Gaulle’s  historic  call  to  a 
beaten  France  on  July  18, 1940,  to  fight  on. 

Today,  as  France  heads  toward  a  new 
crisis  that  many  Frenchmen  fear  could 
mean  the  end  of  the  Fourth  Republic,  the 
tall  figure  of  De  Gaulle  is  marching  again 
toward  the  front  of  the  nation’s  stage. 

De  Gaulle,  now  67,  is  doing  nothing  to 
hasten  his  return. 

For  nearly  five  years  he  has  maintained 
strict  silence,  watching  from  his  retreat  at 
Colombey-Les-Deux-Eglises,  100  miles 
east  of  Paris,  while  one  weak  middle-of- 
the-road  coalition  government  after 
another  has  fallen. 

“De  Gaulle’s  great  strength  today  is  his 
silence,”  commented  one  astute  French 
politician. 

But  talk  of  a  De  Gaulle  comeback  is 
more  widespread  today  than  at  any  time 
since  he  quit  as  government  chief  in  1945, 
frustrated  and  angered  by  the  refusal  of 
French  politicians  to  accept  his  ideas  of  a 
“strong”  French  regime  headed  by  a  chief 
of  state  with  powers  as  sweeping  as  those 


of  the  President  of  the  United  States. 

Many  French  politicians  today  fear  a 
return  of  De  Gaulle  to  power.  They  regard 
him  as  too  “autocratic.”  They  fear  he 
might  set  up  a  right-wing  “dictatorship’! 
that  would  touch  off  bloody  fighting  with 
the  Communists. 

Some  also  fear  that  De  Gaulle  could  not 
pull  France  out  of  its  Algerian  and  other 
troubles  and  that  then  the  country  would 
end  up  with  a  Communist-dominated  pop¬ 
ular  front  regime. 

As  one  French  deputy  said: 

“In  a  vote  for  or  against  De  Gaulle,  not 
20  per  cent  of  the  National  Assembly 
would  vote  for  him  as  government  chief.” 

But  ask  what  would  happen  if  France  is 
plunged  into  a  prolonged,  insoluble  gov¬ 
ernment  crisis,  or  if  the  Algerian  war 
drags  on  another  six  months,  or  if  there  is 
Communist  or  extreme  rightist  rioting  — 
and  you  get  a  different  answer. 

Those  who  know  the  World  War  II  resis¬ 
tance  leader  best  say  he  himself  is  more 
and  more  convinced  his  hour  is  approach¬ 
ing  again.  But,  above  all,  they  say  he  will 
return  only  if  he  is  invited  by  an  over¬ 
whelming  majority  of  French  political 
leaders  and  in  no  case  as  the  result  of  a 
military  coup. 
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For  close  to  a  quarter-century  Joe  Grigg  has 
been  writing  the  running  story  of  Europe’s 
destiny.  Munich  and  the  moves  which  led  to 
it,  the  war  on  both  eastern  and  western 
fronts,  the  V-bombing  of  Britain,  the 
powder-keg  peace— he  has  covered  them  all. 
He  knows  what  he  is  talking  about.  He  is 
now  UPI’s  chief  European  correspondent. 
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THE  3-FOR-l  SERVICE 


BIG  BY  LINE  FEATURES  REGIONAL  NEWS 


WORLD  COVERAGE 


■S' (tel. 


THERE  IS  ONLY 


ONE 


WAY  TO  REACH  THE 


AKRON 

BEACON  JOURNAL 


AREA  OF  INFLUENCE 

A  One  BH/ion  350  Million  VoUar  Market 


Akron,  the  biggest  ONE  Newspaper  Market  in  the 
nation,  is  also  Ohio’s  most  concentrated  area 
of  great  industrial  names.  For  only  40c  per  line, 
daily  or  Sunday,  you  can  do  a  complete  job  of 
selling  the  area.  There  is  no  substitute. 

ROP  Spot  or  full  color  available 
in  all  issues. 

LAKE  ERIE 


STARK  COUNTY  p 


AKRON  BEACON  JOURNAL 
AREA  OF  INFLUENCE 
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Population  .... 

...719,435 

NEWSPAPER  COVERAGE 

.213,048 

DAILY 

Circ. 

%  Cov. 

Total  Buying 

Akron  Beacon 

.156,382 

73.4% 

Power  . 

. $1,349,384,000. 

Journal  . 

Total  Retail 

Cleveland 

Sales  . 

. S 

958,138,000. 

Plain  Dealer . 

.  21,931 

10.3% 

Food  Sales . 

. s 

238,114,000. 

Cleveland  Press  .. 

.  5,981 

2.8% 

Gen.  Mdse. 

Cleveland  News  .. 

.  1,938 

0.9% 

Sales . . 

. s 

132,837,000. 

SUNDAY 

Fr-H-R  Sales 

. $ 

44,996,000. 

Akron  Beacon 

Automotive 

Journal . . 

.155,877 

73.1% 

Sales  . 

..._.$ 

205,680,000. 

Cleveland 

Drug  Sales . 

. $ 

29,035,000. 

Plain  Dealer  . 

..  21,193 

9.5% 

Source  1958  Sales  Management 
Survey  of  Buying  Power 


Source  March  31,  1957 
A.  B.  C.  Audit  Statements 


Newspapermen,  bored  with  having  to  cover  a  thousand  stui- 
sessions,  sometimes  are  inclined  to  throw  parliamentary  p: 
cedure  out  the  window,  cancel  canned  committee  reports  ar 
engage  in  zany  horseplay  when  in  convention  assembled  the: 
selves.  Sports  Editor  Bob  Quincy,  Charlotte  (N.  C.)  Net 
devotes  his  column  to  “Minutes  Of  The  Worst  Meeting  Eva' 
a  report  on  a  session  of  the  Atlantic  Coast  Conference  Writer] 
and  Publicity  Men  at  Sedgefield  Inn,  Greensboro,  N.  C.  Sor 
sample  Quincy  quips: 

“The  writers  covered  the  wrong  meeting.  They  should  ha 
sat  in  on  their  own.  Most  of  them  did,  but  they  don’t  care 
remember  it. 

“I  have  been  to  executive  sessions  on  land,  sea  and  in  t; 
air.  Without  doubt,  this  was  the  raunchiest,  nosiest,  most  d 
organized,  poorest  planned,  weirdest,  most  blasphemous,  o, 
landish,  angriest,  friendliest,  happiest,  saddest,  most  unparu 
mentary,  most  unsanitary  on  record. 

“Three  men  went  to  sleep,  two  expired  and  a  bellboy  was 
in  the  one  hour  and  17  minutes  that  transpired.  Eight  motioB 
were  voted  upon  and  passed,  and  only  the  secretary  knows  vh 
they  constituted. 

“The  room  held  30  members,  two  twin  beds,  one  telephott 
(constantly  ringing),  one  rest  room  (constantly  gurgling) , thre 
Scotch  bottles  (constantly  empty)  and  87  cans  of  beer  (con¬ 
stantly  being  zipped  open  to  spray  the  ceiling). 

“When  the  meeting  was  adjourned,  the  chairman,  after  apoli 
gizing  for  ‘presiding  at  a  session  looser  than  eight  eels  trying  to 
escape  from  a  bathtub  filled  with  hot  ice,’  counted  23  survivou 
of  the  original  attendance.  The  families  of  the  other  seven  w 
be  notified  as  soon  as  the  secretary  can  get  his  typewriter  on! 
of  hock. 

“Hugh  Germino,  Durham  Sun,  president  of  the  august  gronp. 
looked  as  if  he  might  burst  into  tears.  Sulked  he:  ‘This  is  awful' 
Said  Smith  Barrier  of  the  Greensboro  Daily  News:  ‘It 
be  unbelievable — if  the  same  thing  hadn’t  happened  last  year. 

“Ken  Alyta  of  the  Associated  Press,  a  stickler  for  details, 
wondered:  ‘Are  the  dirty  words  hyphenated?’ 

“All  in  all,  it  was  a  good  day’s  work.” 


AKRON 

BEACON  JOURNAL 


"Ohio's  Mott  Complete  Newspaper" 

JOHN  S.  KNIGHT,  PublUhf  r  Repreteeted  by  STORY,  BROOKS  A  FINLEY 


— Felix  McKniRht,  virepresident  and  executive  director,  Dde 
Times  Herald,  had  a  piece  in  the  April  issue  of  RN,  nurses’  nup- 
zine,  informing  them  how  they  can  improve  their  public  reUtioo. 
.  .  .  It’s  now  Col.  Georae  Hearst  Jr.  llie  business  manager  of  tk 
Log  Angeles  Herald  &  Express  has  been  commissioned  as  an  Aiii 
de  Camp  to  the  staff  of  Governor  A.  B.  Chandler  of  Kentneb. 
Other  Kentucky  Colonels  on  the  staff  are  Col.  David  W.  Hetni- 
publisher;  Herbert  H.  Krauch,  managing  editor;  George  T.  D<^ 
sports  editor;  Loy  Allen,  sports  writer.  .  .  .  Marvin  L.  Stone,  F« 
East  director  of  the  International  News  Service  in  Tokyo,  got  yw 
May  7  he  had  been  awarded  a  Sloane  Foundation  Fellowship 
study  at  Columbia  University.  Two  days  later,  his  first  son  ' 
bom.  .  .  .  Though  she  had  received  no  news  from  him,  Mrs.  Eslt* 
Atkins,  Gastonia  (N.C.)  Gasette  columnist,  described  her  ^ 
induction  into  the  Army.  She  explained:  “My  boy  and  ^ 
Presley  were  taken  into  Uncle  Sam's  Army  the  same  day.  Sixt 
they’re  all  supposed  to  get  the  same  treatment,  then  just  as  kK 
as  Elvis  has  a  staff  of  newsmen  giving  us  every  detail,  I  gwt* 
can  keep  in  touch  with  my  boy.” 


— Add  unusual  column  titles:  “Speannentin*  With  Sports,”  by  Gonk 
Spear,  Miles  City  (Mont.)  Star  sports  editor.  .  .  .  New  York  Hatt 
Tribune  and  some  other  papers  begin  a  “Column  of  the  Day”  on 
front  page,  good  reader  promotion.  .  .  .  Joe  W.  Morgan,  UP  "'P 
news  manager,  is  author  of  a  new  novel,  “Expense  Account”  (Rai’d® 
House).  .  .  .  Writers’  magazines  list  E  &  P  as  buying  clippings  so  you; 
be  contributors  mistakenly  load  us  with  all  sorts  of  stuff,  unrelsted 
newspaper  work  or  typographical  errors  for  Short  Takes. 
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Springer,  society  editor,  Beckley  (W.  Va.)  Post-Herald,  daughter  of 
paper’s  sports  editor,  George  Springer,  wrote  a  good  Mother’s  Day  po®l 
George  has  another  daughter,  Mrs.  Anne  Miller,  who’s  a  reporter  l«f 
the  Raleigh  Register,  evening  paper  in  Beckley.  ...  A  young  Milwaukee® 
in  boot  camp  charged  his  Marine  drill  instructor  forced  him  to 
a  bile  out  of  every  Milwaukee  Journal  sent  to  him  because  the  «• 
didn’t  like  to  have  to  handle  the  mail. 
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in  Hudson  Counly,NJ. 


FOOD  SALES 
$193,160,000 

Hudson  County's  45  square-mile 
market  gives  you  food  sales 
opportunities  that  exceed  such 
states  as  New  Hampshire,  Mon¬ 
tana,  South  Dakota,  North 
Dakota,  Idaho,  Delaware,  Ver¬ 
mont,  Nevada  and  Wyoming. 
Hudson  County  is  the  33rd  larg¬ 
est  food  market  in  America. 


RETAIL  FOOD 
ADVERTISING 

1,000,371  lines  in  1957,  surpass¬ 
ing  such  Metroplitan  New  York 
Newspapers  as  The  New  York 
Post,  The  Daily  News,  The  Daily 
Mirror,  World  -  Telegram  and 
Sun.  Positive  indication  of  the 
consistent  advertising  support 
given  your  products  by  local 
chain  and  independent  grocers. 


HOME  DELIVERED 
CIRCULATION 

The  Jersey  Journal  has  more 
home  -  delivered  circulation  in 
Hudson  County  than  all  other 
newspapers  combined,  including 
all  Metropolitan  New  York  news¬ 
papers.  2  of  every  3  copies  are 
home-delivered.  Proof  again 
that  only  a  local  newspaper  can 
best  sell  your  product  in  a  local 
market. 


TOTAL  CIRCULATION  ...100.196  copies  daily 


New  Jersey's  2ncl  Largest  Evening  Newspaper 

JERSEY  CITY,  NKW  JERSEY  HmtlumUf  kr  MOLONCf,  unAH  t  SCNMITT.  Im. 
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Tax-Rights  Conflict 

Tt  IS  BECOMING  more  and  more  apparent  that  interpretations  of  the 

income  tax  laws  by  the  Internal  Revenue  Service  are  clashing  head 
on  with  the  First  Amendment  to  the  Constitution. 

Up  until  recently  anyone  could  say  what  he  pleased,  short  of  trea¬ 
son,  libel  and  fdth,  and  he  could  hire  a  printing  press  to  reproduce  his 
ideas  and  opinions  without  interference.  It  didn’t  make  much  differ¬ 
ence  whether  the  person  was  an  individual  or  a  corporation. 

This  situation  wasn’t  changed  much  in  the  early  days  of  the  income 
tax  because  the  tax  rates  were  so  low.  Since  the  advent  of  high  taxes 
and  the  sliding  scale  of  taxes,  however,  restrictions  have  been  imposed 
by  the  tax  authorities  on  what  a  person  or  corporation  could  do  with  a 
printing  press.  The  item  of  “business  expense’’  deductible  for  tax  pur¬ 
poses  became  important.  Political  views  were  one  of  those  things  out¬ 
lawed.  An  individual  (jierson  or  corporation)  could  say  or  publish  his 
political  opinions  but  not  as  a  deductible  business  expense. 

«  «  » 

In  the  last  few  months  the  Internal  Revenue  Service  has  extended 
this  interpretation  to  include  certain  forms  of  opinion  advertising.  The 
first  target  was  the  advertising  of  private  electric  companies  (an  exten¬ 
sion  of  their  right  to  use  a  printing  press)  which  mentioned  or  ques¬ 
tioned  the  public  power  issue.  Even  though  public  or  government- 
owned  power  facilities  are  the  biggest  competitors  of  the  private  com¬ 
panies,  IRS  says  advertising  which  mentions  the  subject  is  “propa¬ 
ganda”  on  the  political  issue  ami  therefore  cannot  be  considered  a 
business  expense. 

The  latest  IRS  ruling,  made  by  a  midwest  regional  office,  takes  the 
same  stand  on  plant-city  advertising  by  a  large  manufacturer,  the 
Timken  Roller  Bearing  Co.  (E  &  P,  June  7,  page  69.)  Between  1951 
and  1954  in  cities  where  it  has  plants  the  company  used  copy  w’hich 
might  be  called  “opinion  advertising.”  It  discussed  such  things  as  the 
dangers  of  Communism,  the  freedoms  enjoyed  in  this  country,  etc. 
IRS  has  said  Timken  can’t  use  advertising  for  such  comment  and  in¬ 
clude  it  as  a  business  expense.  Presumably,  the  same  reasoning  would 
apply  to  other  companies  that  have  done  similar  things  in  an  attempt 
to  create  a  favorable  corporate  image  or  let  its  employes  and  customers 
know  where  it  stands  on  such  questions. 

*  «  * 

The  view  of  IRS  and  its  supporters,  such  as  Senator  Estes  Kefauver, 
is  that  corporations  and  individuals  can  still  do  all  of  this  that  they 
w'ant  but  they  can’t  consider  it  a  business  expense  for  income  tax 
purposes.  The  net  effect,  of  course,  is  that  the  ruling  penalizes  a  com¬ 
pany  for  expressing  an  opinion  in  advertising  because  the  expense  has 
to  come  out  of  profits.  Under  our  present  tax  setup  few  if  any  com¬ 
panies  can  afford  the  luxury  of  expressing  an  opinion  in  this  way. 

The  IRS  rulings,  therefore,  serve  only  to  reduce  the  volume  of  opin¬ 
ions  in  the  market  place.  They  impose  a  premium  on  the  expression 
of  ideas  which  utilizes  a  particular  application  of  the  printing  press. 
This  is  a  restriction  on  freedom  of  speech  and  press  (meaning  strictly 
the  use  of  a  press  and  not  the  newspaper  medium)  which  neither  the 
framers  of  the  First  Amendment  nor  the  originators  of  the  income  tax 
ever  dreamed  would  arise. 

Does  Congress  believe  that  such  a  limitation  on  freedom  of  expres¬ 
sion  is  right  and  proper  and  should  be  permitted  to  continue? 
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The  night  i»  far  spent,  the  day  is  m] 
hand :  let  us  therefore  cast  off  the  irorin 
of  darkness,  and  let  us  pul  on  the  armour 
of  light. — Romans,  XIII;  12. 
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RULE  OF  SPELLING 

While  discussions  in  E&P  on  spelling 
the  name  of  a  well  known  beverage  leave 
the  question  still  up  in  the  air,  I  want  to 
contribute  a  rule  offered  in  my  presence 
many  years  ago  by  one  of  the  country’s 
then-typical  tramp  printers — a  clan  that 
always  seemed  well  informed  on  English 
grammar  and  spelling. 

This  one  was  known  as  “Shorty.”  When 
another  compositor  in  the  room  asked  him 
how  to  spell  the  word,  Shorty  replied  in 
positive  terms:  “W-h-i-s-k-y.  Just  remem¬ 
ber  that  we  drink  it  with  ease  but  spell 
it  without.” 

Edmund  C.  Gorrell 
Pulaski  County  Journal, 

Winainac,  Ind. 

*  *  * 
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Actual  transfer  of  unclear  materials 
is  prohibited. — Chicago  (Ill.)  Tribune. 


While  at  the  pageant  Judy  will  tour 
Ebdless  Taverns  and  may  appear  on  a 
television  program.  —  Spray  (N.  C.) 
Clarion. 

• 

A  boy  who  studie  senginee  rginnda  be¬ 
comes  a  successful  enginner  isn’t  aston¬ 
ished.— BrournsviZIe  (Tex.)  Herald. 

• 

He  has  been  honored  as  “the  Ameri¬ 
can  friction  writer  whose  works  present 
the  most  authentic  picture  of  the  South.” 
—Clarksburg  (W.  Va.)  Exponent-Tele¬ 
gram. 

• 

Most  antelope  fawns  are  miles  wide 
»nd  42  miles  long. — Seattle  (Wash.) 
Times, 


CURBING  ABUSES 

It  seems  to  me  you  miss  an  essen¬ 
tial  point  in  the  discussion  on  liquor  ad¬ 
vertising,  by  failing  to  distinguish  between 
things  that  are  in  themselves  evil  and 
those  that  become  evil  when  they  are 
abused. 

Rape,  prostitution  and  murder,  of 
course,  are  in  themselves  evil,  and  have 
been  condemned  from  time  immemorial, 
long  before  there  were  man-made  laws. 
Narcotics,  whisky — and  to  make  an  ex¬ 
treme  comparison — instalment  buying  are 
evil  only  when  they  are  abused:  thus  they 
are  controlled  bj  law.  Physicians  pre¬ 
scribe  narcotics  and  whisky  as  a  matter  of 
course.  Abused,  either  one — and  like¬ 
wise  instalment  buying! — can  have  terri¬ 
ble  effects. 

The  newspaper  industry,  I  believe,  has 
a  pretty  good  record  in  trying  to  curb 
abuses  in  all  three  fields. 

George  Kelly 

Youngstown,  Ohio. 

*  *  « 

WRONG  IMPRESSION 


lagar. 


CARTOON  IDEA  OF  THE  WEEK 


SHOW  HIM  THE  WAY! 

Goldberg,  New  York  Journal-Amencan 
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The  excerpts  you  quoted  (May  31,  page 
61)  from  my  comments  on  photo-composi¬ 
tion  leave  a  somewhat  misleading  impres¬ 
sion  of  our  attitude  toward  this  new  proc¬ 
ess.  Actually  we  use  it  largely  for  setting 
retail  display  advertisements,  and  our 
situation  with  photo-composition  is  best 
indicated  by  the  fact  that  we  have  just 
installed  our  third  Fotosetter  machine. 

Raoul  Blumberc 
Assistant  General  Manager, 

Washington  (D.  C.)  Post  and 
Times  Herald. 


PLUGS  DELETED 

Concerning  the  free  advertising  shown 
on  TV  shows  over  Armed  Forces  stations 
(May  31)  ...  A  solution  has  been  reached, 
and  beginning  July  1,  the  Defense  Depart¬ 
ment  will  commence  taking  out  all  com¬ 
mercial  messages  before  these  shows  are 
presented  over  AF  stations. 

Phil  Lewis 

Writers  Guild  of  America, 

New  York,  N.  Y. 

14,  1958 


POLITICAL  REPORTING 

The  time  has  come  for  newspapers  to 
establish  a  policing  committee  to  insura 
fairness  in  reporting  and  fairness  in  edit 
ing.  Newspapers  not  only  owe  this  to 
their  readers,  they  owe  it  to  themselves. 

The  daily  press  lacks  the  influence  it 
once  held. 

In  my  home  state  of  Alabama,  James 
E.  Folsom  was  re-elected  governor  in  1954 
largely  by  damning  “the  lyin’  news¬ 
papers.”  His  successor,  John  Patterson, 
refused  during  the  last  weeks  of  his  cam¬ 
paign  to  be  interviewed  by  newsmen.  He 
said  reporters  from  papers  opposing  him 
would  misquote  what  he  said  or  the  head¬ 
line  writers  would  misrepresent  his  story. 
Only  two  dailies  endorsed  Patterson  but 
he  won  with  a  65,000  vote  majority  out  of 
a  total  ballot  of  approximately  565,000. 

From  conversations  with  newsmen  and 
public  officials,  it  seems  apparent  that 
newspaper  endorsement  cannot  elect  a 
governor  or  a  senator.  This  could  be 
argued,  of  course,  since  newspapers  are 
divided  in  their  support,  but  the  point 
is  that  in  a  statewide  race  of  major  im¬ 
portance,  newspaper  endorsement  influ¬ 
ences  few  voters. 

Probably  any  newsman  can  look  in 
his  own  state  and  see  examples,  time  and 
again,  of  daily  papers  which  slant  news 
stories  to  help  the  candidate  who  has  the 
paper’s  editorial  endorsement.  This  is  not 
reporting  at  its  finest;  it  isn’t  reporting 
at  all.  It  is  newspapering  at  its  worst; 
advertising  at  its  most  transparent.  The 
public  has  a  right  to  condemn  these 
tactics  but,  in  the  end,  all  newspapers  are 
tarred  with  the  same  brush.  We  all  bear 
the  taint  of  those  men  who  refuse  to  play 
the  news  straight. 

There  should  be  a  board  to  which  news¬ 
men  or  private  citizens  could  submit  writ¬ 
ten  complaints.  This  board  could  conduct 
its  own  investigation,  just  as  do  boards 
of  lawyers  and  doctors.  Possibly  the  work¬ 
load  on  the  board  would  be  tremendous 
as  the  public  is  a  constant  critic  of  the 
press,  but  this  isn’t  sufficient  reason  to 
ignore  the  problem. 

There  is  a  danger  that  an  innocent  re¬ 
porter  would  have  his  reputation  ruined 
simply  because  of  the  probe.  The  same 
danger  exists  among  lawyers  and  doctors 
but  they  prefer  it  to  doing  nothing.  There 
are  other  dangers  and  no  committee  should 
be  formed  without  having  strict  rules  un¬ 
der  which  to  operate. 

The  American  Society  of  Newspaper 
Editors  would  be  the  logical  starting  point 
for  a  study  of  this  nature.  It  could  ap¬ 
point  a  committee  of  editors,  publishers, 
columnists  and  reporters  to  study  the 
problem  and  recommend  what  should  be 
done.  It’s  time  newspapers  insisted  on  the 
same  standards  in  its  own  profession  that 
it  demands  in  others. 

Gene  Wortsman 

Washington  correspondent, 

Birmingham  (Ala.)  Post-Herald 
and  Denver  (CIolo.)  Rocky 
Mountain  News. 
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At  Brussels,  The  New  York  Times 
helps  present  a  clearer  concept 
of  the  American  way  of  life 


Page  by  page,  a  single  issue  of  the  Sunday  New  York 
Times  forms  this  unique  exhibit  at  the  Brussels 
World’s  Fair.  For  the  thousands  of  visitors  to  the  U.S. 
Pavilion,  this  is  a  new  and  revealing  view  of  American 
life.  It  graphically  illustrates  the  full  meaning  of  "all 


the  news  that’s  fit  to  print.”  And  through  the  pages 
of  America’s  biggest  Sunday  advertising  medium, 
the  Fair  visitors  are  able  to  see  the  vast  range  and 
diversity  of  products  and  services  that  our  kind  of 
economy  is  able  to  offer  the  American  consumer. 
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Y&R  Unveils  ‘Hi-Fi  Color’ 
Insert  As  Part  of  Paper 

Preprinted  Rolls  of  Heavy  Stock 
Run  Through  Newspaper  Presses 


By  Robert  B.  McIntyre 

The  New  York  Herald  Tri¬ 
bune  and  Young  &  Rubicam, 
Inc.,  New  York  ad  agency, 
teamed  up  this  week  to  unveil  a 
“New  Hi-Fidelity  Color  Process 
for  Daily  Newspapers.”  It  will 
enable  newspapers  to  offer  ad¬ 
vertisers  slick  magazine-type 
M-color  reproduction. 

The  agency-developed  process 
was  demonstrated  as  a  four- 
color  fly  sheet  printed  both  sides 
as  a  component  part  of  the 
Herald  Tribune’s  June  13  edi¬ 
tions.  A  pre-printed,  four-color 
M-page  Y&R  ad  was  fed  into 
the  presses  from  a  standard 
roll. 

Opens  New  Fields 

“This  new  development,”  ac¬ 
cording  to  Louis  N.  Brockway, 
Y&R’s  executive  vicepresident 
and  chairman  of  the  plans 
board,  “makes  available  fine 
color  reproduction  on  a  grade  of 
paper  superior  to  ordinary 
newsprint.  The  development  is 
expected  ultimately  to  open  up 
^de  new  fields  for  both  adver¬ 
tisers  and  newspapers  through¬ 
out  the  country.” 

Mr.  Brockway  revealed  that 
General  Foods  Corp.  and  Moore- 
McCormack  Lines,  Inc.,  will 
shortly  become  the  first  adver¬ 
tisers  to  use  the  new  process 
when  they  break  ads  in  the  New 
York  World-Telegram  &  Sun, 
Philadelphia  Inquirer,  Los  An¬ 
geles  Examiner  and  the  Detroit 
News. 

In  discussing  this  new  devel¬ 
opment,  Lewis  Greenwood,  buy- 
er  of  printing  for  Y&R,  ex¬ 
plained  that  it  resulted  from  a 
“wedding”  of  the  skills  of  the 
agency’s  copy,  art  and  mechani¬ 
cal  production  departments. 

New  Layout  Concept 
,  “Because  of  the  problem  of 
®c®®Page’  or  ‘variable  cut-olT, 

pre-printed  color  pages 
editor  ac  PUBLISHER 


necessitate  the  use  of  what 
might  be  termed  a  new  concept 
of  advertising  layout  and  ad¬ 
vertising  copywriting  to  provide 
a  type  of  ad  which  presents  a 
continuous  design,”  Mr.  Green¬ 
wood  said. 

Pointing  out  that  creepage 
results  from  the  necessary  use 
for  good  color  reproduction  of 
a  different  weight  of  paper 
(55-pound  stock)  than  conven¬ 
tional  32-pound  newsprint,  and 
that  creepage  is  a  form  of 
shrinkage,  Mr.  Greenwood  said: 

“Shrinkage  of  one-one  hun- 
dreth  of  an  inch  after  the  start 
of  a  press  run  will  result  in  a 
five-inch  cumulative  shrinkage 
in  one  minute  at  a  press  speed 
of  500  newspapers  per  minute. 
Thus,  the  color  insert  which 
starts  off  flush  with  the  news¬ 
paper  page  may  be  as  much  as 
five  inches  from  the  top  of  the 
page  after  a  one-minute  press 
run.  But,  so  long  as  the  copy 
and  layout  present  a  continuous 
message  and  a  continuous  de¬ 
sign  the  insert’s  advertising 
value  is  little  affected.” 

‘Stubborn  Obstacle’ 

According  to  Mr.  Greenwood, 
this  problem  has  in  the  past 
been  one  of  the  “stubborn  ob¬ 
stacles”  to  the  use  of  color  in¬ 
serts  in  daily  newspapers.  By 
using  ingeniously  laid-out  ads 
which  provide  a  continuous 
message — a  wallpaper  pattern 
technique — this  creepage  factor, 
although  not  eliminated,  is 
taken  advantage  of  through 
techniques  worked  out  in  the 
advertising  layout  as  well  as  in 
the  copy. 

It  was  found  that  no  printer 
was  equipped  to  print  full  colors 
on  continuous  rolls  and  rewind 
them  on  the  spindles  required 
to  feed  the  pre-printed  material 
into  newspaper  presses,  where 
it  w’ould  ultimately  emerge  as  a 


color  insert  folded  into  the 
newspaper. 

New  Machines 

Mr.  Greenwood  said  Y&R’s 
production  department  worked 
with  Leon  Leighton,  president 
of  Eastern  Color  Type,  and 
with  Safran  Printing  Co.  to  de¬ 
velop  machinery  to  overcome 
these  obstacles. 

After  months  of  experimental 
work,  the  process  was  improved, 
new  techniques  of  both  art  and 
copy  had  been  developed  and 
the  project  reached  the  stage 
where  it  was  possible  for  experi¬ 
mental  ads  to  be  printed  in  four 
colors  on  rolls  of  an  especially 
selected  grade  of  paper  and 
then  to  be  rewound  on  news¬ 
paper  press  spindles  which 
would  feed  the  color  pages  into 
the  newspaper  during  regular 
press  runs. 

Mr.  Greenwood  said  news¬ 
papers  in  New  York  and  Detroit 
agreed  to  conduct  experimental 
press  runs.  These  proved  suc¬ 
cessful.  One  New  York  daily 
ran  the  pre-printed  rolls  on  a 
press  with  a  speed  of  36,000 
papers  per  hour,  with  the  result 
that  the  newsprint  broke  but 
not  the  color-page  roll. 

In  announcing  the  hi-fidelity 
color  process,  Y&R  officials  em¬ 
phasized  that  it  is  “just  out  of 
the  experimental  stage;”  that 
it  has  been  proved  feasible,  but 
that  for  an  “indefinite  period” 

!  its  widespread  use  in  practical 
,  operation  will  be  “restricted  by 
,  many  factors.” 
r  For  example,  it  is  still  too 
I  soon  to  outline  what  costs  wil 
I  be. 

1  “Much  will,  of  course,  depend 
,  upon  volume,”  Mr.  Greenwood 
j  pointed  out.  “Costs  of  the  new 
1  process  are  expected  to  decrease 
;  in  time.” 

i  Just  how  many  newspapers 
will  avail  themselves  of  the  new 
r  process  is  also  not  yet  known, 
3  although  78  newspapers  out  of 
1  88  contacted  have  expressed  a 
1  strong  interest  in  the  develop- 
1  ment  and  a  desire  to  use  it  for 
;  their  advertisers.  The  10  papers 
i  declining  did  so  because  they 


are  unable  to  handle  collect 
runs. 

Warrep  Bahr,  Y&R’s  assist¬ 
ant  media  director,  reported 
that  the  following  newspapers 
had  been  approached  on  carry¬ 
ing  a  pre-printed  insert  and 
had  said  they  would  accept  it 
at  the  black  and  white  line 
rate: 

Albany  Times  Union 

Albuquerque  Journal  Tribune 

Atlanta  Journal  Constitution 

Baltimore  News  Post 

Birmingham  News,  Post  Herald 

Boston  Globe 

Boston  Herald-Traveler 

Boston  Record  American  (4  tabloid  pages) 

Canton  Remjsitory 

Charlotte  Observer 

Chicago  American 

Cincinnati  Post 

Cincinnati  Times  Star 

Cleveland  News 

Cleveland  Plain  Dealer 

Columbus  (Ohio)  Citizen 

Columbus  (Ohio)  Dispatch 

Dallas  News 

Danville  (Va.)  Bee  Register 
Denver  Rocky  Mt.  News  (4  tabloid  pages) 
Detroit  Times 
Detroit  News 

El  Paso  Times  Herald,  Post 

Evansville  Courier 

Fall  River  Herald  News 

Fargo  Forum 

Ft.  Worth  Press 

Houston  Press  (4  tabloid  pages) 

Houston  Chronicle 

Houston  Post 

Huntsville  (Ala.)  Times 

Indianapolis  Times 

Knoxville  News  Sentinel  &  Journal 

Los  Angeles  Examiner 

Los  Angeles  Herald  Express 

Los  Angeles  Times 

Milwaukee  Sentinel 

Montgomery  (Ala.)  Advertiser-Journal 

New  York  Herald  Tribune 

New  York  Journal-American 

New  York  Mirror  (4  tabloid  pages) 

New  York  World  Telegram  &  Sun 
Philadelphia  Inquirer 
Pittsburgh  Post-Gazette 
Pittsburgh  Press 
Pittsburgh  Sun  Telegraph 
Sacramento  Bee 

St.  Joseph  (Mo.)  News-Press-Gazette 

St.  Louis  Post  Dispatch 

San  Antonio  Light 

San  Francisco  Examiner 

San  Francisco  Call- Bulletin 

San  Francisco  News 

Schenecta^  Union-Star 

Scranton  Times 

Seattle  Post-Intelligencer 

Trenton  Times 

Washington  Daily  News  (4  tabloid  pages) 
Washington  Post  Times  Herald 
Wichita  Eagle 
Wilmington  News  Journal 
Winston-Salem  (N.C.)  Journal  Sentinel 

I  Wide  Interest 

1  “Our  initial  work  on  this 
process  has  revealed  a  wide  in- 
I  terest  on  the  part  of  advertisers 
I  and  newspapers,”  Mr.  Brock- 
'  way  said.  “We  do  know  that  it 
:  will  make  excellent  full-color 
reproduction  available  in  daily 
5  newspapers.  We  believe  that 
r  such  ads  will  achieve  unusually 
,  strong  impact. 

i  “Our  objective  has  been  once 
i  again  to  do  our  part  in  advanc- 
-  ing  the  art  of  advertising,  in 
*  this  particular  instance  espe- 
i  cially  the  art  of  newspaper 
'  advertising.” 
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Publishers’  Stories 
Differ  on  TV  Talks 


Boston  Traveler  application  was  still 
Contradictory  stories  of  the  pending  at  the  time  he  arranged 
Channel  5  television  proceed-  to  meet  with  Mr.  McConnaughey 
ings  were  given  here  last  week  to  discuss  his  views  on  the  Harris 
to  the  congressional  committee  Bill  relating  to  FCC  policy.  The 
inquiring  into  “outside  influ-  committee  counsel  reminded  Mr. 
ence”  brought  to  bear  on  federal  Choate  that  the  meeting  took 
agencies.  place  after  the  hearing  examiner 

Under  subpoena,  Robert  B.  had  filed  his  initial  report  and 
Choate,  publisher  of  the  Herald  the  record  was  closed, 
and  Traveler,  told  his  version  of  Mr.  Choate  said  he  didn’t  re- 
a  1956  meeting  with  George  C.  call  having  asked  anyone  else  in 
McConnaughey,  chairman  of  the  Washington  to  arrange  the 
Federal  Communications  Com-  meeting  with  the  FCC  chair- 
mission.  He  denied  particularly  man.  He  said  he  had  not  made 
that  he  had  tried  to  discuss  with  any  memoranda  nor  did  he  keep 
him  the  pending  application  of  a  diary.  He  never  made  a  re- 
WHDH,  Inc.,  Herald-Traveler  port  to  his  company’s  stock- 
subsidiary,  for  a  TV  permit.  holders,  he  said. 

w’  I,  A  u  1  publisher  also  denied  that 


subsidiary,  for  a  TV  permit. 
Weeks  Offered  Help 


DENIAL  that  they  exerted  "outside  influences"  on  the  FCC  in  winning 
a  television  grant  featured  testimony  by  Robert  Choate,  left,  publishw 
of  the  Boston  Herald-Traveler,  and  George  Alterson,  right,  advertising 
director,  at  congressional  committee  inquiry. 

That  is  absurd  on  its  face,’’ 

,  Choate  replied.  “I  never  V^OUxL  V><10Sv3b 
de  such  a  call  and  I  never 

de  such  a  remark  and  I  TT „ !  1 1 
uldn’t  w’ant  to  see  any  other  JTlclVv^I  11111 


he  or  any  other  employees  of 


W.  Davis  Taylor,  publisher,  the  newspaper  had  ever  played 
and  John  Taylor,  treasurer,  of  golf  with  former  Commissioner 
the  Boston  Globe,  volunteered  Richard  A.  Mack, 
that  Secretary  of  Commerce  Counsel  ran  through  a  list  of 
Sinclair  Weeks  had  offered  to  names  of  prominent  men  in  gov- 
introduce  them  to  the  FCC  com-  ernment  and  asked  Mr.  Choate 
missioners  “just  as  he  did  for  if  he  had  any  correspondence 

Mr.  Choate.”  The  Globe  had  with  them  on  the  subject  of 

sought  to  prevent  the  grant  of  a  Channel  5.  He  said  he  did  not. 

license  to  the  Herald-Traveler  He  denied  that  he  ever  asked 

after  the  FCC  had  overruled  an  Secretary  Weeks  to  intervene 
examiner’s  recommendation  in  in  behalf  of  the  application, 
favor  of  a  non-newspaper  appli-  „  , ,  . .  , 

stockholder  s  Interest 

The  House  probers  went  at  Questioning  brought  out  that 
length  into  Mr.  Choate’s  ex-  the  Antitrust  Division  had  twice 
planation  of  his  Washington  ac-  inquired  into  allegations  that 
tivity  in  behalf  of  the  station  the  Herald-Traveler  w’as  trying 


Mr.  Choate  replied.  “I  never  VjOuit  v><iubt;b 
made  such  a  call  and  I  never 

made  such  a  remark  and  I  LJ  „ ^  1 1 
wouldn’t  w’ant  to  see  any  other  xTcl  V  v3l  11111 
paper  in  Boston.” 

George  Akerson,  advertising  ^  ^  fz-x  (^000 

director  of  the  Herald-Traveler,  vJcIZjV^LLvI?  VJClot/ 
testified  that  he  had  made  sev¬ 
eral  trips  to  Washington,  with  Federal  Judge  Bailey  Aldrich 
counsel,  to  attend  hearings,  con-  has  dismissed  the  injunction 
ferences,  etc.  related  to  the  proceeding  brought  by  the  Na- 
Channel  5  matter.  tional  Labor  Relations  Board 

_  ,  ,  .  against  the  International  Typo- 

Taylor  s  Version  graphical  Union  in  the  case  in- 


Channel  5  matter.  tional  Labor  Relations  Board 

_  ,  ,  .  against  the  International  Typo- 

Taylor  s  Version  graphical  Union  in  the  case  in- 

The  testimony  of  John  I.  Tay-  volving  the  Haverhill  (Mass.) 
lor  of  the  Globe  was  as  fol-  Qfi^ette 

tiT  1  X  ij  “I  am  not  ruling  that  any- 

Secretary  Weeks  told  us  oj.  submitted  by  the 

when  we  went  down  to  Wash-  ^  7^  1958 

mgton  to  call  on  him  that  any-  1  to  ,ny 

thing  he  did  for  Mr.  Choate  he  ^  i„di. 

would  have  done  for  us,  naniely,  opinions. 

If  we  asked  him  to  introduce  ..j 

us  to  the  Commission  he  would  into- 


He  testified  that  he  had  to  buy  the  Globe  or  put  it  out  done  so”  tThat  was  in  been  entered  imo, 

met  with  Chairman  Me-  of  business.  Mr.  rboate  nnnf.  t _  nor  do  I  know  what  are  any  of 


merely  met  with  Chairman  Me-  of  business.  Mr.  Choate  quot- 
Connaughey  in  a  hotel  public  ed  former  Attorney  General 
room  to  talk  about  legislation  of  Brownell  as  saying  “we  have 
interest  to  the  Communications  nothing  against  you”  and  he 


January  1957). 

William  Davis  Taylor,  pub- 


its  terms.  In  no  way  am  I  pass¬ 
ing  on  it,  or  upon  the  legality  of 


Committee  of  the  American 
Newspaper  Publishers  Associa¬ 
tion,  of  which  he  was  a  member. 

Mr.  McConnaughey  shut  off 
the  discussion  of  television,  Mr. 
Choate  said.  Committee  coun- 


added  that  nothing  ever  hap¬ 
pened. 

The  name  of  Harry  Tenen- 
baum  of  St.  Louis  wras  men¬ 
tioned  and  Mr.  Choate  identi¬ 
fied  him  as  a  substantial  owmer 


Usher  of  the  Globe,  added  his  the  negotiations  which  led  to  its 
account  of  the  same  meeting;  „ 

“Mr.  Weeks  said  in  substance  _ _  ,  . 


eveeiitioTi  ’’ 

“Mr.  Weeks  said  in  substance  ^  contract  was  reached  be- 
he  had  nothing  to  do  with  the 


sel  reminded  the  publisher  that  of  Herald-Traveler  stock.  Mr. 
Mr.  McConnaughey  had  already  Tenenbaum  figures  in  another 


application  for  Channel  5  or  the 

controversy  about  it,  except  to  graphical  union,  following  some 
introduce  Mr.  Choate  to  the  language 

members  of  the  Commission,  and  /he  Board  opposed  d  smisM 

he  said  he  would  do  the  same  application  for  injunctiy 


said  he  forbade  mention  of 
Channel  5  in  his  chat  with  Mr. 
Choate.  The  publisher  replied 
that  he  thought  his  recollection 


aspect  of  the  committee’s  in¬ 
quiry  concerning  a  St.  Louis 
station. 

According  to  Mr.  Choate  their 


thing  for  us  if  we  wanted  him  -  ,  .  t  ai<i 

to.  .  .  .  We  told  him  that  wasn’t  ^^^s  a  moot  issue  Judge  ^ 
neee<;<!arv  ”  ^*eh  concluded  that  some  action 

The  committee’s  counsel  put  must  be  taken  to  bring  the  ca* 
into  the  record  the  fact  that  to  a  close,  and  this,  he  said, 
Commissioner  Mack’s  failure  to  seems  to  be  the  proper  tune, 
act  on  a  motion  for  extension  of  • 

time  to  file  a  petition  had  ef-  Medal  to  Timmons 
fectively  thwarted  the  Globe  s  , 

attempt  to  reopen  the  hearing  Bascom  N.  Timmons, 
on  the  WHDH  grant,  a  year  and  ington  correspondent  for  25 
a  half  after  the  record  had  been  newspapers  including  the  Hous- 
closed.  ton  Chronicle  and  six  other 

The  stated  purpose  of  the  Texas  papers,  was  given  the 
hearing  here  was  to  lay  the  Texas  Distinguished  Service 
groundwork  for  the  committee’s  Medal  by  the  Texas  Herite^ 
insistence  upon  the  Herald-  Foundation  at  services  here.  The 
Traveler  Corp.  producing  rec-  award  was  for  his  biography 
ords  bearing  on  the  Channel  5  of  the  late  Jesse  H.  Jones,  pu^ 
petition.  lisher  of  the  Houston  Chronicle. 
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relief.  The  union  contended  it 


of  the  incident  was  better  than  conversations  never  amounted 


the  Commissioner’s. 

Mr.  Choate  related  that  the 
Herald-Traveler’s  application 
for  a  television  license  had  been 
pending  since  1948.  The  ANPA 


to  more  than  an  exchange  of 
“how  are  you  doing?”  On  a 
visit  to  Boston,  Mr.  Choate  said, 
Mr.  Tenenbaum  expressed  in¬ 
terest  in  the  construction  of  the 


committee,  he  said,  was  con-  Herald-Traveler’s  new  building, 
cerned  with  the  matter  of  dis-  Counsel  asked  Mr.  Choate: 
crimination  against  newspaper  “Do  you  have  a  memorandum 
applicants  and  he  followed  the  of  a  telephone  call  made  by 
FCC  procedure  closely,  keeping  you  to  Secretary  Weeks  in  which 
in  constant  contact  with  Cran-  you  are  alleged  to  have  said 
ston  Williams,  ANPA  general  if  WHDH  does  not  get  the  chan- 
manager.  nel  there  will  be  another  Demo- 

He  admitted  that  the  Herald-  cratic  paper  in  Boston?” 
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AFA  Promotes  ‘Hard-Sell,’ 
Truthful  Advertising  Copy 

Convention  Told  About  Abuses, 

FTC  Welcomes  Its  Cooperation 


By  Tom  Simmons 

Dallas,  Tex. 
“Look  Up.  .  .  .  Think  Up.  .  .  . 
Through  Advertising”  was  the 
beat-the-recession  recipe 
stressed  at  the  Advertising  Fed¬ 
eration  of  America’s  54th  an¬ 
nual  convention  which  closed 
here  Wednesday  (June  11). 

Speakers  sounded  the  virtues 
of  the  hard-sell  and  the  Big 
.  As  Whitman  Hobbs  of 
Batten,  Barton,  Durstine  &  Os¬ 
born  told  the  800  delegates, 
I’m  glad  this  meeting  is  in 
Texas.  This  is  the  best  place  to 
stand  up  and  say,  Make  no  small 
plans,  "rhink  no  small  thoughts. 
Have  no  small  ideas.  Write  no 
small  ads.” 

Critical  of  *Auto  Buy’ 

And  along  with  the  pep  talk 
vas  a  searching  self-examina¬ 
tion  of  advertising.  Zenn  Kauf- 
nan,  New  York  sales  consult¬ 
ant,,  was  particularly  critical  of 
the  “You  Auto  Buy  Now”  cam- 
aaign. 

“I’m  ashamed  of  it,”  he  said. 
'The  automobile  companies 
mow  better.  They  know  the 
aard-sell.  This  tincup  type  of 
aleading  isn’t  going  to  get  any¬ 
body  anywhere.” 

AFA’s  President  C.  James 
Proud  joined  the  beat-the-reces- 
'ion  talk  with  the  happy  obser- 
ation  that  “management  is 
proving  itself  smarter  this  time” 
by  increasing  its  advertising 
audgets.  This  he  viewed  as  a 

to  solving  the  recession 
problem,  which  he  called  one  of 
listribution  rather  than  produc¬ 
tion. 

Time  to  Advertise 
The  strongest  bit  of  advice 
for  recession-frightened  com- 
I^nies  to  maintain  or  enlarge 
their  advertising  expenditures 
»as  offered  by  Don  G.  Mitchell, 
^sident  of  Sylvania  Electric 
Products,  Inc. 

He  said  companies  should  ad- 
’ertise  to  hold  their  sales  vol- 
t®*®  as  long  as  the  gross  in- 
^ffle  attributable  to  this  adver¬ 
ting  exceeds  the  cost  of  the  ad- 
^rtising.  Budgets  should  not 
•>6  drawn  up  on  the  basis  of 
Jdiat  the  competition  is  doing; 
P®  different  and  outsmart  the 
*®fflpetition,  Mr.  Mitchell  urged. 
editor  Si  PUBLISHER 


It  was  Mr.  Mitchell’s  view 
that  the  business  dip  hit  bottom 
last  April. 

The  30,000-member  AFA  was 
meeting  in  Dallas  for  the  first 
time  since  1912  and  in  Texas 
for  the  first  time  since  it  met 
in  Houston  in  1951.  Texas  hos¬ 
pitality  overwhelmed  the  dele¬ 
gates  from  the  time  they 
reached  town. 

The  Dallas  Morning  News  and 
the  Dallas  Times  Herald  and 
their  radio  and  television  sta¬ 
tions  gave  a  Fiesta  Mexicana 
at  the  Dallas  Country  Club. 

Sobering  Thought 

Between  the  levity  there  were 
many  sobering  thoughts.  John 
Dwight  Sullivan,  AFA  general 
counsel,  warned  that  advertis¬ 
ing  is  threatened  by  federal  use 
of  the  power  to  tax  as  a  means 
of  choking  off  political  opposi¬ 
tion. 

“The  AFA  contends  that  if 
the  right  to  advertise,  w’hether 
it  be  against  private  competi¬ 
tion  or  the  government  itself,  is 
to  be  penalized  by  way  of  tax, 
then  there  has  been  an  erosion 
of  the  right  of  free  speech  and 
free  press,  no  matter  how  many 
soft  w'ords  are  used  to  disguise 
it,”  Mr.  Sullivan  said. 

The  threat  stems  from  two 
bills  now  before  Congress.  The 
first  would  exclude  the  cost  of 
so-called  propaganda  advertis¬ 
ing  as  a  deduction  from  gross 
income,  and  the  second  would 
exclude  it  from  consideration  as 
a  cost  for  rate-making  pur¬ 
poses. 

Mr.  Sullivan  said  the  word 
“propaganda”  has  now  “become 
a  dirty  word — it  has  come  to 
mean  anything  you  don’t  like 
said  by  someone  you  don’t  like. 

“If  the  government,  state  or 
foderal,  elects  to  engage  in  a 
proprietary  business  and  by  that 
fact  engages  in  competition  with 
private  competitive  industry,  is 
private  industry  to  be  penalized 
by  way  of  a  tax  exclusion  be¬ 
cause  it  presents  its  case  and 
seeks  to  foster  sympathetic  pub¬ 
lic  opinion  through  the  medium 
of  advertising?” 

A  call  for  ad  men  to  concen¬ 
trate  on  fostering  “believability” 
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in  advertising  came  from  Edwin 
W.  Ebel,  vicepresident  of  Gen¬ 
eral  Foods  Corporation. 

“With  the  super-superlative 
claims  which  are  present  these 
days,  on  the  part  of  two  or  three 
or  more  competing  products,  be¬ 
lievability  sort  of  gets  can¬ 
celled  out,  doesn’t  it?”  Mr.  Ebel 
asked.  “Would  you  be  more  apt 
to  listen  to  a  salesman  who  ex¬ 
aggerates  and  screams  all  over 
the  place — or  to  one  who  pre¬ 
sents  you  with  an  interesting 
and  believable  story?” 

Advertising  that  misses  its 
mark  because  of  another  failing 
— ^blandness —  was  the  target  of 
Whitman  Hobbs’  talk. 

“Everyone  wants  to  look  alike, 
talk  alike,  dress  alike,  think 
alike,  smell  alike,”  Mr.  Hobbs 
complained.  “We’re  all  blending 
together.  We  live  neat,  care¬ 
fully-arranged  lives  in  neat, 
carefully-arranged  rows  in  the 
suburbs.  Our  houses  are  alike 
and  so  are  our  children  and  our 
dogs  and  our  vacations  and  our 
dreams.  Dreams  of  conformity. 
And  everything  is  paler  and 
softer  and  safer  and  surer.  And 
duller.  And  I  hate  it. 

“Advertising  has  gone  bland. 
We’re  suffering  in  particular 
from  two  diseases.  The  first  is 
Echolalia — a  habit  of  repeating 
what  is  said  by  other  people. 
The  second  is  Witzelsucht —  ex¬ 
cessive  amusement  at  one’s  own 
jokes. 

“Let’s  raise  our  aim,  and 
lower  our  voice.  Let’s  have 
friendly,  person-to-person  ad¬ 
vertising.  Let’s  talk  less,  sim¬ 
plify,  unclutter.  Let’s  strain  and 
struggle  and  sweat  and  swear 
to  make  our  campaigns  com¬ 
pletely  unlike  our  competitors’ 
campaigns.” 

Off-Beat  Campaign 

An  example  of  an  off-beat 
campaign  that  worked  was 
given  by  Geoffrey  Baker,  vice- 
president  of  Ralston  Purina  Co., 
St.  Louis,  Mo.  The  philosophy 
that  was  followed  was  “Hit  ’em 
where  they  ain’t,”  which  aban¬ 
doned  “the  whole  conventional 
arsenal  of  cereal  selling”  and 
wound  up  with  the  famous 
“Look,  Ma!  No  premiums!” 
campaign.  Result:  Wheat  Chex 
and  Rice  Chex  increased  sales 
34  per  cent  this  year,  Purina 
Dog  Chow  gained  second  place 
nationally  among  all  dry  dog 
foods. 

Sen.  Robert  S.  Kerr  of  Okla¬ 
homa,  in  a  luncheon  address. 


took  up  for  lobbying  and  lobby¬ 
ists.  He  deplored  the  “unkind 
notices”  about  the  “powerful 
billboard  lobby”  that  fought 
billboard  restrictions  in  the 
highway  bill. 

“I  welcome  lobbies  to  my  of¬ 
fice,”  he  said.  “To  me  they  are 
the  voices  of  groups  of  my  con¬ 
stituents  coming  to  me  as  they 
have  a  constitutional  right  to 
do. 

“Remember  this:  Whether  you 
as  advertisiiig  men  ever  get 
into  politics  or  not,  there  is 
going  to  be  more  and  more  poli¬ 
tics  in  your  business.” 

A  Word  from  FTC 

Things  that  advertising  men 
can  do  to  build  toward  reliability 
in  advertising  were  listed  by 
Harry  A.  Babcock,  executive  di¬ 
rector  of  the  Federal  Trade 
Commission.  His  list: 

1.  Employ  and  encourage  the 
use  of  advertising  known  to  be 
truthful  and  provably  so. 

2.  Employ  no  half  truths  or 
use  the  truth  to  deceive. 

3.  Supply  your  members  and 
the  public  with  what  has  been 
officially  determined  to  be  ille¬ 
gal  and  false  advertising. 

4.  Work  with  local  groups  to 
bring  about  in  intrastate  com¬ 
merce  the  results  FTC  seeks  in 
interstate  commerce. 

5.  Report,  with  proof,  unlaw¬ 
ful  advertising  to  the  F'TC  after 
persuasion  and  voluntary  co¬ 
operation  fail. 

For  Truthful  Ads 

Mr.  Babcock  said  he  and  his 
colleagues  in  the  government 
agency  were  impressed  with  the 
sincerity  and  high  purpose  of 
the  AFA  committee  which  called 
upon  them  with  a  proposal  that 
aims  at  cleaning  up  abuses  in 
advertising. 

“It  took  only  a  few  minutes 
after  meeting  Bob  Feemster, 
Jim  Proud  and  their  associates 
to  realize  that  their  cooperative 
proposal  was  on  the  level  and 
that  it  had  brains,  energy,  and 
capacity  behind  it,”  Mr.  Bab¬ 
cock  related. 

“I  was  impressed  too  with  the 
fact  that  the  Advertising  Fed¬ 
eration  of  America’s  objective, 
as  expressed  by  these  men,  was 
to  clean  up  bad  advertising 
throughout  the  country  and  not 
to  raise  a  halo  over  the  AFA. 
When  we  pointed  out  that  the 
Federal  Trade  Commission  plays 
no  favorites  with  organizations 
and  welcomes  help  from  any 
source  to  achieve  honest  adver¬ 
tising,  they  agreed  that  the 
more  help  we  get  the  better. 

“Advertising,  being  educa¬ 
tional  in  character,  should  and 
must  bring  to  the  customer  the 
truth,  the  whole  truth,  and  truth 
(Continued  on  page  72) 
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Optimistic  Outlook  in  ANC  AM:  » 
End  of  Help  Wanted  Dip  Seen  ’ 


tHl  •  lit  OwiPttr  ItSt 


Ca  A*  1  M.  n  1  A  T  •  the  conclusion  that  1959  and 

otatlStlCH.!  l\0lat0  l^lllH.^0  i960  would  see  an  ever  increas-  *  - 

ing  volume  of  both  Employment 

To  Pr0sid0ntial  El0ction  P0riods  and  Help  Wanted  advertising. 

By  Daniel  L.  Lionel  Interesting  Trend  Is  Noted 

Mr.  Griffin’s  analysis  is  based 

On  the  eve  of  the  38th  annual  topped  the  linage  list  in  1957  on  his  observation  that  the  vol- 
convention  of  the  Association  of  yere  off  almost  10  million  lines  ume  of  Help  Wanted  advertis-  ? 
Newspaper  Classified  Advertis-  in  Classified  in  the  first  three  ing  usually  declines  during  the  «' 
ing  Managers  in  Baltimore,  it  months  this  year — an  average  first  year  after  a  presidential  '* 
seems  appropriate  that  the  of  a  million  lines  apiece.  In  election  while  non-agricultural 
newspaper  industry  take  a  long  some  instances  the  Classified  employment  continues  to  in¬ 
look  at  one  of  its  most  cher-  drop  was  the  extent  of  the  de-  crease  during  the  year,  but  al- 
ished  exclusives  .  .  .  the  Want  crease  in  total  linage.  most  always  starts  downward 

Ads.  The  trend  of  Help  Wanted  ad-  after  the  second  year.  cl 


CHART  A — Source:  Media  Rr 
ords.  First-quarter  1958  is  q«» 
rupled  for  comparative  purpose 
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ished  exclusives  .  .  .  the  Want  crease  in  total  linage.  most  always  starts  downward  | 

Ads.  The  trend  of  Help  Wanted  ad-  after  the  second  year.  charts  would  indicate  that  tk 

While  there  have  been  many  ''crtising  volume  during  the  The  accompanying  charts  re-  upward  cycle,  in  this  secomi 

expressions  of  the  importance  decade  has  been  of  suffi-  fleet  this  trend  and,  as  Mr.  Grif-  year  after  the  last  presidents 

of  classified  advertising  to  the  magnitude  to  not  only  af-  fin  states,  are  “significant  and  election,  should  be  just  aromi 

newspaper  as  a  circulation  fortunes  of  the  average  have  a  direct  bearing  on  the  the  comer, 

builder  and  as  an  exclusive  classified  department,  but  to  course  business  may  take  dur-  From  ANCAM  President  Wi- 

service  to  the  reader,  a  glance  ®P®^^  difference  between  a  ing  1959  and  1960.”  liam  F.  Carr,  CAM,  PhiMi- 

at  the  accompanying’  Chart  A  advertising  As  Mr.  Griffin  notes,  “Both  phia  (Pa.)  Bulletin,  after  i 

reveals  that  since  1941,  better  many  newspapers.  Iii  some  non-agricultural  employment  year  of  close  association  wte 
than  one  out  of  every  five  lines  higher  rates  charged  and  our  Help  Wanted  Ad  Count  the  classified  problems  of  ti* 

of  newspaper  advertising  has  Help  Wanted  has  meant  that  turned  upward  in  the  years  pre-  nation,  comes  a  report  that  tu 

the  loss  in  revenue  of  a  line  of  ceding  the  nresidential  elections  be  described  as  “documentt: 
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As  Mr.  Griffin  notes,  “Both  phia  (Pa.)  Bulletin,  after  > 


been  accounted  for  by  classified. 
Keeping  Pace 


the  loss  in  revenue  of  a  line  of  ceding  the  presidential  elections  be  described  as 
Help  Wanted  was  two  or  three  of  1936,  1940,  1952  and  1956.  optimism.” 
times  as  serious  as  a  loss  of.  The  war  years  of  1944  and  1948 


Want  Ad  growth  has  kept  say  a  line  of  Real  Estate  adver-  (also  presidential  election  years)  Reliable  Baromeicr 

pace  with  total  newspaper  ad-  ^  ^  indicated  the  same  pattern  ex-  Recognizing  classified  as  o« 

vertising  growth  since  1941,  non-agn-  of  our  most  reliable  “economic 

when  the  figures  in  this  form  obviously  a  ques-  cultural  employment  droned  .veather  charts,”  Mr.  Carr  sin 

became  available  from  Media  vital  implications,  due  to  the  manpower  shortap  R  reflects  both  our  present  asd 

Records.  In  1941,  total  classified  P“^  S'  T  ^“^ure  economic  climate  ... 

in  Media  cities  was  390,526,008  2”^"’ revepe  was  tru^  employment  “And,”  he  adds,  “as  it  is  brongtt 
lines.  By  1957  this  figure  had  Philadelphia  continued  upward  when  the  j^to  focus  for  some  long  mp 

grown  to  1,181,449,843  lines,  advertising  sei^nce  which  has  large  number  of  men  returning  predictions,  I  envision  a  brighter 

During  the  same  period  total  ?o?P  from  the  war  flooded  the  labor  horizon  for  this  advertising  dir- 

newspaper  advertising  moved  Wanted  Advertising  since  1904,  market,  materially  decreasing  sion  of  our  industry  and  a  zento 

from  2,072,577,362  lines  in  ’41  he  came  forth  not  with  a  pre-  the  need  of  industry  and  busi-  ijnage  and  prestige  that  wfl 


n  Media  cities  was  390,526,008  2”^"’ reveree  was  tru^  employment  “And,”  he  adds,  “as  it  is  brongtt 
ines.  By  1957  this  figure  had  Philadelphia  continued  upward  when  the  f^cyg  f^^.  some  long  mp 

?rown  to  1,181,449,843  lines,  advertising  sei^nce  which  has  large  number  of  men  returning  predictions,  I  envision  a  brighter 
r,..  • Au. specialized  in  the  field  of  Help  from  the  war  flooded  the  labor  fV,io  oHwoT-fiaiTKrdir- 


to  5,146,724,845  in  ’57. 

Classified  actually  increased 
its  relation  to  total  advertising 
by  21%  since  1941,  moving 
from  18.8%  of  total  in  1941  to 
22.9%  in  ’57.  For  the  first  quar¬ 
ter  of  1958  classified  is  still 
running  at  22.9%  of  total. 

Any  analysis  of  classified’s 
large  volume  since  World  War 
II  must  take  into  consideration 
the  part  that  Help  Wanted  ad¬ 
vertising  has  contributed. 

Loss  of  Help  Wanted  ads  was 
the  principal  factor  in  total  lin¬ 
age  declines  suffered  by  the 
newspapers  measured  in  the 
Media  Records  “First  50  Re¬ 
port”  for  the  first  quarter  of 
this  year.  The  10  papers  that 

(Mr.  Lionel,  who  conducts  the 
weekly  Classified  Clinic  in  E&P, 
is  classified  advertising  man¬ 
ager  of  the  New  York  Herald 
Tribune.  He  will  also  cover  the 
ANCAM  convention  for  E&P’s 
next  issue.) 


diction,  but  with  an  interesting  ness  to  advertise  for  help.” 
analysis  which  would  lead  to  The  trends  plotted  in  the 

Presidential  Year  ]oh  and  Ad  Trends 

(A  monthly  analysis  by  B.  K.  Davis  &  Bros.,  Philadelphia). 


Dotted  line — Non-agricultural  employment. 
Shaded  areas — Help  wanted  ad  count. 


•  lor  neip.  f  j^j.  exceed  Classified’s  best  yeas 

plotted  m  the  ^he  past.” 

He  reviews  some  of  the  pn- 

^hiladelphia) .  ®  f  ^ 

deal  of  consideration: 

“The  Department  of  Lab)T 
S.  *•  says  our  population  in  1965  ri" 

_  f  million — in  1956  ow 

J  yV  civilian  employment  will  be  W 
r  ft*  million — and  our  Gross  Nationa 
\  **  Product  will  be  $560  BillioM- 
-  «  and  people  in  our  prime  work- 
J  ^  ing  force  between  the  ages  of 
■  __  25  and  44  will  be  in  short  sup- 

ply.  It  is  estimated  that  oar 
McaKHTiM.  cuCTVM  population  will  increase  one-fin*' 
in  the  next  10  years,  that  pop"' 
a  lation  actually  available  ^ 
^  w’ork  w-ill  increase  only  6%i 

(Continued  on  page  70) 

w  ^ 

I\  •  Since  the  monthly  figures  (or  IW 
_  ««  were  not  available  and  the  1944  2- 
-  ures  reflected  the  War  Years,  "** 
“  *  (our  graphs  cover  only  the 

tial  election  years  o(  1940,  1^ 
1952  and  1956.  They  are  present*^ « 
develop- 

nt.  ment  o(  the  figures  which  evenh**'! 

emerge  as  a  yearly  statistic. 
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ICMA  Problem  Topic:  Harder 
Selling  with  Higher  Prices 


President  Hicks  Says  the  Day 
Of  5-Cent  Newspaper  Is  Doomed 


By  George  A.  Brandenburg 


A  eonveraation  on  a  New 
York  commuter  train  went 
along  this  line: 

First  Commuter — This  habit 
»f  reading  a  newspaper  is 
jotting  to  be  expensive.  I  buy 
I  morning  paper  for  a  nickel 
and  then  an  evening  paper  for 
t  dime — that’s  15  cents  a  day, 
almost  a  dollar  a  week. 

Second  Commuter — You  get  a 
local  newspaper,  too,  don’t  you? 

First  C — Yes,  that’s  another 
7  cents  a  day.  And  come  to  think 
of  it,  I  buy  two  Sunday  papers, 
one  for  a  quarter  and  the  second 
one— for  the  comics,  you  know 
—for  a  dime. 

Second  C — That  adds  up  to 
tt.S7  a  week,  plus  the  tip  you 
give  the  carrier  boy. 

First  C — Better  than  $1.75  a 
week  for  newspapers.  Guess  I’ll 
talk  to  the  wife  about  it  to¬ 
night;  maybe  we  ought  to  figure 
newspapers  in  the  budget. 

*  «  * 

Few  circulation  men  around 
the  country  have  to  worry  about 
that  kind  of  mathematics.  How¬ 
ever,  the  conversation  is  re¬ 
ported  here  to  point  up  what  is 
perhaps  a  major  problem  every¬ 
where — how  to  keep  circulation 
at  its  high  level  when  it  takes 
more  than  a  few  pennies  a  day 
to  buy  a  paper, 

Grculators'  Problems 

Circulators  from  U.  S.  and 
Canada  will  gather  at  the 
Muehlebach  Hotel  in  Kansas 
City,  Mo.,  June  16  to  19,  to 
learn  from  fellow  members  of 
the  International  Circulation 
Managers  Association  what  can 
he  done  to  meet  their  selling 
problems. 

Among  the  problems  upper¬ 
most  in  circulators’  minds  are: 

(1)  greater  profits  through 
higher  prices; 

(2)  keeping  costs  down; 

(3)  improving  departmental 
efficiency;  and 

(4)  distributing  newspapers 
with  speed  and  dependability  as 
*  means  of  holding  present 
>^ders  and  attracting  new  ones. 

ICMA  President  George  W. 
Hicks,  Pittsburgh  (Pa.)  Post- 
'kuette,  recently  asserted: 

editor  PUBLISHER 


“Possibly  the  biggest  question 
circulators  are  asking  them¬ 
selves — and  their  publishers  to¬ 
day  is —  NOT  should  we  raise 
prices,  but  how  much  should  we 
raise  our  prices?  The  day  of  the 
five-cent  newspaper  is  doomed.” 

Above  a  Nickel 

An  ANPA  survey  has  re¬ 
vealed  that  564  daily  news¬ 
papers  now  have  a  single  copy 
price  of  6,  7  or  10c.  Of  these 
564  newspapers,  57  charge  6c, 
395  charge  7c,  and  112  charge 
10c.  Prices  for  Sunday  papers 
have  also  increased.  Seven  are 
selling  for  25c,  80  for  20c  and 
198  for  10c  as  compared  with 
237  selling  for  10c  in  1957. 

Both  in  their  formal  sessions 
and  in  hospitality  room  confer¬ 
ences  the  circulators  will  ex¬ 
change  ideas  on  the  toughest 
problem  of  the  day — pricing 
their  newspaper.  Considerable 
attention  was  given  to  this 
topic  at  the  recent  circulators’ 
workshop  at  the  University  of 
Wisconsin.  (Two  reports  from 
this  meeting  are  published  on 
Page  50). 

In  hand  as  the  ICMA  gathers 
is  an  achievement  report  from 
the  Norfolk,  Va.  newspapers. 

Successful  Promotion 

The  Virginian-Pilot  and 
Ledger-Star  people  are  feeling 
a  bit  pleased  with  themselves. 
They  have  put  through  a  neces¬ 
sary  circulation  price  increase 
and  wound  up  with  more  com¬ 
bined  daily  circulation  than  be¬ 
fore  the  rates  went  up! 

Frank  Batten,  publisher, 
thinks  advance  planning  and 
promotion  had  much  to  do  with 
the  success.  Long  before  the  in¬ 
crease  was  announced  on  March 
27,  a  promotion  campaign  was 
built  around  the  theme:  “So 
Different — You  Just  Have  to 
Read  BOTH.” 

The  basic  copy  for  a  series 
of  full-page  ads  contrasted  a 
reporter  or  editor  from  the 
morning  paper  with  his  counter¬ 
part  on  the  afternoon  paper. 
Reporters  themselves  were 
called  in  to  write  the  sketches 
of  their  staff  mates.  The  result 
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was  a  series  of  lively  human 
interest  stories  and  pictures 
sandwiched  between  the  theme 
lines. 

The  series  was  broken  twice 
a  week  by  full-page  pictures  and 
testimonial  interviews  with  sub¬ 
scribers  who  take  both  papers. 
Billboards  and  radio  spots  con¬ 
centrated  on  the  short  theme: 
“Read  BOTH.”  The  promotion 
continued  for  two  months  be¬ 
fore  the  increase  and  two 
months  after  the  increase.  It  is 
still  proceeding,  though  with 
less  intensity. 

Bonus  Paid 

After  the  price  increase  an¬ 
nouncement  March  27,  the  Cir¬ 
culation  Department  went  into 
action  with  one  of  the  most 
detailed  campaigns  in  its  his¬ 
tory.  District  Counselors  who, 
two  months  after  the  increase, 
maintained  their  circulation 
which  existed  the  day  before  the 
increase,  received  bonuses  up  to 
$300. 

The  principal  increases  lifted 
the  price  of  each  home-delivered 
daily  paper  from  25  cents  to  30 
cents;  the  Sunday  Virginian- 
Pilot  and  Star  from  15  cents  to 
20  cents;  all  13  issues  of  both 
papers  from  65  cents  to  80  cents. 

The  first-quarter  average 
combined  daily  circulation  was 
206,077.  On  June  1,  about  two 
months  after  the  increase,  it 
was  208,070.  The  Sunday  paper 
showed  a  loss  of  less  than  one 
per  cent  from  its  first  quarter 
circulation  of  143,215. 

General  Situation 

Ra3miond  E.  Houk,  circula¬ 
tion  di  ector,  Indianapolis 
(Ind.)  Star  and  News,  recently 
summed  up  the  general  situa¬ 
tion  confronting  circulators  as 
follows : 

“The  problems  facing  news¬ 
papers  today  are  much  different 
than  they  were  just  a  few  years 
ago.  Costs  continue  to  mount, 
but  advertising  linage  in  most 
cities  is  down.  Circulation  reve¬ 
nues  are  up,  but  in  the  present 
business  climate  it  is  not  as 
easy  to  raise  circulation  rates 
and  offset  the  mounting  costs  as 
it  was  a  year  or  two  ago. 

“Many  circulation  managers 
are  finding  it  increasingly  dif¬ 
ficult  to  get  circulation.  They 
are  having  to  sell  harder  to 
make  circulation  increases.  More 
and  more  families  are  moving 
out  into  suburbia,  increasing 
our  delivery  problem.  Our  young 


people  are  being  fed  a  diet  of 
TV  trash  so  they  have  less  time 
for  newspapers.” 

One  Family  in  Seven 

In  1957,  U.  S.  newspapers 
reached  an  all-time  high  of 
58,600,000  daily  circulation.  In 
fact,  in  the  20  years  from  1937 
to  1957,  daily  newspaper  circu¬ 
lation  in  this  country  increased 
50%,  from  38  million  to  over 
58  million.  ' 

But  there  seems  to  be  some 
question  as  to  whether  news¬ 
papers  are  keeping  pace  with 
the  formation  of  new  families. 
Radio,  for  instance,  claims 
“saturation  coverage”  of  Amer¬ 
ican  homes.  Television,  likewise, 
boasts  of  its  continuing  spread 
into  millions  of  homes. 

ICMA  President  Hicks,  in 
commenting  upon  the  situation, 
challenged  his  fellow  circulators 
by  stating: 

“We’re  pleased  by  figures  that 
show  some  86  or  88%  of  our 
total  population  read  a  daily 
newspaper.  But  have  we  ever 
turned  the  figures  around  and 
thought  of  it  this  way?  One 
family  in  seven  does  not  read  a 
daily  newspaper!” 

Reaching  Youngsters 

One  approach  to  widening  the 
base  of  newspaper  readership  is 
through  youngsters  now  in 
school.  ICMA’s  Youth  Reading 
Study  has  thus  far  disclosed 
that  youths  at  the  high  school 
level  do  not  read  newspapers 
for  news  of  the  world,  the 
nation,  or  even  local  affairs  that 
do  not  touch  their  lives  cur¬ 
rently. 

To  meet  this  problem,  ICMA 
has  provided  the  funds  for 
three  Press-E'ducation  Work¬ 
shops  this  Summer  for  the 
study  of  newspapers  and  how  to 
use  them  as  classroom  learning 
material.  These  workshops  will 
be  held  at  the  State  University 
of  Iowa,  Syracuse  University 
and  the  University  of  California 
at  Los  Angeles.  College  credit 
will  be  allowed  teachers  who 
complete  the  workshops. 
Teachers  in  junior  and  senior 
high  schools  may  attend.  Such 
persons  are  sought  from  the 
social  science  field  this  year  be¬ 
cause  that  is  the  area  where 
newspaper  usage  now  is  most 
frequent  when  it  exists. 

C.  K.  Jefferson,  Dea  Moines 
(Iowa)  Register  and  Tribune, 
is  chairman  of  the  ICMA  Youth 
Reading  Study  Committee, 
whose  members  are  convinced 
the  Press-Education  Workshops 
are  “a  highly  desirable  move 
which  the  newspaper  industry 
should  take  to  protect  the 
future  of  newspaper  reading  in 
America.” 
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FIEJ  Won’t  Meyer’s  Code  Senator  Hits 


Relinquish 
Role  to  IPI 


Tokyo 

Delegates  to  the  annual  con¬ 
gress  of  the  International  Fed¬ 
eration  of  Newspaper  Pub¬ 
lishers  (FIEJ,  in  French  in¬ 
itialization)  rejected  a  Danish 
proposal  that  the  organization 
should  leave  matters  of  freedom 
of  the  press  to  the  International 
Press  Institute  and  other 
groups 

Suggesting  that  FIEJ  con¬ 
centrate  on  matters  of  economic 
freedom  in  respect  to  the  news¬ 
paper  business,  Orla  Rode, 
general  manager  of  Politiken  of 
Denmark,  declared  “it  is  a 
waste  of  money”  for  two  or¬ 
ganizations  to  work  in  the 
same  field. 

IPI  is  comprised  of  editors 
while  FIEJ  is  mainly  an  affilia¬ 
tion  of  representatives  of  pub¬ 
lisher  organizations.  Charles  F. 
McCahill,  senior  vicepresident 
of  the  Forest  City  Publishing 
Co.,  publisher  of  the  Cleveland 
Plain  Dealer  and  News,  offi¬ 
cially  represented  the  American 
Newspaper  Publishers  Associa¬ 
tion.  Also  present  in  an  un¬ 
official  status  was  Talbot  Pat¬ 
rick,  editor-publisher  of  the 
Rock  HiU  (S.  C.)  Herald. 

This  was  the  first  time  FIEJ 
held  its  congress  outside  of 
Europe. 

Secretary  General  Claude 
Bellanger  of  France  replied  to 
Mr.  Rode’s  suggestion  with  the 
statement  that  FIEJ  cannot 
give  up  any  of  its  obligations  to 
IPI.  He  said  a  liaison  commit¬ 
tee  of  FIEJ  and  IPI  was  work¬ 
ing  on  the  press  freedom  prob¬ 
lems. 

A  sha'^  debate  arose  also 
over  a  proposal  that  FIEJ  raise 
its  membership  fees  so  as  to 
enlarge  its  staff  and  conduct 
research  activities.  The  con¬ 
gress  voted  to  study  the  matter. 
• 

UPI  Opens  A.  M. 
Circuit  Hour  Earlier 

One  of  the  first  moves  to  ac¬ 
commodate  the  larger  UPI  news 
reports  was  the  extension  of 
service  to  morning  papers  on  the 
national  trunk  wire.  They  now 
receive  an  extra  hour  of  serv¬ 
ice,  with  the  circuit  opening  at 
2  instead  of  3  p.  m.  (EDT)  Sun¬ 
day  through  Fridays. 

Earl  J.  Johnson,  UPI  general 
news  manager,  also  revealed  the 
start  of  a  program  to  expand 
and  revamp  the  special  mail 
services  under  the  supervision 
of  Paul  R.  Allerup. 


Of  Publishing 
Coiiiiiiended 

Washington 

The  25th  anniversary  of 
Eugene  Meyer’s  entry  into 
newspaper  publishing  was  cele¬ 
brated  this  week  with  a  com¬ 
munity  luncheon  in  his  honor 
sponsored  by  the  Advertising 
Club  of  Washington.  Chief 
Justice  Earl  Warren  gave  the 
obsei-vance  national  overtones. 

Mr.  Meyer  took  over  the 
Washington  Post  on  June  13, 
1933.  He  had  purchased  the 
newspaper  at  auction.  In  1954, 
the  Post  acquired  the  Times- 
Herald. 

Reviewing  the  honor  guest’s 
“three  careers,”  —  investment 
banker,  goverament  official,  pub¬ 
lisher — Justice  Warren  ranked 
the  role  of  publisher  of  a  metro¬ 
politan  daily  newspaper  as  his 
finest  and  termed  this  role  “his 
greatest  contribution  to  his 
community,  the  welfare  of  the 
nation,  and  the  great  good  of 
his  fellow  man.”  He  commended 
Mr.  Meyer  for  a  viewpoint  that 
a  newspaper  is  not  merely  a 
commercial  property  privately 
owned  and  operated  for  gain, 
but  •'.n  instrument  to  serve  the 
community  and  the  country. 

Mr.  Meyer  responded  that 
“the  conscience  of  the  W’ash- 
ington  Post  has  never  under¬ 
gone  change,  and  will  not.” 

• 

Waste  Hating 
Reporter  Dies 

Washington 

As  a  reporter  for  the  New 
York  Times  and  later  for  the 
Philadelphia  Inquirer  and  Uni¬ 
versal  News  Service,  W.  Bruce 
McNamee  made  government 
waste  a  special  target  and  be¬ 
came  so  imbued  with  the  prin¬ 
ciple  of  economy  that  he  later 
abolished  his  own  Federal  job 
because  he  thought  it  wasn’t 
necessary. 

Mr.  McNamee  died  last  week 
at  the  age  of  68.  He  had  been 
legislative  director  of  the  Na¬ 
tional  Federation  of  American 
Shipping  and  its  successor,  Mer¬ 
chant  Marine  Institute. 

In  1940  Mr.  McNamee  helped 
originate  the  United  States 
Travel  Bureau,  later  became  its 
head.  The  purpose  was  to  pro¬ 
mote  tourist  trade  at  home, 
through  a  “See  America  First” 
!  campaign.  In  1942  he  concluded 
1  the  agency  was  serving  no 
1  worthwhile  purpose  and  asked 
i  President  Roosevelt  to  abolish 
it. 


Tax  Ruling 
On  Dailies’  Ad 


Washington 

Senator  Albert  Gore  has  , 

asked  that  the  Minneapolis 
Star  and  Tribune  Co.,  be  denied  A  • 

federal  income  tax  allowance  UR  1  ASSlgllS 
to  cover  the  cost  of  advertising 

placed  in  other  newspapers  XHclS  and  LaHr 
during  the  19u6  campaign.  He 

also  wants  the  company  prose-  United  Press  Internation»: 
cut^  as  a  corporate  donor  to  a  announced  this  week  the  assip- 
pohtical  objective.  Theis  as  chief 

The  Internal  Revenue  Service  Washington  bureau’s  Ser- 

fi!’^  /o  109  i  ate  staff  and  of  Raymond  LaL- 

the  $9,192  23  spent  for  space,  correspondeit 

viewing  that  amount  as  pro-  headquarters  in  Washim- 

motional  advertising.  Senator 

Gore  demanded  explanation  announcement  was  nuie 

fiom  the  Treasury  Department  ^  Lyle  C.  Wilson,  UPI  fitt- 
He  contends  there  IS  no  lega  president  and  Washington  mar- 
basis  for  such  division,  that  all  p„„tiiiK 

or  none  is  properly  d^uctible-  thrice-a-week  analytid 

.A  u  ®  ^  dispatches  on  politics  and  othir 

should  be  viewed  as  a  business  o„hippt<s 
expense.  No  part  of  the  money,  ^ 

Senator  Gore  said,  was  spent  Senate  Staff 

in  connection  with  the  business  Mr.  Theis  formerly  headedtk 
of  publishing  a  newspaper  but  Senate  staff  of  Internationa; 
Otto  A.  Silha,  business  manager  News  Service.  He  came  here 
of  the  papers,  answered;  from  the  INS  bureau  at  Karri- 

“The  advertisement  in  ques-  burg.  Pa.  He  graduated  froc 
tion  was  inserted  by  our  regu-  the  University  of  Pittsburgh  in 
lar  advertising  agency  in  news-  1933. 

papers  we  have  used  over  the  Mr.  Lahr  has  been  head  of 
years  in  our  continuing  promo-  the  UP  Senate  staff  since  M 
tion  program  to  secure  more  He  became  a  UP  staff  member 
national  advertising  for  our  ^  1937,  six  months  after  beinr 
newspapers.  We  have  on  quite  graduated  by  the  University  of 
a  few  occasions  used  editorial  Chicago  with  an  A.B.  in  Eco¬ 
type  or  reader  copy  on  subjects  nomics. 
of  current  interest  in  this  pro-  • 

"’“'finsf.w’ . . .  Times  Index  Out; 

1  he  publishing  company  con-  n  • 


to  write  thrice-a-week  analytic! 
dispatches  on  politics  and  other 
subjects. 

Senate  Staff 

Mr.  Theis  formerly  headed  the 


Times  Index  Out; 


tends  IRS  was  in  error  in  re-  Has  500,000  Entries  I 
jecting  one-half  the  amount  of  Qff  the  press  this  week  is  the 
deduction  claimed  in  the  income  j^test  edition  of  the  New  Yin^ 
tax  return  for  1956.  jg  g  i,063-page 

Meanwhile,  Senator  Gore  has  ^^lume  giving  a  detailed  index 
protested  to  the  Department  of  the  news  published  everyday 

Justice  against  its  decision  that  the  New  York  Times  during 

it  does  not  have  basis  for  prose- 

j  i  The  Index  contains  approri- 

The  advertisements  that  ap-  ^^tely  500,000  entries  and  cross 


peared  in  October 


references  in  alphabetical  order, 


several  newspapers  advocated  classified  under  40,000  headings- 
re-election  of  the  Eisenhower-  ^hey  include  nearly  4,000  snb- 
Nixon  ticket.  jg^^t  headings,  1,000  geographi- 

*  cal  headings,  5,000  association 

Zerbey  Injured  and  institution  names,  5,000 

In  Plane  Crackup  company  names  and  25,000 

sonal  names.  More  than  Z0,uw 


POTTSVILLE,  Pa.  other  personal  names  appear  in 
Joseph  Zerbey  III,  41,  gen-  special  listings  such  as  booh 
eral  manager  and  managing  edi-  reviews  and  deaths, 
tor  of  the  Pottsville  Republican,  The  Index  has  been  published 
was  injured  June  9  when  the  consecutively  since  1913  when  it 
newspaper’s  twin-engine  air-  appeared  as  a  quarterly.  1® 
plane  crashed  during  a  take-off  1930,  monthly  and  annual  issuw 
at  Deer  Lake  Airport.  Mr.  Zer-  were  started,  and  in  1948  senu- 
bey,  who  was  piloting  the  ship,  monthly  editions  were  intr^ 
suffered  severe  lacerations  of  duced.  Joseph  C.  Gephart  is  edi- 
the  face  and  body.  tor. 
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LORRAINE  KAPFER 
Miss  Pifisburgh 


ROBIN  WILLIAMSON 
Miss  Carolinas 


YOLANDE  JOHNSON 
Miss  Seattle 


VANDA  JONES. 
Miss  Colorado 


Click  Chicks  Await  the  Verdict 


All  around  the  country  !n  the  last  few  weeks  press  photographers  have 
been  selecting  their  favorites  for  the  Miss  National  Press  Photographer 
Pageant,  June  19,  at  St.  Paul,  Minn.  Above,  the  Illinois  hopefuls  passing 
camera  inspection:  Jennie  Parker,  Judith  White  and  Phyllis  Koch,  the 


GAY  COWIE 
Miss  California 


(At  left) 
JEANNE  LEWIS 
Miss  New  Jersey 
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ADVERTISER  •  NEWSPAPER 

Motley  Urges  Effort 
To  Sell  Whole  Market 


By  Campbell  Watson 

Arrowheiad  Hot  Springs.  Calif. 

United  newspaper  moves  to 
sell  the  entire  market  were 
urged  by  Arthur  H.  “Red”  Mot¬ 
ley,  president  of  Parade  Pub¬ 
lications  Inc.,  at  the  convention 
of  the  California  Newspaper 
Advertising  Executives  Associa¬ 
tion  here  last  week. 

“I  recommend  that  CNAEA 
undertake  the  project  of  sell¬ 
ing  California  as  a  market.  Too 
few  advertisers  understand 
what’s  going  on  in  your  rapidly 
growing  communities,”  he  de¬ 
clared. 

“Strength  would  thus  come 
for  all  in  the  industry,”  Mr. 
Motley  said  in  demonstrating 
how  similar  action  in  selling 
newspapers  would  benefit  news¬ 
paper  groups  throughout  the  na¬ 
tion. 

“We  (of  Parade)  have  al¬ 
ways  sold  the  field,”  he  said. 
“You  do  not  have  to  beat  the 
giants.  Parade  once  was  fifth 
in  a  field  of  three. 

“But  you  can’t  sell  peanuts 
at  a  funeral.  The  climate  has  to 
be  good.  You  make  the  climate. 
How  good  a  job  is  your  news¬ 
paper  doing?” 

The  Oimate  Problem 

The  North  Carolina  newspa¬ 
per  that  headlined  “1400  out  of 
jobs”  and  did  not  include  in  its 
story  the  fact  that  the  plant  was 
engaged  in  a  $5,000,000  expan¬ 
sion  that  insured  continued  op¬ 
eration  was  not  creating  the 
proper  climate,  he  asserted. 

The  Fresno  (Calif.)  Bee's  in¬ 
clusion  of  a  roundup  of  opinion 
on  business  conditions  in  the 
edition  telling  of  the  closing 
down  of  an  airplane  plant  did 
help  maintain  the  needed  cli¬ 
mate,  he  asserted. 

Mr.  Motley  suggested  constant 
review  of  the  rate  structure  to 
find  added  sources  of  revenue. 
Some  retail  bases  have  remained 
unchanged  for  decades,  he 
charged. 

“You  can’t  get  by  by  taking 
it  out  on  the  quality  of  the  pa¬ 
per,”  Mr.  Motley  added  quickly. 

Recession  Viewed 

The  Parade  publisher  scoifed 
at  those  who  would  wait  and 
see  how  the  recession  moves.  He 
suggested  that  “if  you  are  do¬ 
ing  what  you  ought  to  do  in 
your  business,  there’s  nothing 


else  to  be  done.”  For  there’s 
no  point  in  waiting  to  do  what 
should  be  done,  he  added. 

“Sell  what  you’ve  got.  Sell 
with  ideas,  and  sell  in  the  right 
climate.  Have  the  right  price, 
and  do  a  lot  of  business,”  he 
summarized. 

His  message  climaxed  the  as¬ 
sociation’s  33rd  convention.  Wil¬ 
liam  Bartlett,  San  Bernardino 
Sun-Telegram,  and  Max  Bales, 
San  Mateo  Times  were  the  sec¬ 
tional  presidents. 

Milt  Spilberg,  Baum-Fleet- 
wood-McRae  Newspapers,  ad¬ 
vanced  to  presidency  of 
CNAEA’s  Southern  unit. 

Battle  Lines  Listed 

A1  Horn,  Berkeley  Gazette, 
expressed  belief  that  the  battle 
lines  are  clearly  drawn  between 
metropolitan  and  suburban  pa¬ 
pers.  Robert  Clark,  San  Gabriel 
Valley  Newspapers,  told  of  the 
suburban  gains.  Richard  Pelton, 
San  Bernardino  S-T,  described 
the  benefits  of  zoning. 

Results  of  providing  service 
to  advertisers  include  pleased 
customers,  satisfied  employees 
and  increased  newspaper  vol¬ 
ume,  Clair  Otis,  Eureka  News¬ 
papers,  reported.  These  papers 
made  volume  gains  through  use 
of  the  Bureau  of  Advertising 
training  program  and  last  year 
sustained  only  a  minor  dip,  he 
reported. 

CNAEA  presented  a  special 
award  to  John  B.  Long,  general 
manager  of  California  Newspa¬ 
per  Publishers  Association,  in 
tribute  to  his  31  years  of  effec¬ 
tive  work  for  newspaper  ad¬ 
vertising. 

James  A.  Guthrie,  president 
and  editor,  San  Bernardino  Sun 
Company,  selected  the  retail  ad 
salesmen  for  special  tribute  in 
his  message  of  welcome.  They 
have  carried  the  load  in  this 
period  when  classified  and  gen¬ 
eral  advertising  linage  is  down, 
Mr.  Guthrie  said. 

The  Sun-Telegram’s  fourth 
quarter  sales  of  last  year  gained 
27  per  cent.  Yet  some  of  the 
San  Bernardino  merchants 
“would  tell  you  business  is 
lousy,”  Mr.  Guthrie  said. 

Wonderful  Story 

Newspapers  have  a  wonderful 
advertising  story  but  newspa¬ 
per  copy  will  not  sell  itself 


AD  OPPORTUNITIES  are  discussed  at  California  meeting:  Left  to  right 
— William  R.  Bartlett,  San  Bernardino  Sun-Telegram;  R.  Roger  Reevt, 
Pittsburgh  Post-Dispatch;  Milton  Spilberg,  Baum-Reetwood-McR«s 
Newspapers,  Los  Angeles;  and  Arthur  (Red)  Motley  of  Parade. 


against  today’s  competition, 
warned  Arthur  A.  Bailey,  vice- 
president  of  Foote,  Cone  &  Beld- 
ing  advertising  agency. 

“The  advertiser  is  interested 
in  what  you  will  do  for  him,”  he 
stressed.  He  suggested  detailed 
knowledge  of  the  circulation 
area  as  a  market,  data  on  the 
newspaper’s  facilities  and  in¬ 
formation  on  the  prospect’s 
problems. 

Today’s  customers  are  buy¬ 
ing  the  package  not  the  product 
inside  the  package,  declared 
Ralph  Yambert,  of  MacManus, 
John  &  Adams. 

“There  is  too  much  selling  of 
advertisements  and  not  enough 
selling  of  products,”  Mr.  Yam¬ 
bert  said.  “The  average  mer¬ 
chant  is  not  interested  in  ad¬ 
vertising  unless  he  can  be  shown 
what  the  advertisement  will  do.” 

Co-op  Threat  Seen 

CNAEA  members  were  urged 
to  cooperate  with  grocers  in 
laying  the  ground  work  for  im¬ 
proved  use  of  cooperative  ad¬ 
vertising  funds.  Frank  K.  Lewis, 
advertising  manager,  A.  M. 
Lewis  Co.,  food  brokers,  said 
failure  to  develop  the  use  of 
these  funds  in  newspapers  and 
to  use  such  advertising  effec¬ 
tively  will  cause  their  diversion 
into  other  media. 

Use  of  ABC  Facts 

Use  of  Audit  Bureau  of  Cir¬ 
culations  facts  to  promote  news¬ 
papers  was  urged  by  Roy  A. 
Brown,  publisher  of  the  San 
Rafael  Independent- Journal. 

ABC  measurements  have  had 
buyers’  confidence  throughout 
43  years,  yet  are  now  being 
taken  for  granted,  he  reported. 

Meanwhile  the  publisher,  the 
ad  manager,  the  managing  edi¬ 
tor,  the  representative  and  all 
others  interested  in  selling  news¬ 
paper  space  have  been  lulled 
to  sleep  by  the  fantastic  claims 
of  other  media,  Mr.  Brown 
charged. 

At  luncheon  meetings  with 


media  buyers  from  major  agen¬ 
cies,  Mr.  Brown  said  he  was 
told  that  publishers  and  their 
representatives  were  not  making 
use  of  the  information  contained 
in  the  ABC  reports  to  sell  our 
markets.” 

Lynne  A.  Frantz,  director  of 
advertising,  South  Bay  Center, 
a  shopping  center  at  Redondo 
Beach,  declared  few  newspapers 
have  circulations  that  completely 
fit  center  needs. 

Must  Provide  Coverage 

Newspapers  must  provide  the 
coverage  the  center  requires  or 
face  the  fact  that  some  smart 
competitive  media  will  find  the 
way  to  do  so,  Mr.  Frantx 
warned.  This  will  come  even 
though  newspapers  are  the  best 
medium  for  the  centers,  and 
despite  the  preference  for  paid 
circulation  over  free,  he  sub¬ 
mitted. 

Verified  Audit  Circulation,  es¬ 
tablished  for  controlled  news¬ 
papers,  now  has  68  Southern 
California  newspaper  members, 
advised  Robert  Clark,  advertis¬ 
ing  director,  San  Gabriel  Valley 
Newspapers,  Inc.  The  first  news¬ 
paper  member  audit  has  now 
been  completed. 

Proper  color  copy  provides  a 
dual  advantage  for  the  newspa¬ 
per,  Vernon  Spilareri,  executive 
vicepresident  of  Sta-Hi  Corpo¬ 
ration,  said. 

For  the  advertiser,  it  brings 
sales  action,  he  assured.  Facts 
are  hard  to  obtain  only  because 
the  advertiser  seeks  to  prevent 
competition  for  gaining  infor¬ 
mation  on  results,  he  reported. 

Even  improper  use  of  news¬ 
paper  color  may  bring  good  re¬ 
sults,  he  said. 

A  retailer  can  now  obtain 
full  color  plates  for  $250,  Mr. 
Spitaleri  said.  These  paid  off 
for  a  bakery  with  but  12  out¬ 
lets  whose  colorful  pies  were 
in  such  demand  that  he  ordered 
additional  color  advertisements, 

he  reported. 
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Section  Edited 

By  Robert  B.  McIntyre 


Agency  Production  Chief 
Cites  Color  ‘Variables’ 


Many  Calrf;orie!« 


relatively  superior  reproduc¬ 

tion,”  he  declared.  “I  think  it 
is  only  a  matter  of  time  before 
the  present  troublesome  varia¬ 
bles  will  be  completely  under 
control.  Meanwhile,  we  must 

make  sure  we  get  best  results 

.  ,  .  .  ,  X-  j  ^  j  1-  i _ under  present  conditions  by 

With  ROP  color  advertising  production  and  of  duplicate  ma-  ^^^^tly  to  the  recom- 

i„  newspapers  steadily  increas-  terials,  which  was  K>ven  by  procedures  for  pre- 

ingand  with  quality  of  repro-  Thomas?.  Mahoney  of  Rm  ly-  of 

duction  varying  widely  from  Lake  Shore  Electrotype  Divi-  ^y^tion  ” 
paper  to  paper,  advertising  sion  of  Electrographic  Corpo- 
agencies  “would  be  ill-advised  ration. 

to  toss  color  reproduction  prob-  ,, 

.  •  ^  a.1.  1  ^  Gives  lllusiralion 

lems  into  the  laps  of  suppliers 

and  pray  for  the  best,”  accord-  As  an  example  of  the  need 
ing  to  Alfonso  Mauro,  director  for  constant  research  by  agen- 
of  production  and  traffic  at  Emil  cies,  Mr.  Mauro  said  that  he 
Mogul  Company,  Inc.,  New  had  recently  tried  to  find  out 
York  advertising  agency.  why  there  was  no  uniformity 

„  „  , ,  in  methods  of  specifying  ink 

Still  Problems  spot-color  and  multi- 

“The  wide  variations  in  pres-  color  non-process  ads.  When 
ent  ROP  color  reproduction  numerous  informal  inquiries 
show  that  there  are  still  techni-  failed  to  throw  much  light  on 
cal  problems  in  this  vital  adver-  the  subject,  the  Mogul  produc- 
tising  area  which  haven’t  been  tion  chief  decided  to  send 


Retiring  Rail 
Ad  Man  Turns 
To  Literature 


San  Francisco 
Fred  Q.  Tredway  is  retiring 
after  28  years  spent  supervis¬ 
ing  and  directing  the  advertis¬ 
ing  expenditures  of  Southern 
In  the  Mogul  exhibit  of  ROP  Pacific  Co. 
color  ads,  which  wdll  be  on  dis-  The  one-time  city  editor,  who 
play  for  the  next  few  weeks  in  has  been  with  Southern  Pacific 
the  agency’s  art  department,  more  than  37  years,  plans  to 
comparison  ads  were  shown  in  take  special  courses  at  the  Uni¬ 
various  captioned  categories  versity  of  Mexico  and  then  turn 
keyed  to  objectives  of  the  adver-  to  creative  writing,  he  told  Edi- 
tising.  These  were:  Color  varia-  tor  &  PUBLiSHEat. 
tions  on  four-color  and  two-  For  the  past  three  years  Mr. 
color  ads,  reproduction  of  “pack-  Tredway  has  had  jurisdiction 
ages”  requiring  non  -  critical  of  SP’s  public  relations  as  well 
register,  reproduction  of  “pack-  as  of  advertising.  The  railroad’s 
ages”  requiring  fairly  critical  appropriation  for  advertising 
register,  reproductions  of  “com-  this  year  totals  $1,000,000 


overcome,  not  the  least  of  which  questionnaire  to  100  represente-  f„ur  colors,  repro-  (E&P,  May  24,  page  17). 

is  lack  of  uniformity  in  ways  tive  newspapers  When  a  suffi-  „f  “complexions”  in  In  his  28  years  as  advertising 

of  specifying  ink  colors,  ’  he  de-  cient  number  of  returns  come  four-color  and  head  of  the  Western  railroad, 

dared  at  a  seminar  on  ROP  m,  he  sai^d  he  planned  another  ^.y^-color  critical  and  non-criti-  SP  has  spent  $30,000,000  in  ad- 
color  in  the  agency  s  conference  seminar  o  summarize  e  re  register  of  art,  effect  of  vertismg.  The  agency  for  more 

room.  suits  for  the  agency  staff.  “show-thru”  and  “offset”  on  than  30  years  has  been  Foote, 

“ROP  color  for  newspapers  is  One  of  the  encouraging  con-  Jai-gp  areas  of  light  colors,  re-  Cone  &  Belding. 
a  relatively  recent  development,  elusions  Mr.  Mauro  drew  from  production  of  type  and  letter- 

with  advances  in  techniques  con-  his  collection  of  ROP  color  ads  requiring  fairly  critical  Millions  to  Papers 

stantly  being  made.  Agencies  was  that  “occasionally  a  de-  register,  reproduction  of  type  Twenty  million  dollars  have 
that  wish  to  insure  maximum  cidedly  superior  ad  would  show  lettering  requiring  non-  gone  into  newspapers  in  the  28 

effectiveness  for  their  clients’  up  that  w’as  produced  by  cur-  eritical  register,  reproduction  of  years  of  Mr.  Tredway’s  direc- 
advertising  need  to  undertake  a  rent  equipment,  material,  meth-  photography  and  art  in  three-  tion.  There  are  currently  600 

program  of  extensive  research  ods  and  skills.”  eeler  ads,  and  good  reproduction  newspapers  on  the  list.  The  total 

and  self-education  to  enable  “This  means  that  even  today  of  full  color  in  general  and  de-  has  at  times  exceeded  800. 

them  to  take  advantage  of  every  we  are  capable  of  obtaining  a  partment  store  ads. 

advance  as  it  occurs,  as  well  as 


to  utilize  existing  procedures 
with  optimum  results.” 

The  seminar  was  one  of  a 
regular  series  that  the  Mogul 
agency  conducts  to  keep  its 
staff  infonned  on  new  develop¬ 
ments  in  the  creation  and  pro¬ 
duction  of  advertising.  It  was 
the  third  on  ROP  color  during 
the  past  year  and  attracted  an 
overflow  audience  from  the 
topy,  art,  production  and  ac¬ 
count  sen’ice  departments. 

An  exhibit  of  typical  ROP 
color  ads  collected  by  Mr.  Mauro 
over  a  period  of  several  months 
^as  a  highlight  of  the  seminar. 
It  enabled  the  staff  to  make 
comparisons  of  the  same  ads  as 
they  appeared  in  different  news¬ 
papers  throughout  the  country. 

Two  other  features  of  the 
seminar  were  a  full-color  film¬ 
strip  presentation  entitled  “The 
Art  of  Newspaper  ROP  Color,” 
put  on  by  Allen  B.  Sikes,  man¬ 
ager  of  sales  sendees  at  the 
Bureau  of  Advertising,  ANPA, 
3ud  a  talk  on  ROP  problems 
from  the  standpoints  of  agency 


This  practice  of  carrying  the 
bulk  of  its  advertising  in  what 
the  railroad  terms  “on-line 
newspapers”  is  historic  with 
Southern  Pacific.  The  round 
measure  of  two-thirds  of  the  ap¬ 
propriation  has  held  over  the 
decades,  Mr.  Tredway  observed. 

In  retiring  to  creative  writ¬ 
ing,  the  advertising  executive 
turns  back  the  clock  to  his  youth. 
He  wrote  high  school  news  for 
the  Bakersfield  Californian  in 
return  for  theater  tickets. 

Before  entering  college,  Mr. 
Tredway  was  for  a  year  a  Cali¬ 
fornian  reporter.  He  returned 
from  World  War  I  duty  over¬ 
seas  to  that  daily.  He  became 
city  editor  and  was  correspond¬ 
ent  for  the  wire  services  and 
for  San  Francisco  newspapers 
as  well. 

AGENCY  SEMINAR  ON  ROP  COLOR— Exhibit  of  the  seme  ROP  Mr.  Tredway  entered  SP  serv- 
color  ads  as  they  appeared  in  different  newspapers  was  highlight  of  ice  early  in  1921  as  a  public 
seminar  on  subject  conducted  for  staff  by  Emil  Mogul  Company,  Inc.,  relations  staffer.  He  has  been 
advertising  agency.  Exhibit  showed  wide  variations  in  reproduction  with  the  same  railroad  ever 
quality.  Shown  comparing  Revlon  two-color  ad  on  Top  Brass  Hair  Dress-  since.  He  became  assistant  gen¬ 
ing  for  Men  with  other  ads.  are  left  to  right:  William  Jacoby,  vice-  ,  advertisirur  nuinjurpr  in 
president  and  executive  art  director  at  Mogul;  Alfonso  Mauro,  Mogul's  a  _  j.  saoo  ^ 

director  of  production  and  traffic;  Allen  B.  Sikes,  manager  of  sales  August,  1928,  after  serving  as 
services  at  Bureau  of  Advertising,  ANPA,  and  Thomas  P.  Mahoney,  of  ii®ws  bureau  editor  and  as  ^i- 
Reilly-Lake  Shore  Electrotype  Division  of  Electrographic  Corp.  tor  of  the  employe  magazine. 
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Adams’ Cummings  Says 
Papers  ‘Do  Giant’s  Job’ 


By  Philip  N.  Schuyler 

Edward  D.  Cummings,  media 
director  in  the  New  York  office 
of  Burke  Dowling  Adams,  Inc., 
is  proving  for  Studebaker-Pack- 
ard  Corp.  that  it’s  possible  to 
“do  a  giant’s  job  in  newspapers’’ 
with  a  limited  ad  budget. 

The  independent  auto  firm, 
which  invests  about  85%  of  its 
total  appropriation  in  news¬ 
papers,  uses  some  1800  papers 
each  week,  Mr.  Cummings  said. 

“We  try  to  do  what  our  com¬ 
petition  is  not  doing  and  news¬ 
papers  offer  the  flexibility  that 
makes  this  possible,’’  he  said. 

Various  methods  recently  em¬ 
ployed  range  from  a  special  16- 
page  section  distributed  with  the 
New  York  Times,  Chicago  Trib¬ 
une  and  three  West  Coast  news¬ 
papers;  an  eight-page  ad  in 
American  Weekly,  down  to  84- 
line  ads  in  classified  display  sec¬ 
tions.  Approximately  600  ap¬ 
pear  regularly  in  ROP. 

“Our  objective  is  a  continuous 
impression  of  the  Studebaker- 
Packard  names,”  Mr.  Cummings 
said. 

‘Realistic  Mediiiiir 

“For  automobiles,  newspapers 
are  the  most  realistic  medium,” 
the  media  director  continued. 
“Dealer  organizations  favor 
them  because  of  dealer  name 
listings.  S-P  dealers  make  ad¬ 
vertising  suggestions  through 
company  zone  managers.  We 
feel  they  know  their  local  situa¬ 
tions,  so  we  bend  over  back¬ 
wards  to  go  along  with  them. 
Newspapers  are  the  media  the 
dealers  are  generally  accus¬ 
tomed  to  using  themselves.” 

Orders  for  Studebaker-Pack- 
ard  advertising  are  placed  and 
billed  by  IBM  machines.  There 
are  four  different  types  of  news¬ 
paper  schedules  on  the  list, 
which  totals  1800,  including 
weeklies.  The  machines  prepare 
checks  in  payment  for  ads,  make 
out  insertion  orders  and  handle 
billing  for  the  clients. 

The  automobile  manufacturer 
is  one  of  five  major  accounts  for 
which  media  is  bought  in  the 
BDA  New  York  office  under 
Mr.  Cummings’  direction.  Others 
are  Curtiss-Wright,  Scandina¬ 
vian  Air  Service,  Sovereign 
Watch,  and  Varig  Air  Lines. 
New  York  appropriations  total 
about  $17,500,000  a  year.  George 
Bailey  is  media  director  in  the 
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Edward  D.  Cummings 

agency’s  headquarters  office  in 
Atlanta,  Ga. 

Travel  pages  and  ROP  in 
about  25  metropolitan  centers 
are  bought  for  SAS,  according 
to  Mr.  Cummings.  Much  of  the 
airline’s  copy  uses  coupons,  en¬ 
abling  the  agency  to  check  on 
response. 

Mr.  Cummings  has  been  me¬ 
dia  director  in  the  New  York 
office  since  June  1957.  Since  then 
he  has  built  up  a  media  depart¬ 
ment  that  numbers  nine.  Mr. 
Cummings’  chief  assistant  is 
Eleanor  Accles,  who  has  been 
with  him  for  the  past  five  years. 

Mr.  Cummings  gained  his  first 
experience  as  assistant  to  the 
newpaper  buyer  at  J.  Walter 
Thompson  Co.  After  five  years 
with  JWT,  he  became  media  di¬ 
rector  for  Robert  Orr  &  Associ¬ 
ates  where  he  remained  for  five 
years  before  accepting  his  pres¬ 
ent  job. 

‘DiHappeuring  Breed' 

Mr.  Cummings  is  of  the  opin¬ 
ion  that  the  newspaper  sales¬ 
man  of  10  years  ago  is  “a  dis¬ 
appearing  breed.”  He  sees  an 
average  of  10  various  media 
representatives  a  week. 

“Selection  of  newspapers  to¬ 
day  is  95%  selection  of  mar¬ 
kets,”  Mr.  Cummings  said.  “For 
our  clients  we  try  to  establish 
their  positions  in  the  different 
markets.  Most  of  the  market  in¬ 
formation  is  gathered  by  our 
own  market  research  depart¬ 
ment.” 


Rainbow  Finds  Pol  of  Gold  in  Newspapers 


The  old  bromide  about 
finding  a  pot  of  gold  at  the 
end  of  the  rainbow  got  a 
new  twist  this  week.  The 
“Rainbow”  found  the  gold. 

Rockefeller  Center’s  Rain¬ 
bow  Room  restaurant  perched 
65  fioors  atop  the  stately 
RCA  Building  in  New  York 
found  a  pot  of  gold  in  new 
business  at  the  very  begin¬ 
ning  of  its  first  newspaper 
advertising  campaign  (via  A1 
Paul  Lefton  Co.)  in  several 
years. 

Henry  Garfinkle,  president, 
American  News  and  Union 
News  Companies,  operators 
of  the  sky-scraping  restau¬ 
rant,  put  it  this  way: 

“We  must  give  credit  to 
the  newspapers  for  the  boost 
in  business.  This  was  our 
first  newspaper  campaign  in 
several  years  and  the  increase 
came  almost  immediately.  It 
was  an  increase  well  above 
the  normal  upturn  at  this 
season  of  the  year.” 

The  campaign  is  scheduled 
to  run  through  December  in 
four  New  York  dailies  — 
Times,  Herald  Tribune,  Jour¬ 
nal- American,  and  World 
Telegram  &  Siin.  Cue  and 
New  Yorker  magazines  are 
also  scheduled.  It  consists  of 
a  series  of  140-line  insertions 


(70  lines  on  two  columns) 
featuring  the  slogan,  “Cock¬ 
tails  .  .  .  With  A  View!” 

Each  ad  is  illustrated  with 
a  picture  of  a  animated,  de¬ 
bonair-looking  cocktail  glass 
calmly  sui-veying  Manhat¬ 
tan’s  skyline  from  the  win¬ 
dows  of  the  restaurant  (see 
cut). 

Intrigued  by  the  ad  copy, 
we  dropped  in  to  view  some 
of  the  Rainbow  Room’s  “Cock¬ 
tails  with  a  view”;  dishcov- 
ered  you  don’t  have  to  be 
high  to  get  “high”;  thash 
thersh  really  ish  a  got  o  pold 
at  thish  Rainbow;  and  that 
the  phew  through  the  bottom 
of  a  cockshtail  glass  with  a 
view  ish  terrifishic.  —  R.  B. 
McI. 


Ban  on  Eyeglass 
Price  Ad  Upheld 

Harrisburg,  Pa. 

A  Pennsylvania  law  banning 
the  advertising  of  prices  of  eye¬ 
glasses  has  been  upheld  by  the 
state’s  Supreme  Court. 

Justice  Michael  A.  Musmanno, 
in  an  opinion  backing  an  earlier 
decision  of  the  Dauphin  County 
Court  at  Harrisburg,  declared 
the  1956  optometry  advertising 
law  constitutional. 

“It  is  not  contrary  to  logic,” 
Justice  Musmanno  ruled,  “to  as¬ 
sume  that  the  Legislature  con¬ 
cluded  that  the  welfare  of  the 
people  would  be  well  served  by 
removing  from  dealers  the  temp¬ 
tation  to  sell  to  the  public  eye¬ 
damaging  glasses  in  order  to 
adhere  to  a  costly  advertising 
program.” 

• 

Sandwich  Month 

Chicago 

An  advertising  clip-kit  for 
newspapers  to  use  in  promoting 
“National  Sandwich  Month”  in 
Augfust  has  been  released  by 
Wheat  Flour  Institute,  309  W. 
Jackson  Blvd.,  Chicago  6. 


Dodge  Ups  Wylie 
To  PR  Director 

DETBOn 

Promotion  of  Frank  Wylie  to 
the  newly-created  position  of 
director  of  public  relations, 
Dodge  cars  and  trucks  was  an¬ 
nounced  this  week. 

Mr.  Wylie  joined  Chrysler 
Corp.  in  1948  and  worked  on 
technical  writing.  In  1953  he 
joined  the  central  sales  staff  and 
later  transferred  to  ChryslePs 
PR  staff.  He  joined  Dodge  in 
1954. 

• 

Heads  GF’s  PR 

White  Plains,  N.  Y. 

Gordon  Smith  has  been  named 
director  of  public  relations  for 
General  Foods  Corp.  He  was 
formerly  director  of  communi¬ 
cations  for  IBM. 

• 

Revlon  Breaks  Drive 

Revlon  this  week  introduced 
its  new  Hi-and-Dri  Roll-On  de¬ 
odorant  with  a  multimillion  dol¬ 
lar  ad  drive  (via  Emil  Mogul 
Co.)  in  newspapers,  radio-TV 
and  magazines. 
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City  Envisions 
New  Freeway 
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E!f?iU.S.  Bars  Red  Maneuver 
To  Ban  Overseas  Bases 


Jobless  Areas 
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Train  Derailed  in  Oregon  Mountains 
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Space  Control 
Terms  Scorned 

Soviet  Presents  '  Offer  'Wholly 
4-Point  Plon  ■  Unocceptoble* 


Accuracy  is  a  reason  why 

in  Philadelphia  nearly  everybody  reads  The  Bulletin 


To  get  the  news  — from  a  conference  in  the  Pentagon 
to  an  argument  in  City  Hall— the  families  of  Greater 
Philadelphia  place  their  confidence  in  the  accuracy  of 
their  home  new  spaper,  The  Evening  and  Sunday  Bulletin. 

For  example,  in  the  handling  of  40,000  local  news 
stories  and  250,000  local  names  a  year,  there  are  about 
3.000  chances  a  day  to  make  an  error.  But  Bulletin 
readers  know  that  errors  seldom  appear.  And  when 
they  do,  corrections  follow  immediately. 

Because  it  is  a  trusted  family  friend.  The  Bulletin 
offers  an  unusual  advertising  opportunity.  Sales  mes¬ 


sages  are  read  carefully  —  in  the  home  —  in  the  news¬ 
paper  the  entire  family  believes  in.  Philadelphians  like 
The  Bulletin.  They  read  it,  respect  it,  and  respond  to 
the  advertising  in  it. 

The  Bulletin  goes  home  .  .  .  delivers  more  copies 
to  Greater  Philadelphia  families  every  seven  days 
than  any  other  newspaper. 

Advertising  Offices;  Philadelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company,  Detroit 
Atlanta  •  Los  Angeles  •  San  Francisco  •  Seattle 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia-’ Evening  and  Sunday! 
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ADVERTISER  •  NEWSPAPER 


New  Study  Pinpoints 
Liquor  Brand  Sales 


A  new  and  unique  market  re¬ 
search  service  just  inau^rated 
by  the  New  York  World-Tele¬ 
gram  and  Sun  will  provide 
liquor  advertisers  with  monthly 
reports  on  brand  sales  in  New 
York  package  stores  for  the 
first  time,  it  was  revealed  this 
week. 

Known  as  the  “New  York 
Market  Liquor  Audit,”  the  new 
service  is  now  available  to  dis¬ 
tillers,  importers  and  whole¬ 
salers,  it  was  announced  by 
Jacques  A.  Caldwell,  manager 
of  the  newspaper’s  general  ad¬ 


vertising  department,  at  a  press 
luncheon. 

“This  service  will  enable  ad¬ 
vertisers  to  plan  their  market¬ 
ing  strategy  on  the  basis  of  up- 
to-the-minute  facts  on  what’s 
actually  happening  at  the  retail 
level,”  said  Mr.  Caldwell,  who 
developed  the  new  liquor  audit. 

70%  of  Sales 

The  New  York  World-Tele¬ 
gram  and  Sun’s  Liquor  Audit 
panel  covers  an  eight-county 
area  which  accounts  for  70%  of 
all  liquor  sales  in  the  26-county 


New  York  City  and  suburban 
market.  Monthly  reports  are 
provided  on  seven  types  of 
liquor,  116  individual  brands 
and  272  brand  sizes.  Each  re¬ 
port  shows  average  units  sold 
per  store,  total  units  sold  in  all 
panel  stores,  and  percentage  dis¬ 
tribution  of  each  brand  in  panel 
stores. 

The  panel  of  stores  used  was 
stratified  to  match  distribution 
and  sales  of  all  package  liquor 
stores  in  the  eight-county  area 
(New  York  City  plus  West¬ 
chester,  Nassau  and  Suffolk 
Counties).  Stores  in  the  panel 
are  allocated  in  proportion  to 
the  actual  number  and  sales 
volume  of  stores  by  county  and 
by  dollar  volume  class. 

60- Store  Panel 

The  size  of  the  panel  was  set 
at  60  stores  by  using  the  pro¬ 


gressive  sample-building  method 
until  a  leveling-olT  iwint  h»d 
been  reached  in  average  sale 
per  store  by  type  and  brand. 
Stores  in  the  panel  are  inven¬ 
toried  by  the  World-Telegram’s 
field  staff,  which  is  given  com¬ 
plete  access  to  all  stock  and 
records. 

In  announcing  the  new  serv¬ 
ice,  Mr.  Caldwell  said  that,  “the 
increasing  importance  of  pack¬ 
age  stores,  which  now  account 
for  65%  of  all  liquor  sales  in 
the  New  York  market,  makes 
this  information  of  particular 
value  to  advertisers  who  wish  to 
keep  up  with  today’s  changing 
trends  in  consumer  tastes.” 

“The  World-Telegram  and 
Sun’s  Liquor  Audit  makes  it 
possible  to  keep  a  continuing 
month-after-month  record  of 
brand  sales  and  distribution  in 
New  York’s  package  stores,”  he 
said. 


MINNESOTA 


announces  effective  July  1st 
19S8,  the  appointment  of 

The  John  BudD  Company 

OS  national  advertising 
representatives  with  offices  in 

New  York,  Chicago,  Detroit,  Atlanta 
Dallas,  San  Francisco,  Los  Angeles 
New  Orleans,  Seattle 


Detailed  Data 

“The  data  will  be  sufficiently 
detailed  so  that  special  analyses 
can  be  made  of  the  position  of 
any  brand  in  relation  to  its 
competitors  and  to  the  total 
sale  of  all  brands  within  the 
same  type,”  Mr.  Caldwell  added. 

'  He  also  announced  that  special 
I  data  will  be  available  at  cost  on 
I  “sales  and  distribution  by  county 
and  store  size,  stock  on  hand, 
j  point-of-sale  displays,  special 
promotions,  and  other  store 
activities.” 

“All  of  these  data,  on  an  ac¬ 
curate  and  continuing  basis, 
make  it  possible  for  an  adver¬ 
tiser  to  measure  the  effective 
ness  of  his  advertising  and  de¬ 
termine  its  cost  in  relation  to 
cases  of  liquor  sold,”  he  pointed 
out. 

• 

i  Massey,  Freeswick 
1  Promoted  by  Daily 

Passaic,  N.  J. 

Two  men  who  have  served  on 
the  Herald-News  for  a  total  of 
47  years  have  been  appointed 
to  executive  advertising  poa- 
tions. 

Ernest  Massey,  advertising 
salesman  and  counselor,  was 
named  retail  advertising  man¬ 
ager  and  Jacob  Freeswick  w« 
named  assistant  retail  advertis¬ 
ing  manager.  The  announcement 
was  made  by  Harry  B.  Adsit 
general  manager. 

Mr.  Massey  has  been  on  the 
Herald-News  advertising  staff 
for  21  years.  For  three  ye^ 
prior  to  that  he  was  advertis¬ 
ing  manager  of  the  Englewood 
(N.  J.)  Press. 

Mr.  Freeswick  joined  the 
newspaper  as  a  carrier-salesman 
26  years  ago  and  has  been  «n 
advertising  salesman  for  the  Iwt 
18  years. 
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ADVERTISER  •  NEWSPAPER 


Calvert  Hand  Toasts 
Newspaper  Readers 


Symbols  rate  high  among  ad¬ 
vertising’s  hardiest  methods  of 
attracting  public  attention  for 
a  selling  idea. 

One  of  the  most  dramatic 
symbols  now  attracting  news¬ 
paper  readers  and  building  sales 
is  the  giant  gauntleted  hand 
raised  in  a  convivial  toast  with 
Calvert  Reserve  (see  cut). 

The  spectacular  new  Calvert 
hand  came  out  of  a  search  for 
a  way  of  dramatizing  the  suc¬ 
cessful  copy  line  that  “Clear 
Heads  Agree  Calvert  is  Better.” 

“We  wanted,”  explained  Rob¬ 
ert  Bragamick,  marketing  vice- 
president  of  Joseph  E.  Seagram 
&  Sons,  Inc.,  “to  find  some  way 
to  express  the  idea  of  Calvert’s 
superiority,  the  idea  that  sea¬ 
soned  judges  of  good  whiskey 
would  select  Calvert  Reserve  as 
the  finest  available. 

Age-Old  Gesture 

“The  hand  held  high  is  an 
age-old  gesture  of  the  winner 
and  also  that  friendliest  of  ges¬ 
tures,  the  toast. 


“We  all  know  how  expressive 
the  hand  can  be,  but  we  wanted 
to  give  our  hand  a  universal 
appeal,  a  really  symbolic  qual¬ 
ity,  so  we  decided  to  put  it  in 
a  white  gauntlet  and  make  it 
heroic  in  size.  Not  only  does  the 
stark  white  gaimtlet  dramatize 
the  huge  hand,  the  gauntlet  has 
a  lot  of  valuable  associations  of 
its  own  as  a  symbol  of  virility 
and  adventure. 

“Jeb  Stuart,  Buffalo  Bill,  and 
Richard  the  Lion-Hearted  are 
all  associated  with  gauntlets 
and  the  romance  of  chivalry.  In 
the  symbol  of  the  Calvert  Hand 
we’ve  been  able  to  express  the 
superiority  of  Calvert  Reserve 
and  at  the  same  time  capitalize 
the  romantic  image  of  the 
gauntlet  and  the  friendly  ges¬ 
ture  of  the  toast.” 

“No  one  person  deserves 
credit  for  the  campaign,”  Mr. 
Bragamick  continued.  The  team 
that  developed  the  new  Calvert 
symbol  was  headed  by  Mr. 
Bragamick  and  Walter  Hough¬ 
ton,  Calvert  Reserve  advertis- 


ROCK  ISLAND 
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MOUNE 
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EAST  MOUNE 

DAVENPORT 

THE  DISPATCH  and  THE  ARGUS 
Two  Illinois  Evening  Newspapers, 
Independently  Owned,  that  cover 

3  OF  THE  4  QUAD-CITIES 

( where  56%  of  the  267,100  Quad-Citians  live) 

Without  Duplication 

•  •  •  • 

FULL  ROP  COLOR  AVAILABLE  DAILY 

•  •  •  • 

Tt*  Qiad-CItlM*  Lorgatt  Conblaad  Dolly  Cireafatloa 


THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAPP  CO. 


EFFECTIVE 


NEWSPAPER  ADS 
(Number  1) 


Bragamick  continued.  “Nor¬ 
mally  salesmen  are  a  bit  slow 
to  carry  point-of-sale  material 
and  ad  proofs  to  retail  stores. 
This  time  the  same  salesmen 
are  pressing  for  more  material, 
gn*abbing  up  ad  proofs  as  fast 
as  we  send  them  out,  and  ask¬ 
ing  for  everything  from  lapel 
pins  of  the  Hand  to  giant  sculp¬ 
tured  Hands  for  store  windows. 
CLEAR  HEAUs  AGREE  Calvert  IS  BETTEK  “Newspaper  advertising  is  al- 

attractive  to  distributor 
and  retailers.  They  always  feel 
tjjgjj.  business  is  getting  a  lot 
,  .  more  power  in  the  local  market 

mg  and  proniotion  manager,  through  this  medium. 
Working  on  the  campaign  at  “From  our  point  of  view  an! 
the  Grey  Advertising  Agency  that  of  the  agency,  newspapers 
were  Arkady  Leokum,  vicepresi-  demand  a  special  approach  ii 
dent  and  creative  director;  Roy  terms  of  copy  and  lay-out  The 
Block  account  supervisor;  Mel-  ^^^t  be  designed  espe- 

vin  Singer,  account  execu^tive;  gjaiiy  to  get  maximum  atten- 
Sam  Abelow,  group  copy  head;  tion.  We  feel  that  problem  has 
and  Bob  Dolobowsky,  art  been  solved  this  time  in  this 

uirGCtor#  /»OTvir\Qiam 


campaign. 

To  Mr.  Dolobowsky  belongs  «The  giant  gauntleted  hand 
the  credit  for  discovering  the  jg  eye-arresting,  without  being 
giant  hand  that  actually  ap-  unpleasantly  obtrusive.  In  each 
pears  in  current  Calvert  Re-  case,  the  hand  takes  the  place 
serve  ads.  After  the  concept  of  some  other  large  object 
had  been  developed  and  every-  which  might  naturally  be  in  the 
one  had  started  searching  for  picture.  Every  other  detail  is 
a  suitable  statue,  Mr.  Dolobow-  treated  with  complete  realism.’ 
sky  suddenly  remembered  com-  For  an  example,  Mr.  Bragar- 
ing  across  a  huge  white  hand  in  nick  referred  to  a  city  sl^-line 
a  theatrical  prop  warehouse  scene  in  which  the  symbol  takes 
some  months  earlier,  just  the  jtg  place  quite  naturally  in  a 
right  size  and  color.  spot  where  a  skyscraper  might 

Ads  with  the  Calvert  Hand  obviously  stand.  In  a  classrooic 
have  been  appearing  in  him-  scene  (see  cut)  with  the  pro- 
dreds  of  papers  throughout  the  fessor  standing  at  his  desk  with 
country  since  mid-Fel  ruary.  a  blackboard  behind  him,  the 
Current  plans  call  for  the  cam-  hand  in  the  foreground  might 
paign  to  continue  unabated  well  be  a  demonstration  easel, 
through  the  summer  months  Incidentally,  the  agency  had  the 
I  with  many  insertions  running  formula  appearing  in  chalk  on 
2100  lines.  the  blackboard  worked  out  at 


the  blackboard  worked  out  at 
curately  by  a  math  professor 
at  one  of  New  York’s  univer 


Supplemenlary  Attack  York’s  univer 

An  extra  localized  supple-  sities. 
mentary  attack  is  in  the  works  _  „ 

for  New  York  State  news-  ogans 

papers.  For  a  cosmopolitan  Text  packs  a  one-two  wallop 
audience,  the  eye-arresting  S3rm-  with  not  one,  but  two  slogaiu'- 
bol  will  be  accompanied  by  The  first  is  based  on  the  former 
toasts  in  many  different  Ian-  Calvert  line  now  reading  “Clear 
guages,  together  with  their  Heads  Agree  Calvert  is  Better." 
English  translations.  Second  is  the  selling  button 

The  w’hole  newspaper  effort  with  the  words:  “Above  all 
represents  roughly  65%  of  Cal-  others  .  .  .  the  better  brand  for 
vert’s  consumer  advertising  pro-  you.” 
gram  for  1958.  Recent  ads  have  featured  the 

“Newspapers  are  carrying  a  Calvert  Hand  towering  over  a 
heavier  load  than  in  other  city  skyline,  being  hoisted 
years,”  said  Mr.  Bragamick,  aboard  an  ocean  liner,  loaded 
“because  we  get  deep  local  on  a  crack  streamliner,  and 
penetration  in  them  and  news-  dominating  a  giant  chessboard, 
papers  are  demanded  by  dis-  Coming  ads  will  show  the  Cal- 
tributors  and  retailers.  vert  Hand  as  the  quarry  of  a 

“Our  distributors  particularly  pair  of  skin  divers  and  dis¬ 
liked  this  new  campaign,”  Mr.  played  on  a  sportsman’s  mantle. 
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A  new,  detailed  and  intimate  profile  of  the  Herald 
Tribune  audience  in  Long  Island’s  Nassau  and 
Suffolk  Counties  reveals  clearly  the  potent  pur¬ 
chasing  power  of  this  prime  segment  of  the  New 
York  Market.  The  study  covers  comprehensively 
the  major  facets  of  family  living . . .  incomes, 


occupations,  investments,  homes  and  home  equip¬ 
ment,  cars,  appliances— every  phase  of  purchasing 
which  indicates  a  family’s  potential  as  a  quality 
customer. 

Call  or  write  for  a  Herald  Tribune  representative 
who  will  be  glad  to  give  you  further  details. 


NEW  YORK 


Heratb  STtibune 


TODAY’S  VITAL  NEWSPAPER! 


A  European  Edition  of  the  Herald  Tribune  la  publlahed  dally  In  Parla 
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Announcing  a  new,  continuing  Herald  Tribune  Home  Study. . . 


MORE  PROOF 

THA  T  HERALD  TRIBUNE  READERS  ARE  YOUR 

OSPECTS 

IN  THE  NEW  YORK  MARKET ! 
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Views  Told 
On  Who  Can 
Handle  Co-op 

Two  views  on  cooperative  ad¬ 
vertising  were  expressed  in  New 
York  last  week  at  the  Associa¬ 
tion  of  National  Advertisers’ 
one-day  workshop  on  co-op  ad¬ 
vertising. 

G.  P.  Karle  Jr.,  advertising 
manager,  W.  A.  Sheaffer  Pen 
Co.,  took  the  view  that  if  an 
advertiser  has  thousands  of 
dealers,  his  agency  should  han¬ 
dle  the  firm’s  co-op  program. 
Harold  Boxer,  advertising  man¬ 


ager,  Fedders-Quigan  Corp., 
said  that  if  the  advertiser  has 
relatively  few  dealers,  he  should 
handle  it  himself. 

‘Looked  Rosy’ 

Mr.  Karle  said  Sheaffer  Pen’s 
agency,  Keyes,  Madden  &  Jones, 
“submitted  a  complete  proposal 
to  us  down  to  the  details  of 
credit  requisition  forms  for  our 
accounting  department,  and  in¬ 
deed  it  looked  like  a  rosy  pros¬ 
pect  when  compared  to  the  mess 
we  were  going  through.  Bear 
in  mind  that  our  advertising  de¬ 
partment  is  small  and  that  we 
were  working  with  a  potential 
of  35,000  dealers.  Quite  a  con¬ 
trast  to  a  product  distributed 
to  a  comparative  handful  of  dis¬ 
tributors.” 

Mr.  Karle  cited  the  advan¬ 


tages  of  having  the  agency  han¬ 
dle  the  co-op  program :  complete 
integration  with  over-all  ad  ef¬ 
fort;  agency  serves  as  buffer; 
experienced  creative  and  admin¬ 
istrative  help;  flexibility  of  per¬ 
sonnel;  in  a  better  position  to 
obtain  lowest  dealer  rate;  easier 
to  comply  with  FTC  and  Robin- 
son-Patman  act;  better  mer¬ 
chandising,  particularly  with 
media;  frees  executive  time. 

Mr.  Boxer  said  that  after  a 
two-year  trial,  Fedders-Quigan 
brought  co-op  ad  administration 
back  to  the  home  office  from  the 
agency.  He  emphasized  that 
there  was  no  fault  to  be  found 
with  the  agency,  but  that  the 
appliance  business  needed  spe¬ 
cial  handling. 

Only  74  Customers 

“First,”  he  said,  whereas  a 
firm  dealing  direct  may  have 


ONE  NEWSPAPER  GIVES 

LOW  COST 

BLANKET  COVERAGE*  IN  AMERICA'S 
12tli  LARGEST  RETAIL  MARKET 


ihfiMianii  Herald 


The  Florida  Gold  Coast  has  over  $2 'A -billion 
in  annual  sales  .  .  .  1,350,000  population, 
increasing  at  the  rate  of  6500  per  month  . . . 
plus  3,500,000  tourists  a  year. 

In  total  advertising  The  HERALD  is  second 

in  the  nation  (Media  Records) 

*ln  Greater  Miami,  The  HERALD  alone 
covers  91%  of  the  newspaper  homes.  ( 


Story,  Brooks,  &  Finley  *  National  Representatives 


35,000  customers,  we  have  only 
74  customers  —  distributors  who 
have  exclusive  franchises  for 
our  air  conditioners. 

“Whereas,  $6,000  may  be  a 
big  annual  billing  for  any  of  his 
customers,  our  company  has  bill¬ 
ings  of  millions  of  dealers  with 
a  single  distributor. 

“While  an  advertising  agency 
performs  the  critical  function 
of  surveying  customer  advertis¬ 
ing  claims  and  newspaper  in¬ 
voices  to  obtain  the  best  local 
rates  and  compliance  with  co¬ 
op  regulations  without  any  out¬ 
side  help,  we  enjoy  the  assist¬ 
ance  of  74  distributor  advertis¬ 
ing  managers  who  know  local 
media  situations,  rates,  policies, 
and  who  have  the  identical  in¬ 
terest  in  good  co-op  administra¬ 
tion  as  ourselves.” 

• 

Admiral  to  Again 
Rely  on  Co-op  Ads 

Chicacm 

National  magazines,  backed 
by  a  program  of  co-op  newspa¬ 
per  advertising,  will  be  the 
major  media  used  by  Admiral 
Corp.,  to  introduce  its  1959  line 
of  television,  radio  and  hi-fi 
sets  and  other  appliances,  (via 
Henri,  Hurst  &  McDonald). 

The  ad  mat  service,  covering 
Admiral’s  complete  line,  will  be 
versatile  enough  to  fill  every 
dealer’s  need.  Every  ad  is  d^ 
signed  so  that  the  various  seg¬ 
ments  are  fully  inter-change¬ 
able. 

• 

Vacation  Gnide 

Stratford,  Ont. 

The  Stratford  Beacon-HeraU 
produced  its  first  vacation  guide 
issue  on  May  30  —  20  full-sise 
pages  in  two  extra  sections. 
Cover  was  four  colors.  The  day’s 
issue  carried  40,104  lines  of  ad¬ 
vertising  20,000  of  it  in  the  two 
vacation  sections.  Stories  by 
John  Weichel  were  featured. 


Miranda  Elected 

St.  Louis,  Mo. 

M.  S.  Miranda,  director  of 
public  relations  and  advertising, 
Dresser  Industries,  Dallas,  Tex., 
was  elected  chairman  of  the 
board  of  the  National  Industrial 
Advertisers  Association  at  the 
group’s  36th  annual  conference 
here. 


JStenbuck  Joins  McCrary 

Jerome  Stenbuck,  former 
partner  of  J.  M.  Stenbuck  Asso¬ 
ciates,  Boston  PR  firm,  and  one  , 
time  in  the  ad  department  of 
the  Detroit  Times,  has  been 
elected  a  vicepresident  of  Tex 
McCrary,  Inc.,  New  York  PR 
and  planning  organization. 
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ath  Toll  Mounts;  State  Counts  Four 


DeGaulle  'Sure' 

'Favorable' 
^  Vote  Seen 

K  For  Sunday 


Scientists 
In  Clatsop 
Eye  Priie 


IDE  GAULLE  SOUGHT  AID  OF  SOVIET  ENVOY 


PorisColn 

Despite 

Furor 


Stillwater  Daily  News- Press 


The  Big  E  in  NEA  Service  stands 
for  ENTERPRISE. 

It  also  stands  for  EXCLUSIVE. 

It  was  enterprise  that  put  these 
EXCLUSIVE  HEADLINES  on  the 
front  pages  of  NEA  client 
newspapers,  large,  medium  sized  and  small. 

They  typify  the  NEWSPAPER  ENTERPRISE  that 
is  YOURS  ALONE  to  impress  your  readers 
with  your  paper — that  "extra  something,”  as 
one  Oklahoma  editor  put  it  the  other  day. 

Not  only  in  news  hut  on 

ALL  FRONTS  OF  NEWSPAPER  ENTERPRISE 
— women’s  pages,  sports,  News-In-Color, 
columns,  cartoons,  comics  and  pictures  A 

— NEA  Service  is  that  extra  something  m 

just  for  YOUR  newspaper.  Write  or  wire  now  % 
for  the  full  details.  x 
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'raE  ROCK  ISLAND  ARGUS 
De  Gauile  l^eady;  Repudiates  Diet 


be  CeuUe:  Enifnia  Thnt  Refute.  To  Fede 


NEA  SERVICE,  INC 


461  Eighth  Ave. 
New  York  7,  N.  Y, 

1200  West  Third  St 
Cleveland  13,  Ohio 


This  ENTERPRISE 
is  EXCLUSIVELY 


From  NEA  Service 
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Record  Budget  Backs 
Heidelberg  Beer  Label 


Tacoma,  Wash. 

The  largest  concentrated  ad¬ 
vertising  effort  (via  Guild,  Bas- 
com  &  Bonfigli,  Inc.)  in  the  his¬ 
tory  of  the  Heidelberg  Brewing 
Co.,  here,  has  been  launched  in 
all  major  media.  Purpose:  to 
announce  a  modern  new  label 
with  the  theme:  “Bright  New 
Face — Same  Good  Taste.” 

Two  -  color  insertions  were 
scheduled  for  Northwest  metro¬ 
politan  newspapers  with  a  spe¬ 
cial  full-page,  two-color  kick¬ 
off  ad.  Special  new-label  ads  in 
black  and  white,  ai'e  scheduled 
for  the  brewing  company’s  regu¬ 
lar  schedule  of  114  daily  and 
weekly  newspapei's  in  Washing¬ 
ton,  Oregon  and  Idaho. 

• 

Campaign  Briefs  .  .  . 

•  House  of  Seagram’s  ’58 
Father’s  Day  moderation  mes¬ 
sage  (via  Warwick  &  Legler, 
Inc.)  ran  this  week  in  146  news¬ 
papers  covering  113  markets. 

•  A  strong  local-level  cam- 
paigrn  (via  Theodore  R.  Sills  & 


Co.)  for  Friskies  Dog  Food  will 
feature  1,000-  and  800-line  two- 
color,  plus  full-color  ads  in 
nine  independent  Sunday  sup¬ 
plements. 

•  Carnation  Company  has 
released  a  major  campaign 
in  American  Weekly,  Parade, 
Family  Weekly  and  five  inde¬ 
pendent  Sunday  supplements  de¬ 
signed  to  boost  sales  of  evapo¬ 
rated  milk,  ground  beef  and  a 
host  of  other  items  used  in  a 
“bunburger”.  National  maga¬ 
zines  are  also  scheduled. 

•  Eastman  Kodak  Co.’s  “June 
Is  Movie  Month”  campaign  is 
currently  running  in  more  than 
175  newspapers.  Two  1,000-line 
ads  have  been  scheduled. 

•  Once-a-week  insertions  (via 
Emil  Mogul  Co.)  in  full-page, 
800-  and  GOO-line  units  are 
scheduled  for  Park  &  Tilford 
Reserve  and  Park  &  Tilfoi’d  Pri¬ 
vate  Stock  whiskeys  in  15  daily 
newspapers  in  metropolitan 
New  York.  Campaign  will  run 
through  August. 


TULSA 

•  CENTER  OF  THE 
MAGIC  EMPIRE 


ONLY  THE  WORLD  AND  TRIBUNE 
GIVE  ADEQUATE  COVERAGE 
IN  THIS  RICH  AREA 


Yes,  only  the  Tulso  World  ond  Tulso  Tribune  con  give 
odequote  coveroge  in  this  important  major  market.  The 
people  who  live  in  this  fobulous  area,  BUY,  READ,, 
ond  BELIEVE  in  these  newspopers.  One  reoson  why  Tulso 
newspapers  consistently  eorry  more,  much  more,  news 
ond  advertising  than  ony  other  newspapers  in  Oklohomo. 


OIL  CAPITAL 

TULSA  WORLD  « 


NEWSPAPERS 

TULSA  TRIBUNE 


MORNING  •  EVENING  •  SUNDAY 
REPRESENTED  NATIONALLY  BY  •  THE  BRANHAM  CO. 
OFFICES  IN  THE  PRINCIPAL  CITIES  OF  THE  U.S.A. 


IVlackinnon  Heads 
Chi.  AANR  Chapter 

Chicago 

A.  P.  Mackinnon,  manager  of 
the  Chicago  advertising  office 
of  the  New  York  Times,  was 
elected  president  of  Chicago 
Chapter,  American  Association 
of  Newspaper  Representatives, 
at  the  annual  meeting  here  this 
week. 

Mr.  Mackinnon  succeeds  C.  L. 
Healy,  O’Mara  &  Ormsbee,  ef¬ 
fective  July  1.  Other  Chicago 
chapter  officers  elected  were: 

William  W.  Sauerberg,  Ward- 
Griffith  Co.,  vicepresident;  J.  J. 
McCarthy,  George  A.  McDevitt 
Co.,  secretary  and  assistant 
treasurer;  and  Paul  V.  Els- 
berry,  Scheerer  &  Co.,  treas¬ 
urer. 

Newly-elected  directors  in¬ 
clude  H.  E.  Deckert,  West- 
Holliday  Co.;  J.  Donald  Scott, 
Scolaro,  Meeker  &  Scott;  and 
Mr.  Healy,  retiring  president. 

• 

‘Tide’  Goes  Monthly 

Tide  magazine  will  become  a 
monthly  publication  effective 
Aug.  1,  according  to  John  Hart¬ 
man,  president.  Bill  Brothers 
Publishing  Co.,  New  York.  Mor¬ 
gan  Browne,  editor,  will  assume 
new  responsibilities  with  the 
additional  title  of  general  man- 
.  ager. 

• 

Nielaii  Heads  Adcrafl 

Detroit 

John  E.  Nielan,  Hearst  Ad¬ 
vertising  Service  representative, 
has  been  elected  president  of 
the  Adcraft  Club  of  Detroit.  He 
will  assume  his  office  July  1. 

• 

Media  Man  Ele^oted 

Frank  Bernarducci,  media  di¬ 
rector,  National  Export  Adver¬ 
tising  Service,  New  York,  has 
been  elected  president  of  the 
newly-formed  International  Me¬ 
dia  Buyers  Association. 


Ad  Sells  $100,000 
Worth  of  Cars 

Chicago 

Sales  of  $100,000  worth  of 
automobiles  from  a  single  ad¬ 
vertisement  have  been  re¬ 
ported  in  Chicago  by  Peter 
G.  Malone,  Inc.,  dealer  for 
Rolls-Royce  and  Bentley  autos. 

Within  a  week  after  the  ad 
appeared  in  the  Chicago  Trib¬ 
une,  the  company  registered 
$100,000  in  sales  of  Rolls- 
Royce  and  Bentley  automo¬ 
biles,  according  to  Charles  W’. 
Targett,  executive  vicepresi¬ 
dent  of  the  Malone  firm.  He 
added  that  an  extensive  list 
of  demonstrations  developed 
by  the  same  ad  will  “more 
than  likely  result  in  another 
$350,000  in  sales.” 

The  ad  (via  Ogilvy,  Ben¬ 
son  &  Mather,  Inc.)  was  a 
black-and-white  page,  featur¬ 
ing  a  dominant  photo  of  the 
Rolls-Royce,  with  copy  that 
explained  “What  makes  Rolls- 
Royce  the  best  car  in  the 
world?”  Headline  of  the  ad¬ 
vertisement  pointed  out  that 
“At  60  miles  an  hour,  the 
loudest  noise  in  the  new  Rolls- 
Royce  comes  from  the  electric 
clock.” 


Richards  Names  Gill 

Appointment  of  Samuel  P. 
Gill  as  vicepresident  in  charge 
of  media  for  Fletcher  1).  Rich¬ 
ards,  Inc.,  was  announced  this 
week.  He  was  formerly  vice- 
president  in  charge  of  media 
and  research  for  Carl  S.  Brown 
Co. 

• 

Kaiser  Honors  Young 

Oakland,  Calif. 

Chandler  P.  Young,  director 
of  public  relations  for  Kaiser 
Industries  Corp.,  the  Henry  J- 
Kaiser  Co.,  and  Kaiser  Seivices, 
was  honored  here  for  10  years 
service  with  Kaiser. 


Thought  Provoker 

Every  Monday  morning.  Editorial  Research  Reports 
places  a  "reminder”  on  the  editorial  writer’s  desk.  It 
gives  succinctly  the  factual  background,  with  refer¬ 
ences  to  the  ERR  Daily  and  Weekly  Reports,  on  five  or 
six  topics  likely  to  be  prominently  in  the  news  during- 
the  coming  week. 

Write,  Phone  or  Wire, 

EDITORIAL  RESEARCH  REPORTS 


1156  •  19th  St.,  N.W.,  Woihington  6,  D.C.  Sterling  3-8060 
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We  must  look  at  the  space  age 


through  eyes  like  these 


One  day  they’ll  come  to  focus  on  a  career— in  science... 
law . . .  philosophy . . . medicine . . . engineering.'. .  the  arts. 

To  prepare  our  youth  in  these  challenging  times,  help  is  needed 
as  never  before  say  educators.  Many  companies  are  responding 
with  financial  and  other  aid. 

Standard  long  ago  recognized  its  obligation  as  a  good  citizen  to 
help  support  our  education  system  and  for  20  years  has  encour¬ 
aged  and  assisted  young  minds  to  explore  the  wide  field  of  learning. 
We  have  helped  hundreds  of  students  attend  college,  241  this 
year  alone.  Included  in  our  program  are  scholarships,  graduate 
fellowships  in  engineering,  science  and  business  plus  financial  aid 
to  university  departments  concerned  . . .  broad  projects  in  basic 
research . . .  outright  money  gifts  to  schools. 

Besides  these,  a  program  of  “learn  by  doing”  kits,  film  strips, 
motion  pictures,  booklets  have  been  used  and  acclaimed  by 
teachers.  To  millions  of  children,  the  Standard  School  Broadcast 
has  long  meant  an  opportunity  to  hear  and  enjoy  good  music.  All 
of  these  projects  are  continuing. 

Worthwhile?  We  think  so,  because  one  of  the  most  productive 
investments  is  in  human  beings— those  who  in  time  to  come  will 
take  over  responsibilities  in  industry  and  in  our  nation. 


Progress  in  education  means 


Preparing  for  2,500,000  additional  students 
in  U.  S.  colleges  and  universities  by  1968. 


plans  ahead  to  serve  you  better 
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Outdoors  Writers  Talk 
Of  Luring  Ad  Revenue 


By  Edward  S.  Spanke 

Marathon  Shores,  Fla. 

Increased  revenue  for  the  rod 
and  gun  men  and  their  publica¬ 
tions  preoccupied  members  of 
the  Outdoor  Writers  Associa¬ 
tion  of  America  at  their  annual 
convention  here  June  1-7. 

The  money  aspect  of  outdoor 
writing  and  publishing  was  offi¬ 
cially  noted  under  the  title 
“More  Bucks”  in  the  program 
for  the  three  days  of  sessions. 
It  was  also  a  prime  topic  of 
conversation  among  the  writers 
when  they  were  out  fishing  dur¬ 
ing  the  other  four  days  of  the 
week’s  conclave. 

Outdoor  Coverage 

Publisher  Silliman  Evans  Jr., 
whose  Nashville  Tennessean  has 
two  men  on  the  outdoors  beat 
(Outdoor  Editor  Bob  Steber  and 
Boating  Editor  Johnny  Havli- 
cek),  told  a  panel  session  why 
outdoors  coverage  has  become 
a  very  important  part  of  the 


newspaper.  He  gave  this  key¬ 
note: 

“We  think  it  helps  sell  pa¬ 
pers  and  sell  advertising.” 

Mr.  Evans  said  his  newspa¬ 
per’s  interest  in  the  outdoors 
began  developing  when  “we  saw 
that  on  the  TV  A  lakes  we  were 
going  to  have  more  shoreline 
than  does  the  entire  Eastern 
seaboard.” 

Even  in  discussions  of  con¬ 
servation,  a  perennial  favorite 
on  OWAA  convention  programs, 
there  was  a  money  angle.  Ries 
Tuttle  of  the  Des  Moines  Reg¬ 
ister  and  Tribune,  new  OWAA 
president,  put  it  this  way: 

“Without  conservation  efforts, 
there  would  be  no  hunting  and 
fishing  and  we  outdoor  writers 
would  be  out  of  jobs.” 

No  Pressure  Croup 

At  the  same  time,  Mr.  Tuttle 
saw  a  new  approach  toward  con¬ 
servation  on  the  part  of  OWAA, 
which  in  the  past  has  taken 


Gateway 
to  the 
MOON 


Orlando  Sentinel-Star  Is  No.  1  favorite  news¬ 
paper  of  Cape  Canaveral  [Brevard  County] 
and  four  other  Central  Fla  counties,  which  we 
dominate  with  5  to  1  circulation  over  three 
Bigger  Fla.  dailies  combined  total. 

Cope  Canaveral  is  world's  No.  1  test  center. 
It's  in  our  Front  Yard.  Make  it  and  Orlando's 
Central  Fla.  No.  1  test  market  for  your  adv. 

t“Man  will  he  shot  into  Outer 
Space  first  from  Cape  Canaver¬ 
al.”  —  Ed  Uhl,  vice  pres.  Mar¬ 
tin  [Missiies]  Co.  —  Orlando 

Orlando  Sentinel-Star 

Ask  Branham 


stands  on  a  wide  variety  of  sub¬ 
jects,  ranging  from  high  dams 
to  grazing  on  public  lands. 

“Although  conservation  has 
not  been  eliminated  from  our 
thoughts,”  he  said,  “I  believe 
we  are  going  to  look  at  it  from 
a  more  objective  standpoint.  We 
shall  no  longer  be  a  conserva¬ 
tion  pressure  group.  Most  of  us 
belong  to  pressure  groups,  but 
I  believe  all  of  us  now  agree 
that  a  writers  organization 
should  not  take  stands  on  con¬ 
troversial  Issues.  The  other  or¬ 
ganized  segments  of  publishing 
— such  as  the  publishers’  groups 
and  the  editors’  associations — 
have  had  that  attitude  all  along. 
As  individuals,  we  should  learn 
all  the  facts  and  transmit  them 
to  our  readers,  without  being 
influenced  by  stands  taken  by 
our  writers’  association.” 

Others  officers  elected  were: 
J.  L.  (Joe)  Mears,  Pasadena 
(Calif.)  Star-News,  first  vice- 
president;  E.  W.  Means,  Oak 
Ridge  (Tenn.)  Oak  Ridger,  sec¬ 
ond  vicepresident;  Ed  Keenan, 
Burlington  (Vt.)  Daily  News, 
third  vicepresident;  Seth  L. 
Myers,  Sharon  (Pa.)  Herald, 
secretary. 

The  writers  adopted  12  amend¬ 
ments  to  the  OWAA  constitu¬ 
tion,  all  but  one  of  them  de¬ 
signed  to  put  control  of  the 
organization  in  the  hands  of  ac¬ 
tive  members,  to  the  exclusion 
of  associate  members. 

Only  two  resolutions  were 
adopted  —  a  vote  of  thanks  to 
the  hosts  and  recognition  of  the 
white  bass  and  the  sauger  as 
game  fish  for  record  keeping 
purposes. 

Out  of  Sports  Dept. 

Just  where  rod  and  gun  be¬ 
longs  in  the  newspaper  organi¬ 
zational  structure  was  debated 
up  and  down.  The  consensus  was 
that  it  does  not  belong  in  the 
sports  department,  its  usual 
spot  at  present. 

“When  I  was  assistant  sports 
editor  and  in  charge  of  make¬ 
up,”  said  Lew  Klewer  of  the 
Toledo  (Ohio)  Blade,  “I  had 
no  trouble  getting  my  outdoors 
column  to  stand  up  in  all  edi¬ 


tions.  When  I  went  outdoors  full 
time,  my  stuff  started  getting 
cut  up  pretty  badly.  I  didn’t  com¬ 
plain  to  sports;  I  went  to  the 
top.  I  won  out.  It  just  had  to 
be  that  way.  All  the  readership 
surveys  are  on  our  side.” 

Paul  Kalman,  who  edits  a  two- 
page  weekly  section  on  rod  and 
gun  and  boating  for  the  New 
Orleans  (La.)  Item,  reported 
a  similar  experience.  Weary  of 
seeing  his  material  cut  or  killed, 
he  said,  he  took  his  problems  to 
management. 

Paper  Makes  Money 

“Now  it’s  just  between  me  and 
the  business  office — particularly 
Hugo  Heyns  of  advertising,  who 
happens  also  to  be  a  vicepresi¬ 
dent  of  the  publishing  company. 
Our  two  pages  a  week  are  usual¬ 
ly  more  than  half  advertising. 
The  paper  makes  money  out  of 
it.  Now  when  I  come  into  the 
office  to  pick  up  my  mail,  I 
sometimes  say  hello  to  the  sports 
editor  and  sometimes  I  don’t; 
it  depends  on  how  I  feel.” 

A  between-bites  unofficial  sur¬ 
vey  indicated  that  many  of  to¬ 
day’s  outdoor  editors  have  had 
no  experience  with  the  up-from- 
copy-boy  tradition.  They  have 
been  in  rod  and  gun  all  their 
careers,  starting  usually  by  do¬ 
ing  a  column  as  a  sideline. 

Newsman  30  Years 

The  new  president,  Mr.  Tut¬ 
tle,  who  is  51  years  old,  was  ob¬ 
serving  his  30th  year  in  newspa¬ 
per  work  during  the  convention 
week.  His  first  job  was  that  of 
secretary  to  Gardner  Cowles, 
when  Mr.  Cowles  was  managing 
editor  of  the  Des  Moines  Trib¬ 
une. 

After  two  years  as  a  secr^ 
tary  and  several  later  years  as 
a  reporter,  Mr.  Tuttle  became 
photo  editor  as  a  result,  he  re¬ 
calls,  of  one  of  his  hobbies,  pho¬ 
tography.  His  other  hobby, 
hunting  and  fishing,  led  him  to 
start  a  rod  and  gun  column  in 
1932.  The  column  became  a  full 
time  job  in  1946.  It  appears  five 
days  a  week  in  the  Tribune  and 
in  the  Sunday  Register  and 
Tribune. 


BOATING  FEATURES 

SYNDICATE 

THE  SOURCE  OF 
••BETTER  BOATING  FEATURES^^ 

REQUEST  RATES  AND  SAMPLES 

P.O.  BOX  1756,  CHURCH  ST.  STA.,  NEW  YORK  8.  N.  Y. 
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During  the  first  4  months  of  1958 


Retail  grocery  advertisers  gave 
The  Washington  Post  and  Times  Herald 

a  gain  of  143,283  lines  of 
retail  grocery  advertising 
over  the  same  period  in  1957 
while  Washington’s  other  standard  size 

newspaper  lost  21,830  lines 

Media  Records 


Represented  By:  Sawyer,  Ferguson,  Walker  Co. —  New  York,  IChicago,  Detroit,  Atlanta,  Philadelphia,  San  Francisco,  Los  An¬ 
geles,  Seattle;  Joshua  B.  Powers,  Ltd. — London,  England;  Senor  G.  Enriquez  Simoni  —  Mexico  City,  Mexico;  Allin  Associates  — 
Toronto  and  Montreal,  Canada;  The  Hal  Winter  Co. — Miami  Beach,  Florida;  Tom  McGill — West  Roxbury,  Massachusetts;  Puck, 
The  Comic  Weekly;  A.  R.  Lerner— Paris,  France;  Robert  S.  Farley — Financial  Representative  in  New  York. 
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Ex  News  Gal  Named  ‘Ad  Woman  of  Year’ 

Dallas,  Tex. 

Margot  Sherman,  former 
newspaper  woman  and  now  vice- 
president  of  McCann-Erickson,  « 

Inc.,  New  York,  this  week  was 
named  “Advertising  Woman  of  ^ 
the  Year”  by  the  Women’s  Coun¬ 
cil  on  Advertising  Clubs  of 
the  Advertising  Federation  of 
America. 

The  honor,  presented  here 
during  the  AFA  convention,  was 
awarded  Miss  Sherman  for  her 
triple  role  as  vicepresident, 
chainnan  of  the  creative  plans 
board,  and  administrative  direc¬ 
tor  of  the  creative  division  of 
the  world’s  second  largest  ad 
agency. 

The  wife  of  Attorney  Charles 
D.  Peet  and  the  mother  of  two  Margot  Sherman 

children.  Miss  Sherman  was  the 

first  woman  gi-aduate  of  the  De-  troit  \eivs  and  the  Detroit 
partment  of  Journalism  at  the  Times,  Miss  Sherman  joined  the 
University  of  Michigan  to  re-  ad  department  of  J.  L.  Hudson 
ceive  the  McNaught  Gold  Medal  Co.  Following  her  marriage,  she 
Award  for  her  four-year  scho-  moved  with  her  husband  to  New 
lastic  record.  York  and  joined  the  copy  staff 

At  20  she  was  woman’s  edi-  of  Montgomery  Ward.  Within 
tor  of  the  Pittsburgh  (Pa.)  three  months  she  had  been  pro- 
Post  Gazette  where  she  started  moted  to  head  fashion  writer, 
the  popular  “Shopping  with  A  year  of  reporting  for  the 
Polly”  column  and  wrote  a  regu-  New  York  World-Telegram  pre- 
lar  feature  called  “Tea  Talk”  ceded  her  joining  McCann- 
under  her  own  byline.  Erickson  in  1936  as  a  copy- 

After  brief  stints  on  the  De-  writer. 


Talk  About  ‘"Capital”  Gains 

A  NOW 

A  LANSING 

MICHIGAN’S  GREAT 
.  ,  CAPITAL  CITY 


Michigan’s  Copitaland 


RANKS 


||  in  the 
NATION 


Mn  Per  Family  Income 

88,250 

*Capitaland  Families  Spend 

More  Than  ^372  MILLION 

Annually,  in  This  Rich  Tri-County  Market 

'^The  State  Journal  and  only  The  State 
Journal  covers  this  fast  growing  area. 

UNSING  I' 


‘Popular  Mechanics’ 
Magazine  Aids  Papers 

More  than  2,000  hardware 
and  building  supply  stores  have 
joined  in  a  mid-summer  sales 
drive  aimed  at  loosening  the 
purse  strings  of  cautious  buyers 
through  an  aggressive  selling 
and  merchandising  promotion 
(via  Harry  Sturges  &  Assoc., 
Chicago). 

Spearheading  the  program  is 
Popular  Mechanics  magazine 
whose  merchandising  field  men 
are  aiding  stores  in  planning 
and  staging  the  special  “Buy 
Now”  event. 

Dealers  participating  will  use 
“Everything’s  Right  For  Doing 
It  Now,”  displays  as  a  basis  for 
local  newspaper  advertising. 
Popular  Mechanics  is  contact¬ 
ing  newspapers  in  cities  where 
displays  are  Installed  offering 
assistance  to  the  local  paper  in 
extending  the  local  store  promo¬ 
tion  throughout  the  city. 


Appliance  Sales 
Sparked  in  Harrisburg 

Harrisburg,  Pa. 

The  Patriot  and  Evening 
News  here  recently  carried  16 
pages  of  color  in  connection 
with  an  appliance  “Jubilee 
Sale.” 

According  to  Ernest  A.  Doep- 
ke  Jr.,  advertising  director,  not 
only  did  the  big  stores  greatly 
increase  their  volume,  but  also 
“the  smaller  dealers  went  crazy 
with  business.” 

The  Harrisburg  campaign  re¬ 
sulted  in  business  estimated  at 
six  times  normal  volume  during 
the  week-long  campaign.  The 
newspapers  were  credited  with 
being  “the  stimulus  that  initi¬ 
ated  the  campaign  and  the  driv¬ 
ing  force  that  spurred  it  to  a 
successful  conclusion,  with  full 
cooperation  of  distributors  and 
dealers.” 


We  put  it  on  a  scale  to  see 
if  it  gained  weight  .... 


mm 


New  Orleans'  Families  like  It  Best! 

NEW  ORLEANS  ITEM 

Louisiano's  largest  Evening  Newspaper 


Color  Conference 
Can  End  ‘Vacuum’ 

Across-the-board  availability 
of  newspaper  color  printing 
now  provides  a  brand  new  na¬ 
tional  advertising  medium,  ac¬ 
cording  to  Peter  Benziger,  presi¬ 
dent,  Ridder- Johns,  Inc.,  news¬ 
paper  representatives. 

Commenting  on  the  upcoming 
3rd  Annual  Newspaper  ROP 
Color  Conference  scheduled  for 
Sept.  15,  16  and  17  at  the  Wal¬ 
dorf-Astoria  Hotel  in  New  York, 
Mr.  Benziger  said  the  Confer¬ 
ence  will  bring  this  new  medium 
to  the  attention  of  Eastern  agen¬ 
cies  and  advertisers  “who  have 
been  living  in  a  newspaper  color 
vacuum.” 

Mr.  Benziger,  who  is  also  na¬ 
tional  president  of  the  .4meri- 
can  Association  of  Newspaper 
Representatives,  one  of  the  co¬ 
sponsors  of  the  Conference, 
said: 

“If  the  challenge  of  large- 
scale  newspaper  color  cam¬ 
paigns  can  attract  the  time  and 
attention  of  some  of  the  really 
creative  brains  in  this  business 
— some  of  it  may  even  rub  off 
on  black  and  white  newspaper 
advertising  w’hich  is  the  back¬ 
bone  of  all  advertising. 

“The  rewards  for  creativity  in 
newspaper  advertising  have  al¬ 
ways  been  fantastic,  but  most 
million  dollar  campaigns  look 
suspiciously  as  if  they  had  been 
conceived  and  executed  in  the 
traffic  department.” 

Emphasizing  that  the  3rd  -An¬ 
nual  Newspaper  ROP  Color 
Conference  will  demonstrate  an 
“exciting  new  dimension  in 
print.”  Mr.  Benziger  said  that 
nobody  in  the  advertising  de¬ 
partments  or  in  the  agencies 
should  miss  this  oppoif  unity  “to 
attend  the  sessions  that  he 
think*!  will  be  of  interest  to  him 
or  to  miss  the  extensive  color 
printing  exhibits  which  will  be 
a  real  eye-opener  to  many.” 

• 

‘Speetlway’  Salute 

Terre  Haute,  Ind. 

The  Star  and  Tribune  re¬ 
cently  conducted  a  promotion 
keyed  to  the  theme,  “Speed  the 
Way  To  Prosperity  and  Jobs 
for  Everyone — Buy  Now.”  Each 
paper  contained  a  total  of  64 
pages,  48  of  which  were  devoted 
to  “500  Festival  Days,”  a  salute 
to  the  42nd  annual  .500-Mile 
Indianapolis  Speedway  Race. 


Weekly  Names  Rep 

The  Henry  County  Signal, 
Napoleon,  Ohio,  has  appointed 
Moran  &  Fischer,  Inc.,  as  its 
national  advertising  representa¬ 
tives. 
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Million  Foil  Ads 
In  Press  Run 

Chicago 

More  than  400  miles  of  15- 
inch  wide  aluminum  foil  rolled 
through  Chicago  Tribune  presses 
June  15  bearing  a  sales  mes¬ 
sage  for  Kraft’s  Parkay  mar¬ 
garine  and  Reynold’s-Wrap. 

Foil  side  of  the  material  was 
pre-printed  in  seven  colors  at 
the  St.  Louis  gravure  plant  of 
Reynolds  Metals  Company.  In 
Chicago  the  paper  was  printed 
with  a  black-and-white  Parkay 
ad  as  the  lamination  flowed 
through  the  Tribune’s  presses 
at  the  rate  of  approximately 
36,000  impressions  per  hour. 
More  than  a  million  of  the 
pages  were  included  in  all  city 
and  suburban  editions  of  the 
Sunday  Tribune. 

Cutting  the  30-inch  wide  rolls 
into  pages  15  inches  wide 
marked  the  first  time  a  slitting 
operation  of  this  type  was  at¬ 
tempted  with  aluminum  foil. 

The  aluminum  side  of  the  ad 
was  designed  and  executed  by 
Reynolds’  advertising  agency, 
Buchanan  &  Co.  Paper  side  was 
prepared  by  Needham,  Louis  & 
Brorby,  Inc.,  agency  for  Parkay. 


Wis.  Dailies  Name  Rep, 
Reveal  Combo  Rates 

Effective  July  1,  Sawyer  Fer¬ 
guson  Walker  Co.  will  represent 
the  Appleton  (Wis.)  Neenah- 
Menashxi  Post-Crescent  and  the 
Green  Bay  (Wis.)  Press- 
Gazette. 

The  two  dailies  also  announced 
introduction  of  a  national  com¬ 
bination  rate  program  under 
which  advertisers  will  be  able 
to  purchase  both  markets  at  an 
optional  combination  rate.  This 
rate  will  become  available  on 
all  new  contracts  effective  July 
1. 

Last  week,  both  papers  ap¬ 
pointed  William  Advertising  De- 
sig^n,  Appleton,  Wis.,  as  their 
advertising  agency  (E&P,  June 
7,  page  24). 


Soft  Pack  Back 

Philip  Morris  Ltd.’s  Marlboro 
cigarets  will  receive  a  dramatic 
“move-up”  ad  campaign  (via 
Leo  Burnett  Co.)  nationally  on 
June  17  to  back  introduction 
of  a  companion  “soft  pack”  to 
its  flip-top  box.  Sunday  supple¬ 
ments,  plus  dailies  in  50  key 
markets,  are  on  the  all-media 
schedule. 


Alma  Contest  Open 
To  Women’s  Editors 

Chicago 

The  First  Annual  “Alma” 
Awards  Competition,  a  contest 
for  women’s  page  editors  and 
writers  of  the  more  than  1,700 
daily  newspapers  throughout  the 
country,  was  announced  here, 
sponsored  by  the  American 
Home  Laundry  Manufacturers’ 
Association,  the  home  laundry 
consumer  education  contest  offi¬ 
cially  opened  Sunday,  June  1. 

Six  national  winners  will  re¬ 
ceive  recognition  through  the 
contest  for  outstanding  journal¬ 
ism  in  the  home  laundering 
Held.  Winners  will  receive  en¬ 
graved  “Alma”  trophies,  plaques 
for  their  newspapers,  and  all¬ 
expense-paid  trips  to  the  12th 
National  Home  Laundry  Confer¬ 
ence  in  St.  Louis  in  October. 

Contest  entries  submitted  by 
editors  may  include  either  single 
home  appliance  supplements  or 
sections,  or  three  or  more  sep¬ 
arate  articles  or  columns  ap¬ 
pearing  on  any  three  separate 
dates,  containing  home  launder¬ 
ing  information.  All  entries 
must  have  appeared  in  the  news¬ 
paper  between  June  1  and  Au¬ 
gust  31,  1958,  inclusive. 


WRAP  UP 
THIS  NORTHERN 
ILLINOIS  MARKET 


BUY  THE  COPLEY  BIG  3 
SAVINGS  PACKAGE: 

AURORA  BEACON-NEWS 
ELGIN  COURIER-NEWS 
JOLIET  HERALD-NEWS 


ELGIN  V 

JOLIET 


When  you  buy  all  3  of  the  Big  3 
you  save  9%c  a  line  —  or  17%. 

Separata  Line  Rates: 

Aurora  Beacon-News  ...  19c 
Elgin  Courier-News  ....  17c 
Joliet  Herald-News  .  .  .  .  20c 
Total  ....  56c 

Thrifty  All-3  Rate . 46V2C 

BUY  ALL  3  AND  SAVE  .  .  9Mic  A  LINE! 


"The  Ring  ^  of  Truth" 


COPLEY  NiwsPAPiRs  15  "Hometown"  Newspapers  covering 
Northern  Illinois  —  Springfield,  Illinois  —  Son  Diego,  California  — 
and  Greater  Los  Angeles  ... 

Served  by  the  COPLEY  Washington  Bureau  and  the  COPLEY  News  Service 
REPRESENTED  NATIONALLY  BY  WEST-HOILIOAY  CO.,  INC. 


Women  Flock 
To  See  Cancer  Film 

Dallas,  Tex. 

A  Dallas  Morning  News  pro¬ 
motion,  planned  for  two  days, 
was  so  successful  it  ran  into 
a  week  of  “overtime.” 

The  News,  co-operating  with 
the  American  Cancer  Society, 
sponsored  a  for-women-only 
showing  of  a  movie,  “Breast 
Self-Examination,”  in  10  Dallas 
theaters.  Five  of  the  theaters 
had  to  turn  women  away  when 
they  ran  out  of  standing  room. 

The  next  day  14  theaters 
showed  the  film  and  again 
hundreds  of  women  couldn’t  get 
in.  More  than  30,000  women  in 
all  saw  the  movie. 


SELL  GREATER 

CLEVELAND 
6  Days  a  week 


Reporters  Find 
Selling  Lost  Art 

Louisville,  Ky. 

Selling  is  a  lost  art,  with  cus¬ 
tomers  ignored  and  clerks  in¬ 
different,  a  team  of  Louisville 
Times  newsmen  reported  after 
being  assigned  to  shop  down¬ 
town  and  suburban  stores. 

The  idea  was  to  find  out  what 
kind  of  selling  job  stores  were 
doing  in  the  course  of  a  com¬ 
munity-wide  “Now  Is  the  Time 
to  Buy”  campaign.  Four  Times 
reporters  discovered  that  many 
stores  were  not  nearly  as  anx¬ 
ious  to  sell  their  tvares  as  the 
window  streamers  and  advertis¬ 
ing  proclaimed. 

“The  ratio  was  one  alert,  in¬ 
terested  clerk  to  every  10  who 
were  lackadaisical  and  uncon¬ 
cerned,”  said  the  Times. 

Despite  this  lack  of  selling, 
Federal  Reserve  reports  show 
that  local  department  stores  en¬ 
joyed  weekly  sales  increases  of 
8%  and  11%  during  the  lO-day 
“Now  Is  The  Time  To  Buy” 
campaign. 

After  the  “case  history”  had 
appeared  in  the  Times,  one  mer¬ 
chant  ordered  a  batch  of  copies 
to  be  distributed  to  clerks  in 
his  store.  Letters  to  the  editor 
reflected  a  “pro  and  con”  atti¬ 
tude.  One  reader  wrote  that 
while  he  subscribes  to  the  Times, 
no  one  has  tried  to  sell  him  the 
Courier -Journal.  “I  like  your 
paper  very  much  and  if  my 
paper  boy  will  just  ask  me.  I’ll 
take  the  Ckiurier-Joumal,  too,” 
said  the  reader. 

• 

Rid^ay  Memorial 

Corpus  Christi,  Tex. 

The  Corpus  Christi  Press  Club 
has  set  up  a  $400  Brandt  Ridg- 
way  Memorial  Scholarship,  in 
honor  of  a  club  member  who 
died  in  March.  It  will  go  to  a 
college  junior  journalism  major 
each  year. 

Mr.  Ridgway  died  at  the  age 
of  45  years,  31  of  which  had 
been  spent  writing  for  daily 
newspapers  despite  advancing 
blindness  which  set  in  four  years 
ago. 


Popular  Show 

Detroit 

The  Detroit  News  capped  off 
a  scientific  Spring,  May  19-81. 
by  drawing  50,127  visitors  to 
the  Motor  City’s  first  space 
show,  “All  Aboard  for  Space.” 
Held  in  the  12th  floor  “rocketor- 
ium”  of  the  co-sponsoring  J.  L. 
Hudson  Company  department 
store,  the  show  was  produced  by 
Scientific  Productions,  Limited, 
of  New  York. 
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Here’s  How  The  METROPOLITAH  FORT  WORTH  MARKET 
Ranks  in  the  “TOP  50”! 


POPULATION 

344,300 


CONSUMER 

SPENDABLE 

INCOME 

$993,687,000 


TOTAL 

RETAIL 

SALES 

$727,263,000 


FOOD 

SALES 

$133,672,000 


DRUG 

SALES 

$24,237,000 


GENERAL 

MERCHANDISE 

$124,933,000 


AUTOMOTIVE 

SALES 

$173,420,000 


Source:  SRDS  Consumer  Market  Data,  November  1937 


. .  here's  how  YOU  CAN  SELL  THE  MARKET 

You  see  above  the  Fort  Worth  market's  important  oosition  in 
the  "TOP  50"  of  the  nation. 


You  see  in  the  table  at  the  right  hov/  the  Fort  Worth  Star- 
Telegram  reaches  virtually  everyone  in  this  metropolitan 
area  PLUS  the  "extra  big,  extra  wealthy"  100  county 
Star-Telegram  market  which  accounts  for  24.6%  of  Texas 
total  population.  These  2-million'plus  people  account  for 
more  than  their  share  —  26.5%  of  the  state's  income  — 
26.1%  of  total  sales.  Your  advertising  dollar  buys  more 
of  the  Texas  market  in  the  Fort  Worth  Star-Telegram  than 
in  any  other  Texas  newspaper. 


$tar«T*tegram  Family  Covtrog* 
METROPOLITAN  FORT  WORTH 

Combined  daily  95.1% 

Sunday  . . . .  72.7% 

100  COUNTY  MARKET 

Combined  daily,  44  counties . over  20% 

Sunday,  52  counties  . over  20% 

Source:  ABC  Audit  Report,  March  31,  1957 


Fort  Worth  Star-Teleoi^ 

AMON  G.  CARTER,  Jr.,  President  and  National  Advertising  Dir0tfor^\^ 


LARGEST  COMBINED  DAILY  CIRCULATION  IN  TEXAS 


without  the  use  of  schemes,  premiums  or  contests 
"Just  a  good  newspaper" 
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“That  so?  I  always  thought 
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your  bottling  plant  was 
a  branch  of  the 

national  company  T 


(CBLAMBEB^ 
OE  (dOMMEME 


Many  people  are  under  that  impression.  If  it’s  your  notion,  please 
“print  a  correction.”  Actually,  as  you  will  find  when  you  or  your 
reporters  talk  to  local  bottlers,  just  about  every  cent  of  the  capital 
invested  in  equipment,  bottles,  containers,  trucks,  and  other  assets, 
is  local  capital. 


The  bottlers  in  your  community  are  local  small-businessmen,  |  | 
whether  they  operate  under  franchises  from  well-known  national  g 
names,  or  produce  their  own  private  brands.  With  very  few  excep-  1 
tions,  soft  drink  bottling  plants  are  owned  and  managed  independently  |  1 
of  the  national  firms  which  provide  the  proprietary  flavors  used  in  |  1 
the  finished  drinks.  Local  bottlers  may  have  contracts  with  ...  or  |  I 
franchises  from  the  national  company,  but  they  are  not  branches  or  j  1 
subsidiaries.  | 


Their  employees  are  local  people  who  spend  their  salaries  locally. 

Much  of  their  material,  supplies  and  services  are  purchased  from 
local  sources.  The  products  they  manufacture  are  distributed  and 
sold  through  local  food  outlets.  They  pay  all  the  property  and 
business  taxes  other  firms  do. 

The  bottlers  in  your  community  will  be  happy  to  talk  to  your  news  or 
business  reporters  about  any  aspect  of  their  relationship  to  the  local 
economy. 


American  Bottlers  of 
Carbonated  Beverages 

Washington  6,  D.  C. 

Whatever  promotes  progress  in  your  community 
. . .  promotes  progress  for  your  community  bottler. 
Whatever  adversely  affects  community  progress . . . 
adversely  affects  the  bottler  in  your  community. 


m 
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By  Roy  H.  Copperud 


Tricky  ics 


Is  there  a  difference  between  a  dramatic  instructor  .-^nd 
a  dramatics  instructor? 

It  seems  apparent  that  any  instructor  who  used  stage 
techniques  in  putting  his  lessons  across  would  be  a  dra¬ 
matic  instructor,  but  a  dramatics  instructor  could  only 
be  one  who  taught  dramatics. 

The  distinction  between  athletic  and  athletics,  used  as 
adjectives,  is  technically  the  same,  but  less  observed. 
On  the  sports  pages,  most  athletics  directors  have  long 
since  become  athletic  directors,  disregarding  the  fact 
that  they  may  be  paunchy  and  inert.  The  difference  'be¬ 
tween  an  athletic  director  and  an  athletics  director  is 
the  same  as  that  between  a  musical  critic  and  a  music 
critic. 

We  often  read  about  electronic  engineers,  who  (or 
which?),  strictly  speaking,  would  be  robots,  but  this 
is  not  the  meaning  intended  nor  even  the  one  the  reader 
assumes,  if  we  are  going  to  be  honest  about  it.  Yet  what 
the  writer  has  in  mind  is  electronics  engineers;  engineers, 
that  is,  who  are  trained  in  electronics. 

Politics,  although  capable  of  being  pressed  into  sei-vice 
as  an  adjective,  fortunately  has  a  distinct  and  well  ac¬ 
cepted  adjective  form,  political.  Politic,  of  course,  is 
something  else  again. 

Narcotics,  cosmetics,  and  economics  can  and  sometimes 
do  give  the  same  kind  of  troubles  as  athletics  and  dra¬ 
matics.  Narcotics  agents,  who  deal  with  drug-law  viola¬ 
tions,  often  see  themselves  referred  to  as  narcotic  agents. 
This  designation,  which  describes  them  as  “tending  to 
stupefy,”  would  better  fit  other  kinds  of  newsmakers, 
such  as  after-dinner  speakers. 

The  point  in  all  this  is  the  difference  between  a  true 
adjective  (athletic)  and  a  noun  (athletics)  that  is  being 
made  to  do  service  as  an  adjective.  There  is  nothing 
wrong,  incidentally,  with  putting  words  to  other  than 
their  primary  uses. 

I  hesitate  to  press  this  matter  of  ic  vs.  ics  too  far, 
because  it  has  become  all  but  puristic  to  insist  on  a 
distinction  between,  for  example,  athletic  director  and 
athletics  director.  The  likelihood  of  misunderstanding  is 
negligible,  if  it  exists  at  all.  And  there  is  about  as  much 
chance  of  impressing  the  difference  on  the  sporting  fra¬ 
ternity  as  there  is  of  getting  it  to  pronounce  athletics 
in  three  syllables  instead  of  four. 

>i>  *  * 

Now  I  would  like  to  take  up  a  dido  I  think  of  as  a 
false  possessive,  without  knowing  whether  the  term  is 
my  own  or  something  I  unconsciously  swiped. 

It’s  like  this:  other  modifiers  of  the  general  kind  we 
have  been  considering  also  end  in  s,  and  when  they  are 
proper  names,  especially,  some  people  feel  compelled  to 
regard  them  as  possessives,  and  clap  apostrophes  on 
them.  Note  these  examples: 

He  accepted  a  General  Motors’  scholarship. 

The  applicant  was  a  United  States’  citizen. 

The  scene  did  not  pass  muster  with  the  Hays’  Office. 

There  is  really  no  idea  of  possession  here,  and  so  the 
apostrophes  are  uncalled  for.  General  Motors,  United 
States,  and  Hays  are  being  used  simply  as  adjectives,  like 
roads  in  roads  appropriations  and  athletics  in  athletics 
director. 

*  *  * 

This  brings  us  to  a  shadowy  realm  inhabited  by  names 
once  regarded  as  possessive  forms,  but  now  often  written 
without  the  apostrophe:  Odd  Fellowsi’]  Lodge,  Ltons[’] 
Club,  Taxpayers[’'\  Association.  It  looks  as  if  they  are 
coming  to  be  felt  primarily  as  describing,  and  not  as 
indicating  ownership. 
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the 


GREEN  B  AY 

PRESS-GAZETTE 

. and  the . 

APPLETON,  NEENAH-MENASHA 

POST-CRESCE  NT 


/l^hhouhcg  the  (Appointment ' 

4 

SAWYER  -  FERGUSON  - 
WALKER  COMPANY,  Inc 


NEW  YORK  -  CHICAGO  ATLANTA  -  LOS  ANGELES 
PHILADELPHIA  -  DETROIT  SAN  FRANCISCO -SEATTLE 


cJVfationaC  Acfi^e/itiging 
'^cp/tcsentatiiies 

effective 


JULY  1st,  1958 


also  the 
Introduction  of 
the 

GREEN  BAY- 
FOX  CITIES 

3i^teiiuiibia 

^llaiiket 


,  at  an  attractive  Combination  Rate! 
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In  Retail  Sales,  St.  Petersburg  (Pinellas  County) 
has  passed  Tampa  (Hillsborough  County).  This 
puts  St.  Petersburg  out  in  front  in  this  U.S.  Cen¬ 
sus  Billion-Dollor  market.  These  findings,  based 
on  Sales  and  Use  Tax  Reports,  and  other  sensi¬ 
tive  indices  are  reported  in  “Economic  Leaflets," 
published  by  the  Bureau  of  Economic  and  Busi¬ 
ness  Research,  College  of  Business  Administra¬ 
tion,  University  of  Florida.* 

Continuing  growth  over  the  years  moved  Pinellas 
into  a  $33,836,000  larger  gain  last  year  than 
Hillsborough. 

That  helps  explain  why  the  St.  Petersburg  Times 
led  all  newspapers  in  America  in  total  advertis¬ 
ing  gains  fori  957  -  and  why  for  the  first  four 
months  of  1958  Media  Records  still  rates  The 
Times  FIRST. 

*Sale$  Management 
makes  the  same  conclu¬ 
sion  as  University  of  Flori¬ 
da  though  on  slightly  dif¬ 
ferent  figures. 


Phone,  write,  wire  or  better  still,  come  visit  us  for 
more  detailed  market  data. 


Sweetness  and  Light 
In  Rumania  Today 

By  T.  E.  Kruglak 


Bucharest 

An  era  of  sweetness  and  light 
has  descended  upon  Rumania, 
and  American  correspondents 
are  being  given  the  VIP  treat¬ 
ment  right  down  the  line. 

The  European  correspondents 
for  the  American  press  are  has¬ 
tening  to  take  advantage  of 
the  lull  before  the  party  line 
changes.  In  recent  weeks  Carl 
Hartman,  Budapest  correspond¬ 
ent  for  Associated  Press;  Rus¬ 
sell  Jones,  Frankfurt  corre¬ 
spondent  for  the  United  Press; 
Elie  Abel,  New  York  Times  cor¬ 
respondent  in  Belgrade;  Sy 
Freiden,  Vienna-based  corre¬ 
spondent  for  the  New  York 
Post;  and  W.  H.  Stoneman,  chief 
European  correspondent  for  the 
Chicago  Daily  News,  among 
others,  have  been  through 
Bucharest. 

The  real  velvet  carpet  treat¬ 
ment  was  reserved  Lr  Drew 
Pearson,  who  came  as  a  corre¬ 
spondent  but  remained  to  tell 
the  members  of  the  reporters’ 
seminar  sponsored  by  the  Inter¬ 
national  Organization  of  Jour¬ 
nalists  what’s  wrong  with  iron 
curtain  reporting.  The  reaction 
to  Mr.  Pearson’s  comments  was 
summed  up  by  one  Rumanian 
journalist  with  the  remark  “he 
was  interesting  but  scarcely 
orthodox.’’ 

Studying  News  Agency 

The  importance  of  the  swing 
through  Rumania  by  American 
correspondents  is  underlined  by 
the  fact  that  no  American  news 
medium  has  a  permanent  staffer 
in  Bucharest,  and  that  Ru¬ 
manian  news  sifts  through  to 


the  outside  world  through  Ager- 
pres,  the  Rumanian  national 
news  agency  which  has  contrac- 
tural  arrangements  with  the  As¬ 
sociated  Press,  or  via  the  moni¬ 
tored  newscasts  of  Radio  Bucha¬ 
rest. 

The  first  tip-off  to  the  new 
look  was  given  to  this  journal¬ 
ism  professor  at  the  Rumaiiiar. 
legation  in  Rome,  where  not 
only  was  a  visa  forthcoming  in 
a  record-shattering  48  hours 
but  on  arrival  in  Bucharest  dis¬ 
covered  that  he  was  to  be  the 
guest  of  the  Rumanian  Union 
of  Journalists.  A  request  for  a 
visa  in  New  York  last  year  was 
greeted  with  a  polite  version  of 
“get  lost’’. 

The  purpose  of  the  visit  then 
— and  now — ^was  to  study  the 
workings  of  Agerpres,  which 
had  a  monopoly  on  the  distribu¬ 
tion  of  news  within  the  coun¬ 
try,  but  it  turned  out  that  the 
chief  interest  of  the  Rumanians 
was  to  get  Western  visitors  to 
observe  the  “democratic  frame¬ 
work  of  the  Fourth  Congress  of 
the  lOJ”. 

Hard-sell 

If  ever  the  Christian  doctrine 
of  turning  one’s  cheek  was  fol¬ 
lowed,  it  was  at  the  Congress. 
It  was  evident  that  the  Congress 
pitch  for  the  international  unity 
of  all  journalists  was  beinft 
given  the  hard-sell.  The  usual 
attacks  on  the  war-mongerin? 
press  were  soft-pedalled,  and 
when  the  delegate  from  Outer 
Mongolia  (who  evidently  hadn’t 
got  the  word)  let  loose  with  the 
usual  cliches,  his  remarks  were 
received  in  silence. 

The  millennium  was  reached 
when  a  Venezuelan  delegate 
actually  praised  the  courage  of 
the  Caracas  capitalist  press  in 
fighting  the  Jiminez  dictator¬ 
ship.  The  international  amity 
became  overpowering  when  the 
Czech  delegate,  reporting  on  the 
state  of  communist  journalism 
education  cited  the  American 
schools  of  journalism  as  models 
to  be  followed. 

Straws  -  in  -  the  -  wind  depart¬ 
ment  should  include  the  fact 
that  the  largest,  rowdiest,  and 
uproaringest  dinner  given  bl 
the  Russian  delegation  was  in 
honor  of  the  South  Americans. 
And,  it  should  be  added  that  the 
largest  delegation,  outside  the 
iron  curtain  countries,  came 
from  Brazil. 
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Low  telephone  earnings  do  not  mean  low  rates 
Good  telephone  earnings  do  not  mean  high  rates 


Many  vears  ago  the  Bell  System 


ossible  sen  ice  at  the  lovyest  possi- 


ble  price. 


The  best  service 


at  the  lowest  cost 


in  the  long  run 


depends  on  good  earnings 


W'e  meant  it  then  and  we  mean 


Today,  more  than  eyer,  it  is  evi¬ 
dent  that  the  best  service  at  the  low¬ 
est  cost  in  the  long  run  depends  on 
good  earnings. 

To  a  considerable  extent  the  pub¬ 
lic,  and  we  are  afraid  many  who 
should  know  better,  ha\e  come  to 
think  that  low  earnings  mean  low 
rates  and  good  earnings  mean  high 
rates. 

Yet  few  people  have  the  idea  that 
the  lowest  earning  soap  company 
makes  the  best  and  cheapest  soap. 


Or  the  lowest  earning  meat  packer  It  doesn’t  apply  to  the  telephone 
makes  the  best  and  cheapest  hams.  company  either. 

Or  that  the  lowest  earning  company  There  are  many  ways  in  which 

.  1  telephone  users  benefit  in  both  the 
in  any  line  makes  the  best  and  i  i-  r  •  i  i 

- = -  cost  and  quality  of  service  through 

cheapest  products  and  renders  the  good  earnings  for  the  telephone 


best  service. 


company. 


BELL  TELEPHONE  SYSTEM 


Ifs  been  a  ivonderfuh^ 
Five  times  in  April  f»ni 
recoypiition  of  quality  m 
to  Herald  Tribune  coin 
comics  and  serializatm 


'  NEW  ' 
HONORS 

for 

Top  Features 


WALTER  LIPPMANfi, 


honored  by  a  Pulitzer  Prize  speciol 
citation  for  his  "wisdom^  perceptioi 
;  and  high  sense  of  responsibility." 


JOHN  GUNTHER 


honored  by  a  cover  story  in  Time 
Magazine  for  **probobly  his  best 
book  yet."  (Best-selling  "Inside 
Russia  Today"  is  our  latest 
big  serialization.) 


the  world's  most  widely  read 


You  Hove  0  Heart  Attack? 


sports  writer.' 


for  consistently  excellent  doy-to-day 


medical  reporting.' 


by  Johnny  Hart,  and  PEACH,  ’  by  Mel 

Lazarus,  honored  by  Newsweek  Magazine  as  "notable  examples"  of  the 


comic  fashion  today,  "sparsely  drawn 
on  human  foibles." 


.  . .  ond  JOHNNY  REB 

got  kissed!  (The  new 
"Johnny  Reb"  is  something  to  see  .  .  . 
ond  the  forthcoming  contest 
promises  to  be  a  ball  of  fire. 

Watch  for  it!) 


.  pithy  in  their  comment 

S^^PRIZE  FEATIJRES^^ 
MAKE 

PRIZED  NEWSPAPERS 

die  ate 
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Reporter's  Word 
Wins  Right  to  Vote 

Honolulu 

A  Honolulu  Star-Bulletin  re¬ 
porter,  Charles  Parmiter,  helped 
a  businessman  win  the  right  to 
vote  that  city  efficials  wanted  to 
deny  him. 

City  officials  said  Robert  F. 
Buda,  50,  couldn’t  vote  because 
he  was  convicted  of  a  felony  in 
Japan  in  1954.  Mr.  Parmiter 
was  a  reporter  for  Stars  and 
Stripes  in  Tokyo  then. 

Called  before  an  election  ap¬ 
peals  board,  the  reporter  testi¬ 
fied  to  “anti-foreign”  feeling  in 
Japan  at  the  time  of  the  trial. 
And  he  said  Mr.  Buda  did  not 
have  the  trial  by  jury  guaran¬ 
teed  to  U.  S.  citizens. 

The  appeals  board  overruled 
the  City. 


HOME  FURNISHINGS  DAILY 
goes  into  its  famous  “Operation 
Octopus”  distribution  act  this 
weekend,  when  232  flights  of  air¬ 
lines,  87  trains  converging  on 
Chicago  from  all  parts  of  the 
country  will  carry  copies  of  the 
June  16  market  issue  for  conveni¬ 
ence  of  passengers  traveling  to  the 
home  furnishings  markets.  Distrib¬ 
ution  during  the  markets  (June 
16-26)  will  be  made  at  market 
buildings  and  to  11,000  Chicago 
hotel  rooms. 


MRS.  AMERICA 


CROWNED  AT 

[  LAUDERDALE 


On  June  21,  1957,  WOMEN’S 
WEAR  DAILY  carried  the  first 
ROP  color  advertisement  in  a 
Fairchild  newspaper.  Now  at  the 
end  of  a  full  year  of  accepting 
ROP  color  ads,  the  six  Fairchild 
papers — three  dailies  and  three 
weeklies — have  carried  a  total  of 
250  ads  using  a  wide  range  of 
colors. 


Bernstein  to  NBC 

Lester  Bernstein,  associate 
editor  of  Time  magazine,  will 
join  the  National  Broadcasting 
Company  on  July  14  as  Direc¬ 
tor  of  Information,  reporting  to 
Kenneth  W.  Bilby,  executive 
vicepresident,  public  relations. 
He  worked  for  the  New  York 
Times  in  the  1940s. 


“The  New  Way  at  Safeway,” 
an  exclusive  series  of  13  articles 
which  appeared  in  SUPERMAR¬ 
KET  NEWS  early  this  year,  is 
now  available  in  booklet  form  at 
$1.50  a  copy.  Published  by  Fair¬ 
child’s  Business  Book  Division, 
the  booklet  offers  a  complete,  up- 
to-tbe-minute  report  on  the  na¬ 
tion’s  second  largest  food  chain. 


JUDGE'S  HONOR — Florence  LaGanke  Harris,  left,  food  editor  of  tin 
Cleveland  (Ohio)  Press,  congratulates  the  new  Mrs.  America,  Mn. 
Helen  Giesse,  Cleveland  mother  of  three  and  wife  of  an  ad  agency 
account  executive.  Miss  Harris  was  a  judge  in  the  competition  it 
Fort  Lauderdale,  Fla. 

rracuse  University’s  Daily  Seltzer  Dubs  It  Frank  King  Heads 

aSS  M***®"" 

*1.  Y.)  Knickerbocker  News.  Cleveland  Frank  H.  King,  general  ex- 

*  *  *  Louis  B.  Seltzer,  editor  of  the  ecutive  of  the  Associated  Press 

Andrew  Lamb,  former  sports  Cleveland  Press,  has  given  the  with  headquarters  at  Dallas,  is 

■  —  --  —  -  president  of  the  Uni¬ 

te  general  assignments  paper’s  new  $10,000,000  build-  versity  of  Missouri’s  Journalism 
reporter,  Elmira  (N.  Y.)  Star- 
Gazette. 


Alfred  Cook,  editor  of  ELEC¬ 
TRONIC  NEWS,  and  Dick  ,\tkins, 
news  staff,  will  assist  the  Washing¬ 
ton  bureau  in  coverage  of  the 
Professional  Group  on  Military 
Electronics  of  the  Institute  of 
Radio  Engineers,  Hotel  Sheraton 
Park,  Washington,  D.  C.,  June 
16-18. 


editor,  Elmira  (N.  Y.)  Adver¬ 
tiser 


ing  fronting  on  Lake  Erie.  It  is  School  Alumni  Association.  He 
about  85%  completed  structur-  succeeded  John  W,  Colt,  man- 
ally  and  will  open  next  year,  aging  editor  of  the  Kansas  City 
Burton  Lewis  —  to  execu-  Mr.  Seltzer  will  be  honored  Star. 
tive  editor  of  the  Charlottetown  on  his  30th  year  as  chief  of  the  Ken  Davis,  chief  of  bureau 
(P.  E.  I.)  Guardian  and  the  paper  at  a  party  given  by  his  for  AP  Press  at  New  Orleans, 
Evening  Patriot.  He  has  been  staff  July  9.  has  been  selected  as  an  area 

associated  with  the  papers  since  ♦  •  *  vicepresident  of  the  association. 

January  in  an  advisory  capacity.  Jane  A.  Stretch,  editor  of  *  *  • 

*  *  *  the  Camden  (N.  J.)  Courier-  L.  Mitchell  White,  co-pub- 

Donald  L.  Osborne,  former  Post  —  citation  by  the  Pennsyl-  Usher  of  the  Mexico  (Mo.) 

British  United  Press  bureau  vania  Women’s  Press  Confer-  Ledger  —  an  honorary  doctor 

manager  at  Calgary,  Alta.  —  once  for  her  achievements  in  of  laws  degree  from  the  Uni- 
to  the  International  Falls  journalism  and  editorial  leader-  versity  of  Missouri. 

(Minn.)  Daily  Journal  as  tele-  ship.  ♦  ♦  * 

graph  editor.  *  *  ♦  Louis  Lacoss,  editor  of  th* 

*  •  *  William  Barrett  McGurn,  editorial  page  of  the  St.  Lovis 

Dale  L.  Plumb,  former  news  foreign  correspondent  for  the  (Mo.)  Globe-Democrat  —  dis- 

editor  of  the  Oregon  City  (Ore.)  New  York  Herald  Tribune  —  tinguished  service  award  from 
Courier  —  to  news  editor  of  the  honorary  degree  of  doctor  of  the  University  of  Kansas. 
Lemon  Grove  (Calif.)  Review  letters  from  his  alma  mater,  •  *  • 

and  the  Spring  Valley  Bulletin.  Fordham  University.  Robert  McBride  —  former 

*  ♦  *  *  ♦  ♦  news  editor  of  the  Sheltos 

Edmund  McCullough,  man-  Arthur  McMahon,  city  edl- 

aging  editor  of  the  Stamford  tor  of  the  Passaic-Clifton  (N. 

(Conn.)  Advocate  —  re-elected  J.)  Herald-News  —  president 
chairman  of  the  Connecticut  of  the  New  Jersey  Associated 

Circuit  of  the  Associated  Press.  Press. 


Perkins  H.  Bailey,  executive 
editor  and  fashion  analyst  of 
MEN’S  WEAR  Magazine,  is  cur¬ 
rently  on  his  annual  six-week  trip 
through  Europe  to  select  merchan¬ 
dise  and  fashion  trend  ideas  for 
adaptation  by  American  manufac¬ 
turers. 


An  advance  look-see  into  what 
is  being  planned  for  fall  fashions 
by  European  designers  is  sched¬ 
uled  in  three  special  sections  in 
WOMEN’S  WEAR  DAILY.  The 
Italian  pre-couture  section  will  be 
published  June  30,  London  group¬ 
ings  on  July  7,  and  Paris  section 
on  July  9. 

Patricia  A.  Gerberding  has 
joined  Fairchild’s  Pittsburgh  bu¬ 
reau  as  a  general  news  reporter 
for  all  Fairchild  publications. 


FAIRCHILD 
Publications,  Inc. 


Norman  G.  Paterson,  a  bans 
clerk  before  he  started  his  news¬ 
paper  career  with  the  Sasks- 

Don  Reck,  reporter  for  the  Ron  D.  Johnson,  former  toon  (Sask.)  Star-Phoenix  30 

Springfield  (Ill.)  Illinois  State  United  Press  news  staffer  —  years  ago  —  now  general  man- 

Journal  —  the  $200  Sam  Bron-  to  the  Minnesota  State  Auto-  ager.  Eric  Knowles,  editor,  has 

stein  prize  in  journalism  at  the  mobile  Association  in  the  PR  been  given  full  authority  over 

University  of  Missouri.  department.  editorial  and  news  policy. 
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Israeli  Journalist 
Works  in  New  Jersey 

Herbert  Ben  Adi,  an  Israeli 
newsman  whose  usual  beat  is 
the  Negev  Desert,  has  joined  the 
staff  of  the  New  Brunswick 
(N.  J.)  Home  News  as  an  ex¬ 
change  reporter. 

The  53-year-old  correspondent 
for  two  Israeli  newspapers,  the 
Maariv  and  the  Jerusalem  Post, 
will  also  travel  throughout  the 
United  States  after  his  stint  on 
the  newspaper. 

His  assignment  here  is  spon¬ 
sored  by  the  Department  of 
State  and  the  Home  News  Pub¬ 
lishing  Co. 

Ben  Adi  is  the  second  foreign 
exchange  reporter  to  work  for 
the  Home  News.  Miss  Marjorie 
Charman  of  Bath,  England, 
worked  for  the  newspaper  for 
two  months  in  1956. 

*  «  * 

Daniel  M.  Pearson,  member 
of  the  news  department  of  the 
New  York  Times  from  1951  to 
1957  —  to  account  executive  in 
the  PR  department  of  Chapman- 
Nowak  &  Associates  Inc.,  Syra¬ 
cuse,  N.  Y.,  ad  agency. 

«  *  * 

Albert  P.  Mayer,  former 
managing  editor  of  the  Illinois 
State  Journal  at  Springfield,  has 
taken  a  position  with  the  Illinois 
secretary  of  state  to  train  for 
the  post  of  drivers'  license  hear¬ 
ing  examiner. 

•  *  • 

William  F.  Zeidler,  former 
INS  staffer  at  Washington  and 
Harrisburg  —  returned  to  the 
Harrisburg  (Pa.)  Patriot-News 
staff. 

«  *  • 

Warren  H.  Strother,  United 
Press  staffer  at  the  Springfield, 
Ill.,  bureau  since  1954,  has  re¬ 
signed  to  join  the  staff  of  the 
Richmond  (Va.)  Times-Dis- 
patch. 

*  *  * 

Edward  W.  Foley,  credit  and 
collection  manager,  hosted  on 
60th  anniversary  with  San 
Francisco  Examiner. 

«  *  « 

Bill  Stauffer,  publisher  of 
the  York  (Neb.)  Daily  Neivs- 
Times  —  elected  president  of 
the  Southeast  Nebraska  District 
Press  Association. 


I/)Uis  G.  Black,  for  past  24 
years  an  editor  with  the  Con¬ 
necticut  Bureau  of  the  Associ¬ 
ated  Press  —  honored  by  Horeb 
L<^ge,  B’nai  B’rith,  at  Citizen¬ 
ship  Award  dinner. 
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Helping  Disabled 

Cleveland 

Milton  Widder,  gossip  column¬ 
ist  of  the  Cleveland  Press,  has 
been  awarded  the  Jewish  War 
Veterans  plaque  for  “outstand¬ 
ing  service”  in  behalf  of  dis¬ 
abled  veterans.  The  award  was 
for  use  of  his  column  to  arrange 
for  disabled  veterans  to  attend 
sporting  and  other  events  in 
the  city. 

• 

Aids  Cancer  Drive 

New  Haven,  Conn. 

Michael  H.  Wren,  promotion 
director  for  the  New  Haven 
Journal-Courier  and  Evening 
Register,  is  recipient  of  an 
award  from  the  New  Haven 
Branch,  American  Cancer  So¬ 
ciety,  in  recognition  of  his  three 
years’  service  as  Cancer  district 
campaign  chairman. 

«  *  « 

Edward  J.  Gallagher,  pub¬ 
lisher  of  the  Laconia  (N.  H.) 
Evening  Citizen  since  its  found¬ 
ing  in  1925  —  an  honorary  de¬ 
gree  from  the  University  of  New 
Hampshire. 

«  *  * 

Jerry  Ternus,  Tulelake,  Cali¬ 
fornia,  police  chief  —  new  pho¬ 
tographer  for  the  Tulelake  Re¬ 
porter. 

«  *  « 

Peter  Veronis,  formerly  na¬ 
tional  advertising  manager, 
Springfield  (Mass.)  Newspapers 
—  to  eastern  division  sales  man¬ 
ager,  Ridder-Johns  Inc.,  New 
York  newspaper  representatives. 

*  «  « 

Frank  Delaney  —  new  Mor¬ 
ris,  Conn.,  correspondent,  Water- 
bury  (Conn.)  Republican-Amer- 
ican  Newspapers. 

«  *  « 

Charles  V.  Stanton,  editor 
and  general  manager  of  the 
Roseburg  (Ore.)  News-Review 
— recovering  from  a  cerebral 
hemorrhage. 


New  Editor  Named 
For  Teen-Age  Page 

Portland,  Me. 

Mrs.  Doris  Magnuson,  for¬ 
merly  a  staff  journalist  for  the 
Health  Education  Division,  Iowa 
State  Department  of  Health  and 
a  1952  journalism  graduate 
from  the  University  of  Missouri, 
has  been  named  editor  of  the 
Portland  Evening  Express' 
Teen-Age  Express’d  page  which 
appears  every  Saturday. 

Mrs.  Magnuson  succeeds  Mrs. 
Cynthia  M.  Stevens,  who  has 
been  named  church  editor  of  the 
Portland  Evening  Express  and 
Press  Herald.  Mrs.  Stevens  suc¬ 
ceeds  Calvin  E.  Eells,  who  re¬ 
signed  as  church  editor  after 
he  was  named  a  district  super¬ 
intendent  in  the  Portland  school 
system. 

The  Express’  teen-age  page  is 
just  ending  its  first  school  year. 

*  «  * 

Gardner  Cowles,  president 
of  the  Des  Moines  (Iowa)  Reg¬ 
ister  and  Tribune  and  editor  of 
Look  magazine  —  an  honorary 
degree  of  doctor  of  laws  at 
Morningside  College. 

*  *  « 

Erwin  D.  Canham,  editor  of 
the  Christian  Science  Monitor — 
honorary  doctor  of  laws  degree 
from  Tufts  University. 

«  *  « 

Tomme  Call  —  editor,  San 
Antonio  (Tex.)  Evening  News 
— president,  Texas  Sigma  Delta 
Chi. 

«  *  * 

John  Cowles,  president  of 
the  Minneapolis  (Minn.)  Star 
and  Tribune — an  honorary  de¬ 
gree  of  doctor  of  humanities 
from  Drake  University. 

*  *  « 

Wilma  Morrison,  education 
editor  of  the  Portland  (Ore.) 
Oregonian  —  citation  from  Na¬ 
tional  Education  Writers’  Asso- 
Iciation  for  articles  on  school 
Duilding  planning  and  costs. 

1  (Continued  on  page  42) 
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thnir  praise  of  this  brand  new  and  direct  probe  into  today's  bewilderinq 
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{Continued  from  page  41) 

R.  S.  Tofflemire,  publisher 
of  the  Turin  Falls  (Idaho) 
Times-News  —  chairman  of 
Idaho-Utah  Associated  Press 
Association. 

♦  *  ♦ 

Charles  Ellis,  news  editor 
and  advertising  and  circulation 
manager  of  the  St.  Laurrence 
(N.  Y.)  Plaindealer,  weekly — ^to 
the  advertising  department  of 
the  Massena  (N.  Y.)  Observer. 
*  *  * 

Tim  Chiamardas,  retail  ad¬ 
vertising  salesman — now  adver¬ 
tising  promotion  manager  of  the 
Washington  (D.C.)  Daily  News, 
succeeding  John  V.  Waits  Jr. 
who  has  been  named  production 
manager.  Mr.  Waits  joined  the 
News  in  1946;  Mr.  Chiamardas 
moved  from  the  Erie  (Pa.)  Dis¬ 
patch  two  years  ago. 

*  *  * 

John  N.  Popham,  southern 
regional  correspondent  for  the 
New  York  Times  for  the  past 
10  years  —  appointed  general 
managing  editor  of  the  Chatta¬ 
nooga  (Tenn.)  Times.  He  has 
been  on  the  New  York  Times 
staff  22  years. 

*  *  * 

Robert  P.  Speer,  former 
United  Press  and  Minneapolis 
newsman  —  named  director  of 
press  and  publications  for  the 
United  States  Information 
Agency,  effective  July  1.  He  suc¬ 
ceeds  Frank  L.  Dennis  who  be¬ 
comes  assistant  to  the  president 
of  the  American  Petroleum  In¬ 
stitute.  Mr.  Dennis  worked  on 
newspapers  in  Kansas  City,  Bos¬ 
ton,  Oklahoma  City  and  Wash¬ 
ington  before  entering  govern¬ 
ment  service. 


AUSTRALIA’S 

Expanding  )Vealth 
Offers  Opporfunifies 

investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
In  Australia. 

To  ktap  In  touch  with  markotlng 
tdvoitlsing,  publishing  and  graphic 
arts  in  Australia  road 


msPAPii^f/m 


PwMiifcad  tarSnlffclN 

Annual  Subscription  to  U.  S.  18 

1$  HoaillfoB  St.,  Sydney,  Asstrolla 


Dilliard  Honored 

Carbondale,  Ill. 

Irving  Dilliard,  a  member  of 
the  St.  Louis  Post-Dispatch  edi¬ 
torial  page  staff,  will  be  awarded 
the  degree.  Doctor  of  Humane 
Letters,  at  Southern  Illinois 
University  commencement,  June 
15.  This  will  be  the  first  honor¬ 
ary  doctorate  granted  to  a  news¬ 
paperman  by  SIU. 

• 

Mailer  Scholar 

Manhattan,  Kas. 

A  $2.50  Fay  N.  Seaton  Me¬ 
morial  Scholarship  has  been 
awarded  to  John  C.  Stewart,  a 
mailer  in  the  circulation  depart¬ 
ment  of  the  Manhattan  Mer¬ 
cury.  He  plans  to  major  in  elec¬ 
trical  engineering  at  Kansas 
State  College. 

« 

Stowe  Elliott,  70,  former 
newspaperman  who  began  his 
career  in  1906  on  the  Water- 
town  (Minn.)  Public  Opinion  — 
retired  after  19  years  as  PR 
man  for  the  Minnesota  Depart¬ 
ment  of  Employment  Security. 
*  «  « 

Robert  Scott,  formerly  on 
the  advertising  staff  of  the  San 
Francisco  (Calif.)  Chronicle  — 
to  the  Portland,  Ore.,  office  of 
Botsford,  Constantine  &  Gard¬ 
ner  Advertising  agency. 

*  *  * 

John  Chapman,  drama  critic 
of  the  New  York  News  —  re¬ 
elected  president  of  the  Dutch 
Treat  Club,  unanimously. 

*  «  * 

John  C.  Calpin,  Philadelphia 
(Pa.)  Bulletin  —  Villanova  Uni¬ 
versity’s  St.  Augustine  Award 
for  distinguished  political  re¬ 
porting. 

*  ♦  * 

Francis  B.  Laughlin,  assist¬ 
ant  collector  of  customs  of  the 
Port  of  New  York  —  to  the 
executive  staff  of  the  Journal 
of  Commerce  to  work  on  spe¬ 
cial  projects  in  the  shipping  and 
foreign  trade  fields. 


for  FAST  and  ACCURATE 

FULL  PAGE  FLAT  STEREOS 


SUPER¬ 

CASTER 


Keep  Rollin' 
Buy  Nolan 

Snnd  for  Circular 
Dnpt.  EP 

■  ROME,  N.  Y. 


Poet- Judge 
Has  Film  Star 
In  the  Family 

Dallas,  Tex. 

To  a  lifetime  of  honors  Judge 
Julien  C.  Hyer  has  added  an¬ 
other  distinction — he  is  the 
father  of  one  of  filmdom’s 
prettiest  and  most-sought-after 
young  stars,  Martha  Hyer. 

Martha  puts  the  family  name 
in  the  headlines  now.  She  is 
winding  up  a  tour  to  promote 
the  new  Bob  Hope  movie,  “Paris 
Holiday,”  in  which  she  stars. 

To  her,  the  high  point  of  the 
trip  was  a  chance  to  visit  her 
old  haunts  around  Dallas  and 
Fort  Woi-th  and  to  be  with  her 
parents. 

Probably  no  one  who  has  ad¬ 
mired  Miss  Hyer  would  connect 
her  with  the  author  of  the  10- 
line  religious  rhyme,  “The 
Shepherd”,  which  is  distributed 
by  Publishers  Syndicate,  Inc. 

And  Julien  Hyer  would  have 
it  that  way. 

“I  want  people  to  read  ‘The 

Shepherd’  on  its  merit,  not  be-  hii"vers^^-s'interdenominarionaT 
cause  they  know  ine  or  because  jg 

they  ve  seen  Martha  on  the  , 

screen,”  he  said. 

Judge  Hyer  has  been  “scrib¬ 
bling  at  poetry”  for  a  long  time. 

He  started  out  as  a  newspaper¬ 
man  in  Spartanburg,  S.  C.,  in 
1913,  but  soon  turned  to  a  career 
in  law,  and  got  his  degree  from 
Georgetown  University  in  Wash¬ 
ington,  D.  C.,  in  1916. 

He  set  up  practice  in  Fort 
Worth,  was  elected  to  the  Texas 
Senate,  and  in  1931-32  he  had 
the  exhausting,  big-traveling 
job  as  president  of  Lions  Inter¬ 
national. 

Two  years  ago  he  was  ap-  ,  ^  ,  ,  ,  ,  .  •  j 

pointed  Judge  of  Dallas  County  '^as  a  bank  clerk.  He  joined 

Court-at-Law,  where  he  cur-  the  army  in  Calgary  in  1915  and 
rpntlv  nrpcidps  Served  in  France  and  Belgium 

Eight  years  ago  Judge  Hyer  tl  t  to 

was  in  Chicago  where  the  hustle  Cantlon  went  t 

and  bustle  caused  him  to  scrib-  Winnipeg  Free  Press.  He 
ble  ten  little  rhyming  lines  on  to  the  Star-Phoenix  in 

the  back  of  an  old  envelope.  1928  as  business  manager. 
Thus  “The  Shepherd”  was  bom.  • 

The  verse  uses  a  Bible  quota-  Newsprint  Firm 
tion  as  its  text  each  day.  Names  Treasurer 

To  hold  a  reader  for  ten 

lines,  that’s  my  ambition,”  CoosA  PINES,  Ala. 

Judge  Hyer  said.  “What  many  Coosa  River  Newsprint  Co. 
need  is  a  little  thought,  small  has  named  W.  R.  Williams 
enough  to  read  in  a  hurry.  There  treasurer.  He  succeeds  W.  H. 
is  a  great  need  for  a  greater  Clifford  who  resigned  as  treas- 
consciousness  on  the  part  of  urer  but  remains  a  member  of 
more  people  for  a  faith  to  meet  the  board.  The  new  treasurer 


Judge  Julien  C.  Hyer 
and  daughter 

close  and  undivided  attention. 

“I  particularly  like  to  sit  down 
and  dabble  when  I’ve  been 
pondering  a  knotty  legal  prob¬ 
lem.  Helps  me  clean  out  the 
cobwebs. 

“And  then  I  write  my  little 
verses  like  other  people  read 
escape  literature — it’s  my  diver¬ 
sion.” 

Judge  Hyer  is  a  Methodist 
He  has  taught  men’s  Bible 
classes  for  nearly  40  years.  But 


Sifton  Paper’s 
Publisher  Retires 

Saskatoon,  Sask. 

R.  M.  Cantlon,  publisher  of 
the  Star-Phoenix  since  1946  and 
with  Sifton  newspapers  for 
more  than  35  years,  retired 
June  1. 

He  remains  on  the  board  of 
directors  of  which  he  has  been 
a  member  for  30  years.  He  also 
will  act  in  an  advisory  capacity 
to  the  management. 

He  came  west  in  1907  and 


the  times.” 

Judge  Hyer  writes  his  little 
verses  “most  anywhere — before 


was  formerly  comptroller. 

New  members  named  to  the 
board  are:  Edward  L.  Gaylord, 


breakfast,  on  the  bus,  after  vicepresident,  Oklahoma  Pub- 
dinner,  at  week-ends.  But  I  lishing  Co.,  and  G.  Kenneth 
can’t  write  on  the  bench — pre-  Growell,  vicepresident,  Kimber- 
siding  as  a  judge  demands  ly-Clark  Corp. 
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“It  is  a  sign  of  the 
that  it  endeavors  to  see 
and  as  they  will 

Sir  Eric  Vansittart  Bowater 

Chairman,  The  Bowater  Paper  Corporation  Limited 


efficient  organization 
things  both  as  they  are— 
he’' 


Extending  a  welcome  to  stockholders  of 
The  Bowater  Paper  Corporation  Ltd.  at 
the  Annual  Meeting  on  May  29th  in  Lon¬ 
don,  held  jointly  with  that  of  Bowater- 
Eburite  Ltd.,  packaging  subsidiary  of  the 
Bowater  Organization,  Sir  Eric  Vansittart 
Bowater,  Chairman,  reported: 

“Since  we  met  a  year  ago  a  great  change 
has  taken  place  in  the  economic  climate 
of  the  world,  a  change  for  the  worse  and 
a  great  deal  more  far-reaching  in  its  ad¬ 
verse  effects  on  our  industry,  particularly 
in  North  America,  than  many  had  ex¬ 
pected,  myself  included.  While  it  is  true 
that  a  year  ago  I  warned  that  the  sellers’ 
market  was  a  thing  of  the  past,  I  did  not 
then  anticipate  that  the  depression  in  the 
United  States  would  be  so  prolonged  and 
far-reaching  as  has  proved  to  be  the  case, 
or  that  inflation  in  the  United  Kingdom 
would  have  been  allowed  to  continue  un¬ 
checked  until  the  autumn  of  that  year. 
Needless  to  say,  the  Bowater  Organization 
has  not  escaped  the  consequences  of  both 
these  adverse  influences.  Nevertheless,  for 
my  part  1  am  happy  about  1957  results, 
for  they  are  indicative  of  further  progress 
even  under  today’s  testing  conditions.” 

Sales  at  Record  Level 


North  American  Operations 

"The  Bowater  Corporation  of  North 
America  again  enjoyed  a  satisfactory  year 
in  spite  of  less  favorable  trading  condi¬ 
tions.  Aggregate  production  of  subsidiary 
companies  reached  the  highest  level  of  out¬ 


put  and  sales  yet  attained.  Consolidated 
profits  after  providing  for  increased  de¬ 
preciation  and  for  interest  on  funded  debt 
exceeded  $18,000,000.  This  increase  was 
primarily  due  to  the  higher  earnings  of 
Bowaters  Southern  Paper  Corp.,  Calhoun, 
Tenn.,  which  enjoyed  the  benefit  of  a  full 
year’s  operation  of  its  third  machine,  and 
to  a  lesser  extent  to  the  earnings  of  the 
Mersey  Paper  Co.,  Nova  Scotia,  acquired 
by  Bowater  in  May  1956. 

“Production  at  Bowater’s  Newfound¬ 
land  Pulp  and  Paper  Mills,  the  largest 
North  American  subsidiary,  fell  25,000 
tons  below  that  of  the  previous  year  due 
to  a  near-disastrous  fire  in  April  1957, 
which  for  a  period  completely  put  out  of 
operation  four  of  its  six  paper  machines. 
It  was  only  recently  that  the  formidable 
task  of  rehabilitation  was  completed. 

“Aggregate  capital  expenditures  of  the 
North  American  subsidiaries  in  1957 
amounted  to  some  $26,500,000.  These  in¬ 
cluded  outlays  by  Bowaters  Southern  in 
connection  with  the  installation  of  its 
fourth  paper  machine  due  to  come  into 
operation  at  the  end  of  the  year,  and  ex¬ 
penditures  by  Bowaters  Carolina  Corp. 
which  is  erecting  a  new  sulphate  pulp  mill 
at  Catawba,  South  Carolina. 

“In  the  opinion  of  the  Directors  of  the 
North  American  Corporation  it  should  be 
possible  forBowaters^uthern  PaperCorp., 
taking  cognizance  of  restrictions  imposed 
by  funded  debt,  to  commence  in  1959  pay¬ 
ment  of  dividends  on  its  common  stock,  all 
of  which  is  owned  by  the  North  American 
Corporation.  Repayments  by  Bowaters 
Southern  on  funded  debt  since  it  began 
operations  in  1954  will  have  amounted 
to  more  than  $23,000,000  by  mid-1958.” 

Paper  Industry  Conditions 

“Ours  is  an  industry  which  reacts  very 
quickly  in  line  with  general  economic  con¬ 
ditions.  The  present  recession  began  less 
than  12  months  ago.  On  the  other  hand, 
as  recently  as  1955  and  1956  there  was  a 
near  famine  of  newsprint,  and  in  those 
years  publishers  in  the  United  Kingdom, 
the  United  States,  Australia  and  elsewhere 
entered  into  supply  contracts  on  a  scale 
that  has  since  proved  to  involve  obliga¬ 
tions  that  in  current  conditions  they  are 
unable  completely  to  fulfil.  This  they  did 
in  the  honest  belief  that  their  requirements 
would  continue  to  grow  at  the  tempo  of 
the  last  decade.  This  has  not  materialized. 
In  1957  production  and  consumption  came 
into  balance  and  in  the  first  quarter  of  this 


year  consumption  in  the  U.S.  declined 
some  5  per  cent,  while  in  the  U.K.,  al¬ 
though  at  a  higher  level  than  last  year, 
consumption  still  lags  behind  expectations 
of  publishers  and  producers  alike. 

“A  steady  annual  average  increase  in 
newsprint  consumption  of  some  3V6  per 
cent  in  North  America  had  since  the  end 
of  the  war  and  until  recently  been  the 
order  of  the  day,  as  it  had  also  been  in 
most  other  free  world  markets.  It  was 
against  this  background  that  the  industry, 
including  ourselves,  had  planned  their  de¬ 
velopment  and  expansion  programs. 

“In  our  belief  the  present  slackening  in 
the  growth  of  demand — aggravated  by  the 
liquidation  of  exceptionally  heavy  pub¬ 
lishers’  stocks  held  at  the  end  of  the  year 
— is  of  a  temporary  nature  and  is  unlikely 
to  be  of  any  lasting  duration,  even  though 
the  artificial  circumstances  of  a  prolonged 
trade  boom  are  no  longer  with  us. 

“However,  nothing  that  has  occurred  in 
recent  times  gives  grounds  for  supposing 
that  the  long-term  outlook  for  paper  and 
board  is  anything  but  good.  Over  the  long 
term  the  demand  for  these  products  has 
shown  a  steady  upward  trend,  resulting 
from  increasing  populations,  higher  levels 
of  literacy  and  ever-improving  standards 
of  living  throughout  the  world,  and  the  con¬ 
stant  development  of  new  uses  for  paper.” 

World  Ideological  Conflict 

"Turning  to  broader  affairs,  I  am  of  the 
opinion  that  the  boom  which,  since  the 
war,  the  Western  world  has  enjoyed  almost 
continuously  is  over,  and  in  my  belief  we 
must  regard  the  present  as  being  a  return 
to  more  normal  times  and  conditions  of 
trading.  Perhaps  this  is  not  all  to  the  bad. 

“It  is  only  natural  to  view  any  situation 
solely  in  the  light  of  immediately  current 
events,  but  it  is  a  sign  of  the  efficient 
organization  that  it  endeavors  to  see  things 
both  as  they  are  and  as  they  will  be. 

“It  has  become  apparent  in  recent 
months,  particularly  among  what  are  called 
the  uncommitted  nations,  that  the  ideo¬ 
logical  conflict  is  being  increasingly  pressed 
forward  by  economic  means.  It  seems  to 
me  to  be  of  the  highest  importance  that 
this  should  be  promptly  recognized,  for 
if  there  is  one  lesson  to  be  learned  in  our 
time  it  is  that  we  live  in  the  century  of 
interdependent  man. 

“It  is  better  to  flourish  goods  than  guns, 
and  in  the  present  struggle  of  conflicting 
ideas  paper  is  one  of  the  vital  weapons 
against  ignorance  and  poverty." 


Stockholders  will  automatically  receive  copies 
of  the  complete  speech  by  Sir  Eric  Bowater. 
Chairman  of  the  Corporation.  Copies  are  also 
available  to  others  on  application  to: 

The  Secretary-Treasurer, 

The  Bowater  Corporation  of  North  America  Ltd., 
1980  Sherbrooke  Street  West,  Montreal  ZS,  Quebec 


Bowaters 

United  States  of  America  Great  Britain  Canada  Australia  South  Africa 
Republic  of  Ireland  Norway  Sweden 


“Production  of  the  Bowater  Organization 
in  1957  was  at  the  highest  level  yet  at¬ 
tained  and,  with  exception  of  the  New¬ 
foundland  mills,  all  Bowater  mills  oper¬ 
ated  at  normal  capacity  during  the  year. 
Sales  were  at  the  record  level  of  $287,- 
000,000  and  trading  surplus  exceeded 
$47,600,000,  some  $2,800,000  above  the 
previous  record  level  achieved  in  1956. 

“A  final  dividend  has  been  recom¬ 
mended  on  the  Corporation’s  common 
shares  at  the  rate  of  8  per  cent  which,  to¬ 
gether  with  the  interim  dividend  paid  in 
October  1957,  will  make  a  total  distribu¬ 
tion  for  1957  of  12Vi  per  cent,  the  same 
rate  as  in  the  previous  year. 

“Given  no  further  deterioration  in  the 
pattern  of  trade  and  assuming  no  world¬ 
wide  slump,  it  might  not  be  unreasonable 
to  hope  that  results  for  the  current  year 
might  be  comparable  to  those  of  1957.” 
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Newsmen  Hail 
MRA  Story 
For  Impact 


Mackinac  Island,  Mich. 

“Moral  Re- Armament  is 
creating  the  greatest  continuing 
headline  story  I  have  covered 
in  30  years  of  reporting,”  said 
Sam  Hayes,  West  Coast  news 
analyst.  There  are  stories  here 
the  average  news  reporter 
doesn’t  even  dream  of  getting.” 

Dr.  Renuto  Loffredo,  New 
York  bureau  chief  for  ANSA 
News  Agency,  servicing  Italian  GREATEST  CONTINUING  NE 

papers,  corroborated  this  evalu-  Coast  new  analyst.  Newspaperm 

ation  of  the  summit  conference  Moral  Re-Armament  look  over 

for  the  moral  re-armament  of  D''-  Buchman  in  his  home' 

the  world  which  opened  here  on  '"5  Call.  Left  to 

May  29  and  will  continue  Loffredo,  Italian  News 

throughout  the  Summer.  ® 

“MRA  is  big  news,”  he  said. 

“It  offers  hope  of  a  change  in  plays  to  Washington  for  per- 
the  world.  It  answers  race  and  formances  in  the  National 


class  war  on  a  world  scale.” 
Three  Indian  newsmen  here 


for  the  opening  sessions  in-  pondent  for  the  Manila  Bulle- 
cluded  Rajmohun  Gandhi,  tin  and  other  papers  in  Asia, 
grandson  of  the  Mahatma;  A.  said,  “the  most  important  thing 


Fund  Raised 
For  Kin  of 
Truck  Driver 

Santa  Barbara,  Calif. 
A  newspaper’s  appeal  for 
funds  for  the  family  of  an 
heroic  truck  driver  who  chose 
to  ride  his  runaway  dump  truck 
to  death  rather  than  risk  death 
or  injuries  to  others  has  resulted 
in  a  cash  sum  of  nearly  $12,000 
in  20  days. 

The  Santa  Barbara  Newt- 
Press  covered  the  story  of  Rus- 

GREATEST  CONTINUING  NEWS  STORY.  ,ays  Sam  Hayes.  West  gel  C.  Moore  in  its  home  edi- 
Coasf  new  analyst.  Newspapermen  covering  the  Summit  Conference  for  i-  'Pri/ttiv  IVInv  Ifi  Dn  ths 
Moral  Re-Armament  look  over  a  page  featuring  the  80th  birthday  of  ,  .  Y’  ^  . 

Dr.  Frank  Buchman  in  his  hometown  paper,  the  Allentown  (Pa.)  Morn-  following  day  an  appeal  for 
ing  Call.  Left  to  right:  Al  Kuettner,  UPl.  Atlanta;  Sam  Hayes;  Dr.  funds  to  help  the  Moore  family 
Renato  Loffredo,  Italian  News  Agency;  Rajmohan  Gandhi,  grandson  —  his  expectant  wife  and  their 
of  the  Mahatma.  four  children  —  was  issued.  On 

June  2  the  fund  —  still  being 

Theater  beginning  Jun^  15.  KcntUCky  The  News-Press  appeal  was 

Vicenti  Villaminn,  corres-  „  ,  made  on  the  basis  of  Mr.  Moores 

ent  for  the  Manila  Bulle-  PapCFS  Cited  ^ 

and  other  papers  in  Asia,  ^  truck  across  eight  major  cross- 

mgs  including  Santa  Barbaras 
tbP^  woHd  CUMBE21LAND  FALLS,  Ky.  main  street  when  brakes  failed 

lo-r.  /.Lonnoic  fVip  on  Lebanon  Enterprise,  the  and  his  truck,  loaded  with  dirt. 


Best  Kentucky 
Papers  Cited 


grandson  of  the  Mahatma;  A.  said,  “the  most  important  thing  Cumbekland  Falls  Ky 

K  Jain  chief  editor  of  Nar  is  how  to  deliver  to  the  world  ^he  Lebanon  Enterprise,  the 
Bhnrat  Times,  and  N.  N.  Bhat-  through  news  channels  the  an-  Cynthiana  Democrat,  and  the 


nagar,  chief  editor  of  Saptahik  swer  moral  re-ai^ament  has  we^^r’announced  HiT%rtcr  cr'ashed^  tSgh‘”a 

Hindustan.  It  is  the  key  to  the  survival  of  „ii  ciaoncvA  ^ 

Tj  •  V  o  jv*  •  j  •  -i*  >>  best  all-around  weekly  news-  barricade,  flew  across  a  creek 

said,  civilization.  f  fu  t  papers  of  1958,  and  the  Middles-  bed  and  plowed  hood  deep  into 

“MRA  IS  creating  the  news  A  representative  of  the  Japan  boro  Daily  Ne^s  named  the  opposRe  bank ^f  the  creek, 
that  Asia  wants  from  America  Newspaper  Publishers  Associa-  ,  .  ,, 

and  the  kind  of  America  that  tion  phoned  from  Tokyo  to  in-  f  I way  to  use 

will  win  Asia.”  terview  Dr.  Frank  Buchman,  ^  \  iT  ^ 

w  T  •  j  -Kc  T>i  j  A  •  ’A*  1.  £  1  Kentucky  Press  Association.  Moore,  her  four  children  and  the 

Mr.  Jam  and  Mr.  Bhatnagar  American  initiator  of  moral  re-  i*iwre,  nei  luui  ennui cii  anuui 

said  they  would  have  returned  armament  on  his  80th  birth-  £  sTup  toTdm'in  s7er  the 

to  their  country  with  a  hostile  day,  June  4.  The  occasion,  which  _ _ ™  ,  ,,  n. 

picture  of  America  but  for  the  also  marked  the  20th  anniver-  5  and  to  help  Mrs  Moore 

evidence  here  of  the  work  of  sary  of  moral  re-armament,  was  pj^gues  were^presented  bv  business  problems. 

MRA,  particularly  in  the  South,  featured  by  the  Kyodo  News  F  TTpnrv  nnhlioViPr  nf  • 

“This  assembly  has  com-  Agency  with  syndicated  articles  MMdtsSiro  Daily  News  Association  Office 
pletely  chanced  mv  orieinal  im-  and  photographs  that  were  _  V  TT  i  Association  UHlce 


Hindustan. 


“This  assembly  has  com-  Agency  with  syndi 
pletely  changed  my  original  im-  and  photographs 
pression  of  growing  materialism  given  wide  play, 
in  America,”  said  Mr.  Bhat-  Erich  Dombrow 
nagar.  of  Germany’s  resj 


nagar.  of  Germany’s  respected  Frank- 

Newsmen  will  accompany  furter  Allgemeine  Zeitung, 
“The  Crowning  Experience,”  a  headed  his  400-word  editorial: 
new  musical  based  on  the  life  “Moral  Ambassador,”  and  de- 
of  Mary  McLeod  Bethune,  scribed  Dr.  Buchman  as  “the 
Negro  educator,  and  other  MRA  conscience  of  the  world.” 


puu.ugiaHi.»  w.a.  wexe  Individual  winncrs  included : 

I,-  w  Kx.  front  page  —  Franklin 

Erich  Dombrowski,  publisher  „  ..  i  r  x  . 

Germany's  respected  Frank-  rrankfoH  State 


Journal  openmg  ail  oiiice  uii  u-c 

Religious  editorial-Erl  Sen-  o  -tif 

sing,  Hickman  County  Gazette.  North  Dakota.  Paul  C.  Schmidt, 

Hometown  column-Katherine  '^P  P°®!  .'"I* 


Association  Office 

Grand  Forks,  N.  Dak. 
North  Dakota  Press  Associa¬ 
tion  is  opening  an  office  on  the 
campus  at  the  University  of 
North  Dakota.  Paul  C.  Schmidt, 


Wilson,  Cynthiana  Log  Cabin, 
and  Mrs.  Francele  H.  Arm- 


manager  on  July  1,  will  be  a 
part-time  member  of  the  jour- 


- 

1  iUESTK 

lere  Is  an 


strong,  Henderson  Gleaner  &  is  a  former 


For  all 

UESTIONS 

A  on  equipment 


Journal. 

Editorial — Erl  Sensing,  Hick¬ 
man  County  Gazette. 


Minneapolis-St.  Paul  newspa¬ 
perman  and  ad  agency  execu¬ 
tive.  For  seven  years  he  was 


Editorial  page  -  Hickman  Publisher  of  the  weekly  Ender- 


Courier. 

Feature 


lin  Independent. 


-Fred  Luigart  Jr., 


NSWER  you  can 
L count  on  at  HOE 


Hazard  Herald,  and  Paul  Daniel  f _ 

Corbin  Times.  Incorrect  Title 

News  story — Somerset  Jour-  G.  0.  Markuson,  who  becomes 
nal  and  Corbin  Daily  Tribune,  a  member  of  the  board  of  di- 


Community  service — Somerset 
Commonwealth. 

Pictures — Central  City  Times- 


rectors  of  United  Press  Inter¬ 
national,  was  incorrectly  identi¬ 
fied  (E&P,  June  7,  page  70)  as 


C(Z//FC. 

910  East  138th  St..  New  York  54,  N.Y. 
Branches  I  Boston,  Chicago,  San  Francisco 


Argus  and  Henderson  Gleaner  secretary-treasurer  of  Hearst 
&  Journal.  Consolidated  Publications,  Inc. 

Highway  interest  —  Mrs.  He  is  vicepresident  and  treM- 
Francele  H.  Armstrong,  Hen-  urer  of  the  Hearst  Corporation 
derson,  and  Carlos  B.  Embry,  ^and  vicepresident  of  Hearst 
Ohio  County  Messenger.  IConsolidated  Publications,  Inc. 
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THAT  STORY  YOU  WROTE 


MAY  BE  WORTH  $1500 


For  the  third  year,  Trailmobile  Inc.,  a  leading  manu¬ 
facturer  of  truck-trailers,  as  a  member  of  The  ATA 
Foundation,  Inc.,  offers  writers  $9,000  in  awards  for 
published  articles  and  editorials  on  highway  im¬ 
provement  and  use.  Awards  are  in  three  categories 
as  shown  below.  Rules  and  regulations  may  be 
obtained  from  The  ATA  Foundation,  which  is  a 


research,  education  and  public  information  organi 
zation  for  supplier  cooperation  with  the  American 
trucking  industry.  Entries  must  be  mailed  before 
July  1,  1958,  to: 

The  Ted  V.  Rodgers  Journalism  Awards,  The  ATA 
Foundation,  Inc.,  1424  Sixteenth  Street,  N.W., 
Washington  6,  D.C. 


DAILY  NEWSPAPERS 


MAGAZINES 


WEEKLY  NEWSPAPERS 


CATEGORIES 


,00 

lird . $  300  Third . $  300  Third . $  300 

In  addition,  awards  of  $500  each  will  be  presented  to  journalism  schools  selected  by  the  first  place  winner  in  each  category. 


FIRST  PLACE 
AWARDS 
1957 


Arthur  T.  Moore,  Pitts¬ 
burgh  Sun-Telegraph 
editorial  department, 
for  a  series  of  63  front¬ 
page  articles  on  state 
highway  administration 
and  development. 


Ed  Kiester,  assistant 
managing  editor,  Pa¬ 
rade  publications,  for 
Parade's  featured  cov¬ 
erage  on  "America’s 
Turnpikes— Tomorrow’s 
Roads  Today.” 


John  Philip  Lewis,  pub¬ 
lisher,  The  Franklin, 
New  Hampshire,  Journal- 
Transcript,  for  a  series 
of  front-page  articles 
and  editorials  on  state 
and  local  highway 
problems. 


TRAILMOBILE  INC 
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charter 

member  \^wo»tion  i 


AP'S  CAMPAIGN 


Equal  Space 
Ordinance 
To  Be  Tested 


Write  It  Like  You’d 
Tell  It  to  the  Wife 


By  Hubbard  Keavy 


AP’s  writing  campaign  is  ,  u  ^  ir  l  ^ 

based  on  this  simple  premise :  < f  «  note-Hubbard  Keavy,  /  i 

We  must  do  more  to  make  Anflreles  bureau  Jt  ■ 

news  stories  easier  to  read  for  Associated  Press,  has  L 

the  average  reader.  ^  \ 

There  is  terrific  competition  spearheading  a  cam- 

today  for  the  average  reader’s  paign  to  sharpen  AP  writing.  He 
time:  attractive  magazine  head-  “’«»  “  Hollywood  columnist  for 
lines  and  art,  suave  TV-radio  «  -  iA 

pitchmen,  wider  highways  and  of  the  bureau.) 

faster  cars,  almost  all  with  ra- 

dios.  the  average  newspaper  reader,  have  time  to  read  the  entire 

We  must  make  news  stories  I  interrupted  to  say  that  the  report)  and  to  pat  on  the  back 

more  attractive.  This  means:  bulletin  would  be  what  he  had  the  man  who  wrote  an  out- 
shorter  w'ords,  shorter  sentences,  told  me :  The  Dodgers  wdll  play  standing  piece, 
shorter  stories.  in  the  Coliseum.  An  unexpected  but  welcome 

To  get  more  people  to  spend  Then,  in  the  succeeding  para-  by-product:  Many  member  edi- 
more  time  reading  newspapers,  graphs  he  brought  in  the  de-  tors  are  playing  the  stores  we 
we  should  use  the  conversational  tail.  That’s  the  way  he  would  recommend, 
approach :  Tell  immediately  tell  it  to  his  wife.  The  campaign  is  no  flash-in- 

what  happened  without  clutter-  the-pan,  says  Executive  Editor 

ing  the  lead  with  the  ALL  of  Recommended  Reading  Alan  J.  Gould,  but  will  be  a 
the  details.  When  a  reporter’s  Jpj.  objective,  continuing  project, 

wife  asks  him  what  happened  this,  • 

^  ^  re-educate  Defender  Cites  9 

AP  writers  and  wire  filers  by  ly 

I  hope  a  certain  AP  reporter  criticizing  individual  stories,  by  aiUOeniS 

doesn’t  mind  an  example  I  will  periodic  w'riting  bulletins,  and  Chicago 

cite.  The  Los  Angeles  Coliseum  with  a  new  and  interesting  de-  The  nine  Little  Rock  Negro 
commission  was  meeting  to  de-  vice  on  AP  wires.  Recommended  students  who  faced  mob  violence 
cide  whether  the  Dodgers  could  Reading  messages.  to  enter  the  city’s  Central  High 

use  that  football  bowl.  Walter  These  need  explaining  for  School  last  Fall  were  presented 
O’Malley,  the  mayor  and  a  host  those  who  do  not  see  the  AP’s  with  the  Robert  S.  Abbott  Me- 
of  others  very  much  interested  main  trunk,  the  A  wire.  In  morial  Award,  given  by  the  Chi- 
attended  the  meeting.  cooperation  with  the  supervi-  cago  Defender,  Negro  daily. 

When  the  dramatic  announce-  sors  on  the  general  news  desk  The  award,  a  plaque  com¬ 
ment  was  made,  our  staffer  in  New  York,  the  writing  com-  memorating  their  coui-age,  was 
phoned  and  I  happened  to  an-  mittee  chooses  what  it  considers  presented  to  the  nine  students 
swer.  He  said:  “The  Dodgers  the  outstanding  stories  in  each  and  Mrs.  Daisy  Bates,  head  of 


NEWSPAPER  PLANTS 


NEW  PLANTS  •  MODERNIZATIONS 


EXTENSIONS 

LOCKWOOD  GREENE 


ENGINEERS  -  ARCHITECTS 

;NEW  YORK- 17.  N.  Y.  hOSTON  U,  MASS.  SPAKTAMUiO.  S. 


where  was  the  race  won? 


A  winner  actually  starts  winning  while  standing  still— in 


ideas  for  readership-producing  news  and  feature  pictures. 


the  service  area,  being  tuned-up.  The  payoff  comes  later- 


Whether  you’re  racing  deadlines,  capturing  trophies  for 


on  the  water.  In  this  way,  success  with  a  hydroplane  is  like 


better  photo  reproduction,  or  increasing  circulation  and 


success  in  photo  reproduction— it  takes  good  service  as  well 


advertising  linage 


you  owe  it  to  yourself  to  talk  to  Fair- 


’round 

the 

buoys 


as  a  good  machine.  And  you  get  both— as  do  60%  of  the 


newspapers  in  the  U.  S.  and  Canada— when  you  rely  on  the 


Fairchild  Scan-A-Graver  or  Scan-A-Sizer. 


Fairchild’s  services  include  taking  complete  responsibility 
for  keeping  all  equipment  in  perfect  running  order.  This 
includes  planned  preventive  maintenance,  ’round  the  clock 
service,  and  replacement  parts— without  charge  for  time, 
parts,  or  routine  travel.  New  design  improvements  are 
always  incorporated  into  the  machine  in  your  plant.  In 
effect,  your  model  is  as  modern  as  the  latest  one  produced. 
No  Scan-A-Graver  or  Scan-A-Sizer  ever  becomes  obsolete. 

Fairchild  services  go  beyond  maintenance,  too.  You  get 
complete  installation,  and  operator  training  on  your  prem¬ 
ises.  You  also  receive  helpful  tips  and  assistance  on  the 
revenue-producing  use  of  photographs  in  advertising. 


child  before  installing  any  engraving  equipment.  Write 
today  for  free  copies  of  “Photo-Advertising”  and  “Impres 
sions.”  Fairchild  Graphic  Equipment,  Inc.,  Fairchild  Drive, 
Plainview,  L.  I.,  New  York,  Dept.  68A. 


GRAPHIC 
eQUIPMBHT,  INC. 


Dhtritt  Offlcet;  Walpole,  Mass.;  Atlanta,  Go.;  Chicago,  III.; 
Los  Angles,  Calif.;  San  FranciKO,  Calif.;  Toronto,  Ont. 
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Mail  your 

COLOR 

CONTEST 

entries  now! 


EDITOR  &  PUBLISHER 

ROP  COLOR 


AWARDS 

Competition 


12  CLASSIFICATIONS,  with  awards  for  the 
outstanding  printed  reproduction  of  an 
ROP  newspaper  color  advertisement,  for 
newspapers  under  100,000  circulation, 
100,000-250,000  circulation,  and  over 
250,000.  Separate  awards  for  food  sub¬ 
jects  and  general  subjects,  one  color 
and  black  and  three  colors  and  black  in 
each  circulation  group. 

WHAT  TO  ENTER:  Submit  printed  reproduc¬ 
tion  of  a  color  advertisement,  national 
or  general  advertising.  The  ad  must 
have  been  published  between  June  1, 
1957  and  May  31,  1958.  Identify  and 
label  as  to  circulation,  number  of  colors, 
and  attach  official  entry  label.  Mount 
with  scotch  tape  on  18"  x  24"  white 
moimting  board,  and  submit  with  $5 
entry  fee  (good  for  up  to  12  entries 
per  newspaper).  See  complete  rules. 


SEND  FOR  ENTRY  BLANK  NOW! 

Compltl*  rules  aud  eutry  blanks  ore  availabln 
from  ROP  Color  Conforonco,  Room  403,  141  East 
44tli  Street,  New  York  17,  N.  Y.,  or  from  EDITOR 
&  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 


DEADLINE  FOR  ENTRIES 

JULY  1.  1958 


I 


Joint  Plant 
Under  Inquiry 

Vancouver,  B.  C. 
The  Justice  Department’s 
Combines  Act  branch  has  been 
inquiring  into  joint  production 
arrangements  concluded  a  year 
ago  by  the  Province  and  the 
Sun. 

Five  executives  of  the  two 
newspapers  were  called  to  ex¬ 
plain  details  of  the  arrangement 
under  which  mechanical  produc¬ 
tion  resources  and  other  assets 
were  merged  in  a  new  company, 
Pacific  Press  Limited. 

A  number  of  advertisers  also 
have  been  requested  to  give  evi¬ 
dence  on  the  system. 

The  hearing  was  held  in  Cam¬ 
era  “as  a  routine  procedure.’’ 

The  Province  switched  to 
morning  from  evening  publica¬ 
tion  June  17,  1957,  two  days 
after  the  Herald,  Vancouver’s 
only  morning  paper  at  that  time, 
ceased  publication. 

It  was  announced  that  the 
Southam  Company  Limited,  own¬ 
ers  of  the  Province,  had  made 
a  $3,850,000  equalization  pay¬ 
ment  to  the  Sun  Publishing  Com¬ 
pany  Limited,  and  that  each 
would  have  a  half  interest  in 
Pacific  Press  Limited. 

• 

Control  of  Paper 
Is  in  Litigation 

Chapel  Hill,  N.  C. 

The  State  Supreme  Court  said 
in  effect  last  week  that  Orange 
County  Superior  Court  should 
determine  whether  a  receiver 
should  take  control  of  the  semi- 
weekly  Chapel  Hill  News 
Leader. 

The  suit  was  brought  by  Edi¬ 
tor  Phillips  Russell,  author, 
biographer  and  teacher,  and  L. 
M.  Pollander,  formerly  of  the 
Durham  (N.  C.)  Herald-Sun 
and  the  University  of  North 
Carolina  journalism  faculty, 
against  their  two  colleagues,  Ed 
Hamlin  and  Roland  Giduz. 

Russell  and  Pollander  charge 
that  Hamlin  and  Giduz  con¬ 
spired  to  get  control  of  the 
corporation  and  have  been  using 
it  for  their  personal  benefit. 

• 

Couple  Acquires 
Tlieir  Fourth  Weekly 

George  Heintzelman  and  his 
wife  Marybell,  publishers  of  the 
Coatesville  (Pa.)  Record,  have 
purchased  the  Upper  Main  Line 
News,  a  Philadelphia  suburban 
weekly  at  Paoli,  from  Barbara 
and  Elston  Hillman. 

The  Heintzelmans  also  publish 
two  other  weeklies,  the  Down- 
ington  Archive  and  the  Chester 
Valley  Press. 
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Tax-Exempt 
Lists  Must 
Be  Complete 

Lockport,  N.  Y. 
The  Lockport  Union-Sun  aiul 
Journal  has  won  its  court  battle 
for  the  right  to  publish  lists  of 
tax  exempt  property. 

State  Supreme  Court  Justice 
George  H.  Rowe  held  that  the 
Niagara  County  Board  of 
Supervisors  must  publish  in  the 
paper  a  complete  list  of  all 
property  in  Lockport  that  it 
exempt  or  partly  exempt  from 
taxes.  The  Union-Sun  and  Jour¬ 
nal  is  the  official  newspaper. 

Grant  Petition 

Justice  Rowe  granted  the  pe¬ 
tition  of  the  newspaper  which 
protested  that  publication  of  a 
mere  summary  of  the  total 
amounts  of  the  various  exemp¬ 
tions  is  a  violation  of  state  law. 

David  E.  Jeffery,  attorney  for 
the  newspaper,  said  that  until 
1954  a  full  list  of  exempt  prop¬ 
erty  with  the  names  of  the 
owners  had  been  published  ou 
blanks  and  forms  of  the  State 
Tax  Commission. 

Mr.  Jeffery  said  that  in  1955, 

1956  and  1957  only  a  summary 
of  the  amounts  had  been  furn¬ 
ished  to  the  newspaper.  He  said 
the  1955  and  1956  lists  were 
published  under  protest  but  the 

1957  list  was  not  published  since 
it  was  incomplete. 

The  newspaper  asked  that  the 
Board  of  Supervisors  furnish 
copies  for  publication  in  the 
newspaper  of  the  lists  for  1955, 
1956  and  1957  and  in  future 
years  and  that  the  board  comply 
with  the  state  tax  law. 

Ruling  Re\'ersed 

Cities  throughout  the  state 
began  publishing  summaries  of 
tax  exemptions  rather  than  full 
lists  after  a  ruling  by  the  at¬ 
torney  General  that  the  sum¬ 
maries  were  sufficient. 

The  present  Attorney  Gen¬ 
eral,  Louis  J.  Lefkowitz,  re¬ 
versed  that  ruling  a  little  over 
a  year  ago,  holding  that  only 
publication  of  detailed  lists  ^ 
each  exemption  could  “guard 
against  fraud  and  deceit.” 

About  half  of  the  state's 
cities  continued  to  publish  sum¬ 
maries  rather  than  complete 
lists.  The  Union-Sun  and  Jour¬ 
nal  embarked  on  the  test  case 
to  pave  the  way  for  uniform  w- 
forcement  of  the  tax  law  which 
provides  for  publication  of  the 
lists  as  legal  advertising  iii  the 
official  newspaper  of  each  city. 
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48 


Reiman  Morin 


Average 


Stanley  Johnson 


Andrew  Boroweic 


David  Mason 


Jean^atquos  levy 


Preferred  Again . . . 


Preston  Grover 


George  Me  Arthur 


Michael  Nash 


.  Four  Fateful  Weeks  in 
France  and 


0  n  May  11,  Stanley  Johnson  of  the  Paris  Associated 
Press  staff  wrote:  "Everybody  in  this  feverish  capital 
feels  something  has  to  give."  What  finally  gave  was  the 
French  government.  But  for  four  weeks,  the  story  never 
stood  still— at  Gen.  Charles  de  Gaulle's  country  place, 
at  the  National  Assembly,  at  President  Coty's  Palace,  in 
Algeria,  in  Corsica. 

How  well  Chief  of  Bureau  Preston  Grover  and  his 
news  and  photo  staffs  kept  on  top  of  the  fast-breaking, 
fast-moving  crisis  is  detailed  in  the  box  score,  comparing 
AP  play  with  the  opposition  in  85  of  the  country's  lead¬ 
ing  dailies,  all  with  one  or  more  wire  services  in  addition 
to  The  Associated  Press. 


Preferred,  As  Usual 


Joseph  Dynon 


Godfrey  Anderson 


in  NEWS,  INTERPRETIVES  and  PICTURES  - 


CIRCULATION 


Varied  Factors  Affect 
Decisions  on  Pricing 


“Pricing  Your  Newspaper” 
was  a  main  topic  of  discussion 
at  the  recent  Journalism  Insti¬ 
tute  of  the  University  of  Wis¬ 
consin  in  which  circulation  ex¬ 
ecutives  participated. 

T.  R.  Dost,  circulation  man¬ 
ager  of  the  Green  Bay  (Wis.) 
Press  Gazette,  led  off  with  the 
following  comments: 

Several  months  ago,  the 
Press-Gazette  was  considering 
a  five  or  seven  cent  price  raise 
per  week. 

Who  should  pay  the  freight 
on  newspaper  financing;  the  ad¬ 
vertiser  or  the  reader? 

To  indicate  the  position  that 
the  Press-Gazette  took  and  why, 
here  are  a  few  localized  factors. 

The  Final  Decision 

Over  a  17-year  period,  1940- 
1957,  the  Press-Gazette  had  in¬ 
creased  its  reader  cost  from  18 
to  35c  by  carrier;  from  $4.00  to 
$9.00  by  mail;  and  from  $7.80 
to  $18.20  per  year  by  mail  out¬ 
side  of  our  trading  area. 


Wlxitlocls 


7425  Lake  Street  River  Forest,  Illinois 

45  Years  Of  Successful  Circulation  Promotion 


During  the  same  period,  the 
various  advertising  departments 
also  had  experienced  cost  in¬ 
creases;  Display  rates  jumped 
from  an  average  of  70c  an  inch 
to  $1.31;  classified  from  71c  to 
$1.81;  legals  from  58c  to  $1.12; 
National  from  96c  to  $1.99.  All 
told  it  meant  a  climb  from  an 
average  of  about  72c  an  inch 
to  an  average  of  $1.46. 

Which  of  the  two  areas  could 
best  be  used  for  increased 
income  through  increased 
charges 

The  newspaper  management 
decided  that  it  would  be  circu¬ 
lation.  This  wasn’t  because  our 
advertising  rates  already  were 
out  of  line.  In  fact,  our  advertis¬ 
ing  rates  are  among  the  lowest 
for  newspapers  of  our  circula¬ 
tion  class  in  the  Midwest. 

We  based  a  final  decision  to 
raise  the  subscriber  cost  five 
cents  on  a  variety  of  consid¬ 
erations: 

1.  The  price  raise  was  5c  in¬ 
stead  of  7c  because  we  felt  that 


the  42c  final  sum  effected  by  a  25c,  7 — 30c,  29 — 35c,  1 — 37c  and 
7c  raise  would  be  a  customer  8 — 40c. 

irritant.  We  believed,  and  still  30  newspapers  out  of  35 
do,  that  to  avoid  odd-cent  trans-  showed  the  same  rate  in  City 
actions  has  a  definite  psycho-  Zone,  Retail  Trading  Zone  and 
logical  value.  All  Other  Zone.  5  of  thes« 

2.  Despite  the  fact  that  adver-  newspapers  were  selling  for  5e 
tisers  were  getting  a  better  ad-  legs  in  Retail  Trading  Zone  and 
vertising  buy  in  1957  than  they  All  Other  Zone  than  in  their 
were  in  the  depression  (due  cjty  Zone. 

to  alrnost  doubled  circulation),  newspapers  having 

cornpetitive  situations  h.gh-  Delivery,  out  of 

lighted  by  the  advent  of  tele-  21  newspapers  reporting,  1  had 
vision  and  the  inroads  of  sup-  ^  22>ic  weekly.  l-25c, 

plements  had  to  be  considered.  2_30c,  15-3.5c,  l-37c  and  1- 

3.  Over  a  period  of  years,  the  42  newspapers  k- 

Press-Gaze  te  has  consistency  ppp  ,9^^ 

sweetened  the  reading  pack- 
age  for  our  sub.scribers. 


Sales  Up 

What  was  our  experience? 


price  per  year,  and  the  samo 
price  holds  tnie  in  the  Mail  1 
&  2  Zones.  Mail  All  Other  seems 
to  be  split  between  $12.00  and 


The  price  raise  went  into  ef-  the  $15.00  rate, 
feet  Nov.  1.  At  approximately  35c  seems  to  be  the  popular 
the  same  time  as  our  increase,  weekly  carrier  delivery  rate  in 
we  had  a  circulation  contest  the  City  Zone.  With  the  whole¬ 
going  on  in  our  trading  area,  gale  rate  ranging  from  $4.15  to 
Consequently,  the  Press-Gazette  $5.20  per  hundred,  the  boys’ 
was  in  the  position  of  having  pmfit  per  customer  per  week 
raised  its  price  by  five  cents  per  varies  from  4.8c  to  10.1c. 

week  .  .  .  and  shown  an  in-  jg  Qoo  to  50,000  circulation- 
crease  m  circulation!  oo 


wvv..  .  .  .  a..u  M.owi.  an  in-  qoo  to  50,000  circulation- 

creosc  in  circulation!  23  evening  papers  report  and 

I  cannot  remember  one  phone  out  of  this  group  1  was  chaigin? 
call,  one  letter,  or  one  conver-  5c  for  a  single  copy,  5 — 6c,  15- 
sation  which  attacked  the  price  7c,  and  2 _ 8c.  For  carrier  de¬ 

increase  as  unfair  or  exorbi-  Hvered  papers  with  16  papers 
tant.  In  fact,  I  think  that  there  reporting,  1  newspaper  was 
were  literally  hundreds  of  our  pretting  30c,  7— 35c  and  8— 40c. 
subscribers  who  wondered  why  10  newspapers  out  of  the  10 
we  had  requested  a  price  in-  showed  same  rate  in  city  zone, 
crease  only  once  in  the  past  retail  trading  &  all  other  zone, 
eight  years.  while  6  of  these  naners  were  sell- 


Mosl  Popular  Prices 


while  6  of  these  papers  were  sell¬ 
ing  for  from  5  to  10c  less  in 
RTZ  &  AOZ  than  CZ.  The  most 


Erben  A.  Krueger,  circulation  popular  motor  route  delivery 
manager  of  the  Appleton  Post-  rate  in  this  group  is  35c  and 
Crescent,  analyzed  newspaper  40c.  Summarizing  the  mail 
prices  as  show’n  in  the  latest  rates,  $9.00  is  most  popular 
ANPA  compilation.  He  reported  in  RFD  and  1  &  2  zones,  while 
as  follows:  in  all  other  territory  prices 

15,000  circulation.  Out  of  49  range  from  12  to  as  high  as 
evening  newspapers  reporting,  $20.80. 

8  were  getting  5c  for  a  single  Minimum  of  Publicity 

copy,  4  were  getting  6c  and  37 

w'ere  getting  7c.  For  carrier  Up  to  Nov.  30,  1957,  our 
delivered  papers  with  48  news-  weekly  rate  was  35c,  with  6c 


ROUTE  TUBES 


papers  reporting,  1  reported  per  single  copy.  But  on  that 
charging  22%c  per  week,  2 —  date  we  raised  to  40c  weekly 

and  7c  per  single  copy.  Of  this 
■  "  ■  40c  weekly  rate,  our  carriers 

BETTER  CIRCULATION  I  receive  10c  per  customer  per 
«  lA/iTU  _  week.  However,  all  of  our  boys 

BEGINS  WITH  do  not  receive  the  same  rate  of 

10c  per  customer,  as  we  have 
many  boys  carrying  in  outlying 
districts,  both  in  our  city  and 
in  other  cities  and  towns  in  our 
trading  area,  where  it  is  more 
sparsely  populated  and  we  do 
subsidize  these  boys,  as  we  feel 
this  policy  is  more  economical 
than  to  establish  motor  routes. 

_  We  also  raised  our  one  motor 

route  from  35c  to  40c  also  and 
1  our  RFD  rate  was  increased 
•■icis  I  ^r-om  $9.00  to  $11.00  per  year, 
and  all  other  mail  rates  from 
•  AvitiM*fStMlCityMM«(a<t«ringC«.  $18.20  to  $20.80. 

T«»gsf  w,  Olii>  (Continued  on  page  52) 
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HONOR  BOXES 


DISPLAY  RACKS 


WtITE  TODAY 
TOR  CATALOG 
AND  PRICES 


•  AMsIm  ef  Steel  CHy  Moeefectering  Ce. 
Tewigstewe,  Okie 


NEW  CHEVROLET  LOAD  HUSTLERS- 
DESIGNED  FOR  STYLE  AND  SAVINGS! 


CHEVROLET  TASK-FORCE  TRUCKS 

editor  8c  publisher  for  June  14,  1958 


STYLE  LEADERS! 


BIGGEST  SAVERS! 


Here  are  trucks  you'll  be  proud  to  put  your  name 
on!  Chevy's  high-style  appearance  will  make  you 
look  good  wherever  you  go  ..  .  and  your  business  is 
bound  to  benefit!  And  it’s  practical  styling  that 
pays  off  in  extra  utility.  Handsome  new  Fleetside 
bodies,  for  example,  are  double-walled  where  it 
counts.  They  take  a  beating  from  cargo  and  still 
keep  their  good  looks.  And  they  offer  the  biggest 
loadspace  of  any  comparable  low-priced  pickup. 
Thrifty  Chevrolet  Stepside  pickups  offer  78-,  98- 
and  108-inch  bodies.  If  your  job  calls  for  a  panel, 
you  can  choose  from  models  with  eight-  and  ten- 
foot  bodies  and  G.V.W.  ratings  up  to  7,400  lbs. 
Or,  for  door-to-door  deliveries,  consider  Chev¬ 
rolet’s  new  Step- Van.  This  fast- working  Forward 
Control  truck  comes  complete  with  8-,  10-,  or  12- 
foot  walk-in  body.  Chevy’s  got  a  handsome 
answer  to  your  light-duty  hauling  needs! 


K^nKvroiei  irucKS  ts  tne  most  popular 
dollar-saver  in  the  history  of  haul¬ 
ing— the  latest  edition  of  Chevy's 
ThriftmasterG.  It  delivers  145  h.p., 
has  235.5  cu.  in.  of  displacement, 
reliable  valve-in-head  design,  high 
o.zo  CO  1  compression  ratio  ana 
many  more  budget-minded  features.  Or  choose 
the  optional  Trademaster  V8  with  283  cu.  in.  of 
displacement,  short-stroke  design  and  hydraulic 
valve  lifters  for  stay-on-the-job  economy.  Rugged, 
dependable  axles  and  smooth,  efficient  transmis¬ 
sions  help  keep  your  Chevy  saving  on  the  job,  too. 
Make  it  a  point  to  get  the  whole  Chevy  story 
from  your  nearby  Chevrolet  dealer  soon.  .  .  . 
Chevrolet  Division  of  General  Motors,  Detroit  2, 
Michigan. 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you're  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
i  New  York.  Chicago.  San  Francisco. 
107  William  175  W  100  Bush 

St  Jackson  St. 


27  Senior  Carriers 
Win  Scholarships 


(  TT  17  J  *  1  *  Newspaperboys  use  motor- 

1101116  HiClltlOn  boats  for  daily  deliveries  on 

several  lakes  —  particularly  in 
Chicago  Q  *  .C  areas  where  camps  and  cottages 

-  Twenty-seven  outstanding  OGIVICG  lOl  are  not  immediately  accessible 

1  of  how  newspaper  carriers  in  Chicago  by  road, 

r  of  an-  and  suburbs,  received  $500  "1 /"o f  i D&C’s  regular 
it  might  scholarships  to  the  college  of  V  dOdtlUllOlo  city  and  country  route  managers 
to  know  their  choice  at  the  10th  annual  take  their  own  vacations — most 

with  the  scholarship  presentation,  spon-  Rochester,  N.  Y.  of  them  for  three  weeks — be 

city  was  sored  by  the  Newspaper  Dis-  Motor  boats,  vacationing  tween  July  1  and  Sept.  15. 
katurdav.  tributors  Association  of  Chi-  school  teachers  and  special  Filling  in  for  them  are  24 
cago.  feeder  delivery  runs  are  being  school  teachers  and  college  stu- 

-  •  •  ■  ijned  up  this  month  as  the  Dem-  dents,  employed  for  the  summer 

score  in  competitive  ocrat  and  Chronicle,  Gannett  only.  Many  of  these  summer 
is  above  morning  daily,  prepares  to  serv-  replacements  have  worked  for 
ice  resort  areas  with  its  final  the  D&C  for  more  than  10  sum- 
during  July  and  mers. 

five  August.  City  and  suburban  news- 

Circulation  Manager  Bernard  paperboys  are  trained  to  ask 
The  scholarship  program  was  T.  Mahoney  lists  two  principal  subscribers  to  phone  vacation 

„  5  of  the  extended  stop  orders  direct  to  the  news- 
ago  under  the  leadership  of  summer  coverage:  (1)  it  keeps  paper’s  circulation  office,  where 
Joseph  Epstein,  president  of  the  regular  subscribers  in  the  habit  files  of  more  than  4,000  after- 
association.  Approximately  275  of  reading  the  same  edition  vacation  re-start  orders  are 
newspaperboys  have  won  schol-  they’ve  enjoyed  all  year,  and  built  up  during  the  summer, 
arships  given  by  NDAC  during  (2)  prompt  delivery  of  “sun-  This  year  for  the  first  time, 
the  past  10  years.  rise  editions”  with  West  Coast  the  Democrat  and  Chronicle  has 

•  baseball  scores  and  late  local  prepared  a  form  letter  to  be 

.  ^  .1  helps  the  newspaper  add  sent  subscribers  who  stop  home 

Boating  Guide  new  subscribers  —  especially  delivery  without  giving  a  re¬ 

start  date  before  leaving  on 
vacation.  The  letter  begins: 
“Dear  Subscriber:  As  you 


Pricing 

(Continued  frotn  page  50) 


increase,’  we  ran  a  small  box  The  graduating  carriers  at- 
notice  in  the  low'er  right  hand  tained  a 
comer  of  our  front  page  an-  examinations  which 
nouncing  the  increase,  inform-  that  predicted  for  graduate  stu- 
ing  the  public  that  the  carrier  dents.  Their  average  length  of  editions 
would  share  in  the  increase,  and  service  as  carriers  was 
this  w'as  the  first  price  raise  in  years,  eight  months, 
our  paper  since  1951,  due  to  con-  _  -  _ 

stantly  rising  cost  of  production,  originated  by^NDAC  10^  years  advantages 
Then  on  Monday  and  Tues¬ 
day  of  the  next  week  we  ran  a 
similar  box  notice,  followed  on 
Wednesday  by  a  full  page  ad  in 
two  colors,  stressing  the  fact 
that  the  Appleton  Post-Crescent 
was  a  “Blue  ribbon”  package, 
making  no  mention  of  the  price 
increase  or  the  cost  of  doing 

business.  Instead,  w’e  strived  to  The  1958  Herald  Tribune 
convince  our  readers  of  the  Boating  Guide,  prepared  and  ® 

quality  of  our  product  and  edited  by  William  N.  Wallace, 

pointed  out  how  we  work  to  Boating  Editor  of  the  New;  Yorfc  opened  as  s 

make  it  the  best.  We  felt  that  Herald  Tribune,  is  now  off  the  ®ohool  year 

this  was  a  very  successful  way  press.  This  68-page  pocket  size  vacatio 

of  handling  our  increase,  and  booklet  may  be  obtained  for  50  lines 

we  feel  it  cut  stops  to  a  cents  from  the  Herald  Tribune  t  -  , 

minimum.  Information  Service.  college  students.  Leaving  the 

loading  dock  of  the  newspaper 

I  _  I  plant  at  4  a.m.  daily,  they  are 

able  to  supply  eight  regular 
motor  route  men  with  late  edi¬ 
tions  for  the  resort  trade. 
Carriers  Use  Boats 
Covered  by  the  vacation  serv¬ 
ice  are  a  50-mile  stretch  of  the 
Lake  Ontario  shoreline  and 
areas  around  New  York’s  famed 
Finger  Lakes  —  Canadaigua, 
Keuka  and  Seneca  —  and  the 
smaller  Conesus  Lake  and  Hone- 
oye  Lake.  Summer  circulation  of 
the  Democrat  and  Chronicle  in 
these  areas,  Mr.  Mahoney  re¬ 
ports,  is  2,500  ahead  of  winter 
totals,  daily — and  3,000  greater 
on  Sundays. 


^  ABOUT  ^ 
FOUR  OR  FWE 

ditolr&PublisherSi 


WHEN  DID 
I  YOU  Die  UP  -THIS 
FINE  REPORT  ? 


and  address), 


scriber  s  name 
we  will  see  to  it  that  service  is 
resumed  the  very  day  you  re¬ 
turn.” 

The  letter  also  calls  attention 
to  a  printed  list  “of  some  of  the 
principal  vacation  resorts  fa¬ 
vored  by  local  residents  where 
home  delivery  of  the  Democrat 
and  Chronicle  is  available  the 
day  it  is  published.” 


Training  Bulletiii8 
Are  Widely  Used 

The  International  Circulation 
Managers  Association  reports 
that  since  its  newspaperboy 
training  bulletin  program  was 
started  in  1953,  over  18,857,168 
of  these  bulletins  have  been 
used  by  daily  papers  in  the 
United  States  and  Canada. 

The  bulletins  are  created  and 
produced  by  the  Parker  Adver¬ 
tising  Company,  Dayton,  Ohio, 
an  agency  experienced  in  moti¬ 
vation  and  training  campaigns- 

The  bulletin  program  is 
headed  by  John  S.  Shank,  cir¬ 
culation  Director  of  Dayton 
(Ohio)  Newspapers,  Inc.,  and 
chairman  of  the  ICMA  News- 
paperboy  Training  Committee. 


It  is  never  too  late  to  start  a  file  of  valuable  E  &  P 
information  and  it  may  pay  off  sooner  than  you 
think.  Clip  and  mail  this  coupon.  It  means  money 
in  the  bank — for  you! 

Name  . 

Address  . 

City .  Zone .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


by  comment,  picture,^  error  to  toct  or 
identity;  or  of  violating  .PrivoCy  or 
Copyright,  Pirocy  of  matter  or  format 

F  O  R  T  I  P  Y 

ogointt  embarratsitig  los* 
with  our  kpeeiol  exeem  * 

INSURANCE 

covering  them  ha*afd»  — 
unique,  effective,  inexpentlve 
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Obituary 


Harry  Meagher  Hayward, 
60,  sports  writer  for  the  Son 
Francisco  (Calif.)  Examiner 
for  more  than  35  years,  after  a 
brief  illness;  June  8.  He  was  a 
specialist  in  golf  writing. 


Mrs.  Mike  Gorman,  40, 
formerly  women’s  page  editor 
of  the  Oklahoma  Gity  (Okla.) 
Daily  Oklahoman,  of  cancer; 
June  3. 

*  *  * 

Joseph  Edward  Chandler, 
66,  for  many  years  an  active 
newspaperman;  June  2.  He 
worked  for  the  Montreal  (Que.) 
Herald  prior  to  World  War  I, 
followed  by  two  years  on  the 
Boston  (Mass.)  American.  He 
later  worked  for  the  Montreal 
(Que.)  Star.  He  was  assistant 


Glenn  Williamson; 

Production  Wizard 

Glenn  S.  Williamson  died 
May  11  in  Miami,  Fla.,  in  his 
g9th  year,  E&P  has  just  been 
advised  by  his  son. 

As  production  manager  of  the 
,Vw  York  World  in  the  1920s, 

Mr.  Williamson  worked  with 
Business  Manager  J.  F.  Bresna- 
han  in  accomplishing  one  of  the 
most  dramatic  engineering  feats 
in  the  newspaper  business  up  to 
that  time.  They  planned  and  exe¬ 
cuted  a  complete  press  renova¬ 
tion  job  within  the  cramped 
space  of  the  Pulitzer  Building 
without  interfering  with  pro¬ 
duction  of  a  single  edition  of 
noming-evening-Sunday  opera¬ 
tions. 

Mr.  Williamson  also  Avas 
noted  in  the  trade  for  perfect¬ 
ing  the  certified  dry  mat  and 
he  was  a  part  owner  of  the 
company  that  manufactured  it. 

Another  of  his  achievements  at 
the  World  was  overcoming  the 
problems  of  “fiying  ink”  in  the 
pressroom. 

• 

Mrs.  Taylor  Dies; 

Woman’s  Editor 

Chicago 

Mrs.  Marriott  Smith  Taylor, 

58,  woman’s  editor  of  the  Chi¬ 
cago  Daily  News  since  1945, 
died  June  1  here  after  a  long 
illness. 

Mrs.  Taylor  was  a  veteran  of 
30  years  in  the  newspaper  busi¬ 
ness  in  Chicago.  She  joined  the 
Daily  News  in  1939,  after  12 
years  on  the  Chicago  Tribune 
staff.  In  1942  she  was  named 
assistant  woman’s  editor. 

Mrs.  Taylor  was  born  in 
Springfield,  Ohio  and  was  edu¬ 
cated  in  Springfield  schools. 

• 

Arthur  Gordon  Dies 

Syracuse,  N.  Y. 

Arthur  J.  Gordon,  formerly 
business  manager,  secretary  and 
a  director  of  the  Post-Standard 
Co.,  died  June  2.  He  was  with 
the  Post-Standard  from  1916 
ontil  1948,  when  he  moved  to 
Harrisburg,  Pa.  to  become  gen¬ 
eral  manager  of  the  Harrisburg 
Evening-Telegraph.  He  served 
for  many  years  as  secretary- 
treasurer  of  the  New  York 
State  Publishers’  Association. 

• 

Leland  Davis  Dies 

Cincinnati 
Leland  Davis,  60,  Cincinnati 
Enquirer  copy  reader,  dropped 
dead  of  a  heart  attack  recently 
while  going  to  a  nearby  restau¬ 
rant  for  coifee-break.  Beginning 
with  West  Virginia  and  Pitts¬ 
burgh  papers,  he  had  his  own 
advertising  agency  until  he  went 
With  the  Enquirer  10  years  ago. 
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to  the  president  of  the  Sun  Life 
Assurance  Co.  at  his  death. 

«  *  « 

Charles  A.  Halpen,  65,  Bos¬ 
ton  (Mass.)  American  copy  edi¬ 
tor  for  18  years,  after  a  month’s 
illness;  June  2.  Before  joining 
the  American  he  was  copy  edi¬ 
tor  for  the  Boston  Herald. 

*  *  V 

Thomas  B.  Forsyth,  76,  a 
former  president  of  the  defunct 
Post  Publishing  Co.,  Boston, 

Mass.,  and  a  founder  of  the 
Boston  Newspapermen’s  Golf 
Association;  June  6.  He  had 
been  associated  with  the  Boston 
Post  for  more  than  20  years. 

«  *  * 

John  S.  Hadden,  82,  former 
owner  and  publisher  of  the 
Huntington  Park  (Calif.)  Daily 
Signal;  June  1.  Mr.  Hadden 

bought  the  Signal  in  1906  with 
David  B.  Lyons.  He  bought  out 


his  partner’s  interest  later  that 
year.  He  then  purchased  nine 
other  newspapers  in  the  Los 
Angeles  area,  but  sold  all  but 
the  Signal  to  H.  Z.  Osbourne 
in  1907.  In  1911  he  sold  the 
Signal  to  Paul  C.  Brown  and 
his  father,  George  W.  Brown. 
«  *  « 

John  W.  Stickle,  82,  presi¬ 
dent  and  general  manager  of  the 
old  Allentown  (Pa.)  Chronicle 
and  News  Publishing  (Company 
until  his  retirement  in  1935; 
June  7. 

• 

David  Elwell  Dies 

David  Elwell,  vicepresident  of 
Lockwood  -  Greene  Engineers, 
Inc.,  died  June  7  at  his  home  at 
Pelham  Manor.  He  was  75  years 
of  age.  Mr.  Elwell  had  been 
closely  associated  with  several 
major  newspaper  plant  projects 
in  the  United  States. 


—  AN  ANNOUNCEMENT  — 

INTERNATIONAL  PRESS  CONFERENCE 
TOURS 

BRUSSELS  WORLD  FAIR 

AMSTERDAM,  FRANKFURT,  ROME,  PARIS,  LONDON 

Two  Departures:  August  22,  1958  and  September  26,  1958 

These  tours  are  open  only  to  newspaper,  magazine  and  broadcasting  person¬ 
nel  and  their  families. 

Tour  members  will  be  officially  received  at  the  Brussels  Fair 
with  “special  invitation”  and  “red  carpet”  treatment  everywhere. 

Among  the  events  included:  an  inspection  trip  at  Holland’s  polder- 
lands,  the  world’s  greatest  reclamation  project;  Frankfurt,  center  of 
U.  S.  Army  installation  in  Europe;  special  meetings  in  Rome  and  Paris 
— two  centers  of  world  interest  today;  Fleet  Street  in  London;  visits  to 
Europe’s  great  newspapers;  press  conferences  with  VIP’s  everywhere. 

$1495.00  All-Inclusive 

—  Official  Agents  — 

JEAN  BERKE  TRAVEL  SERVICE.  INC. 

516  FIFTH  AVENUE 
NEW  YORK  36.  NEW  YORK 
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NOW  THE  FOTOSETTER  QUADDER! 

This  quadding  device  is  now  standard  equip¬ 
ment  on  all  new  Fotosetter  photographic 
typesetting  machines.  It  is  also  available  for 
installation  in  the  held. 


Three  NEW  Intertype  quadders 


To  the  left  are  the  new  Single  Duty  and 
Dual  Duty  quadders  for  Intertype  line¬ 
casting  machines.  In  most  respects  they 
are  identical.  The  difference  lies  in  their 
scope  and  method  of  control.  Both  fea¬ 
ture  the  proven  efficiency  and  dependa¬ 
bility  of  mechanical  design.  Both  of  these 
new  devices  automatically  quad  left,  cen¬ 
ter  or  right.  They  also  automatically  set 
short  lines  of  justified  composition  flush 
left  and  center  lines  on  any  odd  measure. 
One  measure  control  simultaneously  sets 
vise  jaws,  assembler  slide  and  saw.  Co¬ 
axial  dials  provide  for  setting  measures 
up  to  30  picas  in  picas  and  points. 

Fully  descriptive  literature  on  the  line¬ 
casting  machine  quadders,  showing  many 
more  of  their  important  advantages,  is 
now  available  either  from  your  Intertype 
representative  or  by  writing  to  Intertype 
Company  for  your  copies. 


Designed  to  answer  every  typesetting  need 


DUAL  DUTY  QUADDER 

Operates  manually  by  push  but¬ 
ton;  automatically  from  tape. 


SINGLE  DUTY  QUADDER 


Operates  manually;  is  readily 
converted  for  tape  operation. 


FOTOSETTER 

QUADDER 


INTERTYPE  COMPANY 


360  FURMAN  STREET,  BROOKLYN  1,  NEW  YORK 


A  Division  of  Harris-lnlortyp.  Corporation 

CHICAGO,  CLEVELAND,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada:  Toronto  Type  Foundry  Company  LImItod,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


intertype  and  Fotosetter  are  registered  trademarks 
Printed  in  U.S.A. 


Test  set  in  Century  Schoolbook 


shaft.  The  scanner  breaks  up  K 

the  original  picture  into  lines  ^  I 

and  simultaneously  divides  each  I 

line  into  tiny  blocks  which  can  ■  I 

be  observed  by  photo  electric  ^  I  | 

cells  and  filters.  An  electronic  I  I 

computer  analyzes  each  tiny  I 

element  of  the  picture,  measures 
the  amount  of  each  color  in  each  I 

spot,  computes  the  amount  of  I 

correction  to  be  applied  to  each  I 

color,  and  passes  this  informa-  I 

tion  along  to  the  recording  li  x  •  .i-  "l- 

lamps  which  lay  down  on  each  ^ 

sepa-ation  film  the  proper  ||ai»|iiiia  nierarrfe 
amount  of  density  representing  HidwIIlIlC  Ulavarua 

each  color.  Damaged  Matrices 

The  speed  and  efficiency  of  the 

computer  is  shown  by  the  fact  Quality  Control  Corporation 
that  the  scanner  spends  only  New  York  City,  is  distributing 
The  final  color  separations  l/2700ths  of  a  second  looking  a  new  machine,  called  the 
are  fully  corrected,  including  re-  at  any  single  picture  element.  Matri-Chek.  This  unit  auto- 
moval  of  unwanted  undercolor  The  computer  must  make  all  matically  inspects,  by  electro- 
and  compensation  for  deficien-  of  its  computations  and  correc-  mechanical  means.  Linotype  and 
cies  in  inks  and  paper.  Use  of  tions  for  each  spot  in  that  tiny  Intertype  matrices,  rejecting 
the  separator  drastically  re-  fraction  of  time.  those  which  are  worn  or  dam- 

duces  the  amount  of  time  neces-  The  machine  offers  great  aged  and  do  not  align  accuratelj 
sary  to  produce  corrected  sepa-  latitude  of  adjustment  to  ac-  for  linecasting, 
rations  and  also  eliminates  most  commodate  various  types  of  According  to  the  manufac- 

of  the  hand  staging  and  re-  printing,  paper,  inks  and  shop  turer,  the  operator  simply  loads 


After  17  years  of  research  positive  or  negative  on  film, 
and  experimental  work,  the  It  will  make  separations  from 
Acme  Color  Separator,  an  elec-  original  color  pictures  up  to 
tronic  scanner  designed  to  save  8"  x  10"  in  size,  either  trans¬ 
hours  of  hand  work  in  pro-  parencies  or  opaque  copy, 
ducing  color  separations,  was  Scanning  time  for  an  8"  x  10" 
introduced  to  the  graphic  arts  picture  is  about  30  minutes.  Two 
industry  this  week.  4"  x  5"  pictures  occupy  only  one- 

The  first  commercial  unit  has  half  of  the  transmitting  drum 
been  purchased  by  the  Buffalo  and  can  be  scanned  in  a  total 
(N.  Y.)  Courier-Express  and  is  of  15  minutes, 
installed  in  its  subsidiary, 

Niagara  Photoengraving  Com¬ 
pany.  The  Courier-Express  is 
the  first  American  newspaper  to 
produce  editorial  and  adver¬ 
tising  color  in  its  own  plant  by 
use  of  electronically-produced 
separation  films. 

A  similar  machine  is  in  daily 
production  work  in  the  Cleve¬ 
land  plant  of  NEA  Service,  Inc., 
parent  company  of  the  Acme 
Telectronix  Division  which  de¬ 
veloped  and  produced  the  new 
machine. 

Officials  of  both  companies 
hailed  the  new  equipment  as 
promising  better,  faster  and 
less  expensive  color  lor  news¬ 
papers,  magazines  and  all  types 
of  color  printing. 

Increased  Volume 

“We  want  to  use  much  more 
color,  both  editorial  and  adver¬ 
tising,”  said  Howard  Clother, 
treasurer  of  the  Buffalo  Courier- 
Express,  “and  we  are  counting 
on  the  speed  and  efficiency  of 
the  Acme  Color  Separator  to 
give  us  the  faster  production 
which  will  make  the  increased 
volume  possible.” 

The  Courier-Ekpress  has  built 
a  new  color  laboratory  to  house 
the  Separator  and  process  the 
separation  films.  It  is  under 
supervision  of  Earl  Scott  and 
Carl  Clutter. 

Herbert  W.  Walker,  president 
of  NEA  Servi-e,  pointed  out 


2  Press  Drives 
Are  Developed 

The  development  of  two  new 
unit  press  drives,  the  A-c  Web¬ 
master  and  the  D-c  Webmaster, 
has  been  announced  by  Cutler- 
Hammer,  Inc. 

The  Webmaster  consists  of 
three  basic  components;  the 
supervisory  control;  the  indi¬ 
vidual  unit  controls;  and  the 
unit  selector  panel.  The  super¬ 
visory  control  and  unit  controls 
are  housed  in  one  enclosure  with 
convenient  front  and  rear  doors 
for  maximum  accessibility.  The 
unit  selector  panel  has  its  own 
enclosure  and  may  be  placed  in 
the  most  convenient  location 
anywhere  in  the  plant. 

Any  combination  of  press 
units  and  folders  can  be  accom¬ 
modated  by  the  Webmaster, 
making  its  flexibility  virtually 
unlimited.  The  unitization  fea¬ 
ture  of  the  new  unit  press  drives 
provide  for  future  expansion, 
without  expensive  redesign  or 
replacement  of  the  original  in¬ 
stallation. 


Acme  Color  Separator,  shown  above,  is  an  electronic  scanner  which 
save  hours  of  tedious  hand-work  in  making  color  separations.  The  ma¬ 
chine  was  introduced  to  the  graphic  arts  industry  by  Acme  Telectronix, 
Division  of  NEA  Service,  Inc.  It  will  make  either  three-color  or  four- 
color  separations,  positive  or  negative,  from  color  transparencies  or 
original  paintings. 
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Direct  Press 
Drive  Planned 
In  New  Plant 


EvniETT,  Wash. 

Purchase  of  a  newly-developed 
direct  press  drive  is  contem¬ 
plated  by  the  Everett  Daily 
Herald,  it  is  announced  by  Rob¬ 
ert  D.  Best,  publisher. 

The  equipment  under  consid¬ 
eration  for  installation  in  the 
Herald’s  new  plant  has  been  de¬ 
veloped  by  the  Electric  Eye 
Equipment  Co.  of  Danville,  Ill. 

“If  installed,  this  would  be 
the  first  newspaper  drive  in¬ 
stallation  in  the  United  States 
incorporating  a  new  electrical 
engineering  principle,”  the  Her¬ 
ald  stated. 

Advance  designing  has  been 
given  top  consideration  in  plan¬ 
ning  the  new  Herald  plant.  The 
newspaper  has  been  in  tempo¬ 
rary  accommodations  since  a 
major  fire. 

Features  will  include  an  ink 
mist  control  system  and  an  ac¬ 
tivated  charcoal  filtering  system 
for  cleansing  air  brought  in 


through  the  multi-zoned  air-con¬ 
ditioning  equipment. 

Noise  control,  ventilation 
zones,  color  conditioning,  work 
travel,  material  handling,  fa¬ 
tigue  reduction  and  other  phy¬ 
sical  foctors  also  have  been 
given  special  study. 

Construction  of  a  $750,000 
plant  is  scheduled  for  comple¬ 
tion  next  February  1.  The  three- 
quarter  block  site  will  be  utilized 
to  provide  a  main  building,  90 
by  225  feet,  and  parking  spaces 
for  117  autos. 

Straight-Line  Plan 

Despite  the  sloping  ground 
area,  split-level  construction  has 
been  avoided.  Advertising,  news 
and  the  entire  printing  depart¬ 
ment  operations  will  be  on  a  sin¬ 
gle  level. 

Classified,  circulation  and 
business  offices  will  be  on  a 
second  story  level  which  has 
access  from  a  customer  park¬ 
ing  lot. 


A 

CAREFUL? 

It’s  our  middle  name. 

When  it  comes  to 
moving  precious 
cargo  —  that  is,  your 
printing  equipment 
—  our  38  years’  experience 
assures  you  of  a 
complete  job,  well  done. 

Same  quality 
of  service  for  one 
press  or  an  entire  plant. 

Have  our  field  engineer 
give  you  a  free  estimate. 


CENTRAL  NEWSPAPER 
INSTALLATIONS,  INC. 

subsidiary  of : 

Central  Rigging  &  Contracting  Corp. 


Sf.  Petersburg,  Florida  Office: 
1st  Federal  Bank  Bldg., 

P.O.  Box  670 

St.  PetersburK  6-7404 


N.Y.C.  Home  Office: 
675  Wasbinirton  St. 
New  York  14,  N.  Y. 
ORegon  6-6100 


^^MANTLING  » 


MOVING  •  ERECTING 

From  Coast  to  Coast 


INSTALLING^ 


SPLIT-LEVEL  location  it  tha  site 
ot  the  new  plant  of  the  Everett 
(Wash.)  Daily  Herald.  Production 
is  engineered  for  straight-line  op¬ 
erations. 

The  plant  is  based  on  future 
growth  requirements  determined 
by  the  Technical  Service  Co.  of 
Denver.  The  general  contract 
was  awerded  to  the  George  E. 
Teufel  Co.,  which  built  the  origi¬ 
nal  Seattle  Times  plant  and  sub¬ 
sequent  additions. 

• 

Automatic  Preheating 
Controi  for  Pots 

Automatic  preheating  of  lead 
pots  for  linesetting  machines 
will  end  the  task  of  bringing 
someone  to  the  plant  hours 
ahead  of  time  to  prepare  equip¬ 
ment.  Press  rooms  and  en¬ 
graving  shops  (where  flat  mount 
and  iron  machines  are  used) 
can  eliminate  time  lost  waiting 
for  materials  to  be  ready  by 
installing  a  time  switch,  accord¬ 
ing  to  Tork  Time  Controls,  Inc., 
manufacturers  of  automatic  con¬ 
trol  equipment. 

A  time  switch  is  a  simple  de¬ 
vice  for  turning  current  ON  and 
OFF,  at  preset  times,  without 
need  for  manual  attention.  One 
suited  for  the  needs  of  the 
printing  industry  is  the  Tork 
1191-SK.  It  works  in  two  ways. 
Trippers  on  its  24-hour  dial 
turn  current  ON  at  any  preset 
hour,  so  that  lead  pots  are 
ready  for  use  when  crews  re¬ 
port.  They  also  turn  current 
OFF  at  the  close  of  the  work¬ 
day  .  .  .  eliminating  the  “human 
failure”  to  turn  equipment  OFF. 
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Patent  Obtained 
On  Etching  Bath 

A  patent  covering  develop¬ 
ment  of  an  improved  etching 
bath  for  powderless  etching  of 
magnesium  and  zinc  h£is  been 
granted  to  the  Dow  Chemical 
Company. 

The  patent  pertains  to  the 
group  of  sulfated  fats,  oils  and 
waxes  which  are  among  the  in¬ 
gredients  of  previously-recom¬ 
mended  Dow  Etch  baths.  It  de¬ 
scribes  in  particular  the  use  of 
sulfated  castor  oils. 

The  new  etching  bath  has  less 
tendency  to  undercut  photo- 
engraved  plates  and  produces 
more  consistent  results  than 
former  compositions,  according 
to  Dow. 

Equipment  Firm 
Changes  Its  Setup 

Ernest  Payne,  president  of  the 
Ernest  Payne  Corporation,  deal¬ 
ers  in  new  jind  rebuilt  graphic 
arts  equipment,  at  82  Beekman 
Street,  New  York,  announces 
that  its  wholly-owned  subsidi- 
Eiry,  The  Dsirling-Payne  Cor¬ 
poration,  which  handled  offset 
equipment,  is  now  integrated 
with  the  parent  company.  The 
name  Darling-Payne  has  been 
discontinued. 

The  appointment  of  Walter  J. 
Guise  as  a  member  of  the  met¬ 
ropolitan  sales  staff  also  was 
announced.  He  has  had  over  20 
years  experience  in  the  graphic 
arts  field 


Engineers  Named 
For  New  Buiiding 

Chicago 

Pereira  and  Associates,  archi¬ 
tects  and  engineers,  has  been 
appointed  as  consulting  engi¬ 
neers  for  the  new  mechanic^ 
building  addition  to  the  Mil¬ 
waukee  Journal.  Preliminary 
plans  and  drawings  are  now  bfr 
ing  made  and  the  addition  will 
cover  150,000  square  feet. 

Over-all  planning  of  the  new 
building  will  be  under  the  supe^ 
vision  of  Don  Ebert,  Milwaukee 
Journal  business  manager.  Esch- 
weiler  and  Eschweiler  are  the 
Milwaukee  architects. 
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Plant  ♦  Equipment 

3ni  Fotosetter 
In  Washington 
Post’s  Shop 

The  Washington  (D.  C.)  Post 
and  Times-Herald,  in  a  con¬ 
tinuing  cold  type  expansion,  has 
installed  its  third  Intertype 
Fotosetter. 

With  the  installation  of  its 
first  Fotosetter  in  1955,  the 
Post  and  Times-Herald  adapted 
photocomposition  to  the  practi¬ 
cal  and  rapid  production  of  a 
wide  range  of  newspaper  work. 
This  includes  complex  ad  dis¬ 
plays,  such  as  those  loaded  with 
small  boxes,  numerous  indivi¬ 
dual  blocks  of  copy  and  small 
illustrations;  dealer  listings; 
graphs,  charts  and  many  other 
jobs  considered  troublesome 
when  set  by  conventional  meth¬ 
ods. 

The  paper  found  the  integra¬ 
tion  of  Fotosetter  techniques  in 
its  production  routine  highly 
successful  and  a  year  later  in¬ 
stalled  a  second  Fotosetter.  The 
paper  also  enlarged  its  cold 
ty^  department  and  darkroom 
facilities  with  the  installation 
of  its  third  Fotosetter. 

The  New  York  World-Tele- 
prom  &  Sun,  has  installed  three 
new  Intertype  linecasting  ma¬ 
chines  to  boost  production  in 
its  ad  alley  and  facilitate  the 
setting  of  complicated  composi¬ 
tion.  The  new  Intertypes,  two 
Model  F4  Mixers  and  a  Model 
C4,  are  part  of  a  replacement 
program.  The  Scripps  Howard 
newspaper  has  a  battery  of  49 
machines. 

The  two  F4’s  are  equipped 
with  power  magazine  shifts. 

5  Machines  Installed 

The  Savannah  (Ga.)  Morning 
liews  and  Evening  Press  have 
installed  five  new  Intertype 
Model  C2  Hi-Speed  linecasting 
machines  to  facilitate  the  rapid 
setting  of  news  text.  The  Inter¬ 
types  have  Visilite  magazines 
for  “at-a-glance”  checking  of 
matrices  in  the  channels,  six- 
mold  disks,  automatic  metal 
feeders  and  mold  cooling  blow- 
electric  pots  and  Intertype 
Mohr  saws. 

One  of  the  C2’s  is  equipped 
with  Intertype’s  new  Dual  Duty 
quadder,  which  can  be  operated 
manually  by  push-button  con¬ 
trol,  or  automatically  from  tape 
signals  by  simply  plugging  it 
*®to  the  TTS  operating  unit. 

Along  with  a  score  of  recent 
*mgle  and  multiple  machine  in¬ 


stallations  in  newspaper  plants 
around  the  country.  Intertype 
reported  a  continuing  trend  to 
new  type  faces,  mainly  in  the 
Regal  and  Imperial  families. 

The  Intertype  list  included: 

Scranton  (Pa.)  Tribune  — 
from  7% -point  to  8-point  Im¬ 
perial  TTS  in  11-pica  column. 

Torrington  (Conn.)  Register 

—  8  point  Imperial  on  an  8- 
point  slug  in  11  picas. 

Erie  (Pa.)  Times  and  News 

—  8-point  Regal  on  9-point  slug 
and  5%-polnt  Imperial  in  stock 
tables,  all  on  11  picas. 

Red  Bank  (N.  J.)  Register  — 

8- point  Imperial  on  9-point  slug, 

11  picas. 

Towanda  (Pa.)  Review  —  8- 
point  Imperial,  going  down  from 

12  to  11  picas. 

Meriden  (Conn.)  Record  and 
Journal  —  8% -point  Imperial 
on  9-point  slug,  11  picas. 

Vineland  (N.  J.)  Times  Jour¬ 
nal  —  9-point  Imperial  on  9- 
point  slug,  11  picas. 

Woonsocket  (R.  I.)  Call  —  8- 
point  Regal  on  9-polnt  slug,  in 
11  picas,  nine-column  format. 

Joliet  (Ill.)  Herald-News  — 

9- point  Imperial,  11  picas. 

• 

Color  Fountain  Adds 
To  Press  Flexibility 

Chicago 

Greater  flexibility  in  running 
ROP  color  on  Goss  Universal 
and  Unitube  presses  is  provided 
by  the  Slide-a-Pan  Fountain.  It 
allows  two  different  colors  to 
be  run  side  by  side  on  one 
cylinder. 

The  device  consists  of  a 
grooved  fountain  roller,  divider 
on  the  knife  plate  and  two  in- 
terchangable  page-wide  pans 
which  slide  into  place  on  a  full 
width  rack.  It  is  available  for 
both  black  units  and  color  cyl¬ 
inders.  Each  pan  weighs  only 
15  pounds  when  full,  so  it  can 
be  handled  easily  by  one  man. 

First  installation  is  scheduled 
for  the  Sacramento  (Calif.) 
Union. 

• 

Garage  Aids 
Plant  Growth 

Pomona,  Calif. 

Conversion  of  a  garage  build¬ 
ing  into  a  press  plant  and  news¬ 
print  storeroom  is  aiding  the 
Pomono  Progress-Bulletin’s  ex¬ 
pansion  in  its  downtown  loca¬ 
tion,  explains  C.  T.  Richardson, 
publisher. 

A  six-unit  Goss  press  is  in¬ 
stalled.  The  structure  also  pro¬ 
vides  stereotyping  department 
space. 

The  addition  has  enabled  es¬ 
tablishment  of  a  direct-produc¬ 
tion  flow. 
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ALUMINUM  AND  GLASS  addition  to  the  Providence  (R.l.)  Journal- 
Bulletin  Building  houses  an  up-to-date  mailing  room,  a  large  cafeteria 
for  employees,  and  a  garage  that  services  the  newspaper's  fleet  of 
27  trucks. 


Cast  Handset 
Mats  on  Machines 

A  conversion  unit  has  been 
developed  for  Intertype  and 
Linotype  machines  which  en¬ 
ables  them  to  be  used  for  the 
casting  of  display  sizes  from 
hand-assembled  matrices  of  the 
Ludlow  style. 

The  “unit”  consists  of  a  spe¬ 
cial  mold  and  stick  which  may 
be  used  in  any  standard  slug- 
composing  machine  model  ex¬ 
cept  when  the  machine  is 
equipped  with  a  quadder.  Sizes 
up  to  48  point  may  be  cast  on 
18  or  24  point  slugs,  30  picas 


long.  In  some  cases  36-point 
slugs  may  be  cast.  The  mold  is 
cored  so  that  the  slugs  are 
light-weight  for  metal  saving 
and  quick-cooling. 

No  machine  changes  are  nec¬ 
essary  except  that  in  some  cases 
the  metal  pot  plunger,  well  and 
mouthpiece  must  be  recondi¬ 
tioned  to  assure  an  adequate 
flow  of  metal  into  the  mold.  The 
quick-drop  device  found  on 
many  machines  is  also  used 
when  casting  large  slugs. 

The  unit  is  manufactured  and 
installed  by  Typesetting  Ma¬ 
chine  Engineers,  5857  Ainslie 
St.,  Chicago. 


I  Keeping  laboratory  tab  on  type  metal  is  our  first  considera- 
j  tion.  Our  records  must  continuously  show  what  metal  you 
have,  how  much  and  when  it  needs  attention.  Through 
periodic  analysis  Imperial  servicemen  must  call  at  regular 
intervals  to  give  you  the  type  of  service  and  performance 
you  deserve.  May  we  prove  this  to  you? 


You  get 

EXTRA  ADVANTAGES 
with 


IMPIRIAL 
TYPI  METAL  CO. 

3400  Aramingo  Av«. 
Philadelphia  Po. 

30  Cnufch  St. 

Now  York  7,  N.  Y. 
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Lowell,  Mass. 

Should  redesigning  a  news¬ 
paper  be  done  in  short  takes? 
Or  should  all  changes  be  done 
at  once?  Clement  R.  Costello, 
editor  of  the  Lowell  Sun,  did  it 
in  four  distinct  steps. 

The  Sun  has  just  come  out  in 
a  new  head  dress  of  Spartan 
Bold  for  its  ROP  news  pages 
to  complete  a  restyling  that  be¬ 
gan  over  a  year  ago. 

The  first  step  was  to  change 
the  editorial  page  and  the  op¬ 
posite  page,  an  ad-free  one  that 
carries  local  and  syndicated 
columns.  Next  the  women’s  sec¬ 
tion  was  re-done  in  Bodoni, 
Roman  and  Italic,  head  schedule. 
Sports  was  styled  in  a  Square 
Serif  dress. 

Several  months  separated 
each  step  but  minor  changes 
were  made  between  times. 

There  are  no  jim-dashes  or 
30-marks,  no  cutoff  rules  or  sides 
on  boxed  features.  Headlines  are 
kept  large  in  size  but  simple  in 
form  with  second  decks  used 
only  as  readouts  from  banners. 

To  avoid  underscoring  kick¬ 
ers,  Spartan  Extra  Black  and 
Poster  Bodoni  were  selected.  It 
was  felt  they  have  enough  typo¬ 
graphic  weight  that  they  don’t 
need  the  extra  emphasis  of 
under-rules. 


ciioss.$KT«>i  or  inmMG 
hmtut  shows  mow  dbp 

CKOOVf  IS  US0  FOt  OUniNiNC 
-SHALLOW  CKOOVf  fCtl  RlL-M 
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Ofh^r  Copco  Products  W, 

*  PORTABLE  INK  ^ 

FOUNTAIN  A 

CORE  STRIPPER 

*  PLATE  GAUGE 
"FACE-O-TYPE" 

MACHINE 
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tyiM.  stag.  bordT,  •erwM  p«tt«ni. 
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wOnipOSing  nOOm  ment.  in  addition,  one  more  unit 

Orlando  Fla  purchased  for  an  existing 

The  Orlando  Sentinel-Star’s  prcss  line, 
composing  room  has  added  its  • 

34th  linecasting  machine.  How-  Hoal  HhiAf  FnO’inispr 
ard  Cornwall,  general  manager, 

said  all  ad  machines  are  Frank  Neal  has  been  appointed 

equipped  with  saws  and  quad-  ^hief  enginer  of  the  Press  Divi- 
rants  and  all  straight  line  ma-  «.  in,, 

chines  are  equipped  with  auto-  Jl  x  Cxl. 

matic  ejectors.  The  shop  sets  joined  Hoe  & 

an  average  of  32,000  news  lines  Ltd**  London,  in  1928  as  a  a 
a  week.  sign  engineer. 

EDITOR  &  PUBLISHER  for  June  14,  195« 


In  planning  for  tomorrow,  remember 


GOSS  HEADLINER.  installoHons 
t  top  all  other  presses  combi wedt 


Atlanta  Journal  and  Conatitutlon 
Bridgaport  Poat>Tolagram 
Chicago  Daily  Nawa 
Chicago  Sun-Timoa 
Chicago  Tribune 
Ciitcinnati  Engulrar 
Columbua  Diapatch 
Tha  Danvar  Poat 
Daa  Moinat  Raglatar>Trlbuna 
Detroit  Free  Praaa 
Detroit  Timaa 
Fort  Worth  Star-Talagram 
Houaton  Chronicia 
Houaton  Poat 
Jamaica  Long  laland  Praaa 
Kanaaa  City  Star  and  Timaa 
Louiavilla  Courier-Journal  and  Timaa 
Miami  Herald 
Minnaapolia  Star  and  Tribune 
Naahvilia  Banner  and  Tannaaaaan 
New  York  Nawa 
Oklahoma  City  Timaa  and  Oklahoman 
Omaha  World  Herald 
PIttaburgh  Sun-Talagram 
St.  Louia  Globa-Oamocrat 

\San  Diego  Union  Tribune 
Seattle  Tintaa 
South  Band  Tribune 
Syracuaa  Herald 
Toledo  Blade  and  Timaa 
Waahington  Star 
Waahington  Poat  and 
TImaa-Harald 


Yes,  in  the  last  ten  years  metropolitan  newspaper  pub-  \ 

lishers  have  selected  Goss  Headliners  more  often  than  all  \ 

other  similar  presses  combined.  Certainly  an  impressive  \ 

indication  of  acceptance.  \ 

But  what’s  most  important  to  you  is  why  .  .  .  why  are  \ 

Headliners  the  best,  for  they  certainly  must  be  to  hold  such  \ 

a  majority.  The  answer  is  this  ...  \ 

Headliners  are  more  efficient,  more  productive.  \ 

Headliners  were  first  with  advanced  design  features;  such  as,  \ 

Tension  Plate  Lock-up  for  finer  quality  reproduction  and 
lower  operating  costs  .  .  .  fingertip  Colortrol  for  better  opera¬ 
tional  efficiency  and  improved  ink  control . . .  continuous  ink  feed 
for  uniform  distribution  at  any  speed  .  . .  Reels-Tensions- Pasters 
with  Paster  Pilot  for  automatic  web  splicing. 

And  Headliners  offer  the  widest  range  of  ROP  Gosscolor  flexibility 
.  .  .  you  can  select  the  best  arrangement  from  Goss  single  color 
L  cylinders,  half-decks,  full  four  color  decks,  and  color  fountains, 

k  Investigate  these  and  the  many  more  advantages  of  Goss  Headliners. 

1  Remember,  there  must  be  a  reason  why  so  many  publishers  prefer  Goss. 


The  BOSS  Company 


B601  W.  3t8T  STREET  •  CHICAGO  80.  ILLINOIS 

A  Division  of  MIehle-Ooss-Dextsr,  Inc. 
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Clearwater,  Fla. 

The  Clearwater  Sun  has  set¬ 
tled  down  in  its  new  buildinit. 
about  four  months  late  but  well 
worth  waiting  for. 

Joe  Devlin  of  the  Sun  staff 
told  of  the  move  in  this  front 
page  story: 


First  phase  of  the  New  York 
News’  $20,000,000  building  pro¬ 
gram  is  expected  to  be  com¬ 
pleted  this  Summer,  when  the 
combined  new’sprint  warehouse 
and  garage  will  be  enclosed  and 
ready  for  trial  operations. 

Val  Palmer,  administrative 
assistant,  said  Jampol  horizon¬ 
tal  conveyors  and  Link-Belt 
vertical  lifts,  valued  at  about 
$100,000,  have  arrived.  The  con¬ 
veyors,  280-feet  long,  will  carry 
newsprint  rolls  across  a  60-foot 
bridge  over  41st  Street  into  the 
reel  room  on  the  second  floor 
of  the  present  plant.  Rising  50 
feet,  the  Link-Belt  lifts  will 
hoist  rolls  28  feet  to  the  fourth 
floor  storage  space. 

.Split-le>'el  Garage 

The  split-level  garage  will 
have  space  for  5,500  tons  of 
newsprint,  113  trucks  and  30 
cars.  News  usage  of  newsprint 
runs  from  200  tons  on  Mondays 
to  900  tons  Sundays.  The  News 
operates  more  than  180  trucks, 
and  the  Brooklyn  garage  will 
continue  to  be  used. 

Newsprint  is  now  being  stored 
on  two  floors  of  the  present 
News  building.  These  flooi'S  will 
be  converted  into  office  space. 

On  the  roof  of  the  warehouse 
garage  three  1200-ton  air  con¬ 
ditioning  compressors  are  being 
installed.  These  will  serve  the 
present  37-story  building  and 
an  18-story  office  annex. 

Traffic  Manager  James  Brown 
and  Garage  Superintendent  Carl  two-year  $1,000,000  plant  ex- 
von  Voigt  are  supervising  con-  pansion  progrram  entered  its 
struction  of  the  garage-ware-  final  phase  with  installation  of 
house.  two  new  Goss  press  units,  a  pair 


Yesterday  was  moving  day. 

_ ..'y  And  emerging  from  the  cloud; 

I  /-  !•/  «  ki  j  )f  confusion  penetrating  the  old 

building  nt  Garden  Arena. 
watches  the  operation  as  Jones  Street,  four  of  the  Gear 
ind  carried  by  gravity  to  water  Sun’s  departments  com¬ 
pleted  their  transfer  to  the  mod¬ 
ern,  completely-air-conditioned 
,  newspaper  plant  at  Franklin 

'  Street  and  Myrtle  Avenue. 

^  Thus  one  era  ended  and  ar.- 

|||||||||||H  other  began,  almost  44  year; 

to  the  day  from  the  time  the 
[|R2|  Sun  was  founded  on  May  1. 

The  era  ending  was  one  which 
began  with  a  checker  game 
front  of  Hughey’s  dry  good; 
store  on  Cleveland  Street  when 
Eugene  Pearce  and  William  F. 
Hughey  came  to  the 
that  Clearwater  needed  a 
newspaper. 

The  men  other 
ested  citizens  convinced  Willis 
B.  Powell,  who  had  founded  the 
St.  Petersburg  Independent  in 
1906  but  later  sold  it,  of  the 
need,  and  the  Sun  was  bom. 

Powell  began  operations  in  « 
building  specially  constructed 
for  the  newspaper  on  the  south¬ 
east  corner  of  Osceola  Avenue 
and  Cleveland  Street,  and  the 
Sun  remained  there  until  it 
moved  to  its  last  location  on 
Garden  Avenue  in  July,  1926. 

The  Garden  Avenue  buildine 
was  remodeled  during  the  early 
part  of  1953,  but  the  growth 
of  the  town  and  the  paper  aoon 
made  the  old  quarters  cramped. 

Two  features  of  the  new  build¬ 
ing  which  fill  special  needs  arc, 
in  addition  to  the  air-condition¬ 
ing,  plenty  of  space  and  a  mas- 
WlCHiTA,  Kas.  sive  64-page  Goss  press,  which 
Joe  Sears,  composing  room  can  print  up  to  30,000  32-p8ff 
superintendent  of  the  Wichita  papers  per  hour. 

Beacon  the  past  15  years,  has  The  concentrated  move  cli- 
become  mechanical  superintend-  maxes  a  $500,000  expansion  pro- 
ent  of  the  Topeka  (Kas.)  news-  gram  which  will  enable  the  Sun 
papers.  to  keep  pace  with  Clearwater  s 

He  succeeds  Vernon  0.  Wil-  amazingly  rapid  growth, 
liams,  10-year  superintendent  of  Hampered  consistently  by  h* 
the  Topeka  Capital  and  Journal,  weather  during  one  of  the  wow 
who  becomes  production  man-  years  in  Florida  history,  the 
ager  of  the  two  papers  and  of  building’s  completion  was  de- 
Capper  Publications.  layed  more  than  four  months. 
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Newsprint  emerges  roll-et-a-time  from  the  heist,  at  left, 
dropped  onto  rail  dolly  for  transport  to  the  press  room. 


^^ewal 
Equality 
;wspaper 
^nd  for 
^riling 
knnerous 
pgement 
k  design 

k^for 


CHICAGO  (UD)  — Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 
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TO  BILLIONS 
NEW  ENGLAND 


Every  day  New  England’s  1,542  banks  and  their 
branches  process  more  than  two  million  checks 
— dollar  volume  exceeding  half-a-billion  dollars. 
Last  year  the  Federal  Reserve  Bank  of  Boston 
alone  processed  287,136,547  checks  for  a  total 
of  $70.5  billion. 

This  staggering  amount  of  “paper”  money  is 
just  one  of  the  signs  of  health  in  New  England’s 
busy  economy.  Future  construction  contracts, 
for  instance,  were  up  15%  in  March  over  the 
same  month  in  1957.  New  industries  keep  pour¬ 
ing  in  to  keep  the  region’s  employment  pot  boil¬ 
ing. 

But  wherever  they  get  their  income,  whether  they 
pay  by  check  or  cash,  there’s  no  doubt  today’s 
Yankees  have  money  to  spend — for  food  and 
clothes,  for  necessities  and  luxuries — and  they’re 
not  hesitating  to  spend  it.  You’ll  find  a  growing 
market  here  for  most  anything  you  have  to  sell — 
if  you  come  on  up  and  sell  it  through  the  New 
England  newspapers. 


Sell  New  England  with  Newspapers 
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You’re  just  adding  the  finishing  touches 

to  an  editorial .  .  .  one  you’re  pretty  proud  of ,,  , 

dealing  with  the  problem  of  democracy 

vs.  public  indifference  .  .  . 

when  it  suddenly  occurs  to  you  .  .  . 


IS  A  NEWSPAPER’S  WORST  ENEMY,  TOO 


Indifference  among  your  readers,  of  course.  That  goes  without  saying.  No  news¬ 
paper  would  last  long  without  interested  readers.  But,  there’s  another  kind  of 
indifference  that’s  just  as  critical  and  much  more  common  . . .  that  of  your  fellow 
newspapermen  across  the  country  and  of  national  advertisers  and  agencies. 
None  of  these  people  are  intentionally  indifferent.  Nor  does  it  reflect  on  the 
quality  of  yeur  newspaper.  It’s  just  that  they’ve  never  had  a  chance  to  really 
get  acquainted  with  you. 

They  can’t  know,  for  instance,  about  the  loyalty  of  your  readers,  or  the  many 
things  about  your  paper  that  make  them  loyal.  Nor  about  your  community 
relations  and  your  record  of  public  service.  There’s  so  much  they  don’t  know 
about  you — so  much  only  you  can  tell  them. 

What  difference  does  it  make?  That’s  pretty  obvious,  isn’t  it?  It’s  just  such 
intangible  factors  as  these  that  make  a  newspaper’s  reputation  in  the  nation¬ 
al  community  .  .  .  that  influence  media  decisions  involving  hundreds  of  thou¬ 
sands  of  dollars  in  national  linage.  No  advertiser  likes  to  buy  a  pig  in  a  poke 
— and  you,  yourself,  know  how  little  cold  circulation  figures  really  say  about 
a  new’spaper’s  impact. 

If  you  want  to  gain  national  recognition — and  the  national  linage  that  goes 
with  it — you  have  to  speak  up  for  yourself.  Where?  In  the  advertising  pages 
of  Editor  &  Publisher.  Newspapermen,  just  like  yourself,  around  the  country 
meet  in  these  pages  every  week.  So  do  the  very  advertisers  and  agencies  you 
want  to  talk  to — the  ones  who  are  concerned  with  newspaper  advertising — 
and  spend  the  most  money,  consistently.  And  they’re  interested  in  hearing  your 
story — after  all,  it’s  their  business,  too. 

Editor  &  Publisher  •  1475.  Broadway  •  New  York  36,  N.  Y. 
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Investors  Column 
Hits  Hard,  Straight 

By  James  L.  Collings 


A  young  fellow  on  the  New 
York  World-Telegram  and  Sun 
has  a  knack  for  interpreting  to 
the  average  investor  all  the 
mysterious  elements  of  the  fi¬ 
nancial  world,  including  stocks 
and  bonds,  debentures  and  mort¬ 
gages,  bulls  and  bears. 

He’s  candid,  informed, 
straightforward,  at  times  hu¬ 
morous  and  always  readable. 
Wall  St.  is  his  second  home. 

He’s  William  A.  Doyle  Jr., 
33,  who  has  been  writing  “The 
Daily  Investor,”  a  q.-and-a.  col¬ 
umn,  for  the  Telly  since  last 
October.  United  Feature  Syn¬ 
dicate  thinks  enough  of  it  to 
pick  it  up  for  syndication,  be¬ 
ginning  June  23,  on  a  five-a- 
week  basis. 

In  the  words  of  UFS,  “The 
column  is  designed  to  help  the 
constantly-increasing  army  of 
small  and  relatively  inexperi¬ 
enced  investors  who  are  inter¬ 
ested  in  making  their  savings 
work  for  them. 

“Doyle  wastes  neither  time 
nor  space  in  generalities.  Read¬ 
ers  ask  him  specific  questions 
about  specific  securities  that 
they  own  or  are  contemplating 
buying  and  he  gives  his  frank 
opinion  of  the  strength  and 
weaknesses  of  the  present  hold¬ 
ings  and  the  proposed  additions 
thereto.  For  the  past  several 


months  letters  to  him  have  av¬ 
eraged  over  100  a  week.” 

As  Bill  puts  it,  “This  invest¬ 
ing  business  is  no  longer  con¬ 
fined  to  people  with  a  bundle 
of  money.  At  last  count,  made 
by  the  New  York  Stock  Ex¬ 
change,  there  were  more  than 
8,500,000  corporate  stockholders 
in  the  United  States.  This 
doesn’t  take  into  account  the 
millions  of  holders  of  mutual 
fund  and  other  investment  com¬ 
pany  shares.  The  number  is 
growing  every  day. 

Haskell's  Idea 

“The  medium-salaried  people 
and  the  little  guys  are  getting 
into  the  act  more  all  the  time. 
It’s  easy  to  say  that  this  hap¬ 
pened  before  —  in  the  1920s, 
that  is  —  but  the  guy  in  the 
20s  was  a  speculator,  not  an  in¬ 
vestor. 

“The  men  and  women  putting 
up  money  these  days  want  to  be 
successful  investors,  and  to  be 
successful  investors  they  have 
to  be  informed.  That’s  why 
Charles  Haskell  (Telly  financial 
editor)  came  up  with  the  idea 
for  this  column. 

“At  any  rate,  we  want  to  in¬ 
form  investors  and  potential  in¬ 
vestors  not  only  about  individual 
securities  but  also  give  them 
basic  information  about  the 


Broad  war  for  beginners! 

The  jaded  night  owl,  cynical  social  butterfly,  and 
pub  crawler,  familiar  fauna  in  Glamour  Gulch,  see  the 
sights  with  a  sated  eye— but  for  real  fun,  freshness, 
and  fascination,  millions  of  readers  take  the  tour 
with  a  guide  who  retains  the  retina  of  the  eager  beaver  .T. 


Dream  Street 

by  Robert  Sylvester ...  reflects  his  rapport  with  the  average  guy’s 
interests ...  is  written  for  the  folks  on  the  block,  and  for  the 
Main  Street  clientele.  Champion  of  the  little  man,  the  underdog, 
and  old-fashioned  Dixieland  Jazz,  Sylvester  never  writes 
down  to  his  readers  but  speaks  their  language . . .  and  sees 
Broadway  as  they  do!  His  five-time-a-week  column  is  a 
friend  builder  from  Brooklyn  to  Butte!  For  proofs  and  prices, 
phone,  wire,  or  write  Mollie  Slott,  Manager . . . 

Chicago  Trihune^Netc  York  Notes 

^BF******^**®*^*  •aCm  TrIbune.Taimer,  Chteano 


Bill  Doyle 

types  of  securities  and  the 
workings  of  the  market.” 

This  is  typical  of  how  Bill  in¬ 
fo  itos: 

Q.  I  am  55  years  old,  female, 
single  and  employed.  I  am  think¬ 
ing  about  cashing  in  a  $1000  life 
insurance  policy  which  matured 
several  years  ago,  but  which  I 
left  with  the  insurance  company 
at  a  guaranteed  interest  rate  of 
3%%.  Do  you  think  I  should? 

I  have  $3000  other  insurance 
and  a  $5000  group  policy  where 
I  work.  Also  have  about  $3000 
in  a  savings  account  and  ap¬ 
proximately  $10,000  invested  in 
various  common  stocks.  I  am 
concerned  about  having  suffi¬ 
cient  income  when  I  can  no 
longer  work. 

A.  Cash  in  the  policy  only  if 
you  are  going  to  put  the  money 
you  receive  to  work  at  a  higher 
rate  of  return.  You  can  do  a 
great  deal  better  than  3^^%  in 
many  fairly  safe  investments. 
But  by  all  means  invest  that 
money.  Don’t  go  out  and  buy  a 
new  fur  coat  or  something  like 
that. 

Do  you  invest  yourself.  Bill? 
And  another  thing  —  you  know 
what  they  say:  “If  he’s  such 
a  smart  investment  counselor, 
why  isn’t  he  rich  himself?” 

Bill  laughed.  “Yeah,”  he  said, 
“I’ve  been  investing  a  long  time. 
I’ll  be  honest,  I  practice  what 
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I  preach,  and  so  far  I  have  no 
complaints  about  how  I’m  do¬ 
ing. 

First  News  Job 

“I  don’t  think  I’ll  get  rich  off 
my  investments.  But  that  wasn’t 
my  aim  when  I  started  out.  I’ve 
built  solidly,  slowly.  You  have 
to  have  money  to  invest,  yon 
know,  and  after  all  I’m  a  news¬ 
paperman.  My  first  news  job 
paid  $35  a  week.  But  maybe 
someday — .” 

The  first  news  job  was  with 
the  old  Hoboken  (N.  J.)  Jersey 
Observer.  He  worked  on  this 
paper  as  a  reporter  while  at¬ 
tending  Fairleigh-Dickinson  Cd- 
lege,  Rutherford,  N.  J.  After 
getting  his  B.S.  in  business  ad¬ 
ministration,  Bill  continued  with 
the  Observer  until  1951,  when 
it  merged  with  the  Jersey  Jour¬ 
nal,  Jersey  City.  He  then  joined 
the  Telly  as  a  financial  reporter. 

There  isn’t  much  he  hasn’t 
covered  in  his  specialized  field 
—  electric  and  gas  utilities,  rail¬ 
roads,  commodities,  corporate 
finance,  investment  banking  and 
general  financial  news.  He  also 
writes  a  second  column  for  the 
Telly,  a  weekly  deal:  “Mutual 
Funds  &  Investment  Com¬ 
panies.” 

The  goodlooking  Irishman 
lives  in  Kinnelon,  N.  J.,  with 
his  wife  Dolores  and  two  sons, 
William  A.  Ill,  5,  and  Kevin, 
4.  He  is  a  past  member  of  the 
board  of  governors.  New  York 
Financial  Writers  Association. 

«  «  * 

Maneely  Killed 

Joseph  Maneely,  who  drew 
“Mrs.  Lyons  Cubs,”  was  killed 
June  7  when  he  fell  from  a 
speeding  train  near  Rahway, 
N.  J.  He  was  32.  Mr.  Maneely 
collaborated  on  the  strip  with 
Stan  Lee,  writer,  who  said  the 
strip  would  be  continued. 

«  «  « 

Traveler  Rudd 

Art  Rudd,  sales  manager. 
Publishers  Syndicate,  drops  a 
line  to  say  he’s  traveling 
through  southern  and  central 
Europe  in  quest  of  stories  and 
contacts. 

New  Job 

Bill  Wiggins  has  been  ap¬ 
pointed  southeastern  sales  rep¬ 
resentative  for  United  Feature 
Syndicate.  He’ll  be  headqua^ 
tered  in  Atlanta,  Ga.,  and  cover 
Georgia,  Alabama,  Florida,  Mis¬ 
sissippi  and  the  Carolinas.  Pre¬ 
viously  Mr.  Wiggins,  34,  was 
director  of  promotion  and  ad¬ 
vertising,  WTOP,  Washington, 
D.  C.,  and  a  partner  in  an  art 
studio.  He  is  the  son  of  James 
R.  Wiggins,  executive  editor, 
Washington  (D.  C.)  Post 
Times  Herald. 
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promotion 

special  Sections  Talk 
About  Paper’s  Features 

By  T.  S.  Irvin 

The  San  Francisco  (Calif.)  and  decorative  touches  in  the 
Chronicle  employed  a  special  home.  Sketches  show  how  they 
section  in  the  paper  several  can  be  used  along  a  stairway  or 
Sundays  ago  to  promote  its  col-  over  a  sofa, 
umnists.  It  proved  interesting  The  back  cover  of  the  “Voice 
reading  for  this  comer,  so  we  of  the  West”  folder  is  well 
presume  it  proved  interesting  worth  noting,  too.  It  is  a  piece 
reading  for  Chronicle  readers—  titled  “How  to  get  your  money’s 
and  that  makes  it  a  good  promo-  worth  out  of  your  newspaper, 
jjgn.  It  explains  the  four  types  of  in¬ 


day’s  bus  ride  around  the  city, 
with  stops  at  the  many  points 
of  interest.  The  6th  graders 
took  the  News  up  on  the  offer. 

The  result?  The  letter  writer, 
spoke  for  all  30  students  and 
their  teacher:  “I’m  convinced,” 
the  12-year-old  shouted  above 
the  roar  of  the  other  kids,  “Chi¬ 
cago  has  everything  the  Brus¬ 
sels  World’s  Fair  has  —  and 
more!” 


Alcoa  Foil  Run 
On  New  Presses 


reading  for  Chronicle  readers—  titled  “How  to  get  your  money  s  Boston 

and  that  makes  it  a  good  promo-  worth  out  of  your  newspaper.’  Tin<*ton  Globe  ran  a  nau'e  PROMOTION  — Stern, 

tion  It  explains  the  four  types  of  in-  ,  ,  ^oston  Globe  ran  a  pag^^  above.  30-year-old  advertising 

The  section  a  12-page  tabloid  formation  the  newspaper  carries  of  aluminum  foil,  Alcoa  Wrap,  salesman,  has  been  promoted  to 

ine  seciion,  a  iz  page  taoioiu  intemretation  oninion  through  its  new  presses  for  edi-  the  position  of  promotion  man- 

wi  h  cover  in  two  colors  was  tions  of  June  9.  ager  of  the  Omaha  (Nebr.) 

titled  “Family  Snapshot  Album  advertising.  It  explains  to  sunerintendent  World-Herald.  He  replace  Rob- 

of  Outstanding  Columnists.”  It  evaluate  the  news,  how  edi-  l-lagg,  superintendent  ert  Thomas: 

presented  brief  sketches  with  tors  organize  the  news,”  how  to  of  the  pressroom,  and  his  men  _ 

informal  photographs  of  27  of  read  and  why  to  read  a  news-  tackled  the  tricky  job  after  a  .  , 

paper.  This  is  something  every  couple  of  rehearsals.  Our  big-  of  an  inch  thick.  Alcoa  Wrap 
newspaper  ought  to  do.  Rost  problem  was  in  handling  runs  slightly  under  this,  so  the 


the  Chronicle’s  columnists,  some  paper.  This  is  sometnmg  every  cvup.e  u. 

local  some  svndicated  newspaper  ought  to  do.  Rest  problem  was  in  handlir 

local,  some  s^dicated.  ,  *  *  the  rolls,”  Mr.  Flagg  said.  “V 

As  with  all  good  personality  •  ♦  .  u  ,x  •  1 1 

_  ..  ...  ,  ,  , _ .  r-  couldn t  wrinkle  them,  or  dei 

promotion,  this  helps  bring  Case  Histones 

.f  c  XU  1  „u-  them,  or  damage  their  edge 

lie'll  ^>1  the  Something  was  said  at  the  And  we  had  to  be  sure  th; 

nal  \  1  Bureau  of  Advertising’s  annual  every  roller  they  passed  ov 

n^spaper  It  is  and  thus  helps 

give  the  Chronicle  a  distinct  xu-  _  _-ii_  im— _ u_j_  _ xu 


gest  problem  was  in  handling  runs  slightly  under  this,  so  the 
the  rolls,”  Mr.  Flagg  said.  “We  slack  spaces  in  the  press  had 
couldn’t  wrinkle  them,  or  dent  to  be  brought  up  half  a  hair  or 


give  the  Chronicle  a  distinct  -m  th-  *  i 
personality.  This  is  something  ,  Nothing  sel 
every  newspaper  needs  and  ®  succe  . 


them,  or  damage  their  edges,  so  to  maintain  the  correct  ten- 
Something  was  said  at  the  And  we  had  to  be  sure  that  sion  on  the  foil, 
ireau  of  Advertising’s  annual  every  roller  they  passed  over  xhe  foil  did  not  pass  over 
eeting  about  result  stories.  was  perfectly  clean  and  any  cylinders  carrying  impres- 


iicwauaurr  aiiu  ttti.  i.»  --  *1.1. 

^  /  .  *^.1  ,  •  . V  What  s  wronjf  with  this? — 

n^s  constantly  because  of  the  g.  ^  ^  rt- 

People  to Jhink  of  n,ent  store  advertisers.  Get  from 


Nothing  sells  like  somebody  smooth.” 

3e’s  success.  Newsprint  measures  3-lOOOths 


sions.  Alcoa  used  a  four-color 
advertisement  on  a  facing  page. 


newspapers  as  institutions. 


Du.i  XU  /-lu  •  1  *  them  specific  result  stories  of 

rnelps  Dewey,  the  Chronicle  s  ,  ,  u  •  j 

oi..  people  come  in  and 


promotion  director,  is  also  mak¬ 
ing  use  of  other  sections  in  his 


bought  goods  advertised  in  your 


f  n  •  paper.  Get  lots  of  specifics.  Then 

promotion.  One  is  a  section  that  lx  xu  ^  n  j  j 

1.^..  -x  x-xi  xu  ou  •  put  together  a  full-page  ad  and 

carries  as  its  title  the  Chroni-  ;x 
.1x1.  -1 _  xir,!  _  _  run  It. 


carries  as  its  title  the  Chroni¬ 
cle’s  slogan,  “Since  1865  the  n 

r  xu  TIT  x»f  rr.u.  .  You  ve  got  more  than  just  a 

Voice  of  the  West.  This  is  a  x  -x:  x-  e 

20-page  tabloid,  no  color,  that  promotion  for  your 

tells  the  story  of  the  Chronicle  "^wspaper.  Youve  got  a  tern- 
vPQtorrin,,  anti-recession  weapon.  People 


yenerday  and  today  Contrast 

pictures  are  excellent.  _ ,,txi  _xu _ _  u,,..; _ 


Miniature  Copies 

Mr.  Dewey  also  has  a  minia¬ 
ture  copy  of  the  paper,  some¬ 
thing  slightly  bigger  than  one- 
fourth  the  size  of  the  regular 
edition,  which  is  used  for  car- 


selves,  “If  others  are  buying, 
why  shouldn’t  I?  I  believe  in 
this  country  j’ust  as  much  as 
they  do.” 

*  «  * 

Brussels  Fine,  Chicago  Great 
Newspapers  get  all  kinds  of 


rier  solicitations  along  with  ^he  5 

“Voice  of  the  West”  section.  ®  n 

Miniatures  always  are  good  con-  ^  . 

uon  pieces.  ^ 

Ha  ^  sure-fire  promo-  pro  to  Brussels  to  see  the  World’s 

n,  Mr.  Dewey  has  put  to-  Fair  for  the  last  class  trip  of 
^  album  of  historical  the  year.  All  we  ask  is  that  you 

P  n  s,  actual  front  pages  of  pay  our  transportation  there 
a  moments  in  history.”  This  and  back.  We  prefer  fiying.” 

«  done  by  a  number  of  news-  Signed:  “One  of  the  Sixth 
pers  over  the  country  and  al-  Grade  Members,  Nancy  DuBois”. 


ways,  so  far  as  we  know,  with  The  Daily  News  published 
greatest  success.  this  letter,  with  an  answer  from 

Mr.  Dewey  has  added  a  twist  its  “47th  vicepresident  in  charge 
of  his  own,  however.  His  repro-  of  daydreams.”  The  fictitious 
ductions  of  historic  front  pages  v.p.  suggested  that  they  could 
of  the  Chronicle  are  in  reduced  see  a  parcel  of  wonders  right 
and  on  a  good  white  heavy  in  Chicago  that  could  stand  up 
paper.  They  are  banded  to-  with  Brussels’  any  old  time.  And 
Rcther  and  offered  for  framing  the  News  offered  to  pop  for  a 

editor  Sc  publisher  for  June  14,  1958 


/ATTENTION  EDITORS! 

Free  Serialization  of 

Erich  Maria  Remarque’s  famous  novel . . . 
"A  TIME  TO  LIVE,  AND  A  TIME  TO  DIE” 


An  excellent  six-part  serialization 
(9000  words)  of  Erich  Maria  Remarque’s 
great  novel  of  the  second  world  war, 

"A  Time  To  Live,  and  A  Time  To  Die"  is 
available  for  your  newspaper,  along  with 
illustrations. 

All  you  have  to  do  is  publish  the 
serialization  before  the  motion  picture, 

"A  Time  To  Love  and  A  Time  To  Die",  made  from 
this  story,  plays  in  your  city. 

This  outstanding  motion  picture  has  gotten 
great  critical  reviews  and  promises  to  be  one 
of  the  best  pictures  to  be  released  in  1958. 

Exclusive  in  each  city  to  the  first 
newspaper  requesting  it. 


W!r«,  writ*  or  phon*: 

Exploitation  Department 
Universal  Pictures  Inc. 
445  Park  Avenue 
New  York  22,  New  York 


Obsolete  Press 
Equipment 
Is  Replaced 


Small  Dailies  Tell 
Operating  Policies 


Mattoon,  Ill.  four  cases  they  get  regular  re- 

Ed  Cummings,  general  man-  tail  rate  for  same, 
ager  of  the  Mattoon  Journal- 

Gazette,  recently  set  out  to  find  Discount  Practice 

the  answers  to  a  number  of  Three  papers  give  discounts 
questions  concerning  operational  for  the  use  of  multiple  pages  in 
policies  and  practices  among  one  issue.  One  gives  10%  for 
dailies  in  the  7,500  to  14,000  cir-  four  or  more  pages;  one  gives 
culation  bracket.  four  pages  for  price  of  three; 

He  received  replies  from  34  and  one  gives  5%  for  2  pages; 
Midwest  newspapers,  covering  a  7%  for  3,  and  10%  for  4  or 
wide  range  of  practices,  includ-  more. 

ing  ever^hing  from  rates  of  Two  papers  use  2  pt.  rules 
pay  for  advertising  personnel  to  ^  ^  3  ^  .  7  ^3^ 

column  widths.  Following  are  4  ^  ^  ^3^3  5^.9  ^3^  g  ^ 

some  of  the  highlights  of  the 
survey  as  compiled  by  Mr.  Cum¬ 
mings  : 

Average  4  Salesmen 

23  have  advertising  directors; 

20  have  retail  managers;  27 
have  classified  managers;  19 
have  national  managers;  eight 
of  these  managers  have  com¬ 
bination  duties,  such  as  selling, 
etc. 
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INSPIRATIONAL  cartoon  by  Bur¬ 
ris  Jenkins  Jr.  of  the  New  York 
Journal  American  was  featured 
in  the  Latin  American  press  on 
Freedom  of  the  Press  Day,  June 
7.  It  was  captioned  "The  Spark 
of  Liberty." 


Nine  papers  are  using  11  em  iouv  ^es  there  is  doubling  0^33  Headliner  units,  16  old 
lumns;  one  ll^A  ems;  13  use  ^  units  and  three  folders  were  re- 

4^  ems;  9  are  still  on  12  ems;  of  reporters-five  did  ^^^ed.  Steel  beams  were  rein- 

her  two  did  not  answer.  answer,  1  paper  has  1,  six  forced  to  support  the  new  units, 

11  nonovc  ova  nr.  «  have  3;  SIX  have  4;  of  which  weighs  approxi- 

Four  11  em  papers  are  on  8  one  has  4*^;  four  have  5;  one  mately  25  tons.  The  fioor  that 

lumns  to  page  and  five  on  9  has  6;  one  has  7;  one  has  8;  had  supported  the  old  presses 

one  has  10;  and  one  has  12.  Al-  ^as  lowered  to  accommodate 

Only  6  papers  that  are  not  on  though  it  was  not  stated  some  ^ew  spring  mountings  designed 

The  number  of  retail  display  11  ems  said  they  planned  to  of  these  larger  numbers  surely  to  prevent  press  vibration  from 

salesmen  varies  from  2  to  8,  go  to  11  ems.  All  six  expect  to  include  editors.  being  transmitted  to  the  rest 

with  an  average  of  four  per  do  so  soon.  Total  in  news  room  including  gf  the  building, 

paper.  There  was  a  variety  of  news-  editors  and  photographers  —  Each  of  the  new  press  units 

Rates  of  pay  for  advertising  print  widths — two  use  Sihi";  seven  have  6;  four  have  7;  four  prints  eight  pages  on  a  straight 
personnel  were  in  a  wide,  wide  one  35";  four  use  33";  two  use  have  8;  four  have  9;  three  have  run  or  16  pages  in  a  collect  run. 

range  from  $40.00  to  $200.00  per  32%";  8  use  32";  one  uses  31  ^A";  11;  two  have  12;  Together,  the  seven  units  can 

week.  No  doubt  some  of  the  three  use  31";  one  uses  30  ?i"  three  have  13;  one  has  14;  one  produce  a  112-page  newspaper 

higher  figures  were  for  adver-  and  one  uses  30".  has  15;  and  one  has  20! ! !  Three  on  a  collect  run. 

tising  directors,  managers,  etc.  indicated  they  have  several  part  Installation  of  the  new  units 

Several  paid  a  small  commission  ^****  Oassified  time  workers  also.  completes  a  row  of  32  units 

in  addition  to  salary.  Seventeen  papers  allow  the  plants  have  union  in  the  Tribune  pressroom.  It 

On  14  papers,  one  person  use  of  cuts  in  classified  and  17  composing  rooms  and  12  have  houses  a  total  of  126  black-and- 

works  inside  on  proofs,  getting  do  NOT.  Only  six  answered  the 

out  mats,  etc.  oA  othe^  papers  question  about  limiting  size  of  J  P*-«/ses,  and  23  folders.  Fold^ 

the  salesmen  do  their  own  work  cuts  in  classified  and  all  six  r  « 

of  this  kind.  allow  only  1  column  cuts.  They  °  ^ 

town  of  22,000  population  and  achieve  maximum  printing  ana 
Nineteen  papers  have  one  also  must  be  light  fac^nothing  circulation.  folding  efficiency,  Mr.  Gnim- 

outside  classified  salesman;  four  a  black  nature.  Six  of  the  17  ^  haus  said, 

have  two  and  one  has  three.  In  that  accept  cuts  in  classified  buy  m  a  .i  i  • 

all  cases,  the  classified  manager  a  special  cut  service  for  this  iTiacAruiur  s  riring 

sells  also.  purpose,  others  use  regular  dis-  (Jl  Keporters  Illegal  ruis  iuCLiean  Ss 

Thirteen  papers  have  one  P^^^  cuts.  Tokyo  into  Book 

classified  phone  girl;  five  have  Thirty  two  of  the  34  papers  -pjjg  Japanese  Supreme  Court  The  Associated  Press  distrib- 

two;  one  has  three  and  one  photographers;  29  of  jj^g  puled  that  the  “red  purge”  uted  throughout  the  world  thi* 

paper  has  five.  ®  allow  ^em  to  take  ^ver-  dismissal  in  1950  of  two  Asahi  week  a  blue  book  based  on  the 

Classified  rates  of  pay  ran  Shimbum  reporters  on  orders  text  of  the  address  deliver^ 

from  $40  per  week  to  $120  per  ^  f  o  so.  c  ^  General  Douglas  Mac-  by  Robert  McLean  at  the  AP 

week;  with  four  papers  paying  fonn-  a  ^^i  nn.  a’  v,  illegal.  Annual  Luncheon  in  April, 

commission  in  addition  to  salary,  4  get  $1.00,  6  charge  Cgn,  MacArthur’s  directive  Mr.  McLean,  publisher  of  the 

TV.i»H-i7  nf  +1,0  T,Qr>ovo  an  cut  or  scanogTaviug.  firing  the  two  reporters  resulted  Philadelphia  Evening  Bulletn 

nani-  Hionlov  wifViin  charge  IS  Icss  jn  thg  dlsmissal  of  more  than  and  Sunday  Bulletin,  retired  as 

the  tradine  area  and  32  accent  commercial  photog-  10,000  Japanese  listed  as  “com-  president  of  the  Associated 

/•inoaifipH  munist  or  communist  fellow  Press  last  October. 

®  Only  14  of  the  34  have  sent  travelers”  from  newspapers,  in-  The  book,  entitled  “Withont 
advertising  personnel  to  the  dustries  and  public  services.  Bias  or  Prejudice,”  carries  the 

A  very  few,  five,  do  not  ac-  Bureau  of  Advertising  work-  More  than  600  newsmen  were  full  text  of  a  resolution  by  the 

cept  if  it  competes  with  local  m  thought  it  beneficial  •  affected  by  the  order.  membership  of  the  Associated 

dealer.  The  fact  that  an  out-  Jg^tiJnef^he  The  Supreme  Court  ruling  Press  lauding  Mr.  McLean  for 

side  town  may  have  a  w^kly  v!:  t  ended  an  eight-year  legal  battle  his  20  years  of  leadership  as 

or  daily  newspaper  affected  the  29  of  the  34  papers  have  man-  between  the  two  reporters  —  AP  president-  In  addition,  there 
acceptance  in  only  two  cases.  aging  editors;  24  have  city  edi-  Yoshihisa  Kajiya  and  Masao  is  a  thumbnail  sketch  of 
Only  four  papers  insert  ready-  tors;  24  have  telegraph  editors;  Kohara  —  and  the  Asahi,  one  of  history  of  the  newsgatherin* 
printed  supplements  and  in  all  30  have  women’s  page  editors.  Japan’s  largest  newspapers.  organization. 
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Hearst  Headliners’ 
Service  Established 


Heintz  Named  Police  Arrest 

As  Publisher  Procedure 


Hearst  Headline  Service  was 
stablished  this  week  to  provide 
flow  of  news  and  features  by 
•oted  byliners  to  the  Hearst 

;ewspapers. 

Copy  written  by  five  former 
tars  of  International  News 
^rvice — Bob  Considine,  Louella 
’arsons,  Pierre  J.  Huss,  Ruth 
ilontgomery  and  Phyllis  Bat- 
elle— will  be  made  available  to 
Jnited  Press  International  di¬ 
nts  in  non-Hearst  areas.  This 
5  part  of  the  arrangement  that 
nerged  UP  and  INS.  But  there 
s  no  present  intention  to  syn- 
iicate  an  HHS  package,  E&P 
vas  advised. 

For  purposes  of  exclusivity 
for  Hearst-owned  papers,  a  zone 
if  60-inile  radius  will  be  applied 
for  UPI  distribution,  except  for 
previous  INS  clients  who  car¬ 
ried  the  five  writers  stories. 


Foreign  Staff 

The  Hearst  Headline  Service 
'ill  include  also  assignments 
fovered  by  Jim  Bishop  and 
Frank  Conniff  and  will  feature 
lepartmental  contributions  from 
Leslie  Gould  and  Sam  Shulsky 
r  finance.  Jack  O’Brian  in  tele- 
ision,  Cholly  Knickerbocker  in 
'ociety,  and  Bill  Corum,  sports. 
The  nucleus  of  a  foreign  staff 
s  formed  by  the  assignment  of 
»rge  Fliegers  to  Paris  and 
iohn  Casserly  to  Rome.  Other 
’^ell-known  correspondents  will 
le  added  as  the  service  expands, 
iccording  to  the  announcement 
ly  William  Randolph  Hearst 
k.,  editor-in-chief  of  Hearst 
lewspapers. 

As  another  plus  factor  of  the 
w  service,  the  editorial  re¬ 
sources  of  the  15  Hearst  News¬ 
papers  will  he  coordinated  to 
rover  regional  developments. 

In  addition,  a  research  staff 
^  been  formed  in  the  New 
fork  office  to  contribute  back- 
W)und  reports  on  news  events 
liroughout  the  world.  The 
Washington  Bureau  of  the 
hearst  Newspapers,  composed 
jf  David  Sentner,  chief,  and  Ed 
Mstrom  and  Nannette  Mil- 
=tead,  will  be  incorporated  in 
no  new  setup,  as  will  Burris 
■'"nkins  Jr.,  the  cartoonist. 

Principals  Named 

Conniff  was  named  as 
^eral  director  of  the  Hearst 
deadline  Service.  Milt  Kaplan, 
•ormerly  of  INS,  is  news  editor. 

Monsky,  a  veteran  Hearst 
^'tor,  heads  up  the  background 
Pnd  research  unit. 

editor  flc  PUBLISHER 


In  announcing  the  formation 
of  the  new  service,  Mr.  Hearst 
emphasized  that  the  “Hearst 
Headliners’’  would  strive  for 
copy  that  does  not  duplicate 
stories  produced  by  the  wire 
services. 

Exclusive  and  Different 

“We  plan  to  get  out  stories 
that  will  be  exclusive  and  dif¬ 
ferent,’’  he  said.  “Our  writers 
will  try  to  go  behind  the  news 
and  bring  home  to  our  readers 
the  ‘why’  of  stories  that  today 
are  so  complex  and  confusing.” 

“We  plan  to  concentrate  on 
reporting,  in  depth,  the  kind  of 
story  readers  look  for  after 
they’ve  heard  or  read  the  news 
Hashes  and  bulletins.” 

Mr.  Hearst,  who  personally 
led  several  “task  forces”  on 
global  newsgathering  trips,  said 
a  continuation  of  such  “news 
spectaculars”  would  form  a  part 
of  the  Hearst  Headline  Service. 


Journal-Ameriean 
Surveys  Consumers 

Summer  buying  plans  of  New 
York  City  and  suburban  resi¬ 
dents  are  revealed  in  a  14-page 
“Consumer  Comments”  report, 
released  this  week  to  retail  ad¬ 
vertisers  by  the  New  York 
Jon  rnal-A  merican. 

The  findings  are  based  on 
5,250  interviews,  covering  vaca¬ 
tion  plans  and  needs  as  w'ell  as 
retail  buying. 

Those  questioned  included 
2,500  homemakers,  1,000  busi¬ 
ness  women,  750  business  men 
and  1,000  school  teachers.  Extra 
information,  regarding  em¬ 
ployes’  vacation  times,  summer 
resort  rentals  and  opening  dates 
for  children’s  camps  was  ob¬ 
tained  from  business  organiza¬ 
tions,  real  estate  companies  and 
camp  offices. 

In  view  of  the  many  reports 
that  consumers  are  spending 
less  this  year,  homemakers  were 
questioned  about  current  pur¬ 
chasing  habits. 

Answers  revealed  that  62% 
are  spending  the  same  as  last 
year,  21%  are  spending  less 
and  17%  are  spending  more. 
Of  the  21%  that  reported  de¬ 
creasing  expenditures,  47% 
have  the  same  income  as  in 
1957. 

Homemakers  also  revealed 
that  they  think  longer  before 
buying,  are  more  price  con¬ 
scious  and  shop  a  wider  range 
of  stores. 
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SPRINGFlEa.D,  Ill. 

Jack  Heintz  is  returning  here 
in  July  to  become  publisher  of 
the  Illinois  State  Journal  and 
Illinois  State  Register. 

A.  W.  Shipton,  president  of 
Copley  Press,  Inc.  who  has  been 
acting  publisher  since  the  resig¬ 
nation  of  F.  S.  Haynes  last 
month,  announced  Mr.  Heintz’s 
appointment. 

TV  Station  Manager 

Until  last  December,  Mr. 
Heintz  was  vicepresident  and 
general  manager  of  TV  station 
KCOP  in  Los  Angeles.  From 
1947  to  1953  he  was  general 
manager  of  KSDO  at  San 
Diego,  a  property  of  Copley 
Press.  He  has  been  living  in 
Van  Nuys,  Calif. 

Mr.  Heintz  was  associated 
with  the  Copley  organization  in 
the  1930s,  as  general  manager 
of  radio  station  WCBS  here. 
He  is  a  native  of  Illinois  and 
attended  Illinois  Wesleyan  Uni¬ 
versity. 

• 

Held  in  Puzzle  Fraud 

Boston 

Two  men  are  under  arrest 
here  on  charges  by  postal  au¬ 
thorities  that  they  tried  to  win 
newspaper  puzzle  contests  by 
copying  the  correct  solutions  and 
mailing  entries  with  previously 
postmarked  envelopes  to  beat 
the  deadline.  The  Boston  Ameri¬ 
can  and  Lynn  Item  were  named 
as  victims  of  the  fraud  attempt 
in  the  indictments. 


Held  Illegal 

York,  Pa. 

An  editor’s  phone  call  to  the 
state’s  Attorney  General  has  re¬ 
sulted  in  a  ruling  that  a  long¬ 
standing  police  practice  in  Penn¬ 
sylvania  of  jailing  persons  for 
up  to  48  hours  “on  suspicion” 
or  “for  investigation”  is  illegal. 

In  a  formal  opinion,  June  2, 
Attorney  General  Thomas  D. 
McBride  advised  state  police 
that  “there  is  no  authority  in 
law  for  the  arrest  or  detention 
of  a  person  ‘on  suspicion,’  nor 
is  ‘suspicion’  a  proper  charge  to 
be  lodged.  Arrests  must  in  every 
case,  without  exception,  be  based 
on  probable  cause;  and  the  per¬ 
son  arrested  must  be  charged 
with  a  specific  offense.” 

It  was  a  call  from  James  Hig¬ 
gins,  assistant  editor  of  the  Ga¬ 
zette  and  Daily,  that  prompted 
Mr.  McBride  to  look  into  the 
temporary  commitment  proce¬ 
dure  which  police  had  long  con¬ 
tended  was  a  lawful  means  of 
“investigation.” 

The  Gazette  and  Daily  had 
often  challenged  the  legality  of 
this  practice  and  as  far  back  as 
February  1956  the  solicitor  for 
the  York  County  Magistrates 
association,  Attorney  Judson  E. 
Ruch,  had  advised  his  group 
that  jail  commitments  without 
formal  charge  were  illegal. 

York  police  admit  to  34  such 
arrests  in  the  past  two  and  a 
half  years. 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

for  comp/«>*  information  and 
odvortiting  rafot.  writ*  .  .  . 


Clllh  In  Hpin  Steve  Canyon  Show 
KjIUU  lU  lltJip  To  Be  Merchandised 


INS  Staffers  . 

I 

Locate  Jobs  I 

The  Overseas  Press  Club,  an  t 
association  of  present  and  past  > 
American  foreign  correspond-  I 
ents,  will  assist  INS  corres-  ( 
pondents,  both  members  and 
non-members  of  the  club,  who  1 
have  been  displaced  by  the  UP-  i 
INS  merger,  in  finding  new  jobs.  i 
OPC  has  also  issued  an  in-  i 
vitation  to  all  the  INS  staffers  < 
in  the  New  York  area  to  make  1 
use  of  the  clubhouse  at  35  East 
39th  St.  while  they  are  seeking  1 
to  relocate  themselves.  OPC  ' 
President  Thomas  P.  Whitney  < 
has  sent  three-month  guest  ! 
cards  to  all  such  New  York  ' 
staffers.  ' 

Typewriters  and  telephones 
are  available.  The  restaurant 
and  bar  may  be  used  for  ap¬ 
pointments  and  the  club’s 
lounges  for  private  chats. 

INS  staffers  overseas  have 
been  advised  that  the  OPC 
Placement  Committee  is  at  their 
disposal.  Acting  chairman  of 
the  committee,  Ted  Schoening, 
has  assembled  a  group  of  club 
members  with  connections  both 
in  the  public  relations  field  and 
in  news  to  assist  him  and  will 
call  on  volunteers  from  among 
the  club’s  officers  and  members 
to  give  individual  cases  personal 
attention. 

The  Executive  Committee  of 
OPC  has  authorized  the  Place¬ 
ment  Committee  secretary, 
Janice  Robbins,  to  go  on  a  full¬ 
time  basis. 

Half  a  dozen  INS  corres¬ 
pondents  have  written  to  the 
committee  reporting  their  plans 
for  returning  to  the  United 
States.  So  far  the  number  of 
job  opportunities  uncovered  has 
been  limited. 

• 

Brundage  Resigns 
Post  at  Cline  Co. 

Chicago 

Harvey  E.  Brundage  has  re¬ 
signed  as  chairman  of  the  board 
of  Cline  Electric  Manufacturing 
Co.  His  plans  for  the  future 
remain  unannounced. 

Mr.  Brundage  has  served  the 
newspaper  printing  field  for 
over  35  years.  For  a  number  of 
years,  he  was  executive  assist¬ 
ant  to  A.  J.  Cline,  who  founded 
the  firm  in  1912,  but  who  has 
not  been  connected  with  the 
company’s  operations  since  1950. 

Warren  P.  Scott  purchased 
control  of  the  Cline  Co.  seven 
years  ago  and  today  is  presi¬ 
dent.  (E&P,  April  12,  page  12.) 


Milton  Caniff  has  announced 
a  licensing  and  merchandising 
program  in  connection  with  his 
new  Steve  Canyon  Show,  a 
weekly  half-hour  adventure 
series  to  be  sponsored  by  Ches¬ 
terfield  on  the  NBC-TV  net¬ 
work  next  Fall.  This  series  will 
be  based  on  the  Steve  Canyon 
comic  strip. 

Steve  Canyon  licenses  and 
promotion  programs  will  be 
made  available  to  selected  man¬ 
ufacturers.  Toni  Mendez,  Inc.  of 
New  York  has  been  appointed 
exclusive  licensing  agent  for 
Steve  Canyon. 

Licensees  will  benefit  from 
planned  sales  promotion,  point 
of  sale  advertising,  newspapers 
carrying  the  comic  strip,  TV 
stations  carrying  the  show  and 
department  stores  offering  li¬ 
censed  merchandise. 

• 

10%  Scholars  Aim 
Toward  Ministry 

Rochkter,  N.  Y. 

One  of  every  10  winners  of 
Frank  Gannett  Newspaperboy 
Scholarships  answering  a  re¬ 
cent  questionnaire  revealed  that 
he  has  chosen  a  religious  career. 

The  former  newspaperboys 
are  members  of  college  classes 
from  1956  through  1959.  Most 
had  completed  the  four-year 
college  courses  toward  which 
the  scholarships  had  provided 
them  $3,000  each — or  $375  a 
semester. 

Of  101  men  reporting  career 
choices  in  the  questionnaire  poll, 
10  reported  that  they  are  pre¬ 
paring  for  the  ministry  or 
priesthood.  The  vocation  was 
outdistanced  only  by  engineer¬ 
ing  and  teaching. 


Staff’s  Share 
Rises  to  65%; 
$14,589,900 


Milwaukee. 

Employees  of  the  Milirmih: 
Journal  now  own  a  65%  ben- 
ficial  interest  in  the  Journal 
Company  and  in  December  this 
year  that  figure  will  be  67^4lf. 

At  a  recent  “business  infor¬ 
mation’’  dinner.  Journal  em¬ 
ployees  were  shown  a  chart, 
vealing  the  growth  of  their  £- 
nancial  interest  in  the  news¬ 
paper  over  the  past  20  years. 
As  of  last  Dec.  31,  945  employee 
owned  390,000  units,  represent¬ 
ing  65%  of  the  capital  stock  of 

KNOW  WHAT7— Ronald  Oclcen-  +  f  ewat 

den  of  UPl  Newspietures  won  a  ^he  390,000  units  at  £7.41 
set  of  the  Encyclopaedia  Britan-  were  valued  at  $14,589,900  is 
nica  as  first  prize  in  the  News-  of  Dec.  31.  The  COSt  to  unithold- 
paper  Feature  category  of  the  ers  of  original  allotments  was 
annual  competition  sponsored  by  $5,391,120.  The  increased  value 
the  publication,  the  National  Press  over  original  cost  was  $9,198,- 
Photogr^hers  Association  and  the  representing  a  percentage 

University  of  Missouri  School  of  .  ’  ^ 

Journalism.  increase  of  170.63%. 

Dividends  paid  to  unitholders 
■  from  1937  to  1957,  inclusive, 

wr  •  amounted  to  $10,622,250. 


Reporter  to  Write 
Speeches  for  Mitchell 


Hotpoint  Appoints 


D  1  A  XT  1  ^ Compton  Ad  Agency 

Paul  A.  Haley,  for  32  years  j 


a  member  of  the  editorial  staff  Chicago 

of  the  Lynn  Daily  Evening  Compton  Advertising,  Inc.. 
Item,  resigned  June  13  to  be-  has  been  appointed  to  handle 
come  speechwriter  for  Secretary  the  $3,500,000  trade  and  con- 
of  Labor  James  P.  Mitchell.  sumer  advertising  account  of 
Mr.  Haley  served  the  Item  as  Hotpoint  Co.,  a  division  of  Gen- 
City  Hall  reporter,  a  copy  editor  Electric,  effective  J^e  . 

and  Saugus  correspondent.  Be-  .  L^ist  April,  Hotpoint  had  no- 
fore  joining  the  Item  he  was  its  three  former 

with  the  now  defunct  Saugiia  that  it  planned  to  consolidae 
Herald  and  the  Lynn  Telegram-  its  advertising  in  a  single 
News.  agency.  In  the  past,  Maxon. 

^  Inc.,  had  placed  Hotpoint  ap¬ 

pliance  advertising,  Need^. 

Award  For  Series  Louis  &  Brorby,  the 

set  portion,  and  J.  R.  Pershai* 
The  Coloroto  Magazine  of  the  &  Co.,  trade  advertising. 

New  York  News  was  awarded  • 

Mexico’s  First  Mill 

Medal  of  Freedom  Foundation 


New  Daily  Suspends  a  j  r  c  • 

Award  ror  Series 


Muscle  Shoals,  Ala. 

The  Muscle  Skoals  Morning 
Sun  suspended  publication  May 
24.  Leroy  Gore,  vicepresident 
and  editor  who  made  the  an¬ 
nouncement  after  a  board  meet¬ 
ing  of  the  Sun  Publishing  Co., 
lessee,  and  the  Muscle  Shoals 
Publishing  Co.,  equipment 
owner,  said  a  lack  of  capital 
caused  the  suspension. 

• 

Exchange  Editor,  83 

Boston 

Alice  Huse  Nason,  83,  ex¬ 
change  editor  of  the  Boston 
Globe  and  with  the  exchange 
department  since  1914,  died 
June  7.  For  the  past  30  years, 
in  addition  to  her  regular  work 
at  the  Boston  Globe,  she  selected 
and  edited  verse  for  the  Sunday 
Globe  Bric-a-Brac  column. 


for  its  American  History  series  Mexico  CrTf 

of  reproduced  works  of  art.  Ben  Mexico’s  first  integrated  news- 
Handel,  magazine  editor,  ac-  print  mill  has  begun  producing 
cepted  the  award  from  Dr.  Its  rated  capacity  is  30,000  toM 
Kenneth  D.  Wells,  president  of  a  year  —  about  half  of  domestic 
the  Freedoms  Foundation.  needs.  Mexico  has  been  import- 

,  ing  about  67,000  tons  annually 

from  the  U.  S.  and  Canada. 

Editor  Honored  • 

Holyoke,  Mas,.  Henry  Wrenn  Dies 
Arthur  Ryan,  Holyoke  Trans-  Tallahassee,  FI*- 

script-Telegram  editor,  mark-  Henry  Wrenn,  50,  a  former 
ing  his  50th  year  with  the  editor  of  the  Tallahassee 
daily,  was  guest  of  honor  at  a  crat,  died  June  9.  He  had  worked 
party  tendered  by  associates  on  several  southern  newspapers 
June  7.  Mrs.  Anabel  Murphy,  and  for  a  time  headed  the  caF 
editorial  writer,  presented  a  tal  bureau  of  the  Associated 
sterling  silver  Paul  Revere  bowl  Press.  He  went  into  public  rela- 
with  matching  tray.  tions  work  in  1949. 
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editor  tosses  pass  Free  press  hasn’t  a  more 

—  spirited  advocate  in  the  Capital 

1  a-  11  I  PPJ  IVT  J_  1  Clark  MollenhoflF.  On  the 

Mollenhori  s  JNext  Goal: 

,  Clare  Hoffman  of  Michigan, 

The  Nobel  Peace  Prize 

Cowles  reporter  appears  before 
By  James  J.  Butler  the  committee  to  expose  in- 

^  stances  of  interference  with  the 

_  of  nonstratepric  Federal  in- 

Washington  Not  so  with  Mollenhoff.  formation,  as  he  frequntlv  does. 
It  was  inevitable  that  Clark  Senator  John  McClellan,  com-  Congressman  Hoffman  addresses 
Mollenhoff  of  Cowles  Publica-  mittee  chairman,  and  Chief  },;j„  “Clark.”  Almost  fondly 

tions  would  win  a  Pulitzer  Prize  Counsel  Robert  F.  Kennedy  have  newsmen  note.  The  Conpress- 

because  he  had  annexed  vir-  publicly  credited  the  Cowles  is  not  on  a  first-name  basis 

tnally  all  the  others  and  there  Publications  reporter  with  initi-  committee  colleagues  and 


’^Iwas  nowhere  else  to  go. 


ating  the  current  investigation,  gome  who  suggest  that 


*•  I  When  word  of  the  award  for  now  in  its  second  year  and  the  ^  Mollenhoff’s  distinction  in 
^  I  national  reporting  reached  the  source  of  pending  legislation  to  ^j^jg  particular  may  well  be  a 
*'^lcity  room  of  the  Des  Moines  uproot  abuses  of  long  standing.  ^Qtaj  monopoly.  Yet  he  returns 


Register  &  Tribune,  Managing 
Editor  Frank  Eyerly  scanned 
the  list  of  earlier  awards  to  the 
Washington  Bureau  staffer  and 
quipped:  “Next  on  Clark’s 


Lawver  or  Fullback? 


only  courtesy  ;  never  gives 
ground. 

Distinguished  national  report- 


•  i  j  »  TV  t  wv  .  OllU  XllUUllC  Ullbit 

roducinp.  A^rd  of  Drake  University.  ^er  1950,  when  he  was  assigned 
1,000  tons  The  Pulitzer  Prize  for  dis-  to  the  Washington  Bureau  rep- 
domestic  ^pushed  national  reporting  resenting  the  Register  and  Tri- 
1  import-  8  based  principally  on  his  tiune,  the  Minneapolis  Star  and 
,  management-labor  Tribune  and  Look  magazine, 
nada.  Problems.  In  the  process  of 

achieving  this  he  had  several  Free  Press  Advocate 

g  investigating  committees  “shot 

out  from  under  me”:  commit-  Associates  in  the  Washington 


Washington  Bureau  staffer  and  ^  standout  college  gridiron  ,  Distin^ished  national  report- 
quipped:  “Next  on  Clark’s  star  and  a  top  man  in  law  mg  or  distinguished  local  rc- 
aA  is  to  get  Eisenhower  school,  Clark  once  debated  T^rting,  require  simple  but  iden- 
aS  Khruschev  together,  and  ^h^ther  to  Wome  a  profes-  .cal  ingredients,  says  Mr  Mol- 
win  the  Nobel  Peace  Prize!”  football  player  or  a  prac-  lenhoff.  These  ^e:  persistence, 

ticing  lawyer.  He  decided  even-  hard  work,  and  thoroughness. 
Receives  SDX  Award  tually  he’d  rather  be  a  news-  Practicing  this  creed,  it  was  no 

One  of  the  wins  was  formal-  paperman.  That  decision  wasn’t  surprise  that  Clark  was  the 
iied  recently,  when  Mr.  Mollen-  as  directly  reached  as  this  may  newsman  who  took  “the  mid- 
hoff  received  the  Sigma  Delta  sound.  He  was  17  years  old  night  ride”  with  Bernard 
Chi  honors  for  public  service  when  he  was  graduated  from  Schwartz  in  the  incident  of  the 
journalism  in  1957.  He  had  won  the  Webster  City,  Iowa,  High  missing  files  of  the  FCC  in- 
the  SDX  prize  before:  In  1953  School,  and  enrolled  at  Drake  vestigating  committee.  The  fu- 
for  unearthing  scandals  in  the  University.  One  year  later  he  ror  that  followed  caused  Mr. 
internal  revenue  service  and  married  his  high  school  sweet-  Schwartz  to  lose  his  job;  on  the 
breaking  down  the  wall  of  se-  heart,  Georgia  Osmundson.  other  hand  it  forced  the  House 
crecy  that  hid  them;  in  1954,  A  married  man,  working  his  investigating  committee  to  con¬ 
fer  digging  into  the  Wolf  Lade-  way  through  college  with  a  40-  a  real  probe  of  the  Fer- 

jinsky  “security”  case  in  the  hours-a-week  job  with  the  Regis-  Communications  Commis- 

Department  of  Agriculture  and  ter  and  Tribune,  playing  varsity  sion,  results^  of  which  include 
rioting  a  wrong  done  to  the  football  and  basketball,  and  near  resignation  of  one  commis- 
employee.  the  top  of  his  law  class,  he  was  sioner  and  several  voluntary 

For  journalistic  achievements  confronted  with  the  decision  changes  in  commission  methods, 
in  1954,  he  won  the  Clapper  whether  he  would  continue  in  Dr.  Schwartz  had  complained 
Award,  given  by  a  board  of  school  or  respond  to  draft  to  the  committe  was  about  to 
judges  to  the  Washington  news-  the  New  York  Giants  profes-  whitewash  the  investigation  in 
man  whose  professional  per-  sional  football  team.  He  kept  spite  of  material  in  the  files 
formance  is  “in  the  tradition  of  the  newspaper  job,  remained  in  hinting  grave  abuses.  The  re- 
Raymond  Clapper,”  distin-  school,  was  admitt^  to  the  prac-  cords  were  taken  late  one  night 
pushed  Scripps-Howard  col-  tice  of  law  in  Iowa  and  United  to  the  home  of  Senator  John 
omnist  who  was  killed  while  States  courts.  And  then  he  be-  Williams,  Republican,  of  Dela- 
Pershai;  “’crin?  the  war  in  the  Pacific,  came  a  full-time  newspaperman,  ware,  then  to  the  apartment  of 
In  1955,  he  was  the  choice  for  Employed  bv  Cowles  Publica-  Senator  Wayme  Morse,  Demo- 
tne  Heywood  Broun  Award  of  j94j  jjj.  Mollen-  Oregon.  When  it  be- 

American  Newspaper  Guild.  covered  investigations  and  ^"o^n  that  the  Senators 

8  In  1956,  Mr.  Mollenhoff  be-  nnlltico  in  ritv  nmmtv  nnd  state  Iisfl  examined  the  material,  the 

[ICO  cm  «me  the  youngest  man  to  re-  ^vemments  for  the  Des  Moines  House  committee  fired  Dr. 
ted  news-  “ive  the  Distinguished  Alumnus  Register  and  Tribune  until  Octo-  Schwartz  but  it  used  the  mate- 
roducin?.  A^rd  of  Drake  University.  ^er  1950,  when  he  was  assigned 
1,000  tons  The  Pulitzer  Prize  for  dis-  ^  ^he  Washington  Bureau  rep-  ^ 


Free  Press  Advocate 


On  Pulitzer  Team 

Achievements  like  this  result 
from  the  operating  arrangement 
he  enjoys  with  Bureau  Chief 
Richard  L.  Wilson,  himself  a 
Pulitzer  Prize  winner  for  dis- 


out  from  under  me”:  commit-  Associates  in  the  Washington  ruiitzer  rrize  winner  lor  ais- 
ISEE,  Fit-  Ues  over  a  period  of  years  had  Bureau  believe  the  6-4,  240-  ^nm^ished  national  reporting, 
a  former  been  delving  into  labor  abuses  pound  new’sman  could  play  a  confers  on  possible 

ee  •od  instances  of  collusion  with  full  60-minute  football  game  to-  stones,  regaraless  of  Tjeat 
id  worked  management  but  until  the  Me-  day.  He  moves  with  the  ease  boundanes.  If  they  agree  the 
wspapers  Clellan  Committee  began  to  and  speed  of  a  welterweight  but  pr^pects  are  inviting,  Mollen- 
the  ca^  leore,  interest  waned,  appropri-  he  confines  his  road  work  to  the  given  a  relatively  free 

Lssocis^  »tions  were  denied,  or  for  other  mileage  of  federal  building  cor-  hand. 

iblic  reU-  reasons  the  issues  were  allowed  ridors  and  the  avenues  that  link  The  prize-winning  newsman 
I®  remain  undetermined.  them  together.  applies  the  principle  of  thor- 
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Clark  Mollenhoff 

oughness  to  all  undertakings.  A 
recent  incident:  When  the  an¬ 
nual  election  of  the  National 
Press  Club  was  nearing,  he  an¬ 
nounced  his  candidacy  for  a 
three-year  term  on  the  Board  of 
Governors.  It  is  an  unwritten 
rule  of  the  Club  that  place  on 
the  Board  is  the  reward  for  ser¬ 
vice  in  lower  echelons.  With  two 
sitting  officers  already  entered 
for  election  to  the  two  vacancies, 
Clark’s  chances  were  conceded 
less  than  good.  When  the  votes 
were  counted,  he  had  topped 
the  ticket.  His  explanation:  “I 
personally  asked  every  active 
member  to  vote  for  me.” 

On  an  earlier  occasion  the  en¬ 
tertainment  committee  needed 
a  man  of  powerful  physique  to 
play  a  role  in  a  skit.  Mr.  Mol¬ 
lenhoff  consented.  He  “fattened” 
the  minor  part  by  writing  and 
vocalizing  a  song  which  set  the 
theme  for  the  show.  He  per¬ 
formed  while  a  colleague  filled 
in  for  him  at  a  Capitol  gather¬ 
ing.  Then  he  dashed  back  to 
the  job. 

Journalistic  Views 

In  1949  he  was  awarded  a 
Nieman  fellowship  at  Harvard 
on  the  basis  of  effective  work 
against  corruption  in  municipal 
government.  Several  times  each 
year,  he  takes  part  in  regular 
panel  discussion  at  the  Ameri¬ 
can  Press  Institute  sessions  at 
Columbia  University,  usually 
preceding  the  q.  and  a.  with  a 
lecture  which  includes  such  ob¬ 
servations  as: 

“It  is  my  opinion  that  much 
of  the  problem  in  our  courts 
can  be  traced  to  superficial  cov¬ 
erage  by  the  press.” 

“Police  patrolmen  must  know 
the  basic  elements  of  crimes  to 
do  their  jobs  properly.  It  should 
not  be  too  much  to  ask  reporters 
to  know  as  much  on  this  score.” 


Relation  of  Help  Wanted  to  Total  Classified  Linage — Netc  York  City 

1953  Through  First  Quarter  1958 

1953  1954  1955  1956  1957  1st  Q.  1958 

All  Classified _ 18,421,368  18,561,530  18,910,305  21,192,095  18,923,791  3,995,911 

Help  Wanted _  7,342,695  5,664,178  7,252,529  9,593,677  7,513,659  1,416,153 

%-Help  Wanted 

of  Total .  39.9%  30.5%  38.4%  45.3%  39.7%  35.4% 

SOURCE:  ADVERTISING  LINAGE  SERVICE 

E&P  wishes  to  acitnowledge,  with 
thanks,  its  obligation  to  the  New 
York  Herald  Tribune  Promotion  De¬ 
partment,  Advertising  Linage  Service, 
New  York  Cify,  and  B.  K.  Davis  & 
Bros.,  tor  providing  the  various  charts 
and  graphs  presented  in  this  Classi¬ 
fied  feature. 


Ad  Trends 

{Continued  from  page  12) 


A  Research  Committee  was 


,  ,  .  ,  ‘Classified’s  acceptance  and 

appointed  during  the  past  year  influence  in  the  sale  of  new  and 
to  develop  a  qualitative  sales  ean  also  be  exploited 

sto^  on  Classified.  j^nd  propounded  through  some 

period  of  many  j-gsearch  on  this  classification, 
years,”  Mr.  Carr  said,  “our  automobile  manufacturer 

papers  have  sold  the  importance  survey  found  that  9  out  of  10 
of  the  Classified  market  on  its  used  car  prospects  referred  to 
bigness,  and  the  fact  that  news-  Classified  columns  of  the 

papers  carry  over  300  million  newspaper  before  buying  a  car. 

Want  Ads  representing  over  >^^{3  captive  audience  has  been 
$661  million  in  revenue  an-  classified’s  over  a  period  of 
nually.  This  revenue  is  larger  niany  years 

than  spot  and  local  TV,  weekly  “Recruitment  advertising  dur- 
magazines,  total  radio  and  out-  ing  ^-fle  past  few  years  when  em- 
door  advertising.  \  es,  this  is  a  pioyment  was  tight,  showed 
very  striking  and  impressive  ggn,e  tendency  to  drift  to  other  Tenney, 
story  and  one  that  indicates  an  media.  Classified  research  can  Milto 
influence  and  climate  that  is  im-  strengthen  the  newspaper  story  ser  of  ] 
portant  to  advertisers.  when  industry  goes  all  out  again 

However,  as  more  and  more  ju  next  decade  in  its  strong 
research  is  being  done  on  BUY-  jjjfl  fgj.  personnel.”  Prior 

ER  MOTIVATION,  it  seems  ’  ' 

that  it  is  not  only  timely,  but 
incumbent  on  us  to  develop  a 
qualitative  story  on  Classified 
now.  It  is  important  that  we 
know  more  about  many  of  our 
classifications,  about  the  read¬ 
ers,  the  ad%’ertisers,  as  well  as 

the  socio-economic  character-  Appointment  of  J.  Kelly  Sisk 
istics  of  the  Classified  market,  as  vicepresident  and  general 
„  „  ,  manager  of  the  Greenville 

More  About  Markets  r.nmnnnv  wns 


“These  predictions  are  im¬ 
portant  because  the  supply  of 
people  to  do  the  work,  and  of 
hours  to  do  it  in,  will  in  fact  be 
so  short  as  to  make  any  pro¬ 
longed  period  of  large  scale  na¬ 
tional  unemployment  highly  im¬ 
probable.  In  fact,  they  indicate 
that  an  active  recruitment  pro- 
grram  by  industry  will  be  neces¬ 
sary  when  industry  is  expand¬ 
ing  to  meet  the  bigger  need  for 
goods  and  sendees  because  of 
our  increased  population.  And 
the  Classified  columns  of  the 
newspapers,  which  have  been 
the  prime  medium  for  recruit¬ 
ment,  will  be  used  again  to  se¬ 
cure  these  people. 

“The  National  Home  Builders 
Association  predicts  that  its  in¬ 
dustry  will  have  to  build  2  mil¬ 
lion  homes  a  year  to  satisfy  the 
demand  of  this  growing  popula¬ 
tion  in  the  next  decade.  Classi¬ 
fied’s  universal  acceptance  and 
influence  in  this  classification 
should  result  in  a  substantially 
increased  volume  of  this  linage. 
Even  the  rental  classifications 
will  have  a  hey-day  as  the  con¬ 
struction  of  new  and  larger 
apartments  will  make  their  own¬ 
ers  more  competitive  for  ten¬ 
ants,  and  the  result  will  be  con¬ 
sistent  and  sometimes  heavy 
schedules  of  advertising  in  the 
rental  classifications. 

Effect  on  Auto  Linage 

“Another  transition  in  the 
automobile  industry  will  be  in 
evidence  again  as  our  popula¬ 
tion  becomes  even  more  mobile, 
with  the  trend  to  suburban  liv¬ 
ing  and  the  shorter  work  week 
allowing  more  time  for  outdoor 
pleasure.  It  is  estimated  by  the 
President’s  committee  that  there 
will  be  over  80  million  cars  on 
the  road  by  1965,  which  will  be 
an  increase  of  34%.  This  indus¬ 
try  is  putting  much  credence  in 
the  prediction  that  10  million 
cars  will  have  to  be  produced 
in  the  60’s  to  satisfy  the  demand 
of  our  growing  population.  More 
families  with  two  and  three  cars 
will  be  a  reality,  and  this  will 
have  the  effect  of  increasing 
the  automobile  linage.” 


William  J.  Gillerlain 


Gillerlain  Joins 
Tenney’s  Staff 

William  J.  Gillerlain,  a  senior 
account  executive  in  the  Paradt 
magazine  advertising  sales  de¬ 
partment,  has  joined  the  maga¬ 
zine’s  publisher-relations  staff 


Sisk  Promoted 
To  GM  Position 


William  F,  Carr 
ANCAM  president 
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PHOTOGRAPHY 

He’s  the  Walt  Whitman 
Of  the  Camera  World 


By  James  L.  Collings 

Harry  Batz  of  the  Hartford 
(Conn.)  Courant  is  the  Walt 
Whitman  of  the  newspaper 
photography  field. 

Some  photographers  also 
write,  some  paint,  some  sculpt, 
but  none  of  these  arts  for 
Harry.  When  he  takes  a  picture, 
he  puts  his  captions  in  verse. 
Sometimes  the  captions  take 
almost  as  much  room  as  the 
pictures. 

How  does  it  read?  Well,  judge 
for  yourself  from  several 
samples.  This  was  his  poetry 
under  a  picture  of  two  old 
friends  meeting  after  many 
years  apart: 

Oh,  time,  a  moment  stay,  we 
•plead. 

At,  in  reunion,  stand  we  here; 

two  friends  of  old. 

Where  are  they  now,  those  hours 
you  took  away. 

And,  sadly,  left  us  with  dim 
memory  alone. 

Ah,  well,  we  shall  with  joy  this 
moment  grasp. 

And  hold  before  fond  gaze  until 
eternity. 

And  this  couplet  went  with  a 
picture  of  a  cannon  silhouetted 
in  the  right  foreground  and  our 
flag  at  half-mast  in  the  left 
background,  in  Memorial  Day 
interpretation : 

Silent,  now,  the  cannon,  rusting; 
ax  our  colors,  half-staffed 
wave 

Mournful  tribute  to  the  loved 
ones  resting  now;  remembered 
brave. 

And  this  about  a  colleague 
who  went  deer-hunting: 

With  boio  and  arrow,  to  the 
forest 

Went  the  hunters,  softly 
sneaking. 

With  camera  ready,  I  was 
handy. 

Eyes  alert,  all  focused,  peeking. 
Fes,  they  went  first  and  I  came 
nex’ 

Clutching  my  trusty  Rolleiflex. 

Stalking  deer  they  were,  and 
hopeful. 

Elation  filled  their  hearts;  they 
sang. 

I  was  brimming,  too,  with 
fervor; 

I  was  going  to  shoot  the  twang. 
Fea,  they  went  first  and  I  came 
n«x’ 

Clutehing  my  trusty  Rolleiflex. 

^hen  the  deer  stepped  out, 
9uite  wary, 

editor  at  PUBLISHER 


They  would  raise  their  bows — 
and  swssssss; 

That’s  when  I  would  click  the 
shutter; 

Had  it  figured  . .  .  couldn’t  miss. 
Yes,  they  went  first  and  I  came 
nex’ 

Clutching  my  trusty  Rolleiflex. 

Hunters,  arrows,  pretty  target. 
All  in  range  of  camera  view. 
But  fate  was  cruel,  I  cry,  in 
ending — 

All  I  got  was  Asian  flu. 

Yes,  they  went  first  and  I  came 
nex’ 

Clutching  my - Rolleiflex. 

If  someone  else  can  get  in  the 
act. 

These  are  a  feiv  items  about 
Mr.  Batz,  in  fact: 

He’s  S6,  married,  the  father  of 
three. 

Whose  prize'winning  pictures 
are  a  delight  to  see. 

*  m  * 

Perilous  Pursuit 

Ted  Kell  of  the  New  York 
Herald  Tribune  has  made  many 
aerial  pictures  through  the 
years.  His  flights  have  been 
reasonably  smooth  and  produc¬ 
tive. 

Last  week  he  wasn’t  so  lucky. 
While  flying  over  Long  Island 
Sound  to  photograph  yacht  race 
trials,  his  Piper  Cub  plane, 
piloted  by  24-year-old  Dick 
Hubschman,  sheered  off  five  feet 
of  an  auxiliary  yawl’s  50-foot 
mast  and  sank  immediately 
when  the  pilot  put  it  down. 

Ted  explained  that  one  of  the 
plane’s  pontoons  had  probably 
been  knocked  out  of  position, 
thus  causing  it  to  go  under. 
Joe  Vadala,  an  NBC  newsreel 
cameraman  also  covering  the 
trials,  got  a  shot  of  Ted  in  the 
water,  then  rescued  him  and  the 
pilot. 

The  Trib  photographer  sus¬ 
tained  an  injured  shoulder, 
lacerations  of  the  right  leg  and 
two  small  head  cuts.  “I  shook 
for  four  hours  afterwards,”  he 
said. 

On  the  brighter  side,  Ted  has 
just  been  elected  president  of 
the  New  York  Press  Photog¬ 
raphers  Association. 

*  •  4t 

Photographic  Law 

You’ve  no  doubt  been  in  situ¬ 
ations  where  you  wonder  what 
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OBJECTION  sustained!  Nat  Wol- 
ensky,  left,  objected  to  the  pres¬ 
ence  of  J.  B.  Collins,  Chattanooga 
(Tenn.)  News-Free  Press  reporter, 
when  federal  agents  made  a  sur¬ 
prise  raid  on  his  restaurant.  "This 
is  not  a  public  place,"  he  shouted. 
"You  are  under  arrest,"  said  a  tax 
agent.  "Well,  that's  different," 
said  Mr.  Wolensky. 


the  law  is  concerning  pictures 
you’ve  made. 

A  book  that  can  straighten 
you  out  on  such  matters  has 
been  written  by  two  specialists 
in  photographic  law:  George 
Chernoff  and  Hershel  Sarbin. 
Their  book  is  “Photography  and 
the  Law”  (Amphoto;  $1.95). 

This  will  give  you  an  idea  of 
how  they  handle  their  q’s  and 
a’s. 

Q.  I  am  starting  out  as  a 
candid  photographer.  If  the  pic¬ 
tures  I  take  at  a  wedding  do  not 
turn  out  well,  can  I  be  sued  by 
the  people  who  engaged  me  to 
take  the  pictures? 

A.  If  you  identify  yourself  as 
a  professional  photographer, 
competent  to  take  pictures  of  a 
wedding  and  you  fall  down  on 
the  job,  then  you  can  be  sued 
and  held  liable  unless  you  can 
show  you  were  not  at  fault. 


Reporter’s 
Deal  Ousts 
Soviet  Agent 

Washington 

Charles  Beaumet,  25-year-old 
trade  paper  reporter  who  started 
out  to  get  a  story  on  how  stock¬ 
ings  are  made  in  Russia,  wound 
up  as  a  greatly  bewildered  prin¬ 
cipal  in  an  international  inci¬ 
dent  that  caused  a  Soviet  Em¬ 
bassy  aide  to  be  sent  back  to 
Moscow. 

Nikolai  1.  Kurochkin,  third 
secretary  at  the  Embassy,  tried 
to  purchase  secret  military  docu¬ 
ments,  the  State  Department 
charges.  Kurochkin  had  devel¬ 
oped  a  casual  friendship  into  a 
working  arrangement  under 
which  Beaumet  was  paid  for 
supplying  handouts  and  papers 
from  the  public  files  in  the  Pen¬ 
tagon  press  room.  Over  a  period 
of  months  he  received  less  than 
$450  for  this  service,  lost  a  job 
he  had  obtained  on  the  staff  of 
the  National  Guardsman,  but 
has  as  his  consolation  the  fact 
that  the  publication  separated 
him  for  poor  judgment  only,  and 
the  Department  of  Justice  says 
he  violated  no  law. 

The  young  reporter  for  a  tex¬ 
tile  publication  went  to  the  Rus¬ 
sian  Embassy  to  seek  a  story 
on  stocking  manufacture  in  the 
USSR.  He  met  Kurochkin  and  in 
the  course  of  their  conversation 
worked  out  a  free-lance  service 
to  the  embassy  aide  under  which 
Beaumet  delivered  copies  of  25 
unclassified  military  publica¬ 
tions,  fresh  from  the  racks  at 
the  Pentagon.  When  Kurochkin 
attempted  to  expand  the  cover¬ 
age  to  include  classified  matter, 
Beaumet  went  to  the  FBI  and 
told  his  story.  He  then  regis¬ 
tered  as  a  “foreign  principal” 
with  the  embassy  aide  as  his 
boss.  No  confidential  matter 
passed. 


Confidential 


•  Appraisals 


•  Negotiations 


Financing 


of 


Newspaper,  Radio  &  Television  Properties 

BLACKBURN  &  COMPANY 

Watkiagfea,  0.  C.  AHaiiia  CMcogo 

JAMES  W.  BLACKBURN  STANLEY  WHITAKER  H.  W.  CASSILL 

JACK  V.  HARVEY  CLIFFORD  B.  MARSHALL  WILXXAM  B.  RYAN 

WashinKton  Building  Heaicy  Building  tlS  N.  Michigan  Ava. 

STerling  3-4841  J.Aciuon  9-1576  Financial  6-6460 


71 


AFA 

(Continued  from  page  11) 


told  in  a  way  which  does  not 
mislead. 

“As  a  starter  on  this  program 
I  suggest  that  you  give  the  full¬ 
est  assistance  to  the  Commis¬ 
sion’s  efforts  to  acquaint  the 
public  with  the  truth  about  two 
widespread  and  dangerous  forms 
of  advertising.  These  practices 
are  not  only  undermining  public 
faith  in  all  advertising,  but  they 
are  diverting  trade  from  repu¬ 
table  merchants  by  putting  a  i 
black  market  profit  on  decep¬ 
tion,  with  ‘bargain’-happy  suck-  | 
ers  footing  the  bill.  I  refer  to 
fictitious  pricing  and  bait  ad¬ 
vertising. 

“Available  to  you  are  copies 
of  news  releases,  complaints, 
and  orders.  The  information  in 
these  spells  out  the  elements  of 
bait  advertising,  the  switch, 
false  official  endorsement,  ‘free 
goods’,  the  ‘genuine’  diamond, 
the  ‘regular  price’,  ‘former 
value’,  .•’»'d  the  ‘formerly  sold 
at’  bargains.” 

I.iisker  and  Harn  Honored 

Two  deceased  leaders  in  the 
advertising  industry  were  added 
to  the  AFA’s  Advertising  Hall 
of  Fame,  which  now  includes  30 
men.  They  are  Albert  D.  Lasker, 
who  died  in  1952,  and  Orlando 
Clinton  Ham,  who  died  in  1955. 

Lasker,  described  as  “adver¬ 
tising  agency  giant  and  philan¬ 
thropist,”  started  his  career  in 
1910  with  Lord  &  Thomas  in 
Chicago  and  “built  it  to  colossal 
size.”  Said  the  AFA  citation, 
“Mr.  Lasker  brought  startling 
innovations  into  agency  man¬ 
agement  as  well  as  into  adver¬ 
tising  itself.  He  was  widely 
copied.  His  impress  upon  our 
industry  was  sharp  and  lasting.” 

Mr.  Ham,  “newspaperman, 
advertiser,  builder  of  organized 
advertising,  statesman,”  was 
one  of  the  founding  fathers  of 
the  Audit  Bureau  of  Circula¬ 
tions,  serving  as  its  president 
from  1920  to  1927  and  manag¬ 
ing  director  from  1927  to  1939. 

The  citation  lauded  him  “for 
his  great  contribution  to  the 
growth  and  solid  character  of 
advertising  through  his  leader¬ 
ship  of  the  ABC.  .  .  .  More  than 
any  other  one  man  he  was  re¬ 
sponsible  for  the  birth  and  suc¬ 
cessful  growth  of  this  bureau 
which  revolutionized  American 
advertising  and  has  been  copied 
around  the  world.” 

Robert  M.  Feemster,  chair¬ 
man  of  the  executive  committee 
of  the  Wall  Street  Journal,  was 
re-elected  chairman  of  the 
AFA’s  board  of  directors.  Others 
re-elected  were  Vice-Chairman 


James  S.  Fish,  vicepresident 
and  director  of  advertising,  Gen¬ 
eral  Mills,  Inc.,  Minneapolis,  and 
President  and  General  Manager 
C.  James  Proud,  New  York  City. 

David  H.  Kutner,  merchandis¬ 
ing  manager,  Motorola,  Inc., 
Chicago,  was  elected  treasurer, 
and  Miss  Ruth  M.  Volckmann, 
office  manager.  Sawyer,  Fer¬ 
guson,  Walker  Co.,  New  York, 
was  named  secretary. 

Four  vicepresidents  were 
elected:  Bonnie  Dewes,  D’Arcy 
Advertising  Co.,  St.  Louis, 
chairman  of  the  Council  on 
Women’s  Advertising  Clubs; 


George  W.  Head,  National  Cash 
Register  Co.,  Dayton,  Ohio, 
chairman  of  the  Council  on  Ad¬ 
vertising  Clubs;  Philip  E.  Nut¬ 
ting,  Holiday  Magazine,  Boston, 
and  Robert  Roth,  Radio  Station 
KONO,  San  Antonio,  Texas. 

A  session  devoted  to  educa¬ 
tion  for  the  advertising  busi¬ 
ness  heard  a  progress  report  on 
the  newly  formed  Advertising 
Education  Foundation.  The  fact 
that  only  39  accredited  schools 
offer  majors  in  advertising  was 
mentioned  as  an  incentive  to 
creating  an  American  Academy 
of  Advertising. 


classified  section 

Benefit  from  our  Vast  Newspofier  Audience 


A\>OUNCEMENTS 


,\eicspaper  Brokers 


IT’S  NOT  the  down  payment  that 
buyi  the  newspaper — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 

selling.  _  _ 

Li£N  FdGHNmt  AGENOY 

I  Box  192  Mt.  Pleasant,  ^ich^ 

1  CALIFOIINIA  weekly  newspapers  show 
i  the  greatest  growth  factor  in  the  na¬ 
tion.  We  have  exclusive  listings  on  a 
number  of  the  better  ones.  Gabbert  & 
Hancock,  Associates,  3709  Arlington 

Ave.,  Riverside.  California. _ 

!  WE  HANDLE  only  proven  properties  In 
:  flourishing  mid-west.  Herman  Koch, 
I  2923  Virginia  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Establi^ed  1914.  Newspapers  bought 
and  sold  without  publicity. 
NOW:  SEVERAL  GOOD  listings  in 
Southern  tier  states  .  .  .  both  large 
and  small  weeklies.  NEWSPAPER 
SERVICE  COMPANY.  601  Georgia 
Savings  Bank  Bldg.,  Atlanta,  Ga. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Loe  Angeles  66, 
Calif.  Day  or  Nite  Phone:  EX  1-5238. 
★■ir^WND“  Investments  in  selected 
Publication  Properties.  Stypes,  Roun¬ 
tree  &  Co..  62.5  Market  St.,  San  Fran¬ 
cisco  a,  California. 


ANNOUNCEMENTS 


Publications  For  Sale 


MID-WEST  daily  grossing  $57,000  in 
field  good  for  more  than  double.  Real 
deal  for  hustling  organizer.  About 
$13,000  down  handles:  write  fully  to 
The  DIAL  Agency,  15  Waverly,  De¬ 
troit  3,  Mich. 


EXCLUSIVE  WEEKLY.  ST.  LOUIS 
vicinity,  $22,500,  half  cash,  excellent 
plant :  printer  and  wife  can  net  $8,000 
to  $9,000  annually.  Bailey- Krehbiel, 
Box  88,  Norton,  Ks. 


FHTEEN  MILLION  PEOPLE  within 
50  miles  radius,  this  40-year-old  New 
York  State  weekly  prints  a  minimum 
of  24  pages,  up  to  48.  Three  to  4 
pages  of  Classified.  Grossing  $57,000, 
22%  net.  Potential  easily  $100,000. 
Advertising  $30,000,  Jobwork  $20,000, 
Subscriptions  $7,000.  Town  of  5,300, 
county  300.000.  Suitable  terms  with  as 
little  as  $200  month.  Loyal  crew.  Old 
age  demands  retirement.  May  Broth¬ 
ers,  Binghamton,  New  York. 

OHIO  weekly  grossing  $30,000  plus, 
nets  working  owner  $13,000.  Nice 
property!  $15,000  down  handles.  The 
DIAL  Agency,  15  Waverly,  Detroit  3, 
Mich. 


CONFtDramAL  INFORMATION 
Daily  New^^per  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 


SALES-PURCHASBS  handled  with  dis¬ 
cretion.  Write  Publishers  Service,  P.O. 
Box  3132.  Greensboro,  N.  C. _ 


THE  DIAI-  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
16  Waverly,  Detroit.  Mich.  TO.  5-5864. 


ANNOUNCEMENTS 


Publications  Wanted 


GROWTH  POTENTIAL 

IF  YOU  want  to  sell  a  weekly  ot 
small  daily  with  real  potential  a 
growing  community,  then  write  fuUj, 
in  confidence,  to  qualified  businessei. 
perienced  newsman.  Box  2620,  Ediur 
A  Publisher. 


Business  Opportunities 


COMUINA'nON  AD-NEWSMAN,  jm- 
fer  one  with  wife  well  qualified  to 
help,  to  take  full  charge  well  estab¬ 
lish^  weekly  in  unusually  fine  Georpi 
town,  in  heart  of  large,  rich  and  gro*. 
ing  community.  Will  sell  one-third  is. 
terest  for  just  enough  cash  (two  or 
three  hundred  <lollars)  to  evidence  i«b. 
chaser's  confidence  in  his  ability  to 
handle  and  develop  paper.  Car,  use  of 
camera  essential.  No  back  shop  work, 
but  must  get  tut  interesting,  mechaii- 
rally  attractive  paper.  8  pages  moot 
weeks.  Ad  rate  is  much  higher  tliu 
national  average.  Please  send  refer¬ 
ences  end  resume  of  work  for  loot 
five  years.  Box  2613,  Editor  &  Pob- 
ii.»her.  _ 


GERMANY 

Adverti:-e  in  German  Media  Reaching 
Importers  Throughout  the  World 
For  details  of  the  many  Ge^an  Tech¬ 
nical  Journals  in  which  British  Rrna 
can  advantageously  advertise  ask  for 
our 

OVERSEAS  PRESS  ANNUAL-$2 
Write  to: 

Publishing  &  Distributing  Co.  Ltd., 
177,  Regent  Street,  London,  WJ. 


NEWSPAPER  SERVICES 


Srndicates-Features 


LITTLE  CHIEF  end  many  hajw 
braves  make  heap  good  cotnie  otiip. 
Write  Box  2103,  Editor  &  PuWilhcr 


Roller  Grinding 


GEO.  C.  LOVBHjOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

East  Orange,  N.  J. 

Tel.  OR.  5-3344  MUrdock  6-S209 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC 
65-59  Frankfort  Street 
New  York  38,  N.  Y. 
BArcIay  7-9778 


ISetrsparter  Appraisers 


NEWSPAPER  VALUA-nONS 
Tax  and  all  other  purposes 
Over  145  valuations  made 
Dailies  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N. 


Publications  For  Sale 


FULLY  EQUIPPED  SOUTHEAST 
Weekly.  Well  Established  business.  Will 
sell  first  fair  offer. 

Sumter  County  Journal 
York,  Alabama 


SUBURBAN  WEEKLY  $14,000  down. 
Well-equipped  plant  including  Ludlow, 
Intertype,  Heidelberg,  etc.  Grossing 
$65,000.  Illness  forces  bargain  price 
of  $46,500.  Top  community,  college, 
recreation  and  plenty  of  employment 
opportunities.  Hurry  for  this  outstand¬ 
ing  buy.  Present  owner  has  doubled 
gross  in  past  three  years.  J.  A.  Snyder, 
12163  W.  Washington  Blvd.,  Los  An¬ 
geles  66,  California. 


IF  you  have  been  considering  the  pur¬ 
chase  of  a  western  weekly  or  daily 
anywhere  in  the  United  States  see  us 
first!  We  offer  an  outstanding  list  of 
profitable  properties  in  every  price  and 
gross  class. 

JACK  L.  STOLL  &  ASSOCTATES 

Newspaper  Brokers  1 

6381  Hollywood  Blvd.,  | 

Hollywood  28,  California  I 

Publications  Wanted  : 

i  AM  SEEKING  plant-less  weekly  in  ! 
I  $5,000-$1 5,000  category  in  Chart  Area  i 
j  2.  In  reply  state  circulation.  Prefer  | 
I  Jersey.  Box  2535,  Editor  &  Publisher,  , 


BUYERS  ARE  MULTIPLYING  , 

I 

EXPERIENCED  newsp.ipermen  with  i 
$20,000  to  $75,000  in  cash  are  asking  ! 
us  to  find  properties  for  them.  If  you 
are  considering  a  sale,  right  now  may 
be  the  right  time. 

SMALL  dailies,  or  good  weeklies  with 
over  2.600  circul.ation  are  in  particular 
demand.  We  specialize  in  properties 
grossing  above  $60,000. 

WRITE  in  confidence.  We  will  go  to 
work  for  you. 

ALLEN  KANDER  &  COMPANY 
1625  Eye  Street  N.  W. 

Washington  6,  D.  C. 


SO.  CAL.  DAILY,  fast  growing  area, 
well  equipped:  opportunity.  M^innis, 
broker.  Box  659,  iji  Jolla,  Cktlif. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  witb 
order'  4  finis$  @  50e  per  line  eje> 
insertion;  3  times  <S  55c;  2  ®  nwl 
1  @  65c.  Add  20c  for  Box  SenW 
JOB  APPLICANTS  may  have  a  supsh 
of  printed  employment  application  fo^ 
by  sending  self-addressed  6c  staopel 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATI^- 
4  times  @  95c  per  line  each  insert*. 
3  times  @  Sl.CiO;  2  times  @ 

1  ®  $1.10.  3  line  minimum.  Add  2K 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  P-"- 

Count  30  units  per  line,  no  abbreviafiom 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  e 
Publisher  reserves  the  right  to  edit  eh 
copy. 


DISPLAY  RATES 


QUALIFIED  MANAGER-Editor  with 
excellent  and  successful  background 
seeks  lease-option  small  daily  or  weekly 
in  West  or  Far  West.  Please  submit 
first  letter  gross-net  ‘SO-’Sl;  lease 
terms.  Replies  confidential.  Box  2502, 
Eklitor  and  Publisher. 


52 

Tines 

$330 

190 

110 

66 

40 


Editor  &  Publisher 

1700  Tiinos  Tower  N.  Y.  36.  N.  T. 
Phone  BRyont  9-3052 


Agate 

1 

6 

13 

26 

Lines 

Time 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

282 

290 

240 

228 

210 

141 

165 

140 

128 

123 

70 

105 

95 

84 

72 

35 

62 

54 

48 

45 
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newspaper  services 


Press  Engineer* 


UPECO,  INC. 

SPBCSALIZING  IN  DUPLEX 

and  other  flatbed  webs. 

WI  MOVE  AND  ERECT  ANYWHERE 

Bax  356,  Lyndhurst,  N.  J. 
PHONE  GENEVA  8.3744 

machinery  and  SUPPLIES 

Composing  Room 

IBB  NATION’S  NEWSPAPER  FORMS 
n4I  on  L  &  B.  Heavy  Duty  Newainper 
Tntles— $84.60  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Qi^ny.  113  West  Market  Street. 
Bkin,  North  Carolina. 

ONE  Font  8  pt.  Intertype  #1  with 
lite  italic. 

POUR  Font  8  pt.  ReKal  #2  with 
bold 

NDfE  Font  B’/4  pt.  Repal  HI  with 
bold 

ONE  Font  S%  pt.  Repal  with 
italic. 

Box  2605,  Editor  &  Publisher 

Newsprint 

NEWSPRINT  —  All  Sixes. 
BEHRENS  PULP  &  PAPER  CO. 

70  E.  45  St.,  N.  Y..  N.  Y. 

NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

«  W.  46  St.  N.Y.  36.  JU  2.4880;  2.5178 

Press  Room 


GOSS  ANTI-FRICTION  PRESS 

I  Units.  Four  Color  Deck.  6  Cline 
Reels.  Cast-Iron  Substructure.  Motor 
drire  for  each  Unit.  Double  folders 
with  double  upper  formers  and  Bay 
Window”.  1938  Model.  45,000  per  hour. 
a  int"  cut-off.  Now  available. 

GEORGE  C.  OXFORD 


machinery  and  SUPPLIES 


Prens  Room 


AVAILABLE  IMMEDIATELY 
and  priced  for  quick  disposition. 

7  UNIT  GOSS— 223/4" 

Hlsb  Speed-Low  Constructed  Arch  Type 
Units,  Double  Folder  with  Balloon  For¬ 
mers  and  C-H  Conveyor.  Cline  3  Arm 
Reels  and  Tensions,  Trackage  and 
Turntables. 

Located:  DETROIT  FREE  PRESS. 

6  UNIT  scon— 23-9/16" 

2  Double  Folders  with  C-H  Conveyors, 

2  AC  Drives.  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located:  KNOXVILLE  (TENN.) 

JOURNAL 

6  UNIT  SCOTT— 223/4" 

Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  R^ls  and 
Automatic  Tensions.  Trackage  and 
'^mtables. 

COMPLETE  STEREO-7  ton  Kemp  Pot, 
Doid>le  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router,  Stahl  Master. 
Located:  DETROIT 

3  UNIT  HOE— 223/4" 

Steel  Cylinder-Roller  Bearing  Units. 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions.  AC  Drive 
Located:  PERTH  AMBOY  (N.  J.) 
NEWS 

3  UNIT  scon— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (Va.)  STAR 

Goss  Quad  Straiqhtlino — 2l*/2" 
16/32  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS.  VA. 

BEN  SHULMAN  ASSOCIATES 

60  E  42  St.  N.  Y.  17— OX  7-4590 

GOSS— 3  units ;  double  folder:  Serial 
1257:  22%"  cut  off:  balloon  formers: 
complete  AC  drive  and  electrical  equip¬ 
ment;  Substructure;  $29,000.  Citizen- 
News.  Hollywood,  California. 


pSED  #1  Miehle  automatic  cylinder 
w/cros.s  feeder,  standard  ddivery, 
wnplete  with  two  sets  rollers,  two 
™rs,  plus  gas  burner,  DC  motor. 
Good  price.  Contact  Jowers,  Green- 
jood  6-0257,  or  715  Corcoran  Avenue. 
S»au  Crux.  California. _ 

DUPLEX  TUBULARS 

I#  PAGE — 2  to  1 — V2  and  %  Folder 
*«sted:  SPRINGFIELD,  ll.T., 

16  PAGE— — 1  to  1 _  _ 

Located:  KKARNUY.  NKB. 

ben  SHULMAN  ASSOCIATES 

W  B.  42  St.  N.  Y.  17— OX  7-4590 

158  FDOT  Jeffrey  paper  roll  conveyor- 
width  20H".  pitch  26',  2—15  HP  AC 
Botors. 

HILL-Curtis  Trim-O-Saw 
hoe  Tail  Cutter  21Vi" 
hoe  Magazine  Press — 32  pages — 
Woioct  11"  X  15%" 

APEX  PRINTING  MACHINERY 
CO..  INC. 

210  Elizabeth  St. 

New  York  12 

_ _ Worth  6-0070 _ 

$15,000  BUYS 
48  Pg.  Hoe  Press 

"~VE  and  starting  motors,  control 
wuiel,  pair  of  folders,  conveyor.  Avail- 
“w  immediately.  Contact  Philip  H. 

Iggng.  Dispatch.  York.  Pa. _ 

SNGLE  WIDTH  4-deck  Goss  of  32 
capacity,  23  9/16ths  cut-off  in- 
upperformer,  portable  color 
drive  and  control  panel.  An 
"“mllent  printer.  May  be  seen  in  daily 
aJJ^bon.  Available  late  this  year, 
p™*®  at  $36,000.  Beckley  Newspapers, 
““Uey.  West  Virginia. 

Editor  &  publisher  i 


PRESSES  FOR  SALE 

DUPLEX  Metropolitan  Newspaper  Unit 
Type  64  page  Rotary  Press.  4  Units 
and  1  double  folder,  21%*'  cut  off. 
Available  with  Pony  Aut<^ate,  3  ton 
gas  pot,  and  35  dia.oes,  conveyor  for 
overhead  paper  loading  and  t>aper 
conveyor. 


MACHINERY  and  SUPPLIE.** 


Press  Room 


PRESSES  FOR  SALE 

DUPLEX  4  unit  Double  Width  Arch 
Type  Newspaper  Press  No.  N366  with 
Double  Folder,  A.  C.  Motor  and  drive 
with  Standby  Motor.  Roll  stands  with 
Power  RoU  Lift,  22%"  cut  off. 

AVAILABLE  early  1959  with  1  Pony 
Autoplate  and  Pneumatic  Pump  Vac¬ 
uum  Back  and  Water  Cooled  Arch. 
1  Kemp  6  ton  gas  fired  Metal  Pot,  68 
chases. 

MAY  be  seen  in  operation  by  appoint¬ 
ment. 

RICHARDSON  SOVDE  CO.. 
INC. 

700  South  4th  Street 
Minneai>olis  15,  Minnesota 
FEderal  5-1115 

GOSS  octuple  22%  cutoff  4  HSLC  units 
&  folder,  end  roll  feed  AC  drive.  DU¬ 
PLEX  16  page  Tubular,  2/1  model 
color,  AC  drive.  Inquire  John  Griffiths 
Co.,  Inc.,  415  Lexington  Ave.,  New 
York  17. 


AVAILABLE  NOW 


DUPLEX  TUBULARS 

16-PAGE.  2  to  1.  No.  226,  22»i"  cut¬ 
off,  30  H.P.  GE  drive,  portable  ink 
fountain,  metal  pot  and  pump,  com¬ 
plete  stero. 

24-PAGE,  2  to  1,  No.  254,  22% "  cut¬ 
off,  60  H.P.  GE  drive,  balloon  former. 
2  portable  ink  fountains,  metal  pot  and 
pump,  complete  stero. 

Located:  POMONA  (CALIF.)  PROG- 
KESSS  BULLETIN. 

WIL'j  dismantle,  truck  with  our  own 
equipment  and  erect  complete  in  your 
plant. 


CLINE- WESTINGHOUSE  press  drive: 
100  H.P.  main  motor,  10  H.P.  inching 
motor.  1160  RPM,  3  Phase,  60  Cycle. 
440  Volts,  Control  Panel  and  Grids. 


CUTLER-HAMMER  newspaper  ron- 
''eyors :  Std.  Duty,  6-wire  with  % 
H.P.  clearing  motor.  1  to  66  pages’. 


HOB  24  page  Rotary  Press.  3  deck 
single  width,  21%"  cut  off.  A.C. 
Motors,  controls  and  stations,  Electric 
Paper  Hoist  attached.  21  chases,  Hoe 
mat  roller,  Hoe  3600  furnace  (electric). 
Hand  box.  Pump.  Hoe  tail  cutter.  Hoe 
curved  plate  shaver,  and  Hoe  finishing 
block.  Also  drip  color  ink  fountains. 

THESE  machines  want  a  new  home. 
Priced  for  quick  sale.  Can  be  run 
and  are  available  immediatriy.  Don’t 
wait,  contact  us  now. 

RICHARDSON  SOVDE  CO.. 
INC. 

700  South  4th  Street 
Minneapolis  16,  Minnesota 
FEderal  6-1115 

8  PAGE  FLATBED  PRESSES 

DUPLEX,  Model  E 
Located:  MONONOAHELA.  PA. 

3  DUPLEX.  Model  AB 
Located:  SANFOKP,  N.  C, 
SUFFERN,  N.  Y. 
WOODLAND.  CALIF. 

G03S  COMET 
Located;  DONORA.  PA. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4590 
for  June  14,  1958 


LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Saticoy  St.  PRES.S 

f^un  Valley.  Calif.  ERECTORS 

POplar  5-0610 

PRESS  MOTOR  DRIVES  of  26.  40. 
50,  60,  76.  100.  150  H.P.  A.  C._  George 
C.  Oxford.  Box  908,  Boise.  Idaho. 

BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Presses  (1937-1932) 

2 — DOUBLE  Sextuple  Preoses 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Roller  Bearing 
Units  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 

3  Arm  Reels  with  Automatic  Tensions, 
Portable  Color  Fountains. 

PRICEa)  FOR  QOTCK  SALE 
ONE  YEAR  FOR  REMOVAL 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St. _ N.  Y.  17— OX  7-4590 

6-UNlT  GO.SS  ROTARY 
Serial  No.  1305 

4  UNITS  on  floor  with  2  Units  super¬ 
imposed  for  R.O.P.  color.  3  units  have 
color  cylinders.  23-9/16"  cut-off.  Two 
double  folders,  A.C.  drive  available. 
Mechanical  condition  above  average. 
Available  now. 

Inland  Newspaper  Supply  Co. 

422  West  8th,  Kansas  City  5.  Mo. 


_ Stereotype _ 

Goss  and  Hoe  Carved  Plate  Routers, 
all  Cut-Off  Lengths.  Available  now. 
Gmrge  C.  Oxford,  Box  903,  Boise, 
Idaho. 


MACHINERY  and  SUPPUES 


CURVED  PLATE  Casting  ^uipment 
and  all  sixe  metal  pots  with  metol 
pumps.  What  are  your  needs.  George  C. 
Oxford,  Box  903,  Boise,  Idaho. 

_ Wanted  to  Buy _ _ 

NEWSPAPER  PRESSES 
COMPLETE  PIjANTS 
MAT  ROLLERS 
STEREO  BQXHPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y,  17  OXford  7-4690 
WANTED:  SrPage  Duplex  ot  Gobs 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works, 

323  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Caah.  Complete  Planto, 
also  Individual  Machines  and  Equii^ 

ment — anywhere  in  U.S.A.  _ _ 

PRINTCRAFT  KEPRESBaTTATTVES 
277  Broadway.  New  York  7,  N.  Y. 
GOSS  or  DUPLEX  flatbed.  Ludlows. 
Linos,  Plants,  Tompidne  Equipment 
Co.,  712  S.  Clark,  Chicago  5,  Ill. 

LUDLOWS,  Unoe.  Intertypes,  mats. 

MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  C^rt,  Chicago  5,  PI. 

WANTED 

HEAVY  DUTY  MAT  ROUTERS 
60,  60.  or  75  HP  TWO-MOTOR  PRESS 
DRIVES  WITH  CONTROL  PANEL. 

This  equipment  is  needed  immediately 
for  RoU^  press  installations  we  are 

making,  (ill  or  write _ _ 

INLAND  NEWSPAPER  SUPPLY 
COMPANY 

422  West  8th,  Kansas  CSty  6.  Mo. 
_ Phone;  Harrison  1-6365 _ 

Newspaper  Presses,  Linotypes 
Ludlows,  Elrods,  Mats 
^mplete  Plants 

GENERAL  PRINTING  EQUIPMENT 
5708  N.W.  2nd  A^e.,  Miami  37,  Fla. 

PONY  AUTOPLATE  with  vacuum 
back  for  23  9/16th  cut-off.  Must  be 
in  good  workable  condition.  Please 
quote  price.  Beckley  Newspapers, 
Beckley.  West  Virginia. _ 

INTERESTED  IN  BUYING  No.  5  lino- 
type,  serial  65,000  or  over.  W.  E. 
Horner.  Sanford.  N.  C.,  Herald. 

WANTED,  Good  used  molding  machine 
Direct  pressure,  preferred, 
(intact  D.  H.  Lawson. 
Southern  Ckdorprint  Corp. 

7108  Virginia  Ave. 

_ Newport  News,  Virginia. _ 

WANTED 

HEAVY  DUTY  MAT  ROLLERS 
50.  60.  or  75  HP  TWO-MOTOR  PRESS 
DRIVES  WITH  CONTROL  PANEL. 
This  equipment  is  needed  immediately 
for  Rotai^  press  installations  we  are 
making.  (5all  or  write 

INLAND  NEWSPAPER  SUPPLY 
(XIMPANY 

422  West  8th  Kansas  City  5,  Mo. 

Phone;  Harrison  1-5365 

_ HELP  WANTED _ 

_ Administrative 

RARE  CHAN(3E  for  top  fllAt  man¬ 
ager  with  ad  record  for  California 
daily.  MuM  have  fine  references.  Can 
buy  in  on  proving  worth.  Box  2427, 
Editor  St  Publisher. _ 

Present  Opportunity  .  .  . 
Unlimited  Future 

WE  need  a  thoroughly  competent  Gen¬ 
eral  Manager  for  our  Chart  Area  2, 
10,000  daily. 

HE  must  be  soundly  grounded  in  all 
phases  of  the  business. 

NO  miracle  man,  but  someone  who  has 
brains,  ambition  and  know-how  for 
basic  building  on  a  long  term  basis. 

PREFERENTIAL  consideration  if  he 
brings  the  background  and  fighting 
spirit  of  competition  with  him. 

WE’LL  pay  interc:ting  money  to  the 
man  who  convinces  us  that  he’s  the 
'  one  who  can  deliver. 

ALL  details  first  letter  please.  Box 
I  2637,  Editor  &  Publisher. 


I 


HELP  WANTED 


Circulation 


HELP  WANTED 


Display  Advertising 


HELP  WANTED 


Editorial 


HELP  WANTED 


CIRCULATION  MANAGER 


wanted  for  small  dmly.  Elxperience 
necessary.  Good  proposition  for  rigiit 
man.  Chart  Area  4.  Box  2406,  Editor 
A  Publisher.  _ 


SALESMAN 


CIRCUIATION  MANAGER  wanted 
for  daily  and  Sunday  in  the  area 
100, OM  circulation.  Situation  non¬ 
competitive  but  we  do  not  want  a 
non-producer.  All  replies  confidential. 

2516,  Editor  &  Publisher, 


WE  HAVE  a  vacancy  for  a  top  sales¬ 
man  with  the  ability  and  drive  to  con- 
Quer  the  chailense  presented  by  a  new, 
competitive  market  adjacent  to  that 
now  covered  by  our  staff. 


CIRCULATION 
PROMOTION  SUPERVISOR 


THE  successful  applicant  must  fit  into 
a  fast  moving,  progressive,  six-day, 
evening  newspaper  with  over  25,000 
circulation,  located  on  Lake  Erie,  in 
the  fastest  growing  area  of  Northern 
Ohio. 


CAPABLE  DHBK  MAN  able  to  handle 
local  and  telegraph  job.  F^ve  day,  40- 
hour  week.  Write  complete  details,  ex¬ 
perience,  references.  Managing  Elditor, 

The  News,  Port  Arthur,  Texas. _ 

EDITOR-ASSISTANT  EDITOR  for 
Great  Lakes  boating  magazine.  Must 
know  boats.  Write  Box  2600,  Eklitor 
&  Publisher. 


GENERAL  REPORTER  for  16,000  class 
New  York  afternoon  daily.  Job  open 
now.  Mail  qualifications,  including  ed¬ 
ucation,  experience,  draft  status,  sal¬ 
ary  reqjired.  Box  2629,  Editor  & 
Publisher, 


PEIRMANENT  UNOTYPE  MACHIN. 
1ST  job  open.  Daily  afternoon  newi- 
paper  eight  machines,  with  one  Tele- 
typesetter.  Need  experienced  nun. 
Times  Herald,  Middletown,  New  York! 


WANTED  —  Foreman  for  Mominj, 
Evening,  Sunday  50,000  circulation. 
Good  color  man,  real  leadership  n- 
quired.  Box  2627,  Editor  &  Putdisher. 


ONE  of  the  Nation’s  leading  east¬ 
ern  newspapers,  situated  in  Chart 
Area  2,  is  creating  a  new  position 
for  a  carrier  promotion  man  with 
creative  ability  and  a  good  knowl¬ 
edge  of  home  delivery,  who  can 
plan  a  thorough  carrier  program. 
He  must  be  able  to  work  well 
with  other  people.  Starting  salary 
$6000.  The  opportunity  for  ad¬ 
vancement  is  plentiful.  Send  a 
complete  resume  as  soon  as  possi¬ 
ble  with  samples  that  will  be  re¬ 
turned  if  requested.  Box  2623, 
Editor  &  Publisher. 


IDEAL  working  conditions,  administra¬ 
tive  siv>port  and  a  starting  salary 
commensurate  with  your  ability.  Fu¬ 
ture  progress  on  a  merit  basis. 


REPORTER  TO  COVER  nearby  towns 
on  two  man  state  desk.  Give  experi¬ 
ence,  education,  salary  desired  fir.st 
letter.  Car  essential.  Box  2636,  Editor 
&  Publisher. 


PLEASE  mail  resume  to  Box  2429, 
Editor  &  Publisher. 


SOCIETY  REPORTER^Medium  size 
midwest  afternoon  daily;  prefer  some 
experience,  desire  to  advance  in  this 
field.  Moderate  starting  pay,  good  bene¬ 
fits.  Box  2634,  Editor  &  Publisher. 


TWO  EXPERIENCED  YOUNG  MEN 
One  to  become  assistant  copy  director, 
the  other  Assistant  Public  Relatkni 
director.  Qualifications;  Intelligence, 
experience,  personable  and  willing  to 
earn  advancement  with  this  4-A  id- 
vertising  agency. 

MICHENER  &  O’CONNOR.  INC. 

Advertising 
Public  Relations 
Motion  Picture  Producers 
1007  N.  Front  St.,  Harrisburg.  Pa. 


WANTED  Country^  Circulation  Manag¬ 
er.  Prefer  one  with  city  and  branch 
office  experience  in  South  or  Midwest. 


WRITE,  giving  age,  education,  full 
resume  of  experience  in  city  and  coun¬ 
try  departments,  and  employer  refer¬ 
ences,  to  Box  2602,  Editor  and  Pub¬ 
lisher. 


WE  HAVE  OPENING  for  a  reason¬ 
ably  young  man  to  be  circulation  man¬ 
ager  of  our  10,000  afternoon  daily  in 
a  highly  competitive  field  in  the  grow¬ 
ing,  prosperous  Endicott-Binghamton 
New  York  market. 


THE  MAN  we  want  may  now  be 
an  Assistant  Circulation  Manager  on 
a  larger  paper,  who  is  anxious  to 
strike  out  on  his  own.  He  may  be 
the  aggressive  Circulation  Manager  of 
a  smaller  daily  who  is  looking  for 
wider  horizons. 


THIS  job  offers  challenge  to  an 
energetic  not  easily  discouraged  young 
man.  with  adequate  immediate  com¬ 
pensation  and  opportunity  for  ad¬ 
vancement  in  a  rapidly  growing  or¬ 
ganization. 


IF  YOU  feel  you  fit,  please  furnish 
full  details  to  F.  H.  Brinkley,  Daily 
Bulletin,  Endicott,  New  York. 


Classified  Advertising 


MA’TURE  MALE  OR  FEMALE  sales¬ 
man.  2  to  6  years  experience,  including 
Classified  IHsplay.  $100  week  plus  one 
full  share  of  Classified  bonus.  Each 
share  runs  over  $16  a  week.  Send 
full  references,  which  will  be  checked. 
Great  future  here  on  8,800  ABC  i>aper 
soon  to  be  10,000  and  up.  Clean,  mod¬ 
em,  fast  growing  city.  Lincoln  O’¬ 
Brien,  Publisher,  Farmington,  New 
Mexico,  Daily  Times. 


Editorial 


CLASSIFIED  MANAGER 
Evening  newBi>aper  in  city  of  60,000 
population  has  opening  for  man  or 
woman  experience  in  ell  phases  of 
Ctassified  Advertising.  Give  full  par¬ 
ticulars  and  age.  Box  2426,  Editor 
&  Publisher, 


WANTED, 

ENeRGETIC  young  assistant  Clas¬ 
sified  Advertising  Manager,  now  work¬ 
ing  on  larger  paper,  to  take  over 
reins  as  Classified  Advertising  Manag¬ 
er  on  18,000  daily  in  growing  Southern 
city.  Must  have  well  rounded  back¬ 
ground.  This  is  not  an  armchair  job. 
Write  box  2604,  Editor  &  Publisher. 


Display  Advertising 


YOUNG  MAN 


DISPLAY  ADVERTTSING  SALBB- 
MAN,  preferably  under  80,  for  place  on 
four-man  staff  of  aggressive  12,000 
circulation  dally  newspaper  in  pleasant 
small  city  in  southeastern  growth  area. 
Job  offers  pleasant  working  conditions, 
congenial  staff,  and  employee  benefits. 
Box  2400,  Editor  £  Publisher. 


Editorial  assistant,  to  write, 
edit  and  report  for  leading 
weekly  business  news  maga¬ 
zine,  New  York.  Send  resume 
and  a  letter  telling  why  you 
think  you  are  qualified,  ^x 
2510,  Editor  &  Publi^er. 


YOUNG  CAPABLE  ad  manager  for 


Salesmen 


AD  MANAGER  wanted  by  one  of 
Florida’s  biggest  and  best  non-dailies. 
Must  be  resourceful,  aggressive,  pos¬ 
sess  lay-out  ability  and  experience. 
Growing  community  and  congenial 
working  conditions.  Salary  commensu¬ 
rate  with  results.  Real  opportunity.  Re¬ 
plies  confidential.  Box  2616,  Editor  & 
Publisher. 

ADVERTISING  SALESMAN 

OPPOR’TUN IT Y  proportionate  to  abili¬ 
ty.  Prefer  younger  man  with  two  to 
five  years  experience  on  smaller  mid¬ 
west  paper  who  is  ready  for  a  more 
challenging  position.  Write,  giving  full 
I)ersonai  history. 

Personnel  Department 

Morning  Star  &  Register-Republic 

_ Rockford,  Illinois _ 

YOUNG  AGGRESSIVE  advertising  man 
wanted  for  retail  display  on  daily  in 
Chart  Area  3.  Give  details,  experi¬ 
ences.  references.  Good  salary,  bene¬ 
fits.  Replies  confidential.  Apply  Box 
2637,  Editor  &  Publisher. 

DEEP  SOUTH  expanding  evening  and 
Sunday  newspaper  (Chart  Area  5), 
exclusive  field,  requires  an  additional 
copy,  layout,  and  service  man  to  work 
with  established  list  retail  accounts.  A 
fine  place  to  work  and  live  and  an 
opportunit'-  to  go  places  fast.  Top 
salary  and  incentive  pay.  Personal  in¬ 
terview  necessary.  Write  in  detail  and 
in  complete  confidence.  Box  2628,  Eldi- 
tor  &  Publisher. 


WOMEN’S  NEWS  EDITOR  for  five- 
day  PM.  Some  experience  preferred 
but  will  consider  J-Grad.  Cloastal  re¬ 
sort  city.  Chart  Area  3.  Send  brief 
biography,  two  references,  salary  re¬ 
quirement  to  Box  2601,  Editor  & 
Publisher. 


PHOTO  SALESMAN  industry,  magi- 
zines,  for  top  feature  syndicate.  New 
York  City.  Substantial  commissioni. 
Box  2635,  Editor  &  Publisher. 


instructors 


INSTRUCTION 

Classified  Advertising 


JOURNALISM  INSTRUCTTOR  for  Uni¬ 
versity  in  Chart  Area  2  to  teach  basic 
courses,  serve  as  faculty  adviser  of 
student  weekly.  Please  submit  resume, 
and  salary  requirements  for  12  months. 
Box  2533,  Editor  &  Publi^er. 


NOW — it’s  up  to  318  newspapers  that 
have  enrolled  students  in  the  20  lesion 
Howard  Parish  Course  in  Qtsaified 
Advertising! 


Mechanical 


DEPAR’TMENT  STORE  MAN  for 
large  growing  metropolitan  daily. 
Higiily  competitive  situation.  Prefer 
man  with  actual  department  store  back¬ 
ground  and  newspaper  experience.  Ex¬ 
cellent  opportunity  for  advancement. 
Good  company  benefits.  Chart  Area  2. 
Write  for  details.  Box  2603,  Editor  & 
Publisher. 


PRESS  SUPERINTENDENT 

NEEDED  for  ’THE  OREGONIAN. 
Applicant  must  meet  high  standards 
set  by  present  super  who  is  ieaving 
to  enter  private  business.  We  are  look¬ 
ing  for  a  man  who  can  give  us  the 
best  print  job  available,  consistent 
with  good  production.  Write:  Donald 
Newhouse,  Production  Manager,  ’The 
Oregonian,  1320  S.  W.  Broadway, 

Portland.  Oregon. _ 

FLOORMAN  for  growing  weekly  news¬ 
paper  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Should  like  responsibility  and  mini¬ 
mum  of  supervision.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  News,  West  Hartford,  (Con¬ 
necticut.  J.A  3-6201. 


One  big  reason  it’s  a  smart  plan  for 
newspapers  .  .  .  their  salespeople  gat 
top  notch  training  AT  HOME  and  ON 
THEIR  OWN  TIME.  The  salespeople 
go  for  it,  because  it  helps  them  do  a 
better  job  and  makes  them  worth  more 
to  their  newspapers. 


If  you’ve  been  putting  off  enrolling 
your  Classified  people  in  this  courie 
that  gets  more  linage  and  revenue  ,  . . 
now’s  a  good  time  to  quit  being  a 
“putter-offer”  I  Write  or  phone  us  their 
names  ...  or  if  you’d  rather,  weH 
send  descriptive  brochure  and  regular 
enrollment  forms.  ’The  tab  is  just  M 
bucks  apiece,  and  when  your  people 
have  finished  the  course,  if  you  don’t 
feel  it  was  one  of  the  b^t  Inveatmenti 
of  the  year — let  us  know,  and  we'll 
send  you  a  bushel  of  fresh  Florida 
oranges  I 


COMPOSING  ROOM 
FOREMAN  7 


RETAIL  SALESMAN  for  top  spot  on 
staff  of  five.  Apply  Paul  Brooks,  News 
Herald,  Panama  C3ty,  Florida. 


We  are  looking  for  a  man  who  has  the 
ability  to  handle  men,  cut  costs  and 
obtain  maximum  production.  The  paiwr 
is  an  afternoon  Midwest  dally  wdth 
over  86,000  circulation.  The  scale  is 
$119  per  week  for  journeymen.  The 
foreman  receives  a  Mmus  weli  above 
the  scale.  Write  Box  2621,  E^tor  £ 
Publisher, 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOCIATES,  INCORPORATED 


Classified  Advertising  Development 
Services  For  Newspapers  Since  19S8 


REPORTER.  Court,  police  and  general, 
afternoon  daily,  16,000  class.  Central 
Pennsylvania.  Good  salary  and  benefits. 
No  floaters.  This  has  a  future.  Write 
experience,  draft  status  etc.  Box  2410, 
Editor  £  Publiaher. 


REPORTEJR-DESKMAN— Texas  12,000 
afternoon  daily.  Recent  college  grad 
okay  but  prefer  man  with  some  ex¬ 
perience.  $70  week  to  start.  Good  com¬ 
pany  benefits.  Write  complete  details, 
background,  references.  Box  2534,  Edi- 

tor  £  Pfibl  isher. _ 

REPORTER  WANTED  for  six-day 
daily  In  Ozarks.  Must  handle  all  local 
except  women’s.  Neosho  (Missouri) 
News. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


California  daily  under  new  ownership.  JOB  MARKET  letter,  with  list  of  avail- 
Real  opportunity  for  30  to  40  year  man  able  jobs  and  nationwide  employment 


with  outstanding  record.  Box  2428,  conditions  Bill  McKee  Birch  Personnel, 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


Editor  £  Publisher. 


69  E.  Madison,  ^icego,  Illinois. 


Do  yourself  a  favor.  Check  this  im¬ 
portant  newspaper  executive’s  aid  to¬ 
day. 


2900  N.  W.  79th  St.,  Miami  47,  Eorida 
PLaza  4-5691 
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EDITOR  ac  PUBLISHER  for  June  14,  195« 


INSTRUCTION 

Linotype  Schoot 

“OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 
UnotTP*.  Int«r^rpe  Instruction 
Free  Infonnstion 


SITUATIONS  WANTED 

Administrative _ 

assistant  to  publisher  or  Gen¬ 
eral  Manager.  Strong  in  advertising 
•lei,  circulation  promotion,  labor  ne- 
ntiitions,  and  editorial  improvement. 
Know  bow  to  eat  production  costs 
diroogh  budgets.  Metropolitan,  medium, 
g^l,  printing  corporation,  and  com- 
binition  experience.  Good  in  personnel 
ind  p>d>lic  relations.  Available  July  1. 
Salary  (g>en.  Box  2305,  Editor  &  Pub- 
liiher. _ 

have  experience  —  WILL  TRAV- 

BU  SOUTHWEST.  Health  dicUtes 
need  for  arid  climate.  16  years  one 
lompany,  advertising  sales,  manager 
magazine,  manager  weekly  and  daily 
newspapers,  manager  commercial  print¬ 
ing  plant  grossing  %  Million.  Will 
onuider  any  type  poeiUon  if  location 
right  Age  over  60.  Can  invest.  Avail- 
■Se  after  July  1.  Box  2513,  Editor  & 
Publisher. _ 

FORMER  PUBLISHER  of  top-notch 
ve^ly  and  a  man  with  supplemental 
■d  agency  experience  seeks  top  post 
with  aggressive  publisher  (preferably 
daily  in  10  to  40,000  circulation  clas.s) 
who  won’t  be  happy  until  he’s  got  the 
hnest  newspaper  in  America.  Must  be 
pwition  that  pays  well,  and  offers 
opportunity  for  an  eventual  buy-in. 
Offer  creative  ideas  that  will  work  in 
every  department  of  your  paper.  Box 
2tl0,  Editor  &  Publisher. _ 

GENERAL  OR  BUSINESS  MANAG¬ 
ER.  12  years  experience  in  small  daily 
newspaper.  Desires  to  make  change. 
Good  background  in  advertising  and 
circdlation.  Box  2621,  Editor  &  Pub¬ 
lisher. 


TWO  MEN,  32,  college  degrees,  com¬ 
bined  22  years  experience  all  depart- 
oieiits,  strong  advertising,  manage¬ 
ment,  job  printing,  want  to  lease  or 
manage  large  weekly  or  small  daily. 
Prefer  Chart  Areas  7.  10,  11,  12.  Box 
2(17,  Editor  &  Publisher. 


Circulation 


CIRCTULATION  MAN  desires  exgveri- 
enei  on  another  newspaper.  19  years 
in  all  phases  of  ABC  audited  Little 
Merchant  Plan.  H.  S.,  business  school 
padnate.  Box  2324,  Editor  &  Pub- 
luber. 


EXPERIENCED  CIRCULA’nON  man. 
(1,  wants  circulation  manager  of  small 
paper  or  second  spot  on  larger  one  or 
large  distributorship.  Presently  em- 
plojed;  wish  change.  Write  Box  2508, 
Xditor  A  Publisher. _ 

CIRCULATION  DIRECTOR  wants  po¬ 
stion  as  Director  of  chain  of  news¬ 
papers,  or  Circulation  Director  of 
“ewipaper  over  100,000  class.  32  years 
nuteseful  circulation  record.  On  first 
and  second.  Morning  and  Evening 
hewipapers.  Guarantee  continuous  in- 
at  minimum  cost.  Box  2609, 
Editor  &  Publisher. _ 

CttCU^’nON  MANAGER— YOUNG, 
•nressive,  imaginative.  Excellent  back¬ 
hand  and  wide  experience  in  all 
P?“«  of  circulation.  Particular  spe- 
fmjty  converting  to,  and  emphasizing 
delivery  for  permanent  and  prof- 
^e  circulation  increase.  Box  2614, 
™tor  &  Publisher. 


Classified  Advertising _ 

JUSMnED  MANAGER  or  Assistant. 
SJarview  Anywhere  in  U.S.  Box  2638, 
“”tOr  4  Publisher. 


Display  Advertising _ 

WVER’n.SING  DIRECTOR.  Manager, 
^  years  experience.  Classified,  Retail, 
60,000-300,000.  Have  drive, 
y*'now,  executive  ability,  successful 
Presently  employed;  desire  bet- 
?J»tition.  Prefer  Ea^m  States  or 
Box  2319,  Editor  &  t^blisher. 

^^J^SMAN — ^Display  and  Classified 
Bjrience.  Marri^.  Ago  44.  Box  2M2, 
Xtor  A  PublUher. 

^0  YEARS  COLLEGE  and  gradu- 
^of  advertising  school,  age  23,  seeks 
5*tion  wiih  chance  for  advancement. 

*Pot  in  Eastern  Pennsylvania. 
**  3608,  Ekiitor  &  Publisher. 

editor  8c  publisher 


SITUATIONS  WANTED 
_ Display  Advertising _ 

WANTED — Better  home  for  22  years. 
Newspaper  experience,  past  12  years 
as  advertising  manager  aggressive  small 
daily.  Award  winning  layout  ability. 
Working  knowledge  of  photography, 
backshop.  Chart  Area  7-11.  Box  2619, 
Editor  &  Publisher. 


Editorial 


TWO-MAN  photo-journalist  team  (one 
a  pilot)  willing  to  consider  assignment 
anywhere.  Both  have  good  jobs,  but 
are  single,  seeking  change.  Box  2303, 
Editor  &  Publisher. _ 


HEYWOOD  BROUN  AWARD,  3  other 
prizes,  3  years  experience,  Dartmouth 
grad,  Missouri  J-School,  use  camera. 
Want  reporting  job,  50,000  circulation 
up.  Box  2402,  Editor  &  Publisher. 
REPORTER — 8  years  experience;  gen¬ 
eral  news,  sports,  features,  makeup. 
On  present  job  5  years.  Desire  change. 
Current  weekly  salary  1110.  Age  33. 
Box  2421,  Editor  &  Publisher. _ 

SPORTS :  three  years  experience,  will 
go  anywhere  for  right  job.  Columbia 
graduate.  Box  2424,  Editor  &  Pub¬ 
lisher _ 

COLLEGES  NOTE;  Free  tuition  and  a 
moderate  salary  to  cover  living  ex¬ 
penses  and  new  car  payments  will  get 
you  a  young  newspaperman  with  two 
years  experience  for  your  writing  pro¬ 
gram.  Now  employed  medium  daily. 
Veteran.  Box  2540,  Editor  &  Publisher. 

EDITOR  —  experienced  In  weekly  Stm- 
day  and  daily  newspapers.  Managing, 
make-up,  copy,  feature,  editorial  writer 
and  columnist.  Employed  but  seeking 
a  position  where  I  share  in  the  profits. 
Box  2520.  Editor  &  Publisher. _ 


EVER  MAKE  A  MISTAKE?— I  did 
leaving  sports  editorship  15,000  a.m.  for 
staff  job  on  larger  paper.  Now  desire 
return  to  sports  editor.  Box  2509,  Edi- 
tor  &  Publisher. _ 


FEA’TURE  WRITER  -  CARTOONIST 
with  quality  and  3  years  experience, 
family,  wants  challenging  job:  have 
resume,  portfolio.  Box  2506,  Editor  & 
Publisher^ _ 


"NO  PAUSE.  No  CTiange,  No  Hope. 
Yet  I  Endure’’ — Young  college  Grad 
seeking  start  on  daily  as  general  re- 
porter.  Box  2503,  Editor  &  Publisher. 

NO  1  news  job  on  Midwest  daily 
sought  by  experienced  writer-editor,  37. 
Box  2539.  Editor  &  Publisher. 

♦♦EDITORS  &  REPORTERS^ 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agencyl. 
6  E.  46  St..  New  York.  OKford  7-6728. 


REPORTER.  One  year’s  experience  at 
general  reporting.  Will  locate  any¬ 
where.  try  anything.  Box  2525,  Editor 
&  Publisher. 


REPOR’TER-PHOTOGRAPHER.  Expe¬ 
rienced.  Weekly  or  small  afternoon 
daily  preferred.  Box  2519,  Editor  A 
Publisher.  _  _ 


SCIENCE  EDITOR  — Ph.D.  caliber. 
News  and  Features.  29.  Navy  officer. 
12  years  in  science  writing.  New  York 
City  LU  3-0096.  Box  2517,  Editor  A 
Publisher. 


SPORTSWRITER— Five  years  experi¬ 
ence  including  sports  editor  20,000 
daily,  able  photographer  seeks  sports 
or  desk  job.  Chart  Areas  4,  5,  9,  10. 
Box  2541.  Editor  A  Publisher. _ 

TELEGRAPH  EDI’TOR  News  Editor 
deskman.  Widely  traveled,  competent, 
sober,  mature,  alert,  cooperative.  Ikn- 
ployed.  Chart  Areas  1,  2,  3,  4,  Itox 
2505.  Editor  A  Publisher. _ 

’lEN  AND  A  HALF  YEARS  EXPE¬ 
RIENCE  sports  desk,  news  and  fea¬ 
ture  writing  with  Chicago  p.m.  daily, 
600,000  circulation.  ’Thirty-year  old 
family  man  with  combination  of  expe¬ 
rience,  youth  and  stability  seeks  to  re¬ 
turn  to  newspaper  field  after  year  in 
business.  'Will  relocate.  Box  2507,  Edi¬ 
tor  A  Publisher, 

ALL’ROUND  25  years  experience.  Met¬ 
ropolitan,  medium-sized  daily,  small 
midwest  community  newssheet.  Imme¬ 
diately  available.  All  types  reporting 
city  room  work;  editorials.  Write  Box 
2612,  Hklitor  A  Publisher, 

W  June  14,  1958 


SITUATIONS  WANTED 

Editorial 


EDITOR,  EDITORIAL  WRITER,  Now 
editor,  general  manager  small  daily. 
Young,  BtA  degree.  Prefer  South  or 
East  Coast,  will  consider  West  Coast. 
Pox  2631,  Editor  A  Publisher. 
EXPERIENCBD  NEWSMAN  wants  po¬ 
sition  on  desk  or  beat.  Prefers  Chart 
Areas  3,  4.  Box  2616,  Editor  A  Pub¬ 
lisher. 


ITRED — because  my  original  home  was 
30  miles  away  and  this  daily  wanted  a 
local  man  a.s  sports  writer-reporter-pho- 
tojp-apher.  23.  B.A.,  some  experience, 
good  references,  draft-free,  no  floater. 
Box  2633,  Editor  A  Publisher. _ 

FIRST-CLASS  Newspaperman 
of  Integrity. 

Box  2524,  Editor  A  Publisher. 

HAVE  TRADE.  WILL  TRAVEL— 
Harried  Vet  with  9  years  experience 
investment  in  all  phases  outdoor,  sports 
writing  wants  future  in  Chart  Area 
10  or  11.  Also  photography,  city  beat 
background.  Now  O.E.  on  45,000  daily. 
References.  Box  2615,  Editor  A  Pub¬ 
lisher.  _ 


INDUSTRIAL.  'TRADE  MAGAZINES 
editor  6  years.  Experience  in  all  phases 
and  adverti.<<ing.  Vet,  29.  Seeks  house 
org.an,  magazine  or  publicity  post  in 
New  England  or  northeast  state.  Box 
2624,  Editor  A  Publisher. _ 

LOCAL,  NA'nONAL.  Editorial  writ¬ 
ing,  desk  work,  page  make-up,  report¬ 
ing,  feature  writing,  copy  reading, 
head  writing,  financial  institution  re¬ 
porting.  university  education,  knowl¬ 
edge  of  municipal  problems  of  both 
small  and  large  communities.  Also  re¬ 
sponsible  experience  in  magazine  edit¬ 
ing,  publi.shing.  Stability  of  imsition 
more  important  than  salary.  Great 
personal  tragedy  necessitates  change. 
Car.  References.  Unattached.  At  the 
moment  am  in  Buffalo.  N.  Y..  but  all 
communications  to  me.  William  D. 
Pardridge,  10520  Oglesby  Ave.,  C7hi- 
cago.  Ill..  SAginr.w  1-4611,  will  be 
telephoned  to  Buffalo.  Write,  wire, 
call,  Chicago.  No  more  gimmicks. 
please. _ 

MANAGING  EDITOR.  .50;  30  years  ex¬ 
perience,  all  desks,  beats,  photography, 
composing  room.  Good  writer,  well- 
known  in  south.  Free  through  merger. 
Box  2626,  Editor  A  Publisher. _ 

NATIONALLY  KNOWN  new.^man,  42, 
stymied  at  $7500,  seeks  wider  scope. 
Editing,  humorous  features,  govern¬ 
ment,  science;  can  tj;ke  charge.  Now 
c.n  West  Coast.  Box  2611,  ^itor  A 
Publisher.  _  _ 


REFOR’TER,  28.  B.A.,  4  years  news, 
features,  much  local  government,  sci¬ 
ence  reporting.  My  100,000  daily  knows 
I  must  soon  locate  permanently  in 
Chart  Area  1  or  2.  Varied  background, 
top  references,  sober,  professional  at- 
titude.  Box  2625,  Editor  A  Publisher. 

THE  RIGHT  MAN.  Highly  educated, 
top  editorial  and  management  experi¬ 
ence,  young,  good  writer,  excellent  ref¬ 
erences.  Leaving  present  job  July  15, 
wants  job  cs  Managing  Editor,  City 
Editor  on  medium-size  newspaper  in 
location  with  good  climate.  Box  2632, 
Editor  A  Publisher. 


TOP  NOTCH  YOUNG  FI/)RIDA  news¬ 
man,  now  directing  full-time  staff  of 
16,  plus  60  stringers,  stymied  for  ad¬ 
vancement  in  present  spot,  seeks  op¬ 
portunity.  challenge,  Florida,  Chart 
Areas  9-10.  Box  2618,  Editor  A  Pub¬ 
lisher. 


TOP  REPORTER,  editor,  ad  man  seek¬ 
ing  permanent  position  on  weekly  or 
semi.  Excellent  record,  middle  age  fam¬ 
ily  man.  Clifton  Foster,  3144  Glen- 

wood,  Toledo  6,  Ohio. _ 

VET,  24,  J-GRAD,  seeks  job  on  daily. 
Know  camera.  Editor,  college  tri-week¬ 
ly;  Sports  Editor,  two  newspapers;  As¬ 
sociate  Elditor,  college  magazine ; 
campus  correspondent  "Herald  Trib¬ 
une”  :  features.  Army  newspapers.  Can 
handle  make-up  and  edit.  Box  2622, 
Editor  A  Publisher. 


Mechanical 


PRODUCTION  MANAGER  (working) 
desires  change.  28  years  composing 
room  experience.  College  education.  Top 
flight  worker  and  leader.  Box  2610, 
Editor  A  PublUher. 


SITUATIONS  WANTED 

Mechanical _ 


PRODUCTION  MAN— as  ysars  expe¬ 
rience  composing  room  foreman,  me¬ 
chanical  superintendent,  production 
manager.  Large  and  small  papers. 
Teletype  and  negotiations  experienoa. 
Progressive — Emphasize  team  work  for 
quality  results.  Box  2416,  Editor  A 
Publisher. _ _ 


COLOR  COORDINATOR 
.  .  .  available  to  help  you  beat 
the  competition. 

Details,  references  and  tear 
sheet  examples. 

Box  2532,  Editor  A  Publisher. 


PRINTER  13  years  AD  FLOOR  MAN 
— wants  permanent  situation  NOW — 
Box  2606,  Editor  A  Publisher. 

_ Photography _ 

PHO’TOGRAPHER,  with  ten  years 
Metropolitan  daily  and  wire  servioa 
experience  wishes  permanent  job  with 
advancement  opportunities.  Will  con¬ 
sider  any  location.  For  complete  back¬ 
ground,  write  Robert  Q.  Jacobs,  16768 
Appoline,  Detroit  27,  Michigan. _ 

PHOTOGRAPHER— Experienced.  Sin¬ 
gle,  25,  vet,  writer.  Van  F.  ’Thomas, 
206  Washint^n  St.,  Camden.  Ark. 

Need  a  Photographer? 

'The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CXJNFIDEN- 
TIAL  list  of  News  Photogrraphers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone — 

Gerald  A.  Clarke 

4521  Towle  Avenue,  Hammond.  Indiana 
_ Telephone  WEstmore  1-2906 _ 


PHOTO  PRINTERS 

THE  MERGER  of  I.N.S.  and 
U.P.  has  made  available  a 
number  of  first  clas-i  Photo 
Printers.  The  Association  of 
New  York  Pressphoto  Techni¬ 
cians  has  verified  these  mem¬ 
bers  with  long  experience  in  all 
phases  of  newspaper  photogra¬ 
phic  processes.  All  Inquiries 
should  be  addressed  to  Mr.  Ed 
Nittoly.  c/o  the  As.-»ociation  of 
New  York  Pressphoto  Techni¬ 
cians,  991  Second  Ave.,  Frank¬ 
lin  Square,  L.I.,  N.Y.  or  phone 
after  6  P.M.  FLoral  Park 
2-7945. 


IF  YCU  ARE  LOOKING  FOR  A 
SOUND  and  reliable  news  photogra¬ 
pher  contact  Ronn  H.  Abbey,  157  NB 
Capital,  Battle  Creek,  Mich. _ 

TOP  PICTURE  EDITOR 

I  edited  INP  news  and  feature  picture 
package  for  15  years  and  now  want 
position  suitable  this  experience  with 
newspaper,  magazine,  TV,  public  rela¬ 
tions.  industry.  Write  H.  J.  Randall, 
9841  65th  Ave.,  Rego  Park  74,  N.  Y. 

Promotion — Public  Relations 


JOURNALISM  Instructor  and  publie 
relations  for  fall  university  opening. 
Elxperience  includes  full  range  report¬ 
ing,  editing  chores.  Now  deskman  big 
metro  daily.  Photo  training.  M.S.J. 
Box  2418,  Editor  A  Publisher. 


PUBLIC  RELA’nONS  EXECUTIVE, 
89 ;  college  trained,  heavily  experi¬ 
enced  newspaperman ;  publications  edi¬ 
tor-writer;  specialist  typographical  de¬ 
sign  and  production  methods;  excelient 
background  physical,  medical,  social 
sciences.  Seeks  to  join  or  launch  in¬ 
dustrial  or  public  service  promotional 
— informational  program  calling  for 
press — public  relations,  house  or  ex¬ 
ternal  publications,  research  interpre¬ 
tation,  diqilay,  other  media.  Box  2607, 
Editor  A  Publisher. 


It  is  not  advisable  to  submit 
any  original  material  or  bulky 
packages  in  writing  to  Box 
advertisements. 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


Bv  Robert  U.  Brown 


The  challenge  to  advertising 
continues.  Hardly  a  week  goes 
by  that  some  important  person 
is  not  quoted  in  the  public  prints 
saying  derogatory  things  about 
advertising  and  advertising  peo¬ 
ple. 

Latest  example  is  an  address 
by  Dr.  Robert  J.  McCracken, 
minister  of  the  Riverside 
Church,  New  York  City,  at  the 
graduation  exercises  of  Pratt 
Institute,  Brooklyn.  The  New 
York  Times  reported  June  7; 

“Advertising  agencies  were 
charged  yesterday  with  enslav¬ 
ing  the  American  public  as  they 
assertedly  flattened  out  the  na¬ 
tion’s  ideal  of  independence. 
Here,  said  the  Rev.  Dr.  Robert 
J.  McCracken  ‘is  one  of  the 
most  pernicious  and  vulgarizing 
influences  on  our  manners  and 
morals.’ 

“The  concept  of  character  is 
changing  in  this  country,  and 
hardly  for  the  better.  Dr.  Mc¬ 
Cracken  observed.  Individuals 
are  no  longer  rugged,  but  are 
conforming  to  patterns  set  by 
‘hidden  and  irresponsible  per¬ 
suaders’  in  gray  flannel  suits 
who,  he  said,  are  the  major  ele¬ 
ments  of  social  control.” 

Some  top  executives  along  the 
“Madison  Avenues”  of  this 
country  are  concerned  about 
such  criticism.  More  of  them 
should  be.  A  myth  is  being 
created  about  what  Madison 
Avenue  is,  and  what  a  man  in  a 
gray  flannel  suit  is,  and  what 
a  hidden  persuader  is  —  all  of 
which  is  getting  pretty  far  from 
the  truth. 

It  is  our  opinion  that  the  ad¬ 
vertising  industry  is  rapidly 
sliding  into  the  dog  house  that 
big  business  occupied  back  in 
the  ’thirties.  And  very  little  is 
being  done  to  counteract  it. 

A  look  at  the  other  side  of  the 
coin  —  attacks  on  and  criticism 
of  advertising  as  a  method  of 
doing  business  and  creating  a 
good  corporate  image  —  shows 
the  picture  is  just  about  as  bad. 

Advertising  of  alcoholic  bev¬ 
erages  is  under  attack  in  Con¬ 
gressional  committee.  Bear  in 
mind,  this  is  not  a  straight-out 
attack  on  the  production  nor 
consumption  of  liquor,  but  on 
the  advertising  of  that  product. 

An  organization  known  as  the 
National  Funeral  Directors  As¬ 
sociation  is  promoting  the  idea 
that  advertising  of  funeral  di¬ 
rectors  should  be  restricted  by 
law.  The  theory  is  that  funeral 
directors  are  professional  men 


and  therefore  should  not  adver¬ 
tise  their  services  except  in 
small  “business  card”  style.  No 
one  yet  has  explained  what 
there  is  about  the  transition  of 
a  service  business  to  a  profes¬ 
sional  status  that  requires  a 
virtual  ban  on  advertising. 

The  Internal  Revenue  Service 
has  taken  the  stand  that  private 
electric  companies  cannot  say 
anything  about  the  public  power 
question  in  their  advertising.  In 
other  words,  they  cannot  adver¬ 
tise  competitively. 

The  latest  IRS  ruling  (E&P, 
June  7,  page  69)  would  disallow 
as  tax  deductible  all  plant-city 
advertising  placed  by  the  Tim¬ 
ken  Roller  Bearing  Company 
from  1951  through  1954.  Some 
of  the  copy,  we  are  told,  was 
built  around  such  themes  as  the 
dangers  of  Communism,  the  im¬ 
portance  of  our  own  Bill  of 
Rights,  etc. 

We  don’t  believe  the  framers 
of  our  income  tax  statutes  ever 
dreamed  they  would  be  used 
eventually  to  prevent  the  dis¬ 
semination  of  ideas  and  opinions. 
(See  Editorial,  page  6.) 

«  *  * 

E&P  carried  an  editorial  on 
this  same  problem  Feb.  8  this 
year.  We  believe  its  comments 
are  still  valid; 

“The  advertising  industry  — 
and  that  includes  all  media  — 
is  facing  the  greatest  threat 
and  challenge  in  its  history. 
Proposals  to  prohibit,  restrict, 
regulate  and  tax  advertising  are 
being  considered  in  an  unprece¬ 
dented  volume  by  federal,  state 
and  municipal  governments. 
They  would  be  superimposed  on 
federal  and  state  restrictions  of 
advertising  that  already  exist 
to  a  startling  degree.  .  .  . 

“The  time  has  come  for  all 
advertising  forces  to  unite  in 
a  three-pronged  counter-attack. 

“1.  There  must  be  a  revita¬ 
lized  ‘Truth  in  Advertising’  cam¬ 
paign  to  clean  up  the  abuses  of 
false  and  misleading  advertis¬ 
ing  where  they  exist.  They  rep¬ 
resent  a  relatively  small  per¬ 
centage  of  all  advertising  but 
their  existence  is  a  destructive 
termite  undermining  the  struc¬ 
ture  and  reputation  of  the  ad¬ 
vertising  industry. 

“2.  There  must  be  a  concerted 
attack  sponsored  by  all  media, 
advertiser  and  agency  groups, 
on  the  regulatory  and  restric¬ 
tive  proposals  now  confronting 
them. 

“3.  There  must  be  a  well- 


"Jusf  word  it  so  that  I  get  a  rich  husband." 


planned,  long-range,  consistent 
program  aimed  at  the  American 
people  and  the  officials  that  rep¬ 
resent  them  in  government  to 
educate  them  on  what  advertis¬ 
ing  is,  what  it  does,  and  what 
it  means  to  the  economy  of  this 
country. 

“We  are  afraid  that  if  these 
things  are  not  done  the  regula¬ 
tion,  restriction  and  prohibition 
of  advertising  will  gradually 
embrace  more  and  more  prod¬ 
ucts  and  services  to  the  detri¬ 
ment,  not  only  of  all  information 
media,  but  to  the  welfare  and 
economy  of  the  American  peo¬ 
ple.” 

• 

Hahn  in  Radio  Job 

Toledo 

Peter  H.  Hahn,  30,  has  been 
appointed  news  director  of  radio 
station  WTOL.  He  formerly 
worked  in  South  America  for 
Reuters,  Kemlsey  Newspapers 
of  England  and  CBS.  He  is  a 
native  of  Germany.  His  father 
was  executed  by  the  Nazis. 


Roscoe  Snipes  Dies; 
Specialist  On  LA 

Washington 

Roscoe  Snipes,  52,  Latin- 
American  writer  for  United 
Press  International,  died  June 
10  of  cancer.  He  had  undergone 
two  operations  within  the  past 
year  but  had  been  at  his  desk 
until  last  week. 

Since  1946  he  had  been  a  mem¬ 
ber  of  UP’s  Washington  foreign 
department.  He  wrote  daily  ac¬ 
counts  of  events  in  the  United 
States  for  the  use  of  newspa¬ 
pers  and  radio  stations  in  South 
America,  Central  America,  Mex¬ 
ico  and  the  Caribbean  area 
nations. 

Before  coming  here  Mr. 
Snipes  had  been  manager  of  the 
UP  in  Cuba.  He  also  served  for 
several  years  in  the  bureau  in 
Madrid. 

He  was  bom  in  Tallahassee, 
Fla.,  and  was  graduated  from 
Emory  University,  Atlanta,  Ga., 
in  1928. 
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Headlines  in  a  Hurry 


When  you  need  headlines  in  a  hurry,  the 
Model  35  Rangemaster  Mixer  Linotype  pays 
off  in  speed  and  low  cost.  With  its  unmatched 
main  magazine  capacity,  the  Model  35  sets 
big,  black  faces  through  normal  36-  and  con¬ 
densed  48-pt.— no  side  magazines  are  needed. 

Heads  and  decks  are  set  at  the  same  key¬ 
board  with  a  touch  of  the  mixing  lever  quickly 
providing  alternation  in  type  sizes. 


And  another  time  saver— the  slugs  are  im¬ 
mediately  ready  for  lock  up! 

In  setting  news  or  display,  the  Model  35 
builds  profits  by  saving  time.  It  eliminates 
costly  “cutting  in,”  underpinning  and  hand 
distribution.  Ask  your  Linotype  Production 
Engineer  for  complete  details,  or  write  to 
Mergenthaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn  5,  New  York. 


LINOTYPE 


Crinted  in  U.S.A. 


SUBURBAN  CLEVELANDERS  HAVE  SPENDING  POWER 

44%  more  than  the  national  average*  (Effective  Buying  Income) 


To  be  on  target .  .  .  it’s  important  that  you  sell  these 
families.  In  the  past  5  years,  88%  of  new  homes  built 
in  the  Greater  Cleveland  Market  have  been  built  in 
suburbia — where  families  today  have  Effective  Buy¬ 
ing  Income  44%  better  than  the  national  average. 


Sales  success  with  these  families— as  well  as  with 
those  in  Cleveland  proper  (where  income  is  18%* 
over  national  average) — is  assured  when  you  speak 
directly  to  them  in  the  newspaper  they  read  most 
. . .  The  Cleveland  Press. 


THE  CLEVELAND  PRESS 


Ohio’s  Largest  Daily  Newspaper 


'Suburban  Cleveland  Familiei  $8536 
Cleveland  Families  7006 

U.  S.  Average  5921 

(Source;  Sales  Management  5-10-58) 


SCRIPPS - HOWARD  NEWSPAPERS 


NEW  YORK.  WorU-rdcgrom  tThcCvn 

CLEVELAND . Press 

PITTSBURGH . Press 

SAN  FRANCISCO . News 

INDIAN  APOUS . Times 


COLUMBUS . Citizen 

CINONNATI . Post 

KENTUCKY . Post 

Covington  edition,  Cincinnati  Pott 
KNOXVILLE  ....  News-Sentinet 


General  Advarrieing  Degartinent,  330  Park  Avamia,  New  Yerfc  City 


EVANSVILLE .  ^ree 

HOUSTON .  Free 

FORT  WORTH . Free 

ALBUQUERQUE . 'bene  ^ 

EL  PASQ . Hero  -t  Fod  j 

Chleaga  San  Franctoca  Detroit  CIneInnoH  PhHadalpMa  r 


DENVER .  •  e  RocitjF  Movnloin  Ntwi 
BIRMINGHAM  ....  Post-Hmrold 

MEMPHIS . Prcis-Scimifor 

MEMPHIS  .  .  .  Commtrcki/  Appeal 
WASHINGTON . N«wi 


